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Romanesque Goblet of Silver-Gilt Set with Pearls and Precious Stones, Preserved at Dresden 
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Florence Nightingale Pattern 





in Alvin Sterling Silver fittingly 
perpetuates the memory of the 
great war nurse. ‘The excep- 
tional quality of the design, no 
less than the association of the 
name appeals to patrons whose 


taste is difhcult to satisty. 


ALVIN SILVER COMPANY 
Sag Harbor, New York 


New York Office Chicago Office 
zo Maiden Lane 10 S, Wabash Avenue. 
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66 AS we gazed at the relics of King Al- 

fred’s time... at the British Mu- 
seum, we could scarcely fail to notice some 
brooches of a peculiar shape and design. 
These, of Anglo-Saxon workmanship, carry 
us back into the history of the past, and are 
replete with interest of a high order. They 
do so at a time when there was a feeling 
for art so pure and lofty—and a knowledge 
of the arts and crafts so high, that the artist 
of today and the woman of our own time 
might be proud to be the designer and the 
maker of them.—“H. A. Heaton, in 
“Brooches of Many Nations.” 

How many and many a time have we 
read or heard this sentiment expressed in 
almost the same words. It is the instinctive 
utterance of every person of refined intel- 
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lect when looking on those ancient pieces 
whether of bronze, silver or gold (in fact, 
the kind of metal is entirely lost sight of in 
the scrutiny). We are captivated with the 
first view of these, mostly simple creations 
and in closer study become more enthused 
with their presence. Then we, naturally, on 
deliberate survey of the conditions that have 
produced these sentiments in us, begin to 
wonder, in cold logic, what it is that actu- 
ally entrances us. These objects are so 
simple, even to plainness. There is nothing 
elaborate in the make-up of any of them, 
hardly. We could find many young appren- 
tices at the silversmith’s bench who could 
copy such works with about equal dexterity 
to that shown in the originals. 

Well, that is one of their beauty features. 
They appeal to us, yet show no ostentation 
in their method of attraction. And we do 
not need to recall the historic fact that they 
were made perhaps some 1,000 years ago 
to force us into admiration of their sturdy 
beauty. And that is Art. 

But there is another feature about all 
these ancient works that appeals to all those 
who take more than a cursory glance at the 
ancient jewels; a fact that is more easy to 
escape us. They all have a living meaning, 
life in them. They express something. 
While modern trinkets and jewels are mere 
expositions of motifs, designs, natural or 
conventional expositions of plants, animals, 
or other subjects that surround us in nature, 
these ancient pieces are a display of human 


| A Word About Some Ancient Brooches | 


thought, a religious, sometimes a sentimental 
or a humorous conception. 

In the accompanying engravings we have 
before us three forms (the Scandinavian is 
from Mrs, Heaton’s book) or specimens of 
ancient silver brooches. Figures 1 and 2 
are Anglo-Saxon silver-gilt jewels. The 
motif of the first is an ancient capital letter 
A, created decoratively—a design that the 
modern jeweler would do well to copy in its 
quaint and attractive form. The sharpness 
of the angular points might be called ob- 
jectionable from the modern utility point of 
view as tending to tear the material fast- 
ened by it. But this defect (?) can be 
easily mitigated by slightly rounding off the 
angles. The alphabet carried out in this 
style as a jewelry line, showing the wear- 
er’s family initial letter carries with it 
meaning. But an engraved inscription (sen- 
timental or pertinent otherwise) in enamel 
or niello is necessary for the jewel to fill its 
mission, to make the trinket talk, as do all 
ancient decorative devices. In fig. 2 we have 
an annular form devoid of angular projec- 
tions. Its message is clearly read in the 
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inscriptions back and front: “Ave Maria 
Gr. (gratia) and “Jesus Nazarenus”; reli- 
gious expressions conveying to wearer and 
spectator the conception of divine protection. 

Fig. 3 represents an ancient “trefoil” fibula 
found on the Baltic island of Zealand (Den- 
mark). To the contemporary Scandinavi- 
ans this trinket had a whole world of intent, 
undecipherable by the uninitiated. For the 
motif is a combination of two triquetras. 
And the triquetra is a Runic symbol of mys- 
tic meaning, but space does not here permit 
any explanation or solution of Runic signs, 
which, in the religion of the Norsemen held 
such powerful sway. It must’ suffice us to 
know that the original Norse wearers of this 


cloak fastening felt that they were carrying 
on their person something much more than a 
utility jewel; that this possession carried 
with it power to the wearer. The project- 
ing lobes of the outer triquetra present no 
sharp angular projections and should thus 
be left, in a brooch, in their original form. 
The average jewelry designer would be 
likely, should he object to the protuberances, 
to enclose the whole design in a hoop or 
circle. And thereby, as is modern wont in 
matters occult, he would mar the symbolic 
intent, as the circle in Christendom has a 
different intent to that of the pagan circle. 








Rocaille 


HE true intent of the term rocaille is 
not clear to many. Here is Rouaix’s 
definition: “An ornamental motif  char- 
acteristic of the rococo style or Louis XVth. 
Rocaille is the name of ornaments in the 








ROCAILLE DETAIL BY FRANCIS XAVIER VERBER 


form of perforated stones, fragments of 
rock [roche], petrifications, twisted shells. 
* * * The mouldings of panels, frames of 
mirrors, sculpture of furniture, chased work 
in goldsmithing and jewelry, escutcheons; 
the feet of vases, all twisted into capricious 
rocalle in the middle of the XVIIIth, cen- 
tury. 

“Nowhere has rocaille triumphed as in 
Dresden porcelain, which was, perhaps, the 
origin of the vogue of this ornamentation. 
The progress of the natural sciences, the 
fashion of collecting natural curiosities 
(madrepores, corals, petrifications, shells) 
anyhow explains this tendency in ornamen- 
tation. 

“Numerous treatises were published on 
conchology or the science of shells. How- 
ever, it is necessary to note that it was in 
Germany, above all, that the masters of 
decoration abused the rocaille of the period. 
Habermann and Nilson were the German 
engravers who were the greatest enthu- 
siasts of rocaille in the XVIIIth century. 
French art remained more reserved and less 
strained. The goldsmith Pierre Germain 
published beautiful models in Eléments d’ 
Orférrerie.”. Rocaille has produced grace- 
ful wall clocks. we ata 
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The Art of the Goldsmith and Silversmith 





Abstract of Address of President H. F. Smith Before the Federated Retail Jewelers’ 
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HROUGH the long, dim vista of the 

ages there is a clearly discernible, lumi- 
nous line of goldsmiths, stretching away 
back into the morning of the human race 
and there still survive all the connecting 
links between the primitive savage races 
who still exist, and represent the earliest 
stone and iron ages, and those far off 
Egyptians, Babylonians, Jews, Medes, Per- 
sians, Greeks, Romans and Hindoos, of 
whose more or less splendid civilizations we 
have records dating back from two to four 
thousand years. 

How long a period bridged the zons of 
ages between the first fairly civilized race 
and the most primitive stone age type of 
savage is a conundrum the human race can 
not grasp. The man who worked roughly 
on iron came before the worker in bronze, 
and the bronze man long before the worker 
in silver and gold. 


It would be easy to show that the gold- 
smith was one of the most potent civilizing 
agents in the world. He and the authors 
of alphabets were absolutely the two greatest 
civilizing forces. All civilized races had 
their goldsmith, their workers in gems and 
jewels, while no savage races had any. The 
higher the civilization the more clever and 
skilful were the goldsmiths. The brilliant 
workers in silver and jewels and gold were 
the world’s artists, whose influence in ex- 
citing a keen appreciation of the beautiful 
and elevating the artistic tastes and feelings 
of a nation was far-reaching. 

Our known history of the world is only 
of yesterday. One of the oldest poems in 
existence is the “Ramayana” of the Hindoos, 
2,000 years before Christ, and the frequent 
reference to gems and jewels of perfect 
workmanship indicates civilization of a high 
order. In two of the oldest books—the 
Bible and the Talmud—the jeweler’s art has 
frequent reference, and there is special men- 
tion in Isaiah of gems and jewels. What 
vast collections of splendid gems and jewels 
and other artistic ornaments were taken 
away by the Romans under Titus when 
they sacked Jerusalem? And what a splen- 
did work of art must have been that breast- 
plate of the high priest with its twelve rare 
gems! All the sites of great, ancient cites, 
all their tombs and tumuli—in Karnak, 
Memphis, Persepolis, Baalbeck. Nineveh, 
Babylon, Pompeii and Herculaneum—have 
given up to us their secrets of the long dead 
goldsmiths whose names no historian has 
ever recorded. We turn to the Aztecs and 
recall the priceless collections of gems and 
jewels taken by Cortez from Montezuma, 
the great king with the gorgeous mantle 
fastened by a resplendent brooch of large 
and perfect emeralds. The Peruvian Inca 
warriors, who faced the Spanish soldiers of 
Pizarro wore their splendid helmets and 
swords elaborately ornamented by gems. 

The history of the world’s goldsmiths, 
even the fragment recorded, reads like a 
wild romance. {But probably no nation, an- 
‘cient or modern, ever made so astounding 
and lavish display of gems and jewelry as 


Rome in the days of the Antonines, and 
never in human history was the art of the 
goldsmith more in demand or more appre- 
ciated. 

Were the facts not attested by reliable 
Roman historians who actually saw what 
they were writing about, those facts would 
be incredible. 

The Roman women wore gold chains, 
collars, necklaces, bracelets, earrings, rings, 
diadems, fillets, clasps, gold hair pins and 
ankle bands, so when the Roman girl went 
for a stroll with them all on, she was some- 
thing for her best boy to gaze at! Gold 
collars, chains and necklaces were worn by 
the men of the Medes, Babylonians, Egyp- 
tians, Hebrews, Greeks and Romans. Vast 
quantities of gems and jewels and gold or- 
naments were found in the capital towns of 
the Visigoths and Ostrogoths, probably ob- 
tained at the sacking of Rome by the Goths 
under Alaric. There were extravagances in 
gems and jewels elsewhere than in Rome. 

The goldsmith’s art was introduced to 
England at a very early period, being very 
high class, even in the time of Alfred; wit- 
ness his famous jewel in the Ashmolean 
Museum; and for centuries the English 
goldsmiths have held the front rank in all 
branches of that profession. Just picture 
the costume of Henry VIII at his meeting 
with Ann of Treves: “A purple velvet coat, 
embroidered with flat gold of damask, the 
sleeves and breast cut and lined with cloth 
of gold and clasped with great buttons of 
diamonds, rubies and Oriental pearls; his 
sword and girdle adorned with stones and 
special emeralds; his cap garnished with 
rare stones, but so rich in jewels that few 
men ever saw the like. His wedding coat 
of crimson satin, slashed and embroidered, 
was clasped with great diamonds.” 

The extravagance in gems and jewels at 
one time in France almost rivalled that of 
Rome of the Antonines. 

The art of the goldsmith is not to be held 
responsible for the bad taste, vulgar osten- 
tation and imbecile frivolities of those who 
abuse it. Sir William Wilde, the Irish anti- 
quarian, found the most perfect and valu- 
able of the ancient gold bracelets of Ireland 
being used as a nose-ring ina pig, the owner 
quite ignorant of its value. The goldsmith 
can produce artistic and beautiful work and 
be responsible for the quality; but he does 
not intend it to be used as nose-rings for 
pigs or for any male or female person ad- 
dicted to vulgar, ignorant, ostentatious dis- 
play. 

The goldsmith ranks with the great poets, 
the great painters and sculptors, in repre- 
senting the supreme beauties of ornamenta- 
tion, the beautiful in thought and imagina- 
tion and the beautiful in face and form. 
They were a great people who, in far off 
ages, produced the Venus of Milo, the paint- 
ings of Apelles, the statues of Phidias, and 
the Iliad and Odysseus of Homer, and we 
know that contemporaneous with those men 
were great goldsmiths and artistic. workers 
in gold and silver, for all four represent the 
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dawn and midday of the world’s civiliza- 
tions. And the artist was frequently a co- 
worker and designer for the goldsmith, as 
in the case of Leonardo da Vinci, Nicolo 
Primaticio, Rossa and Benvenuto Cellini. In 
the England of Shakespeare’s time the most 
famous artistic earring maker was Mark 

Scaliot. : 

Among the oldest and most beautiful - 
phases of the goldsmith’s art where the en- 
graving and setting of cameos, of which 
there are magnificent specimens in the art 
galleries of Florence and Venice, the Im- 
perial Library of Paris and the Vatican. 
Among the most famous cameoists were 
Evodos, Domenico deMilano, Domenico de 
Chamei, Matteo del Nassaro. The oldest 
and best were engraved on onyx and sar- 
donyx stone and agate. Many beautiful 
Italian cameos were engraved on shells. One 
of the ancient races who engraved on stones 
and gems were the Aztecs, who have left 
us many engraved seals and rings, indicating. 
a highly refined civilization. The Egyptians 
engraved on stones 4,000 years ago. a 

The history of the world’s famous dia-" 
monds would be a thrilling and romantic 
story of blood and murder, of battles and 
sieges, of assassination and intrigue. The 
history of the crown jewels of various kings 
would read like an extravagant romance. 
The diamonds in the imperial crown of 
Brazil are the most magnificent of any 
crown possession in either ancient or mod- 
ern times. The great Koh-i-Noor diamond, 
originally 900 carats, is now reduced to 
102; the Orloff to 193; the Grand Tuscan 
to 13914; the Regent to 137; the Star of the 
South to 125; the Shah of Persia 86%; 
the Sancy 53%4; the Nassuck 89; the Arcot 
56, and the Pigott 49. And each of these 
early diamonds has a marvellous history. 

Louis de Berquen was one of the most 
famous diamond cutters back in the middle 
of the fifth century. He is credited with 
the first diamond polishing with diamond 
dust in 1476. The famous triangular “blue 
diamond,” worth three million francs, was 
stolen from the crown jewels of France in 
1792 and has never been.seen since. The 
crown of Spain is celebrated for its splendid 
diamonds. 

Much of the artistic skill of the gold- 
smiths was expended on the snuff boxes of 
our ancestors. They were made of gold, 
silver, enamel and set with precious stones, 
and were beautifully painted. 

It seems extraordinary, considering the 
amazing perfection of gems and jewels thou- 
sands of years ago, and the wonderful in- 
genuity of the ancient goldsmiths, that so 
long a period elapsed before the invention 
of clocks and watches. The “sundial of 
Ahaz,” B. C. 713, is mentioned in Isaiah, 
38th chapter and 8th verse—the first record 
of an instrument measuring the true time. 
Pliny refers to one made by Anaximander, 
and one was seen at Rome 300 years before 
Christ. The first recorded instrument for 
measuring time, apart from the motion of 
the earth, was the clepsydra, or water clock, 
invented by Scipio Nasica, which appeared 
in Rome 158 years before Christ. It is said 
that clocks were found in Britain when 
Cesar landed there 55 years before Christ; 
but they were probably Scottish clepsydras 
which- worked with ‘whiskey instead — of 
water. The earliest complete clock of which 
there is any certain record was made by 
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a Saracen mechanic in the middle of the 
thirteenth century. Watches came into 
Britain about the beginning of the four- 
teenth century, and one was owned by King 
Robert Bruce. In 1477 a watch factory 
was started at Nuremberg and large num- 
bers were exported. On account of their 
shape they were called “Nuremberg eggs,” 
and there are some beautiful specimens. 
richly chased, with pierced silver cases. A 
watch worn by Queen Elizabeth is now in 
the Royal Institution. In 1714 the English 
government offered a reward of £10,000 to 
anyone inventing a method of determining 
the longitude to within one degree, or 60 
geographical miles ; £15,000 if within 40 
miles; or £20,000 if within 30 miles. 

John Harrison was the man who made the 
frst marine chronometer in 1735, and a 
second and third in 1739 and 1741. In 
1749 he got the gold medal of the Royal 
Society and in 1767 the balance of the £10,- 
000. Some of those old watch and clock 
makers produced work that has never been 
surpassed for quality or beauty of design. 

The famous Goldsmiths’ Company, which 
began in 1327 and was incorporated in 1392, 
has a long and honorable record. 








Scissors as Jewels 





N our day scissors are just shears; but 

it was not always so. In olden times they 
formed part of the jewelry of ladies of 
rank, as well as in their useful capacity. 
Rouaix gives a short resumé of scissors 
history which is quite. interesting. He 
says: “The ancients were acquainted with 
scissors: In the Combat of the Rats and 
Grasshoppers, Homer compares them to 
the jaws of the combatants. Anacreon, ad- 
dressing a chattering swallow, threatens 
to cut its wings with scissors. The form of 
this instrument does not seem to have been 
the same as with us; it was composed of 
two opposed cutting edges moved by 
means of the elastic play of the metal 
bent in the form of a U (like our tongs) ; 
he also sometimes gives them the name 
double-knife. In the Middle Ages scissors 
were called little shears. We have 
retained the term shears for scissors with- 
out rings. Scissors were a part of the 
ladies’ outfit of the chatelaine. For the 
most part they were enclosed in a case and 
were rich in decoration and material. 

In the inventory of Gabrielle d’Estrées 
there figures the sentence, “two cases 
(étuis) of gold to place scissors in garn- 
ished one with diamonds the other with 
tubies and diamonds.” The Louvre posses- 
es a case of scissors in copper-gilt with ara- 
besque and fleur-de-lis, with incrustations 
of blue stones; two crowned initials are 
above. In this case, together with the scis- 
sors, is a bodkin, a little knife and a 
scraper. The handles with fleur-de-lis term- 
inate in a lion. Other cases in the same 
museum are of metal. Others are seen in 
Cluny Museum. There are also scissor 
cases in perforated steel and engraved, dat- 
ing from the XVII century. Scissors an- 
terior to the XVII century more usually 
have inscriptions and devices.” 





A. J. Bauman, New Orleans, La., has re- 
Soo a sneak theft with a loss of about 
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Purposes and Kinds of Jewelry and 
Decoration 





N the following article by E. Basser- 

mann-Jordan, translated from our con- 
temporary Goldschmiedekunst, the historic 
side of jewelry from a unique philosophic 
point of view is interestingly represented: 

“Body decoration came before clothes. 
This is proven today by those primitive 
tribes who are not, or but little, influenced 
by peoples of a higher civilization. Also, 
as to the oldest purposes of jewelry and 
the kinds of jewelry in all lands that have 
later reached and passed to high stages of 
civilization, the so-called barbarous tribes 
of the world, afford trustworthy proof, as 
the commencement of all culture and art 
with all peoples of the world are alike, and 
the first development processes are carried 
out in similar manner, 

Jewelry has for its purpose, above all, 
the calling attention to bodily excellences, 
for no one decorates himself except for 
others, If a higher head-dress and a train 
necessitates the wearer to walk with more 
measured movements or affords the wearer 
a feeling of greater dignity, this feelling is 
also understood by the spectator, so that 
we may talk of a language of decoration. 
The oldest form of body decoration, by 
painting and tattooing, was earlier than all 
portable decoration and developed by adap- 
tation of tribal insignia to the person, of 
the totem that also represented family 
cognizances. And in these most primitive 
of body decorations are to be found the be- 
ginnings of the language as well as of the 
plastic arts. 

If the decoration is on account of the 
other sex, often with accentuation of the 
corporeal sex differences, the erotic motif 
comes to the fore in the decorative pur- 
pose. In the lower stages of civilization 
the male preferably is decorated, the 
woman, on the other hand, has no need for 
decoration. Only in advanced society does 
the manless woman bring about the com- 
plete reversal, of woman’s instead of man’s 
decoration. Alongside the accentuation of 
bodily excellencies jewelry also serves for 
communication of unusual characteristics. 
The fangs of slain animals of prey used as 
jewels prove the bravery of the wearer 
and the scar of the wound inflicted by the 
enemy is also brought into play after the 
manner of tattooing. 

Finally jewel decoration enables the 
wearer to communicate his external char- 
acteristics, above all his riches, and can be 
raised to a symbol of position and power. 
Jewel decoration serves rare and thereby 
valuable purposes—by intrinsic worth, 
through art value or by the qualities of rare 
things—in which time and location may 
bring about the sharpest differences, To 
the man of the late bronze period iron was 
costly so he made his jewelry of it and the 
inhabitants of Northern Europe hung about 
them snail shells from the Indian Ocean. 
Very often the entire portable belongings 
consisted of valuable metals carried on 
the person, partly to show ownership, at 
times to best protect him. Jewelry, there- 
fore, often takes on forms that are carried 
with comfort and so similarly constituted 
that it can be spoken of as money-jewelry. 
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With clothing comes up garment decora- 
tion alongside body decoration; at first 
only jewelry purely purposeful as service 
in clothing that is held together by pins, 
brooches, buckles and clasps of all kinds. 
Only after the garments are membered and 
created by architectonic cut does the 
clothes decoration recede from its practical 
purpose, and the decoration becomes ‘a 
constituent part of the garment and through 
it is so qualified, as to form, color and na- 
ture, that the decoration must be con- 
sidered together with the clothing and be- 
comes a part of the history of costume. 

As jewelry has above all for its purpose 
the distinction, the individuality of the 
wearer, the periods of high culture have 
scarcely needed this anyhow primitive 
medium as the individuals have learned by 
other means to make themselves valuable. 
Of this we have proof in the Greeks of the 
Vth century, the Italians of the high 
Renaissance and the poverty in jewels of 
the Japanese. Through the distinction of 
individuals decoration arises quite early to 
a peculiar application of certain kinds of 
jewelry for appointed classes and castes. 
All emblems of office and dignity, crowns, 
orders, collars of office, as well as scep- 
tres and bishops’ staves have arisen from 
previously existing decorations and are to- 
day jewels so far as they have not through 
bad taste changed to disfigurement. The 
amulet also is a jewel only that it is ap- 
plied for the protection against magical, 
unseen power. The kinds of jewelry are 
conditioned according to laws, standards 
and forms of the human body, which is 
characterized by its erect attitude, the di- 
rection of gait and view forwards, and 
through the round conformation of the 
head, torso and members. The erect atti- 
tude brings about pendant decoration, the 
orientation forwards brings directive dec- 
oration, as a helmet crest facing forwards, 
and a helm plume fluttering behind; the 
round form, lastly, necessitates the finger 
ring decoration, also the belt, necklace, 
bracelet and anklets belong here, as well as 
crowns and diadems. 








The Why of the Ring Finger 





THE logic of the ring finger is thus ex- 

pounded by Browne in his “Enquiries into 
Vulgar and Common Errors,” published in 
1646: “That hand [the left] being less em- 
ployed, thereby they [the rings] were best 
preserved, and for the same reason they 
placed them on this finger, for the thumbe 
was too active a finger and is commonly em- 
ployed with either of the rest: the index or 
fore finger was too naked whereto to com- 
mit their pretiosities, and hath the tuition 
of the thumbe scarce into the second joynt: 
the middle and the little finger they re- 
jected as extreams, and too big or too 
little for their rings; and of all chose out 
the fourth as being least of any, as being 
guarded on either side, and having in most 
this peculiar condition that it cannot be ex- 
tended alone and by itself, but will be ac- 
companied by some finger on either side.” 








O. L. Kemp, Springfield, Minn., has sold 
his interest in the drug and jewelry business 
of Schlick & Kemp to George Sewart. 
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Makers of Silverware to Make Price Lists of Uniform Size 











Members of Sterling Silverware Mfrs. Association Hold Enjoyable Meeting 
- and Dinner at Meriden, Conn., and Take Action on Trade 
Subjects—Golf Tournament Follows 











MerivEN. Conn., June 1.—Members of the 
Sterling Silverware Manufacturers’ Asso- 
ciation held their May meeting at the High- 
land Country Club, Meriden, Conn., Thurs- 
day, May 17, as guests of George H. Wil- 
cox, president of the International Silver 
Co. In addition to the members of the 
association, there were as guests: Franklin 
A. Taylor, president of the. Gorham Mfg. 
Co.; W. S. Stone and F. M. Graham, of the 
same house; John B. Abbott, of the Will- 
jam B. Durgin Co., and George Carlton 
Comstock, former counsel of the associa- 
tion. : 

After a most enjoyable dinner, specially 
prepared and most delightfully served for 
the occasion, the association and its guests 
held their regular bi-monthly meeting at 
which actions of importance to the trade 
were taken. 

The association, through a committee, has 
been considering the recommendation of a 
price list, uniform in size and arrangement, 
for the convenience of the retail jeweler. 
A number of retail associations have passed 
resolutions asking the manufacturers to do 
away with price lists of many sizes, kinds, 
weight of paper and arrangement or classi- 
fication of the product. The committee, 
after considering the price list in use by 
manufacturers generally, recommended a 
uniform size of folded price list of 744 x 8% 
inches, and for single sheets, 4% x 7% 
inches. The committee recommended that 
the sheets be printed on 80-pound coated 
stock paper, which will carry a halftone 
cut, and that the lists be not punched, in 
order that the retail jeweler may utilize 
the list in his own type of binder. 

[t is believed that the manufacturers gen- 
erally will adopt the recommendation of 
the association, and also the classification. 
In this connection the committee recom- 
mended the following alphabetical arrange- 
ment for what are commonly known as 
“ounce goods,” fancy dozens, sets, and 
fancy single pieces: 

STAPLES 

Tea spoons (all weights). 

Breakfast spoons (all weights). 

Dessert spoons (all weights), 

Table spoons (all weights). 

Soup spoons (all weights). 

Tea forks. 

Tea knives. 

Dessert forks (all weights). 

Dessert knives. 

Dinner forks (all weights). 

Dinner knives. 
Breakfast knives, 

FANCY DOZENS 
Berry forks. 
Bouillon spoons. 
Butter spreaders. F. Hdle. 
Butter spreaders, H.H. 
Chocolate spoons. 
Coffee spoons, large. 
Coffee spoons, small, 
Egg spoons. 
Fish forks, individual. 
Fish knives, individual. 
Five o’clock tea spoons. 
Fruit knives, H.H. 
Grape fruit spoons. 
Ice cream forks. 


\ 





Ice cream spoons. 

Iced tea spoons. 

Nut picks. 

Orange spoons. 

Oyster cocktail forks. 
Oyster forks. 

Parfait spoons. 

Pastry forks, 

Pie forks. 

Ramekin forks. 

Salad forks (individual), 
Salt spoons (individual). 
Sherbert forks. 

Sherbert spoons. 
Terrapin forks. 


SETS 
Baby Set, fork and spoon. 
Child’s Set, fork, spoon and H. H. Knf. 
Lettuce Set, fork and spoon. 
Olive Set. fork and spoon. 
Salad Set, fork and spoon, 
Salad Set, Olivewood, fork and spoon. 

Carving Sets:—* 
Meat, 3 pe. with guards, 
Meat, 3 pe. no guards. 
Game, 2 pc. with guards. 
Game, 2 pe. no guards. 
Steak, 3 pc. with guards. 
Steak, 3 pc. no guards. 
Broiler Set, 2 pc, no guards. 
Chop Set, 2 pe. no guard. 
*(Price of knife, fork, or steel the same). 
FANCY SINGLE PIECES 

Almond spoon. 
Asparagus server, 
Bacon tongs. 
Baby fork. 
Baby knife, 
Baby spoon, 
Baby spoon, 
Beef fork. 
Bell, dinner 
Berry spoon, large. 
Berry spoon, small, 
Bon bon scoop. 
Bon bon tongs. 
Souillon ladle. 
Bread knife, H. H. 
Butter knife, 
Butter pick. 
Cake knife. 
Cake Server, H.H. 
Carver’s assistant, H.H. 
Cheese fork, 
Cheese scoop. 
Cheese server, 
Child’s fork. 
Child’s spoon. 
Chocolate muddler. 
Chow chow spoon. 
Cold meat fork, large. 
Cold meat fork, medium. 
Cold meat fork, small. 
Confection spoon, 
Cream ladle. 
Croquette server, 
Crumb scraper. 
Cucumber server. 
Dish gravy spoon. 
Duck shears, H.H. 
Egg server, H.H. 
Entree server. 
Food pusher. 
Fried egg server. 
Gravy ladle. 
Honey server. 
Horse radish spoon. 
Ice cream server, H.H. 
Ice cream slicer, H.H. 
Ice spoon. 
Ice tongs. 
Jam _ spoon, 
Jelly knife. 
Jelly server. 
Jelly spoon. 
Lemon fork. 
Lemonade spoon, 
Lettuce fork, 


HA. 
bent hdle. 
S, 3. 


call. 


H.H. 


Lettuce spoon. 
Marmalade spoon. 
Mayonnaise ladle, 
Mustard spoon. 
Napkin ring. 
Nut cracker, 
Nut spoon. 
Olive fork. 
Olive spoon. 
Oyster ladle. 
Pap spoon. 
Pea spoon, 
Pickle fork. 
Pie knife. 
Pie server, H.H, 
Platter spoon. 
Preserve spoon. 
Punch Ladle. 
Salad fork. 
Salad spoon. 
Salt spoon, 
Sandwich fork. 
Sandwich tongs. 
Sardine fork. 
Sardine server, 
Sauce ladle. 
Serving fork. 
Soup ladle. 
Sugar spoon. 
Sugar sifter. 
Sugar tongs. 
Teaettes. 

Tea strainer. 
Tete-a-tete tongs. 
Toast fork. 
Tomato server. 
Vegetable fork. 
Vegetable spoon, 
Waffle server, 


The association directed that the national 
and. State associations be communicated 
with and advised of the action of this asso- 
ciation. 

Upon motion, the president appointed a 
committee, consisting of Cleveland A. Dunn, 
of Graff, Washbourne & Dunn; H. B, 
O’Brien, of the International Silver Co.; 
and W. F. McChesney, of Dominick & Haff, 
to act with any other committees or or- 
ganizations in the trade in relation to the 
new tariff act, now under consideration and 
in preparation. 

After transacting other and routing busi- 
ness, the association voted to hold its July 
meeting at the Rhode Island Country Club 
on July 19 and 20, as guests of Fred A. 
Howard, of the Frank M. Whiting Co. 

On Wednesday, May 18th, the association 
and its guests had its usual golf tournament 
for a prize donated by the Alvin Silver 
Co. of a Hamilton wrist watch for the best 
net sccre in the morning round. 

Those who participated in the golf tour- 
nament were: George H. Wilcox, C. W. 
Harman, F. A. Taylor, G. C. Comstock, 
W. F. McChesney, F. A. Howard, G. F. 
Johnson, C. D. Morris, H. B. O’Brien, H. 
A. Macfarland, C. A. Dunn, W. H. Race, 
W. E. Hinsdale, H. S. DuMont, B. Hamil- 
ton, Roy Wilcox, P. Zeitung, Mr. Gerrish, 
A. G. Kintz, George C. Lunt, W. S. Stone, 
Horace Wilcox, B. W. Haywood, G. E. 
Wells, H. S. Davis, J. A. Hardy, Mr. Ter- 
williger and F. S. Taggart. 


H.H. 








Yarns about the alleged reductions in dia- 
mond prices are not bothering Pittsburgh, 
Pa., merchants who have no fear about 
good stones falling in price. There has 
been too much demand for diamonds in the 
opinion of many to see any slump in price. 
The people do not balk at present prices 
and if there was no luxury tax on them it 
is likely they would sell better than they 
do. But even the tax does not worry those 
who want them and a good business in 
June rings is expected. 
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Personal— 


IME. flies, and in another four weeks we turn our 
faces to the latter half of 1921, roll up our shirt 
sleeves as it were,—and, full of determination (realizing 
that 1921 still owes us a lot of business she has not yet 
given us) make up our minds to go out and get it. 


There is no surplus stock of La Tausca Pearls. On 
many qualities we're working from hand to mouth, and 
on some we're behind in deliveries. The reason is ob- 
vious: La Tausca Pearls are quality pearls—and con- 
sequently cannot be rushed in production. By virtue of 
their being well known and favorably known to the trade 
and the public, there is an insistent and consistent all- 
year-round demand which prevents any accumulation 











of stocks. 

You have our business word, and we value it highly, that lnum_ 
these are facts, and that the situation will grow more Cas TauscA a 
acute as the season advances. <= Gs 





ot ow ow ow swene™" 


You are urged to order now to avoid delays and dis-. 
appointments. 


We are now doing, and will continue to do, all that is 
humanly possible to take care of your requirements, even 
to the last minute, but at the same time we need your co- 
operation to enable us to work to mutual advantage. 


Lady Grey Pearls 


A necklace of pearls, light créme in color, 


IO with Oriental iridescent tints. 








Clasp No. 530 18” length ....... $23.75 
ye elo 24” length ....... 30.50 
30” length ....... 53.00 


Prices subject to Standard Catalogue discount 





Every La Tausca Necklace Sold by a Retailer 
Retailers Supplied by Wholesalers Only 


KARPELES 
Maker of the World’s Fine Pearls 
Paris PROVIDENCE New York 
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Interesting Matter for the Archives 
of the Maiden Lane Historical 
Society 





HE Maiden Lane Historical Society is 

becoming the recipient of much _ in- 
formation and many relics relating to the 
jewelry business of former days. In the 
past week, the secretary, Joseph D. Little 
was presented with several interesting docu- 
ments to be preserved in the archives, 
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Bickelmann, appears, apparently, in the writ- 
ing of the old jeweler himself, a receipt 
for £6 for a watch sold to Jacob Sorts and 
made by D. Lynder, of London, also 7s. 
for a chain and seal, followed by the jewel- 
er’s guarantee for the performance of the 
watch for the space of one year. 

This card was turned over to Albert 
Ulmann, historian of the society, to investi- 
gate, and Mr. Ulmann reported last week, 
as follows: 

“The business card of Stephen Sands is 










Bi 


os ~ nN 
as ‘(ete 


Se 






top Cua ta 70s 
CrocKsy ui. 






~LULE «. rs a+) CF jz / 


Neck £26 yy y 


Silver Work. ee 





(Tp Ly aa 


oe 

















THE CARD OF ONE OF NEW YORK’S EARLIEST JEWELERS 


among them a list of the jewelers in New 
York city in all branches of the industry, 
which was compiled by Lewis J. Mulford, 
president of The Jewelers’ Circular Pub- 
lishing Co, This list, which consisted of the 
members of the trade when Mr. Mulford 
first entered the jewelry business, is sup- 


an interesting memento of the past. Our 
appreciation of it will, no doubt, be ade- 
quate when we reflect that the piece of 
pasteboard and its imprint are older than 
a century and a quarter. In all likelihood 
it was issued 135 years ago, as we find on 
page 45 of the New York City Directory 
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BACK OF CARD SHOWING RECEIPT FOR PAYMENT OF WATCH AND CHAIN 


plemented by personal memoranda show- 
ing the development of each of the various 
firms that are in business today. 

Another very interesting relic presented to 
Secretary Little was the business card of 
Stephen Sands, one of New York city’s 
earliest clock and watch makers, a repro- 
duction of which appears herewith. The 
card was presented by Charles Bickelmann, 
a jeweler of Schenectady, N. Y., who had 
it in his possession for some time. On the 
back of Mr. Sands’ card, presented by Mr. 


of 1786, at the bottom of the page, the 
following items: 


Sands, Stephen, Clock & W. Mak 
199 Q. St. 


“Queen St. was our present Pearl St. 
The directory of 1786, the first effort in 
that direction, was compiled by David 
Franks, a conveyancer and accountant of 
66 Broadway, who had served ‘a regular 
apprenticeship to his father, a very emi- 
nent attorney in Dublin.’” 
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INTERESTING EXPERIMENT 





Tests Being Made by United States Bureau 
of Mines to Color Topaz by Use 
of Radium 


Wasuincton, D. C., June 4.—Experi- 
ments which hold the promise of giving 
color to colorless gem stones through ex- 
posure to radium emanation are being car- 
ried on at the Rare and Precious Metals 
Station of the United States Bureau of 
Mines at Reno, Nev. In preliminary ex- 
periments, a colorless Colorado topaz was 
tinted yellow by exposure to penetrating 
radiation. The coloring, however, was not 
found to be permanent when exposed to 
light. Experimental work, with a ‘view to 
making the color light permanent, is being 
continued. 

If these later experiments should prove 
successful, and it is found that radium pos- 
sesses the power to color gem stones, the 
discovery would increase the commercial 
value of gem stone material found largely 
in the west, whose market value has been 
lessened on account of the lack of tint 
deemed essential by ‘gem fanciers. 








Exports of Domestic Watches and Parts 
During April 

WasuincTon, D. C., June 1.—Exports 
of domestic watches and parts from this 
country during the month of April were 
not very extensive, according to the re- 
ports just compiled by the Bureau of For- 
eign and Domestic Commerce, which finds 
that during that month we sent to various 
other countries of the world American 
watches valued at but $69,453. About two- 
thirds of this went to Canada, which coun- 
try bought watches valued at $46,179, our 
next largest customer being New Zealand 
to which we shipped watches worth $8,723, 
and our third largest, strange to say, was 
Japan, which took nearly $4,000 worth. 

The full list of countries to which 
watches were exported during the month, 
and the amount taken by each, were as 
follows: 





Countries. Value. 
WECHGPIAMES. 66 oick dive vidercceesceensedes $20 
DOMME 6 5.6. teseksisweweenceseeegees 2,466 
Lr PPT TTC ee Te re. eee 1,184 
NS EE POOR Ae | eee re renee ert & 986 
Wivitints THGIGUGEE oocis kc. hic ci ices sensenwas 10 
CNS 256 are dagcnn mabisasdet tens coat 46,179 
CE IN iio. ood bd de 6 oss Cdn veteran dgdesuees 57 
pe re Parr ree Teme eye pe 193 
INCHEON | iiis.5.6 4 de ewawgdeads seeeemuneee 136 
i. rr rr eee ric rT 164 
WOOHOO Aside biwed Gites dearetcaresenetuas 1,448 
Newfoundland and Labrador.............. 168 
Other British West Indies...... of eee 6 
i Orr ryrrerecrrr rer cere 1,085 
Virgin Islands of United States........... 207 
CR ves Kiiicicdia rei wandegedadtdueneengeune 144 
CGI a6 5.s 6A nik CAWia nace into nigensaene 330 
Drttis Gee 6 kak cikieteitc cece 48 
NN isd sXe Gawd ak ase eden e teewaee 245 
Lo” Peer rere er Cer er  r 3,996 
Dt AMON cee ccadeasaceeecensinen 136 
FS ET CCC Cee eT eee ere re 172 
pr Pr ree re rts 8,723 
Philippine Islands ............eeeeceecees 744 
Pivitiats Week Alrie@ ic cv cccdccciccgecccsge 51 
Devatiok. Sacitly. Alte® ss ooc0cee dcwesessucen 555 

Weta hs icv dca ccersosatasconads 69,453 








The Towle, Winterhalter & Hannifin Co., 
Butte, Mont., reports that a window was 
smashed and articles amounting to about 
$100 taken. 
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 --- CLEAVING - DIAMONDS --+ _& 








This is a 
Melee Year 


Melees and small 
diamonds are selling 
faster than the larger 
sizes and knowing 
this we have onhand 
a larger and better. 
stock than ever. 
Keep us in mind. 


JAMES J. LOEB || & BROTHER 
68 Nassau Street, New York 


ANTWERP AMSTERDAM 
LONDON PARIS 
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Dealer’s Liability Under the Stamping Laws 





New York’s Chief Magistrate Explains to Defendant Charged with Violating 
Gold Law How Statute Compels Him to Know the Quality 
of the Goods He Sells 




















In the course of the preliminary hear- 
ing at New York in the case of Isaac 
Lesselbaum charged by Thomas F. Mor- 
gan, an inspector of the Bureau of 
Weights and Measures with violating the 
Gold Stamping Law (Section 435 of the 
Penal Law of New York), Hon. William 
McAdoo, Chief City Magistrate, before 
whom the case was called, laid down 
some fundamental principles as to the 
liability of the dealer in handling mer- 
chandise of unknown quality, that should 
prove interesting and instructive to all 
those who do not fully appreciate the 
scope of the stamping laws. 

Lesselbaum was before the Chief 
Magistrate, May 24, in answer to a com- 
plaint sworn out by Morgan to the ef- 
fect that he had sold a gold bracelet that 
did not assay up to the quality stamped 
upon it, this being the first of many 
cases now being brought under the aus- 
pices of the Good and Welfare Committee 
of the National Jewelers Board of Trade. 
Lesselbaum was without an attorney and 
was willing to have the case go on, but 
Magistrate McAdoo wished first to in- 
struct him as to his rights as to the law 
and as to his liability. The court record 
shows the following conversation: 

THe Court: You are charged with 
having a bracelet in your possession con- 
structed in whole or in part of gold and 
an alloy of gold. The article was marked 
as being 14 karat. 

DEFENDANT: I buy my goods in the 
pawnbrokers’ auctions, and I sell as I 
buy, but no guarantee at all; gold, that 
is all. 

Tue Court: This bracelet was marked 
as 14 karat, but it was less than thirteen 
karat, according to the complaint. I 
will read you the law. (Reading.) “Any 
person, firm, corporation or association, 
who or which makes or sells or offers to 
sell or dispose of or has in its possession 
with intent to sell or dispose of any 
article branded and marked as so many 
karats when as a fact it is one karat 
less than that is guilty of a misde- 
meanor.”’ The meaning of that is if you 
have in your possession, no matter how 
you get it, an article that is improperly 
branded as to the amount of gold in it, 
and you have it for the purpose of sell- 
ing it, it makes no difference how you 
acquired it—and you intend to sell it for 
what it is marked you are guilty. 

I am not trying to convince you about 
your guilt, but I want you in the absence of 
counsel to understand the position. It 
does not make any difference how you 
got it. It is your responsibility, and you 
take a certain amount of risk. If I go 
to you and give you or sell you any 
gold article, which states falsely as to 
the karat in it, and you take it to dis- 
pose of it or sell it, why you are held 
accountable for it. That would mean 
that you must not buy any of these 


things until you have tried them out 
yourself. If I go to you with a bracelet 
marked 14 karat, before you buy it to 
sell it for what it is marked you must 
satisfy yourself that it is at least 13 
karat. That is the law, and if you don’t 
do that and you try to sell it you are 
guilty. In other words, you dealers 
can’t buy those things until you are satis- 
fied as to the amount of gold in them. 

DEFENDANT: Now, if Your Honor 
please what shall I do with that goods, 
if I buy in pawnbrokers’ auction sales. 
There are every day auctions. 

Tue Court: You men in that trade 
will have to have those goods tested be- 
fore you buy them. You men go down 
to the market and you buy all the bar- 
gains they offer you there and take it 
for granted that the markings as to 
karats are true; I come along, I want to 
buy it from you; I say, “What have you 
got there?” you say, “A bracelet”: I say, 
“What is it?” You say, “It is marked 14 
karat.” That isn’t sufficient because you 
must be sure it has at least 13 karat, 
and you will have to test it. 

You cannot conduct that kind of a 
trade; your trade now is a dangerous 
trade for you men to be in. If you 
were all here I would be glad to talk 
to you about it. It is a dangerous trade. 
You cannot conduct it in that way, be- 
cause when you go to that kind of an 
open market each one of you will have 
to make himself satisfied that the goods 
are what the mark would indicate; other- 
wise you will be guilty of a misdemeanor. 

DEFENDANT: I will have to do accord- 
ing to the law the next time. 


Tue Court: You certainly will. You 


' buy those things at your risk, and it 


makes no difference what the man in the 
market says; you must have those goods 
tested. 

DEFENDANT: I don’t sell only to 
dealers; they ask me is it gold, and I 
say yes, that is all, but I don’t know 
anything about the karats; I don’t care 
if it is 14 karat marked, or 18 karat 
marked, or 10 karat marked; I sell them 
as gold. 

Tue Court: The trouble about that is 
this; you are helping.to Hood the market 
with a lot of falsely marked articles; 
you are accelerating. you are speeding, 
you are helping the imposition on multi- 
tudes of people of things that are false, 
and you have got to stop it. 

Mr. Ernst (Counsel for the National 
Jewelers Board of Trade): The report 
as to this bracelet is that it contains 
3.85 or less than 4 karats. It was sold 
to the inspector of the Bureau of Weights 
and Measures; he went in there as a 
consumer, and not a dealer, and even 
at that representations were made by the 
defendant as to the mark being proper. 

Tue Court: If you wish it, I will ad- 
journ this hearing until they can prove 
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the amount of gold in it; if you want 
to stand on your rights, I will adjourn 
it; they have the analysis here. 

DEFENDANT: The trouble is this is not 
new stuff; I don’t know how to get right 
on that. 

Tue Court: That bracelet had less 
than 4 karats of gold in it, and you sold 
it for 14 karat. 


DEFENDANT: Then there is no gold in 
it at all, Your Honor. 
Tue Court: _I will have to hold you 


for trial in the Court of Special Sessions. 
Bail, $100. 








Louis Speelman, New York, Files Schedules 
in Bankruptcy Showing Liabilities of 
$247,771 and Assets of $103,952 


Schedules in bankruptcy were filed in the 
Laited States District Court, New York, 
on Tuesday, May 31, by Louis Speelman, 
jeweler, 87 Nassau St., and against whom 
involuntary bankruptcy proceedings were 
instituted early last month. These sched- 
ules list the jeweler’s liabilities at $247,771, 
which amount constitutes taxes due the 
United States, $5,501; wages, $150; secured 
claims, $90,787; unsecured claims, $49,- 
942.37; notes and bills which ought to be 
paid by other parties thereto, $96,014, and 
accommodation paper, $5,376. The assets 
amount to $103,952, and consists of bills, 
promissory notes and securities, $96,616; 
stock in trade, $35; household goods, etc., 
$250; machinery, tools, etc., $649; debts due 
on open accounts, $1,117; deposits of money 
in banks and elsewhere, $4,983; property in 
reversion, remainder and trust, $50, and 
property claimed to be exempt, $250. 

Among the largest unsecured creditors 
are: Henry Bodenheimer & Co., $1,265; 
Hans Brassler, $1,325; Gustave A. Barho, 
$350; Martin M. Duitz, $150; Hyman May- 
kels, $354; Israel Maykels, $4,274; Arnold 
Speelman, $8,590; Sarah Speelman, $5,677 ; 
N. Zwart, $5,008; Amon I. Van der Linden, 
$360; James J. Loeb & Bro., $619; Gold- 
muntz Bros., $1,532; Alvin Silver Co., $253; 
Amsterdam Garage, $116; Gutwirth Bros., 
$1,535; Max Goldstein, $2,347; Baumgold 
$3,105; Elbaum Freres, $1,485; L. 
Kannengiesser, $2,303; S. Klatzer, $2,521 ; 
M. Mandelbaum, $1,442; Jacques Safier, 
$800; Nathan Maandag, $303, and Eisen 
Lederberg & Co., $1,321. 


Bros., 








Unemployment in Dutch Diamond 
Industry 
Through the office of the American 
consul at Amsterdam it is learned that 
on April 1, 8,328 out of 10,000 workmen 
engaged in the diamond industry were 


out of employment. _ ; 
This is an increase of 350 since the 


first of the year. 








Market Prices for Silver Bars 


The following are the quotations for sil- 
ver bars in London and New York as re- 
ported for the past week: 


Selling Pric 
Leet Ye S. =. 
ate. Official. Assay Bars. 
seas  uieaere a aelanoe haa ee 33% 60% 
TOAD & occ o desine-s acini 3314 60% 
Nill 2 6 vc sces. cuustenaeaes 33% 60% 
TURE S ccc sciedcdecevesees 33% 60% 
je eee er 33% 60 
Weitie:-@ sos ices seksi ganas 34 60 
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Semi-Mounted Rings are in demand all the 
time and our stock is most complete. We can 
supply them from stock for any. size stone in 


py either simple or elaborate designs. 
H Every ring has that high standard of work- 
a manship that makes Wheeler products so 
atin desirable. 
The 
Guarantee The prices of our goods are based on present 
of Quality day costs and we are always glad to supply 
special designs for any article of platinum 
jewelry. 


HAYDEN ‘W-WHEELER & CO: 2c: 
1 Maiden Lane «Factory 72 SpringStreet -NewYork- 
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A GIANT WATCH 





Largest One Ever Manufactured Now on 
Exhibition in the National Museum 
at’ Washington, D. C 


WasHinctcn, June 1—The priceless 
collection of the National Museum was 
enriched yesterday when there was deposited 
as a loan for a period of two months the 
largest watch ever known to be manufac- 
tured. Official ceremonies marked the pres- 
entation, which was in the presence of a 
number of Washington jewelers and a large 
number of visitors. 

George W. Spier, custodian of watches 
for the National Museum, on behalf of 
the Hamilton Watch Co., of Lancaster, Pa., 
whose property the watch is, presented the 
timepiece, which was accepted on behalf of 
the museum by Carl W. Mitman, curator 
of mineral and mechanical technology. 

The museum officials have been trying 
for a long time to have the watch estab- 
lished as a permanent exhibit at the mu- 
seum, and finally succeeded in getting a 
concession of a two-months’ loan. It was 
brought to Washington during the horo- 
logical conference held here recently and 
the presentation was to have taken place at 
that time, but the closing of government 
bureaus on the day of the funeral of Chief 
Justice White prevented the carrying out 
of the ceremonies at that time. 

The watch is an exact duplicate of the 
23-jewel watch manufactured by the Ham- 
ilton company, but six times enlarged, and 
measures 1914 inches in diameter and one 
and a half inches thick. It was built at a 
cost of approximately $5,000 and represents 
some of the finest workmanship of its kind 
in the country. The 23 jewels are syn- 
thetic stones. The model was exhibited at 
the Panama-Pacific International Exposi- 
tion in San Francisco in 1915. 

The “train,” the wheels which run it, is 
of solid gold, with the cogs in the teeth 
treated specially to harden them against 
wear. The winding wheel is of steel. Al- 
though it has a mainspring nine feet long 
the timepiece is run by a weight. 








Plans Completed for Annual Outing of 
Southern Jewelry Travelers’ Association 


The annual outing of the Southern Jewelry 
Travelers’ Association will be held June 21 
at Glenwood Landing on Long Island 
Sound and arrangements have been com- 
pleted to hold the outing this year at Karat- 
sonyis Hotel. The travelers will congre- 
gate at 6lst St. and Lexington Ave. at 9 
A. M. and leave at 9.30 a. M. for a scenic 
ride in special buses over the bridge to 
Long Island City, a distance of 20 miles to 
the playground selected for the day’s sports. 

In addition to a baseball game other 
events have been arranged for which awards 
will be made, and it is expected that moving 
pictures will be taken of these events and 
the pictures shown at the next annual ban- 
quet of the association, which will be held 
next January. A shore dinner, which, ac- 
cording to the plans of the committee, will 
excel any other held by the association, will 
be a feature of the day’s enjoyment. 

The members of the committee ask that 
a special effort be made by the members to 
attend this outing and that the committee 
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be notified 10 days in advance so that ade- 
quate arrangements can be made. Reply 
postal cards have been sent out to members 
of the association. The tickets this year 
will cost $6 each, which will include trans- 
portation both ways. 

William C. Barry is president of the as- 
sociation, and George A. Jochum, 15 Maid- 
en Lane, is treasurer, to whom remittance 
should be sent. 





Career of the Late G. L. Ruff 


JouHNsTown, Fa., June 1.—Members of 
the family of the late Gregory Louis Ruff, 
a well-known jeweler of this city, are re- 
ceiving the condolence of members of the 
trade because of the death of Mr. Ruff, 
which occurred at the Memorial Hospital 
in this city on May 18. Shortly after retir- 
ing on that day Mr. Ruff was taken ill with 
acute urenic poisoning and passed away 
two hours later. 

George Louis Ruff was born in Baden, 
Germany, March 6, 1852. He learned the 
trade of watchmaking in Frieburg and 
served four years in London. He came to 
America in May, 1872, and located in Phila- 
phia, where he worked for the trade for a 
period of nine years, after which time he 
went to Pittsburgh and was employed there 
by a number of concerns. In the Spring of 
1899 he established himself in business in 
this city. 

Mr. Ruff was a member of the B. P. O. 
E. Lodge of Johnstown, being a charter 
member of Allegheny Lodge No. 369, a 
member of the A. O. U. W. and a Mason. 
He also was affiliated with a number of 
local organizations and a member of Trin- 
ity Lutheran Church. 

Deceased is survived by his widow and 
three sons, who were engaged in the jewelry 
business with him, three daughters, two 
brothers and a sister in Germany. 

The funeral was held on May 20 and in- 
terment was in Grandview Cemetery. 





Plans Completed for Annual Convention of 
Pennsylvania Retail Jewelers’ Associa- 
tion at Reading, June 27-28 


PHILADELPHIA, Pa., June 3.—Plans are 
well formulated for the annual conven- 
tion of the Pennsylvania Retail Jewelers’ 
Association which is to be held at Read- 
ing, June 27 and 28. The headquarters 
will be the Berkshire Hotel. 

Shooting at a target with revolvers 
will be one of the special features con- 
templated the second day of the con- 
vention. Fire arms will be furnished by 
the local jewelers and unless every man 
hits a six-inch target at 50 feet, he will 
not be passed as a dead shot hold-up- 
man killer. 

All day Tuesday will be spent at va- 
rious fun and amusements “on the roof 
of the world’ on Mt. Penn at the Eagles 


Mountain Home after an hours’ ride 
over the wonderful Mt. Penn gravity 
railroad. 


Monday will be devoted strictly to 
business. A banquet will be held in the 
evening. 








M. E. Johnson will open a jewelry busi- 
ness at Dumont, Ia. 


_ trade. 
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Reports from European Diamond 


Markets 





Lonpon, May 20.—There has been little 
change in trade conditions during the 
past month. The present depression is 
general in all trades. Newspaper articles 
that more diamond mines are to be closed 
has given rise to many newspaper 
stories on the condition of the diamond 
Those, however, who understand 
the rules of political economy, under- 
stand that the policy adopted by the De 
Beers Company is a good one, as a 
decrease in the supply of rough naturally 
tends to keep prices high. In an inter- 
view a short time ago it was pointed 
out that the action taken is welcomed 
with delight by the big dealers, 2% 





AMSTERDAM, May 18.—Although it is 
not to be expected that much improve- 
ment in trade conditions can be reported 
under present world conditions, there 
has been a more optimistic feeling among 
dealers of late. Retailers have been do- 
ing some business in cheap qualities of 
Melée and also in sizes ranging from 
one-half carat up. The same reports are 
coming from the Antwerp market where 
during the month some signs of revival 
in trade conditions has been noted. In 
well informed trade circles the belief 
gains that the crisis has been passed and 
that a restoration of better conditions 
will come before long. 

It is learned from those who have been 
visiting the rough diamond market in 
London that prices are very firm and 
that those who expect to get bargains 
are disappointed. This same condition 
prevails here regarding cut stones and 
the firm attitude of merchants here is 
keeping up prices. It is firmly believed 
that the syndicate will not reduce its 
prices. 


Parts, May 17.—Reports from all 
branches of the trade here and in the 
provinces of France show that little 
business is being done at the present 
time. Export trade is greatly handi- 
capped because of fluctuations in the 
rate of exchange, while retailers are suf- 
fering from the economical conditions 
of the people at home. 

On the other hand those who are look- 
ing to the best interests of the industry 
are always on the alert. The recent 
fairs at Lyons and Paris served to illus- 
trate what craftsmen can produce in 
new jewelry designs. A notable fashion 
is the colored center stones in jewelry. 
The Australian sapphire and onyx are 
used to produce dainty articles. 

Not much important business is being 
transacted in rough diamonds at the 
present time. This is due to present day 
conditions in the industrial world. 
Toward Autumn a revival in business is 
expected. 








Mary Fessenbecker Veight, Milwaukee, 
Wis., is in financial trouble and an involun- 
tary petition in bankruptcy has been filed 
by creditors. 
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A SPECTACULAR FIRE 





Flames Cause Great Excitement but Little 
Damage at Plant of Geo. H. Fuller & 
Son Co., Pawtucket, R. I. 


PRovIDENCE, R. I., June 4.—The scene 
was decidedly spectacular at the manufac- 
turing jewelry establishment of the George 
H. Fuller & Son Co., 161 Exchange St., 
Pawtucket, at 1:30 o’clock last Thursday 
afternoon when fire broke out on one side 
of the building, and the girls employed there 
began to pour out from the doors into the 
street. 

It was a subject for a movie camera, as 
the flames and smoke shot up the side of 
the building on the river side, and the girls 
continued to rush to the sidewalk, some of 
them pale-faced and clinging to a few be- 
longings which they had grabbed in their 
haste, and other debating whether they 
should return and get whatever valuables 
they had left. 

The fire had started at the base of the 
large smokestack which extends down the 
side of the building at the edge of the river, 
and it was a seething column that tore up 
the side of the woodwork and began to 
reach through the windows of the lower 
story. The glass broke under the force of 
the heat, and window shades that were 
nearest the fire were licked away in an 
instant. 

In the meantime one of the young men 
employed by the concern had rushed to 
the front of the building and rung in the 
private box for the concern to which the 
firemen quickly responded. But there was 
not much for the firemen to do, however, 
for the employes had been busy during the 
brief period intervening and with a small 
extinguisher, as well as a hose that belongs 
to the plant, they had kept the flames from 
spreading. The damage therefore was 
slight, as comparatively few of the flames 
entered the interior of the building. 








DEATH OF G. K. WEBSTER 





President and Treasurer of North Attleboro 
Silversmithing Concern Passes Away at 
His Home in That Town 


NortH ATTLEBORO, Mass., June 6.— 
George Kendall Webster, president and 
treasurer of the Webster Co, silversmith, 
died Saturday afternoon at 2:45 at his 
home in North Attleboro. He has been in 
failing health for several months. 

Mr. Webster came to North Attleboro 
as a young man, and through his industry, 
and keen business judgment, achieved not 
only personal success, but gave timely help 
and assistance to many of his fellow 
townsmen. 

He was born in Wentworth, N. H., July 
16. 1849, the son of Edward Kendall 
Webster and Betsey Johnson Webster. His 
early life was spent on the farm with his 
parents. He worked for a short time in 
the car works of the Raritan and Delaware 
Bay Road, Manchester, N. H., and later 
became a registered pharmacist. 

From Lawrence he moved to North At- 
tleboro and conducted a drug store for six 
years. Realizing that the jewelry business 
was the principal industry in the com- 
munity and that it offered greater business 
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opportunities, he opened a small shop in 
what was known as the Company’s Shops. 
He first manufactured collar buttons and 
later moved to the Whitney building where 
he made Australian pearl novelties. In 
1896 he began the manufacture of silver 
novelties and in 1898 moved to his present 
factory on Broadway. 

He was also prominently interested in 
other business concerns. He was president 
of the O. M. Draper Corporation, a direc- 
tor of the North Attleboro Chronicle Co., 
publisher of the Evening Chronicle; a 
trustee of the Attleboro Savings Bank and 
a director of the Manufacturers’ National 
Bank of North Attleboro. 

For a number of years he was a director 
of Tilden-Thurber Corporation of Provi- 
dence and the Westerly Light and Power 
Co. of Westerly. He was also a few years 
ago an active worker in the New England 
Manufacturing Jewelers and Silversmiths’ 
Association and the Manufacturing Jewelers’ 
Board of Trade. 

He was a member of the Universalist 
Church of this town and of the Bristol 
Lodge of Masons. He was a charter mem- 
ber of the Rabboni Chapter. He was also 
a member of the Wannamoisett Country 
Club, Pomham and To Kalon Clubs of 
Rhode Island. 

He was interested in politics and was 
always a staunch republican. He was one 
of the electric light commissioners when 
the local plant was installed. 

Mr. Webster married Harriet Richards 
of North Attleboro, who died in 1917. He 
is survived by two daughters, Mrs. Ernest 
J. Dawley of West Point, N. Y., and Mrs. 
Wallace D. Kenyon of North Attleboro. 

During the last 20 years of his life he 
has contributed generously to many 
religious, educational and charitable insti- 
tutions. 








Gleanings from Police Blotters 

Claude L. Pruyn, Hollidaysburg, Pa., re- 
ports that his store was entered on May 
28 and some watches and jewelry stolen. 

* * * 

The store of H. W. Bounds, Dallas, Tex.. 
was entered by burglars on May 29 and a 
lot of miscellaneous articles amounting to 
about $800 stolen, 

« * * 

James Thomas, Erie, Pa., was recently 

swindled out of $49 through a bad check. 
* * * 

A window in the store of A. J. Hughes, 
Monmouth, IIl., was smashed June 1 and a 
number of articles stolen. 

* * x 

O. L. Koock, Austin, Tex., reports that his 
show window was broken by a burglar, but 
does not state the amount of loss. 

* * + 

Davidson & Licht, Oakland, Cal., have 
reported that the thief who held them up and 
robbed them has been arrested for holding 
up and robbing one Sam Rosenblum of Los 


Angeles, Cal. 
- + * 


A sneak thief recently visited the store of 
P. G. Keebey, Little Rock, Ark., and stole 
a ring valued at $550, 

* * * 

J. F. Burdick, Chicago, reports that 
a window in his store was smashed on May 
25 with a loss of about $30. 
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DEATH OF F. E. COMMINGS 


Harrisburg’s Oldest Active Jeweler Passes 
Away After a Business Career of Over 
Half a Century in That City 

Harrispurc, Pa. June 1.—Francis E. 
Commings, aged 74, one of the oldest 
jewelers in the city, died May 27 at his 
home, 14 N. 4th St. Mr. Commings was 
well-known throughout the city and was 
active in the jewelry business’ here from 
1863 up to the time of his death. 

Mr. Commings was born at Holland Hill, 
in Bradford County, this State, Sept 1, 
1846, and attended the village school dur- 
ing early boyhood, working on the home 
farm during the long vacations, which im- 
parted to him the excellent physique that 
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THE LATE FRANCIS E,. COMMINGS 


has been such a tower of strength to him 
these many years. 

He came to Harrisburg on Thanksgiv- 
ing day, 1863, at the height of the Civil 
War, and learned the jewelry trade in the 
store of his brother, the late Charles Re- 
villa Commings, then located, since 1862, 
at 41114 Market St. The old building still 
stands. Charles Commings had learned the 
trade in the store of a German jeweler of 
Hazleton, Pa., who at the time of his death 
in 1888 was the city’s oldest jeweler. 

After five years’ apprenticeship Francis 
Commings went into business for himself, 
52 years ago, in a very small room on Mar- 
ket St., between 3rd and 4th. After several 
years at his original location Mr. Commings 
removed to 411 Market St., where he re- 
mained in the business for a period of 33 
years. In 1901 he opened a branch store 
at his home, 14 N. 4th St., and ultimately 
established his main business there, retiring 
from the Market St. business 14 years ago. 

Of late years his son, Charles B., assisted 
the deceased at the present store, and 
another son, Burton E. Commings, has been 


with jewelry houses in New York and 
Baltimore. 
Several well-known men learned their 


trade under Mr. Commings, who always 
kept in stock many specialties not handled 
by the average run of stores. 
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POLICE MAKE TWO ARRESTS ~ 





Alleged Window Smasher and Sneak Thief 
Caught After Milwaukee Jewelry Stores 
Have Been Visited 


MitwavKEE, Wis., June 4.—Two Milwau- 
kee jewelers were the victims of burglars 
on Friday, but fortunately the losses were 
small. Early yesterday a window in the 
store of Philip Grossman, 311 3rd St., was 
smashed with a brick and jewelry valued 
at from $200 to $300 stolen. When the 
proprietor of a restaurant next door 
opened his place at 6 A. M., he discovered 
the broken window of the jewelry store 
and a brick laying on the sidewalk. The 
police and Mr. Grossman were immediately 
notified. 

A few hours later Henry Baker, aged 
45, formerly a hand on a government light- 
house ship, was arrested by detectives. 1n 
his possession were several monogram rings, 
a gold watch and five gold watch cases, 
worth about $100. The property was iden- 
tified by Mr. Grossman. A diamond ring, 
worth $98, is still missing. According to 
the police, Baker charged an accomplice 
with taking the ring as his share of the 
loot. 

When arraigned in court Saturday, Baker 
was hound over to Municipal Court for 
trial on $5,000 bail. The Grossman store 
was the victim of burglars several months 
ago. 

The second attempt at robbing a jewelry 
store took place Friday afternoon at the 
establishment of Edward J. Jensen, 418 
Eleventh Ave. Charles F. Nickerson, aged 
28, charged with the crime, was bound over 
to Municipal Court on $5,000 bail when the 
case was heard in District Court on Satur- 
day. Nickerson is alleged to have driven to 
the Jensen store in a taxicab. Hugo Jen- 
sen waited on him and Arthur Jensen was in 
the rear of the store. A few days before 
Edward had told him that a stranger would 
call for a-‘certain ring which he had se- 
lected. When the stranger asked to see a 
diamond ring, Hugo concluded that this 
was the customer. He placed the chosen 
ring on his own finger to better display it, 
and set two other trays with 60 diamond 
rings on the counter. As he turned away 
for a moment the stranger seized the two 
trays and headed for the door. Hugo 
leaped the counter and seized the robber 
by his coat tails just as the latter was jump- 
ing into the taxi. 

A third man jumped into the car 
through the other door. After a struggle 
Hugo forced the robber back into the store, 
and, with the aid of Arthur, who had now 


come up, began recovering the rings. The 
stranger willingly surrendered the loot. 
While the brothers were replacing the 


jewelry in the display case the stranger 
suddenly jumped to his feet and darted 
through a rear door. A few blocks away 
the Jensen brothers succeeded in capturing 
him and turned him over to the police. At 
the police station a loaded revolver was 
found on him. 

Nickerson told the police that he at- 
tempted the robbery to recover losses of 
his life savings which he is said to have 
invested in oil stocks that were worthless. 
He had planned to marry this month, and 
being without money came to Milwaukee 
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from West Bend, Wis., where he had 
worked on a farm. In desperation he de- 
termined upon robbery to recoup his for- 
tunes. However, he was unsuccessful and 
the Jensen jewelry store saved itself from a 
loss of probably $5,000 in quickly appre- 
hending the man. 








Death of Ernest Hornung 


INDIANAPOLIS, Ind., June 6.—Ernest 
Hornung, who had been in the jewelry busi- 
ness in Terre Haute for a number of years, 
died recently at the St. Anthony hospital, 
following an operation. He was 34 years 
old and had been a resident of Terre Haute 
all his life. The body was taken to the 
family home, 1450 Ohio St. 

He is survived by his widow, Mary 
Hornung, formerly Mary Clair, a Terre 
Haute girl, whom he married about 12 
years ago. His father, Adolph O. Hornung, 
and two brothers, Herbert and Louis 
Hornung, also survive. 

He began the jewelry business with 
Henry Schmidt when a boy and later pur- 
chased the business from Mr. Schmidt. 

The funeral was held from his residence 
and was conducted under the auspices of 
the Masons of which the decedent was a 
member. 





Death of Duncan Harman 


PHILADELPHIA, Pa., June 6.—Death re- 
moved another of Philadelphia’s old-time 
jewelers during the last week of May when 
Duncan Harman, 86 years old, succumbed 
to a stroke of apoplexy at his home, 5546 
N. Lawrence St. 

Mr. Harman entered the retail jewelry 
business in this city before the Civil War, 
being originally located on Arch St. at 2nd 
St. Subsequently he conducted a store in 
Frankford, and at the time of his death 
was in active business at the N. Lawrence 
St. address. 

During his lifetime he was passionately 
fond of flowers and was a rose faddist, a 
number of his blooms taking prizes at local 
flower shows. 

He is survived by two daughters. The 
funeral services were held from his home 


on May 27. 








Creditors Start Bankruptcy Proceedings 
Against Herculean Products Co., 
New York 


An involuntary petition in bankruptcy 
was filed in the United States District 
Court, New York, last Thursday, against 
the Herculean Products Co., Inc., dealer 
and manufacturing .jeweler, 524 Broadway. 
The petitioning creditors are “Jack” Geller, 
who holds a claim for $100; Leikind & 
Pearlman for $300, and Dubinsky & Indor- 
sky for $317. 

The only charge advanced in the peti- 
tion was that the concern made preferential 
payments. The petition places the assets 
at $40,000 and the liabilities at $100,000. 

On the same day the petition was filed, 
Judge Hand appointed Joseph H. Frier as 
receiver under a bond of $5,000. A meet- 
ing of creditors will be held today 
(Wednesday) at 11 A. M. at the rooms of 
the National Jewelers Board of Trade, 15 
Maiden I.ane, New York. 
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MANUFACTURING STATISTICS 





Bureau of Census Gives Out Comparative 
Summary of Jewelry and Allied 
Industries for 1919 and 1914 


WasuincrTon, D. C., June 2.—A prelimi- 
nary statement of the 1920 census of manu- 
factures has been issued by the Bureau of 
the Census, Department of Commerce, fur- 
nishing statistics for industries relative to 
the number of establishments and value of 
products for the year 1919, with comparative 
figures for the preceding census year, 1914. 
The figures for 1919 are subject to such 
change and correction as may be necessary 
from a further examination of the original 
reports. The figures show a total of 288,376 
establishments in 1919, with products valued 
at $62,588,905. 

In the jewelry and allied industries the 
following tabulation is made: 











No. of 
Establish- 
ments Value of Product 
A * a 
1919 1914 1919 1914 
Chieheis cess 14 48 $23,380,000 $11,032,000 
CUO & ccwcuds 371 348 261,884,000 123,085,000 
Gold and silver, 
reducing and 
refining not 
from the ore.. 87 78 55,483,000 28,588,000 
Instrument s, 
professional, 
and scientific. 350 307 58,135,000 17,495,000 
Jewelry ......2,037 1,914 203,898,000 81,006,000 
Jewelry and in- 
strument cases 142 125 8,252,000 3,621,000 
Lapidary work. 121 89 30,056,000 5,360,000 
Optical glass.. 506 314 53,718,000 18,188,000 
Pens, fountain 
and stylo- : 
graphic ...... 56 55 15,997,000 6,865,000 
Pens, gold... 35 12 ~=1,801,000 642,000 
Plated ware.... 69 72 43,394,000 18,484,000 
POCEG a kcccnece 339 350 74,884,000 36,443,000 
Silversmithin g 
and silverware 98 108 29,087,000 19,786,000 
Watch and 
clock materials, 
except watch 
CHRO aces 28 25 1,383,000 1,015,000 
Watch cases... 33 19,619,000 7,831,000 
Watches ...<... 36 32,100,000 14,275,000 
Statistics of American Jewelry Exported 


During April 


Wasuincton, D. C., June 1—American 
jewelry exporters did not do a very heavy 
business during the month of April, as is 
evidenced by the statistics of the Bureau of 
Foreign Commerce now made public. Al- 
together the total value of the jewelry ex- 
ported di:ring the month is given as $33,852, 
of which $11,759 went to Canada and $12,- 
992 to the Philippine Islands. 

The countries and the value of the -ship- 
ments to them during the month are given 
as follows: 





Country. Value. 
OE eros enn an eee a ewbael tame edn ames $300 
Dn, ee re Pare ree 3,870 
SR eins oa ee tSeueeee hese ce bs aeeemnes 1,500 
GUI incu riccducdéndtavaemed iets 967 
OMAN ao ees <4 eeneeassNeswevecddeen 200 
Cb icc c + Vecteagied edeaineaiencudeteder 11,759 
oi, oy i eee errno ee rari 65 
WE © 3s 6 oc wag o Kaaweiscannnecesousanes 250 
MOGHIOR ao 6c cecacatstaeeeadeaneccgengews 859 
OWS eiccickncucouenatencincs oweeeseeaen 446 
Virgin Islands of U. S....--. eee seeeeee ye 
itn ee Ce tT te ee 
Philippine Islands.........2e+eeeeeeeeees 12,992 

| re er errr Coy $33,852 
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Many Dealers Answer Charges of False Stamping 





Campaign by National Jewelers Board of Trade Against Violators of New 
York Gold Law Now Well Under Way 
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The campaign to stamp out violations of 
the jewelry stamping act in New York 
started last month by the Good and Wel- 
fare Committee of the National Jewelers 
Board of Trade, with the co-operation of 
other trade organizations, is meeting with 
success. During the past week several 
cases have come before the courts, some of 
which were postponed while other alleged 
offenders were held for further hearings. 

Last Tuesday after THe Jeweters’ Cir- 
cuLAR had gone to press, the case against 
M. Goldfein & Son, 153 Canal St. New 
York, again came before Chief Magistrate 
McAdoo and, after a lengthy argument on 
the law, the defendant waived examination 
and the case was sent to the Court of Spe- 
cial Sessions. The case involves the sale of 
a gold ring which, it is claimed, only as- 
sayed 11.25 karats. 

After the evidence had been introduced, 
there ensued a discussion between the mag- 
istrate and Attorney Helman for the de- 
fendant, and Morris L. Ernst, counsel for 
the National Jewelers Board of Trade, 
which should prove most valuable in the 
wav of elucidating the important point con- 
nected with prosecution under the stamping 
law. The following is taken from the steno- 
graphic report of the case: 

Tue Court: You don’t want to take up my 
time, and I don’t want to take up your time with 
anything but the issues. The statute makes it an 
offense to have in one’s possession, with intent to 
sell the same, jewelry which is marked with a 
certain mark which is not accurate, within a 
karat; and the defense to that would be to show 
that the analysis is not correct, that the marking 
is a true one, or within a karat of the true one; 
that is the only defense, because I will hold that 
it does not make any difference how he got pos- 
session of it, if he had possession of it as a 
jeweler, and the evidence were such that he in- 
tended to sell it. If it is marked so many karats 
and it is less than that by more than one karat he 
is guilty. If you want to discuss the Jaw, why, 
I will discuss it with you, or give you time to put 
in a brief, but that is the law as I understand it. 
It would be a waste of time to go into any other 
parts of it. ; 

Mr. Hetman: I know the section very well 
myself and the only question in my mind was 
whether knowledge was an essential element in the 
interpretation of the statute. : 

Tue Court: No; my construction of the law 
is that if I purchase or take possession of, with 
intention of passing it along to someone else by 
sale, jewelry marked 14 karats for instance, I do 
so at my peril. I have to do one of two things. 
I have either got to rely from my personal knowl- 
edge on the character and standing of the manu- 
facturer or person from whom I got it, or I have 
got to have an examination made myself. Be- 
cause if it were otherwise, counsel, the law would 
not be worth the paper it is written on. That 
thing would keep circulating then forever. Every 
man that got it would say, “I didn’t know what 
it was, I just noticed 14 karats on it’’; the next 
man would say the same thing, and so your wife 
might buy it, my wife might buy it; and so it 
would go right on. So the law very properly 
means what it does; it says you cannot have an 
article marked 14 karat if it is more than a karat 
less. You do it at your peril. You must find out 
who sold it to you. If you do not trust him and 
don’t know him, you must have it tested. 

If I went up to Tiffany, and Tiffany sold me a 
14 karat article, and I were a dealer I would not 
bother; if Doctor Kunz in Tiffany’s told me that 
a diamond was so many carats, in spite of the law 
I would sell that to you for what he said it was, 
because I would risk all on the character and 
standing of Tiffany and Doctor Kunz; but if 


somebody else came along whom I knew only 
casually, I would want to know something about 
him before I would accept the markings. More- 
over, every one of these men knows that the prac- 
tise is common, that it is almost the rule and not 
the exception to misbrand them, and they ought to 
be on their guard. 

Now here the other day the last defendant sold 
an article marked 14 karat when it only showed 
a little over 2 karats; the man laughed. 

Unless you want: to dispute it, bring another 
scientist up here and show me it is 13 karats. 

Mr. Herman: What does the test show? 

Mr. Ernst: It assayed 11.09 K. There is a 
karat leeway allowed by law; it ought to be 13; 
it is nearly 2 karats below the karat mark allowed 
by law. This man is a manufacturer himself; 
his bill heads so read; to that extent he is dif- 
ferent from a dealer or retailer. 

Mr. Hetman: This particular piece of jewelry 
was not manufactured really but came from a repair 
man; they also do a little manufacturing on the 
side, but the great mass of merchandise they turn 
over they purchase from other dealers. 

Tue Court: He is in a far better position, be- 


cause he could have tested it himself; he has the _ 


tools and he could do that. How do you make the 
test? Could the manufacturer make the test? 

Mr. Cummincs (assayer of the U. S. Assay Of- 
fice): Yes. Not as accurately as is done at the 
office, but the jewelers have a method of making 
a test that would reveal a difference of that 
amount. 

Tue Court: 
make those tests? 

Mr. Herman: If Your Honor will realize the 
fact that the article is so small, if every article 
that comes into the hands of the retailer is to be 
tested at two dollars or even less, the whole trans- 
action would not be worth it. 

Tue Court: What was this, a bracelet or a 
ring? 

Mr. Ernst: This was a ring. 

Tue Court: He probably had a hundred of 
them, he could have tested one and have it stand 
for the batch. Nobody knows better than he does 
just exactly where the source of those rings is; 
he could trace them back to the source and have 
one ring tested. Would the ordinary test by a 
jeweler disclose the difference? 

Mr. Cummincs: Some jewelers can make it 
within a karat if they have had long experience, 
but certainly within two karats. 

Mr. Herman: Allowance would have to be 
made for one karat for the alloy used in solder- 
ing of the ring. 

Mr. Ernst: In this case, Your Honor, at the 
time of the sale a representation was made orally 
that this was manufactured by the defendant. 

Tue Court: Admitting that if it had been 13 
karat it would have been legal, it is practically two 
karats below that. 

Mr. Ernst: We have our witnesses here, Your 
Honor. We are ready. 

Tue Court: Unless you are going to dispute 
that this assay is not correct, I can only hold 
him. I can’t dispose of the case finally. 

Mr. HELMAN: Under the circumstances, I will 
waive examination. 

(DEFENDANT WAIvED EXAMINATION AND Was HELD 
IN $100 Bart For TRIAL IN THE CourT oF SPECIAL 
SESSIONS.) 


Isn’t there a calling—men who 


The following day four other cases came 
before Magistrate Schwab but these cases 
were all adjourned until June 8. These 
cases are against Bernard Salter, Joseph 
Shapiro, Daniel Cooper and David Katz 
and involve the sale of rings and chains 
claimed to assay under the karat mark 
allowed by law. 

Last Thursday several other cases came 
before Judge Renaud, in the First District 
Court, with the result that two of the de- 
fendants waived examination and were re- 
leased on bail for the Court of Special 
Sessions. 

When the case of Aaron Greenberg, 76 
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Bowery, who is charged with selling a 
bracelet marked 14 karats and which as- 
sayed, it is claimed, four karats, was called, 
testimony was taken and the defendant re- 
leased on $100 bail for Special Sessions. 
Sam Silberblatt, who is charged with 
selling a locket marked 14 karats and which 
assayed, it is alleged, 11 karats, also waived 
examination and was released in $100 bail. 
Summonses have been issued in several 
other cases which will be heard on June 7. 








ATTACKS HOTEL RATES 





National Wholesale Jewelers Association 
Launches Fight to Cut Expenses of 
Traveling Salesmen 


PHILADELPHIA, Pa. June 4—Launched 
simultaneously from the offices, in this city, 
of the National Wholesale Jewelers’ Asso- 
ciation and the National Hardware Asso- 
ciation of the United States a vigorous 
campaign has just been started to reduce 
hotel rates throughout the country. 

Circular letters and printed statements 
are being sent to all members of the Nation- 
al Wholesale Jewelers’ Association, and the 
active co-operation of all members for a 
revision of hotel rates is solicited. The 
letter which comes from the office of Thos. 
A. Fernley, secretary of both the whole- 
sale associations in the jewelry and hard- 
ware trades, refers to the difficulties in- 
volved in obtaining higher margin of profit. 
He sets forth the fact that under present 
conditions, including keen competition, 
“profit margins are narrowing.” A saving 
in expenses, therefore, is pointed out as 
the best way of increasing profits. Among 
the various “expense” headings which could 
stand downward revision the salesmen’s 
traveling expenses loom large in the mind 
of the association. 


The printed statement which the National 
Wholesale Jewelers’ Association and the 
National Hardware Association of the 
United States are using in their campaign 
to bring pressure to bear on hotel propri- 
etors to cause them to lower prices states 
that the high hotel rates of the war period 
were tolerantly paid, but that while almost 
every industry has reduced its prices by 
now, the hotel men have taken little or no 
action. Says the circular: 


“Tt is the belief of manufacturers and 
wholesalers that the present lower price 
level on which they are doing business is 
far safer than the wartime high level, and 
that the whole country is benefited through 
the conduct of business on a satisfactory 
price -basis which encourages business. 
Therefore, we feel that it is ridiculous that 
hotel men are not reducing their rates 
and submit to reductions in prices of things 
which hotel men buy as forceful arguments 
for an immediate reduction of rates.” 

This is followed by a table showing the 
individual percentages of reduction from 
May, 1920, to May, 1921, in wholesale 
prices of hotel supplies, ranging from foods 
to linens and furniture. 

“The traveling salesmen are vitally inter- 
ested in the reduction of hotel rates,” says 
the issued statement, “because they and their 
houses are finding it difficult to conduct’ 
business at a profit during 1921, and do not 
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want to continue paying wartime rates. 

“The salesman is financially interested in 
the rotel rate question regardless of whether 
he pays his traveling expenses out of his 
sales commission or salary or whether it 
is paid separately by the house, because 
in the final anaylsis the expenses are 
charged up to the territory and the result 
influences the salary obtainable. 

“In fact, the entire system of sales by 
traveling salesmen is actually threatened 
by the present high hotel, sample room, 
transportation, sleeping car and excess hag- 


gage charges.” 








HOLD ANNUAL OUTING 





Members of Maiden Lane Outing Club Par- 
ticipate in Outdoor Carnival and En- 
joy Banquet on Staten Island 
Last Saturday about 125 members of the 
Maiden Lane Outing Club and their friends 
gathered at Eckstein’s Hotel, Four Corners, 





MEMBERS 


Staten Island, for the annual outing of the 
organization. The weather was threatening 
for a while, but about an hour before noon 
the skies cleared and the sun came out to 
the delight of everyone. 

The first feature of the day’s program 
was a baseball game between the winners 
of last year’s game, captained by Charles 
Parker, and the challenging team captained 
by “Sam” Bamberger. After an exciting 
game, featured by many brilliant plays, 
Captain Parker’s team succeeded in defeat- 
ing the challengers by a score of 13-5. 
This is the second time that Captain Par- 
ker’s team has been victorious and, later 
in the day, he was awarded a silver cup, to 
be held until next year, and each member 
of the winning team was given a gold base- 
ball trophy. Captain Bamberger’s team 
took defeat gracefully. 

The program of games was begun, fol- 
lowing the ball game, and kept the jewelers 


THE JEWELERS’ 


AND GUESTS OF MAIDEN LANE OUTING 


CIRCULAR 


well occupied until well on into the after- 
noon. There were quoit throwing con- 
tests, sack and potato races and a tug-of- 
war for the more active, a shoe race and 
other games, even including the familiar 
“African golf.” 

These games were open to everyone and 
each event brought out a large number of 
contestants. Competition was keen and 
merriment ran high. This spirit continued 
until about 5.30 o’clock when the jewelers 
adjourned to the hotel for the evening. 

Just about the time: when everyone was 
beginning to get used to the coat of sun- 
burn acquired on the baseball field, the 
banquet was announced and all the jewelers 
adjourned to the dining hall. The dinner 
lasted from about 6 o’clock until 8.30 o’clock 
and a splendid spirit of goodfellowship pre- 
vailed throughout. The jewelers did full 
justice to a well selected menu. Between 
courses, vocal selections were rendered by 
a talented singer, “Scotty’’ Fosdick, who also 
lead the jewelers in community singing of 








up-to-date and old-time songs. Brief re- 
marks were made by Everett Ward and 
Charles Brown, of Chicago. During the 
course of the dinner a telegram was read 
from George Fleming, expressing his re- 
grets at being unable to attend. 

Chairman Parker announced the com- 
mittee for next year’s outing as follows: 
Everett Ward, chairman; W. B. Peckham, 
Samuel Bamberger and W. G. Leonhardt. 

A feature of the banquet was the presen- 
tation of awards to the winners of the 
various games and contests, held during the 
course of the day. Handsome jewelry 
awards, donated by the wholesale houses, 
were given to the following winners of the 
various events : 

Quoits—Team of Messrs. Peck and Sea- 
ton; second, Messrs. Poole and Chrest; 
third, Messrs. Ward and Brown. 

Best time around four bases—Charles 
Parker; second, W, Underwood; third, 
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John Poole. 
Shoe race (over 170 pounds) Al. Betz; 


second, Charles Silverblatt; third, J. F. 
Renner. 
Sack race—C. Deloiselle; second, Al. 


Betz; third, J. H. Applebaum. 

Football kicking contest—C. H. Gilbert 
and A. Peter, tied for first place and re- 
ceived scarf pins, donated by C. A. Parker. 

Potato race—C. Deloiselle; second, John 
Poole; third, Frank Lauer, 

Tug-of-war—Won by Captain Leonhardt’s 
team. Captain Leonhardt received a silver 
cup, to be held for one year and to be 
defended at the next outing. Members of 
the winning team received silver belt 
buckles. 

Following the enjoyable banquet, a bowl- 
ing contest was held on the alleys of the 
hotel. High score was made by R. H. 
Drew. Thomas Smith won second honors 
and A. C, Matthews, third. 

This ended the program of the day’s 
events. Many lingered about the hotel, 


ISLAND 


however, playing “popular American games” 
and singing and dancing among themselves, 
until a late hour. 

Last Saturday was a very well occupied 
day for the jewelry salesmen of Maiden 
Lane and their friends and one which will 
be frequently referred to until the outing, 
next year. 








Gold Bars Withdrawn and Ex- 
changed at New York 

Week ended June 4, 1920, 

The U. S. Assay Office reports: 


Gold bars exchanged for gold coins... $615,841.03 
Gold bars paid depositors............. 100,465.49 


Total 


Jewelers’ 


$715,306.52 
Of this the gold bars exchanged for gold coin 
are reported as follows: 





| ae Re eee er er ee $104,194.02 
June 1 202,777.47 
June 2 123,478.08 
FONG 5 igo sccendusss cod Reramweueds 94,993.34 
ROC, dc meccnae Madan ye Wee es eee 90,398.12 

CANO connvn cds Ce cnidéeiuseeeeee $615,841.03 
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National Diamond Works (B. Oppenheimer), Ltd. 
Lewis & Marks (Diamond Branch), Ltd. 
20-23 Holborn, London, E. C. 1. 


Antwerp, Paris, Amsterdam, Bombay 
Diamond Market, Kimberly, South Africa 


Represented by 


M. A. ROZELAAR & ZONEN 
170 Broadway 
New York 


Cable Address Telephone 
“Satudoro” New York Cortlandt 5354 
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Stent Pearl NecKlaces 


Loose Pearls for Additions 
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SAPPHIRES 


CASHMERE, BURMA and CEYLON SAPPHIRES 


SEAL SAPPHIRES—STAR SAPPHIRES 
in Sets and Single Gems 


ALL SIZES E d 
EMERALD CUT and SQUARE CUT mera s—Ru bies 
CALIBRE Upward to 5 Carats. for Single Stone Rings ALSO AND 


oe en Fancy Cut Diamonds 


HENRY GREEN 170 Broadway, New York 


SPECIALIST in SAPPHIRES and IMPORTER and CUTTER of PRECIOUS STONES 
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The News From England 








Diamond Syndicate Maintaining Prices Despite Fall Off in Demand—London 
Jewelers Discuss Japanese Culture Pearls and Pearl Costs— 
Stories of Clever Thefts—Russian Gold 














Lonpon, May 25.—The Diamond Syndicate 
js maintaining its prices in spite of the 
slump that continues this side in diamonds. 
Sir Abe Bailey’s announcement in the South 
African parliament the other day to the 
effect that De Beers had exhausted its 
large reserves and was seeking new capital, 
did not come as a great surprise. De Beers, 
which is making an issue of £1,250,000 de- 
bentures, will carry on the good work. Con- 
solidated Diamond Mines of South-West 
Africa, the big concern formed last year 
io acquire the principal German interests, 
has decided that the mining operations must 
be discontinued for the time being. So 
far, this pronounced suspension is not hav- 
ing any marked effect on the Stock Ex- 
change. It is about a year now since the 
demand for diamonds in Europe became 
noticeably less. The sales of the Diamond 
Syndicate have fallen off considerably since 
then but the Syndicate, which controls the 
output of the big producing companies, 
has maintained its level of prices. During 
the latter part of last year, in fact, basic 
prices were further increased. The decline 
in shares of the various diamond mining 
companies is, of course, marked. De Beers 
Deferred, according to figures published 
here, shows a fall in market value of £22%, 
which means a total depreciation of £22,250,- 
000 on deferred alone. This is due to the 
lack of production which is the main fac- 
tor in upholding diamond prices. 

* Ok OK 


A meeting of more than 150 of Hatton 
Garden and West London dealers in 
precious stones has been held to consider 
the position of the trade with regard to 
the Japanese culture pearl, A few 
speakers view the position with something 
akin to alarm. A mass meeting of all sec- 
tions of the trade is now being arranged 
for. A sub-committee of the Diamond, 
Pearl and Precious Stones Section of the 
London Chamber of Commerce is to inves- 
tigate and report on the matter of pearls. 
A Regent street pearl dealer says that about 
$100,000 worth of the cultured pearl from 
Japan has been sold in London so far but 
this is believed to be exaggerated. 

x OK Ox 

A member of the committee appointed 
from the Precious Stones Section of the 
Chamber of Commerce says he has had 
Japanese pearls sold to him in the belief 
they were ordinary pearls by two dealers 
in Hatton Garden. Some pearl dealers, 
he says, are fighting to stifle inquiry and 
smother the whole affair. In his opinion 
Japanese pearls are as much a real jewelry 
product as vegetable marrow produced by 
pollenization by human agency is a mar- 
row. “I stand to lose a lot on my pearl 
stock,” he said, “but I consider the trade 
is suspected at this moment and it should 
put itself right with the public. Let the 
public know the facts and if it wants to 
buy Japanese pearls as such it can buy them 





for what they are worth. They have been 
sold at one-fifth the price of natural pearls. 
A necklace of the latter costing say $5,000 
would be worth in replica of Japanese 
about $1,000.” 

* OK Ok 

Two women have victimized a prominent 
jeweler of Paris twice in one afternoon. 
The first one, a_ stylishly-dressed young 
woman of 20, asked to see pearl earrings. 
She saw the best in the stock and left to 
bring in her husband. <A $800 pair of 
earrings was missed afterwards. Later in 
the day another young woman entered the 
jewelry store. She asked for small watches. 
Every assistant in the shop kept his eyes 
glued on the woman’s hands while she in- 
spected the watch stock. There was nothing 
that satisfied her. After she had gone a 
$1,200 watch was missed. Parisian jewelers 
say that these tricks are becoming so 
common that they are beginning to think 
they are being victimized by sleight-of-hand 
professionals from provincial theatrical 
towns. In any case, they are going to show 
their stock only under glass and not allow 
prospective customers to handle it without 
some sort of bona-fide protection being pro- 
vided. 

* * * 

Two bold youths were caught the other 
day while endeavoring to affect a coup at 
the jewelry store of Sam Bloom, Aldersgate 
St. It is a lock-up shop, and when a 
policeman saw a youth walking about the 
shop early in the morning in his shirt 
sleeves he “smelled a rat.” Another youth 
was walking around outside and it devel- 
oped he was keeping watch. In a few 
minutes the place was surrounded by po- 
lice. A pile of watches, pendants and lock- 
ets was found stacked on the floor ready 
for removal through a hole that had been 
cut in the ceiling, and through which a rope 
dangled. 

ee + 

The Soviet authorities of Russia, we are 
informed here, do not expect to mine more 
than 6.1 tons of gold this year. In 1914 
the amount of gold registered by the Rus- 
sian government for that year totaled 61.7 
tons. During the war this output decreased 
to 40 tons per annum, the falling off in 
production being attributed to shortage in 
labor and technical appliances. Before the 
war Russia occupied fourth place among 
the gold producing countries of the world. 








Miss M. L. Addis is planning to remodel 
her jewelry store at 817 Kansas Ave., To- 
peka, Kans. It will be equipped with a 
new front and the interior will be re- 
decorated. Miss Addis has been in busi- 
ness at this location 15 years. She is con- 
ducting an anniversary sale, and is adver- 
tising that it has the additional purpose of 
reducing the stock and providing for the 
repairs. 
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DEATH OF ADAM BLOEDEL 





Veteran Milwaukee Jeweler Dies at His 

Home in That City Following a Shock 

of Apoplexy 

MitwavukeEE, Wis. June 4.—Adam 
Bloedel, president and founder of Bloedel’s 
Jewelry, Inc., 215 Grand Ave., died at his 
home here on Thursday at the age of 77 
years. Mr, Bloedel was one of the pioneer 
business men of Milwaukee and had oper- 
ated a jewelry store on Grand Ave. since 
1868. Death resulted from a stroke of 
apoplexy suffered 10 days previous. 

Mr. Bloedel was one of the best known 
jewelers in the country and the oldest in 





THE LATE ADAM BLOEDEL 


Milwaukee. He first opened a store at 
Grand Ave, and West Wafer St. In 1895 
the store was moved to the old Plankinton 
Hotel building and when that was razed 
five years ago the store was moved to its 
present location at 215 Grand Ave. Asso- 
ciated with him in the business was his son, 
Herman Bloedel. 

Born in Germany in 1842, Mr. Bloedel 
came to this country with his parents in 
1852, settling in Milwaukee. He learned 
the jewelry business and established his 
own store in 1868. The Bloedel jewelry 
store ranks among the first-class establish- 
ments of Milwaukee. 

Surviving Mr. Bloedel are his widow and 
four children, all of Milwaukee. The funeral 
was held Saturday afternoon from the res- 
idence with burial at Forest Home Cem- 
etery. Employes of the firm served as pall- 
bearers, these including F. Nilson, A. A. 
Oaks, E. O. Stops, Rudolph Rahn, J. W. 
Palmer, C. W. Joeger, Stanley Hildebrandt 
and Arthur Ledebuhr. 

Mr. Bloedel was a prominent member of 
the Old Settlers’ Club, the Calumet Club 
and other clubs and fraternal societies. 








Miller Bros., of Charlotte, N. C., will 
open a jewelry and novelty store in Ashe- 
ville, N. C., June 15, occupying what is 
known as Duff’s old stand on Main street. 
It will be called the “Japanese Art Store.” 
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90 
Commencement and Graduation 


weeks will be with us in a jiffy. They call annually for a big output of 
appropriate jewelry with 


Symbolic Stones 


natal, fraternal or having the official school, college or university color. What- 
ever the requirement as to color, size, shape, in ANY quantity—WE HAVE 
THEM, ready to deliver at a moment’s notice from YOU. There is no time 
to lose. Better order NOW. 


H. NORDLINGER’S SONS, INc. 


New York, 15 Maiden Lane 


s : Paris, 32 Rue Beaurepaire Gablonz, a/N., 16 Ste:ngasse Providence, 63 Washington St. rT) 
2 ce 
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Mr. Retail Jeweler We can supply you with 


Diamonds — aA ful! tine 


Dear Sir: Rings— ali kinds 
In the month of May prepare for the June Silverware—Universal and Community 
wedding and girl graduate business that is Watch an 
BOUND TO COME in June. We say BOUND Cae warhem and liinots 
TO COME advisedly for there will be marrying Card Jewelry—in aii its infinite variety 
and giving in marriage in June and the school- Pencils 
mills will grind out their grist of sweet dainty Pearls 
oung misses that are their mother’s joy and the ° 
ie their father’s heart. Electrical Home Needs 
The girls are expecting gifts of the kind you Let us help you build your business. We are, 
can supply and they will not be disappointed. “At Your Service for Success” 
Dress up your window, trim up your store, call 
the attention of your Acne . your goods. M. 5. PAGE & CO. 


Call upon us for stock. Jewelers Building, Boston, Mass. 
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Graduation Exercises of Rhode Island School of Design 





Presentation of Medals and Scholarships and Annual Exhibition of Work of 
Students—Executive Committee Report—List of Gifts 

















ProvipeNceE, R. I., June 4.—The presen- 
tation of medals and scholarships authorized 
by the New England Manufacturing 
Jewelers’ and Silversmiths’ Association was 
one of the features of the graduating ex- 
ercises last Wednesday evening which 
brought to a close the 44th year of the 
Rhode Island School of Design. 

The attendance was one of the largest 
that has ever honored a similar function 
at this institution and among those present 
were a number of manufacturing jewelers, 
together with representatives of the office 
as well as the shop forces of several of 
the jewelry establishments of this city. 

Mrs. Gustav Radeke, president of the 
school, in her introductory remarks praised 
the generosity of the New England Manu- 
facturing Jewelers’ and Silversmiths’ Asso- 
ciation and its members in equipping the 
new jewelry and silversmithing building 
that was formally opened last January. One 
of the important announcements made by 
her was the re-establishment of the alumni 
foreign travel scholarship which had been 
suspended since 1914 because of the con- 
ditions in Europe incidental to the World 
War. 

In connection with the graduation exer- 
cises was the opening of the annual exhi- 
bition of students’ work in which that of 
the jewelry and silversmithing department 
is very noticeable and noteworthy. The 
collection of textiles, drawings, paintings 
and modelled casts, together with the 
jewelry and silverware exhibits form a 
silent testimonial to the School’s accomp- 
lishments, more than spoken words could 
do. It is one cf the best exhibits ever 
made and will remain open to the public 
until June 12. 

Former services figured prominently in 
the programme. There were three among 
the graduates, while five were winners of 
medals. The three who were graduated had 
completed their courses in two years time. 
Mrs. Radeke said that, 320 ex-service men 
had entered the school since 1919 and that 
there were 250 enrolled this year. 

The exercises and exhibition were held 
in the Memorial Hall building on Benefit 
St, at 8 o’clock, Mrs. Radeke presiding. 
In opening the exercises she said in part: 


ADDRESS OF MRS. GUSTAV RADEKE 


The Rhode Island School of Design has given 
me the pleasure of welcoming you here tonight to 
celebrate with us the ending of the forty-fourth 
year of school work, and to honor those who have 
faithfully finished their tasks. Some of the re- 
sults of their labor are on the walls of this hall 
for you all to see and to judge, for their work is 
of a kind in which neither faults or virtues can 
be hidden. 

The teachers have worked steadily toward im- 
provement in ideals and in methods, and the year 
has been for us all a very busy one, full of dif- 
ferent problems but full also of encouragement. 

The new building for the department of jewel- 
ty and silvesmithing was opened for work in Jan- 
uary. The generosity of the members of the New 
England Jewelers’ and Silversmiths’ Association in 
equipping it, made it possible for us to open sev- 
eral new and valuable courses. With their co-op- 
eration we hope many men and women may learn 


to add value and beauty to the great Rhode Island 
industry which they represent. 

The use of the library has largely increased. 
Generous gifts are crowding the shelves and are 
a help to every student. The collections of tex- 
tiles, of jewelry and of furniture, as well as of 
paintings and sculpture are constantly studies by 
students and visitors. 


In concluding her address, Mrs. Radeke 
said 

The terrible conflict that materialism. brought 
to the world has ended in a confusion of forces 
and of thought. Art is spiritual and there is a 
widespread feeling that it is one way out of the 
conflict with peace and happiness. When people 
love beauty they will delight greatly in all good 
work and know that the material satisfactions of 
life are worthless, and as a great American, Frank- 
lin Lane, has said, “‘will fight only for what Roger 
Williams fought for, to be left alone to have the 
opportunity to show what man can do for man.” 
We are living in a time of great opportunity and 
privilege. A new spirit is stirring and awakening 
America. The School of Design is taking its part 
in this new awakening and hopes to make the most 
of every opportunity. 


Woodward Booth, general manager ot 
the New England Manufacturing Jewelers’ 
and Silversmiths’ Association, in making 
the awards of medals and _ scholarships 
offered by that association for work by the 
students in the jewelry and_ silverware 
department, spoke briefly, extending the re- 
grets of President Theodore B. Pierce at 
his inability to be present owing to an un- 
expected important business engagement. 
Mr. Booth said in part: 


ADDRESS OF WOODWARD BOOTH 


Mr. Pierce’s misfortune is my good fortune, for 
I certainly esteem it exceedingly fortunate to be 
present on this auspicious occasion, the first grad- 
uation since the opening of the new jewelry and 
silversmithing building, and to have the op- 
portunity of presenting the medals and scholar- 
ships authorized by the New England Manufac- 
turing Jewelers’ and Silversmiths’ Association; to 
congratulate the students of the School of Design 
upon the excellent work they have accomplished 
and to commend the institution on the important 
position it occupies in connection with the in- 
dustrial life of our city and State, with especial 
reference to our own industry. 

The influence of the School of Design is man- 
ifesting itself in the increasing number of students 
who are enrolling from the jewelry and kindred 
establishments to take the study courses specifically 
arranged for development along trade lines and 
the improvement that is being shown in their daily 
work by those who have already received the bene- 
fits of the instruction and the practical work at 
the school. The awards of the New England 
Manufacturing Jewelers’ and Silversmiths’ Asso- 
ciation medals and scholarships are based upon 
the report of a committee. of practical jewelers ap- 
pointed some time ago by President Pierce, con- 
sisting of George H. Cahoone, president and 
treasurer of George H. Cahoone & Co.; William 
P. Chapin, Jr., secretary of the Chapin & Hol- 
lister Co., and Lionel Moses, of the designing de- 
partment of the Gorham Mfg. Co. 

This committee has made a thorough inspection 
of the exhibits and has made its. decision upon 
the general excellence of work, conception and 
treatment of subject and design and the adap- 
tability to practical manufacturing purposes, 

The New England Manufacturing Jewelers’ and 
Silversmiths’ Association has for severa! years 
been greatly interested in the growth and pros- 
perity of the Rhode Island School of Design, and 
in the progress made in its jewelry department 
and stands ready to lend its assistance whenever 
needed. Few cities in this country, if in the 
world, can boast so completely an equipped insti- 
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tution for teaching jewelry, silversmithing and the 
arts connected therewith as this and there is every 
reason for believing that notwithstanding the very 
enviable position which it may now hold, for 
future will rapidly enhance its reputation and prac- 
tical influence and usefulness. It now becomes my 
pleasant duty to distribute the various awards in 
accordance with the report of the committee. 

Addresses by Prof. Francis G. Allinson 
of Brown University and by Roger Gilman, 
Dean of the School of Design, and musical 
selections by an orchestra completed the 
programme. 

“Order, design, is heaven’s first law,” de- 
clared Prof. Allinson, “and this belief is 
imbedded in the very name and purpose 
of this school. We find ourselves in the 
midst of an ever-thickening conflict be- 
tween the individual and the machine. Now, 
I am not optimistic enough to hope that 
all the mischief incident to a machine-made 
age can be counteracted by the beneficent 
balm of abstract beauty, but, on the other 
hand, I am not pessimistic enough to be 
convinced that there may not come a fairer 
renaissance, a re-birth of order. 

“Persistently, creatively, as students here 
or as partners in the world’s work,” he 
continued, ‘you can show the controlling 
value of individual design.” 

Among the graduates who received 
diplomas was Miss Doris May Sibley, in 
the department of jewelry and _ silver- 
smithing, 

Medals and scholarships given by the New 
England Manufacturing Jewelers’ and 
Silversmiths’ Association were awarded as 
follows: Jewelry design—Thomas J. Hines; 
Jewelry Making—Charles Dietz; Engrav- 
ing—Joseph L. Tracey; Toolmaking—For- 
rest E. Dean; Stone Cutting—Charles A. 
Domler; Silverware Design—Edward T. 
Hayden (day class) and Herbert Ward 
(night class). Scholarship to Miss Mildred 
E. Doherty. 

Medal given by Herper Bros. of Newark, 
N. J., to the student making the most pro- 
ficiency in work in jewelry department 
awarded to Andy Notarangelo, an ex- 
service man. 


Annual Meeting and Reports 


Coincident with the graduation and ex- 
hibition the annual meeting of the govern- 
ing board of the Rhode Island School of 
Design was held Wednesday afternoon and 
reports of the various committees were 
heard. Director L. Earle Rowe presented 
the report of the executive committee 
which in part was as follows: 


REPORT OF EXECUTIVE COMMITTEE 


The Executive Committee presents in its an- 
nual report for the year 1920-21, a survey of a 
period of steady growth and of continued emphasis 
on high standards. The difficult period of read- 
justment in the industrial world at large has 
naturally affected the educational institutions in 
general, and, to this the Rhode Island School of 
Design is no exception. But it is to be noted that 
in times like the present the ambitious youths of 
the land are anticipating the better times to come, 
and taking advantage of educational opportun- 
ities which are open. So true is this of the Rhode 
Island School of Design that this year the total 
registration figure is the largest on _ record, 
amounting to 1856. To provide accommodations, 
equipment and teaching staff for this number has 
been no small task. 

The outstanding feature of the year is the com- 
pletion and opening of the new building for the 
Department of Jewelry Design and Silversmithing. 
In the process of its erection the work was de- 
layed by fire, slow delivery of necessary material, 
and by labor unrest. But despite all these the 
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pbuilding was formally opened January 26 and has 
since been in active use. The Executive Com- 
mittee desires to voice in this report its appre- 
cjation of the valued services of the architects, 
Messrs. Bellows & Aldrich, of Boston, the con- 
tractors, C. B. Maguire & Sons, of this city, and 
the Building Committee for their efforts to pro- 
vide the School of Design with so adequate a 
school building. 

The hearty thanks of the Rhode Island School 
of Design have also been officially expressed to the 
New England Manufacturing Jewelers’ and Silver- 
smiths’ Association, the members of which con- 
tributed the sum of $15,000 to be used for the 
purchase of new machinery for the department. 
Its officers also helped me with wise counsel and 
very deep interest, and this help is likewise 
gratefully acknowledged. 

As a result of the above activity on the part of 
the School of Design and of its friends, the insti- 
tution may well claim to have one of the best 
jewelry schools in the world. With the comple- 
tion of this building the School of Design enters 
a breathing spell, until reduced cost of building 
materials and labor make further building opera- 
tions more attractive. 

Mention has been made of the large size of the 
registration this year. To better understand the 
scope of the year’s work the following statistics 
should be carefully noted: jewelry design and 
silversmithing, 279; freehand drawing and paint- 
ing, 165; decorative design, 91; modeling, 10; 
architecture, 120; mechanical design and shop 
work, 605; textile design and textile chemistry, 
279. These figures include rehabilitation and voca- 
tional students. To care for these large classes 
the School of Design carried on its payroll 118 
teachers. j 

It is a pleasure yearly to gratefully acknowledge 
the cordial support of the City of Providence and 
the State through scholarships, thus making pos- 
sible advanced training for many who might not 
otherwise be able to secure it. The State of Rhode 
Island, during the past year gave 469 free scholar- 
ships and the City of Providence gave 100. In 
addition to these there were 72 awarded under 
the provisions of the Vocational Bill. 

Each year the School of Design enjoys the sup- 
port of friends and organizations which give ad- 
ditional scholarships. This year among those from 
whom it received this assistance were the follow- 
ing: B. A. Ballou & Co., Inc. (4); Bassett 
Jewelry Co., (2); J. Briggs & Sons, Inc., (1); 
Chapin & Hollister Co., (1); Gorham Mfg. Co., 
(14); William C. Greene, (1); Haminton & Ham- 
ilton Jr., Inc., (1); Keramic Club, (1); William 
Loeb & Co., (1); Lyons Mfg. Co., (1); Providence 
Art Club (1); Ostby & Barton Co., (13); Powers 
& Mayer, Inc., (1); Rotary Club, (1); Waite- 
Thresher Co., (2), and Wolcott Mfg. Co. (2). 

The branch of activity which has seen the 
greatest change during the year is that covering 
the rehabilitation work. Last year the total regis- 
tration for that work was 182; this year there has 
been considetable increase and the total of 244 
which has been noted is divided in the several de- 
partments of the school as follows: Jewelry, 89; 
mechanical, 123; textile, 17; interior decoration 
and architecture, 10, and commercial art, 5. 

There is constant pressure being brought on the 
School of Design by the Federal Board for Voca- 
tional Training to take more students. While this 
is interesting as showing its appreciation of the 
opportunities afforded by the school, there are 
many problems to be considered in connection with 
it. There have been new courses opened to them, 
additions made to the teaching staff, and every 
effort made to meet their needs, provided of course 
it all comes within the distinct field of work of 
the School of Design. Last summer a special 
school period on a one-session basis of 8 to 1:30 
P. M. was carried on largely for the rehabilitation 
classes. This was so successful that the committee 
has voted to continue the same arrangement dur- 
ing the summer. As was the case last year stu- 
dents in the mechanical and jewelry departments 
will have the privilege of working through the 
summer session if they so desire. 

Among the gifts for the year received were the 
following from H. J. Astle Co., Brown & Sharpe 
Mfg. Co., Carpenter & Wood Co., Diamond 
Machine Co., John B. Granger Co., Hadley Co., 
Arthur W. Henius, Nicholson File Co., Plainville 
Stock Co., D. M. Watkins Co., most of which 
were of much needed material to be used in the 
class rooms and shops. To this list should be 
added the names of the members of the New 
England Manufacturing Jewelers’ and _ Silver- 
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smiths’ Association who contributed to the mag- 
nificent gift of jewelry equipment through the fund 
of $15,000. This list includes 86 names and 
shows how widespread is the interest in the 
jewelry trade in the new building and the oppor- 
tunities it offers. 

This list was published in full in the an- 
niversary number of THE JEWELERS’ Cir- 
CULAR in February last. 

Acquisitions to the museum have been 
numerous and noteworthy, the report says 
and a long list was submitted of persons 
to whom thanks are due for gifts or co- 
operation. The principal addition is that 
of two Roman sarcophagi of the Second 
Century, A. D., which is said to be incom- 
parable in this country in technique and 
power, except for two others in the Walter 
Gallery at Baltimore. These two sarco- 
phagi were purchased early in 1920 but 
were only received a few weeks ago. One 
is practically intact and with its cover the 
other only in part being a piece of the cover 
and one of the long sides. The first has 
groups in high relief showing a battle be- 
tween cupids and lions, youths offering a 
lyre to a hura, Achillers dragging the body 
of Hector around Troy, and a battle of two 
youths with a lioness. The second shows 
the slaying of the Niobids, while on the 
panel above are those of the Olympian gods 
whose names are associated with the story. 

Among some of the other gifts are the 
following connected with or pertaining to 
the jewelry and silversmithing industries: 
Toilet mirror, Hepplewhite; delft plate, 
Japanese drums, tea chest and sword guard, 
Peruvian pottery, wooden head of Buddha, 
Japanese, Ashikaga period; Kabyle cloisonne 
brass tray; fragments of Chinese roof tiles- 
carved ivory box, Japanese; silver lustre 
tea-service, English 19th century; statuette 
of woman, Chinese, Tang Dynasty, 618-907 
A.D.; bronze statuette of Eve by Peter 
Vischer; bronze sculpture, “Walking 
Tiger,” Japanese, Meiji period, 19th 
century; three pieces of Chinese furniture, 
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Other gifts include: Chinese stone Bod- 
hisattva, Sui Dynasty, 581-618 A. D.; 
Persian lacquer book cover, early 14th 
century; bronze statuette of Eros, modern 
reproduction of Pompeian original; six 
wood carvings, French Gothic, 15th century; 
white lekythos, Greek, 4th century; medal, 
American Red Cross, by Daniel Chester 
French; early American chairs, ecclesias- 
tical embroidery, old Spanish, from the 
Philippines; Indian cooking baskets; pot- 
tery and jar, Acoma Indians; Japanese 
ivories; carved wooden door, Moorish; 
eleven Nailsea glass flasks, English, 1788- 
1873; fragment of Chinese stele, West Wei 
Dynasty, 535-557 A.D.; four pieces of 
American silver; Dutch silver chatelaine 
hook, 38 classical bronze coins; five silver 
communion cups, early American; two 
bronze medals, American and 8 reproduc- 
tions of old French medals; 16 Greek coins; 
two plaster casts (sections of the 
Erectheum); Dutch silver chatelaine top; 
cameo pendant; Sumerian tablet from 
Drehem, 5th Dynasty; Roman pottery 
lamp; two medals—Dutch Pilgrim and 
Cardinal Mercier; two French war medals; 
silver spoon, early American; two pieces of 
stained glass, 22 color studies and 41 photo- 
graphs of stained glass; silver flagon and 
two silver beakers; bronze dancer; silver 
porringer by Edward Winslow, Boston, 
early American. 

Former Governor R. Livington Beeck- 
man, a director of the International Silver 
Co., presented the museum with five valu- 
able tapestries and three embroidered 
armorial hangings. 

A collection of 27 small bronzes by 
Louise Allen, Caroline P. Ball, Victor 
Brenner, Jane B. Clough, Hunt Diederich, 
Eli Harvey, Clara Hill, Anna Vaughn 
Hyatt, Albert Jaegers, Grace Mott Johnson, 
Paul Noquet, E. E. Potter, Edmond T. 
Quinn, C. C. Rumsey, Janet Scudder, Bessie 
P. Vonnoh and Gertrude V. Whitney. 
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English, American and Bavarian; 11 speci- 
mens of pottery and six examples of metal 
work. 

The Ostby & Barton Co., in memory of 
Englehart Cornelius Ostby, gave hair orna- 
ment with male and female masks, Byzan- 
tine, 12th century, and necklace, 2nd century, 
A.D. 





The annual meeting of the West Virginia 
Retail Jewelers’ Association will be held 
at Parkesburg on June 20 and 21. Every 
effert is being made to make this meeting 
one of the greatest in the history of the 
association. 
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Are You Suggesting W.W.W. Rings 
For Graduation Gifts? 


W.W.W. RINGS are ideal Graduation Gifts. 
We furnish absolutely free of charge appro- 
priate Graduation cuts. 


Do not neglect suggesting W.W.W. RINGS 
to the parents and friends of the graduates 
of your community. 


When you sell a W.W.W. RING, you not 
only sell an article that gives everlasting 
pleasure but one that gives everlasting 
satisfaction. 















WHITE, WILE & WARNER 


~Makers of nationally advertised rings in which the stones do stay 
DUFFALO. N.Y. 
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ppellate Division of Supreme Court Sustains Judgment of Lower Tribunal in 
Action Brought by Henry W. Fishel & Sons Against 
Distinctive Jewelry Co. 
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An appeal from the judgment obtained in 
the Supreme Court last February by Henry 
W. Fishel & Sons, against the Distinctive 
Jewelry Co., New York, on the grounds of 
unfair competition, has resulted in another 
discussion upholding the plaintiffs. A 
lengthy opinion written by Judge Laughlin 
of the Appellate Division of the Supreme 
Court and concurred in by Judges Proctor, 
Dowling, Merrell and Greenbaum, was 
handed down on Friday, May 27, and sus- 
tains the original judgment issued against 
the defendant concern several months ago, 
no costs or damages, however, are granted 
to the plaintiffs. The defendants are still 
undecided whether they will take an appeal 
from this latest ruling of the Appellate 
Court. 

The action was one in equity to enjoin 
unfair ‘competition and was brought by 
Henry W, Fishel & Sons, against the Dis- 
tinctive Jewelry Co., Inc., David Ornstein, 
Max Schwartz, Sam Zalowitz and Martin 
Haase. 

The opinion starts off by citing the vari- 
ous claims of the plaintiffs to the use of 
the words “Jewelry of Distinction” and the 
trade mark “Silverite.” It describes gen- 
erally the use of the phrase and trade mark 
and then tells how defendants Ornstein and 
Schwartz left the Fishel concern and 
started in business as the Distinctive Jewel- 
try Co. It is set forth that the defendants 
sought to have the word ‘“Silverin” 
registered as their trade mark but upon the 
objection of the plaintiffs the application 
was denied. 

Continuing the opinion is in part as fol- 
lows: 

There was no evidence that any purchaser was 
deceived by the acts of the defendants or pur- 
chased jewelry of defendant company’s manufac- 
ture in the belief that it was of the plaintiff’s 
manufacture, or that any confusion between the 
business of the plaintiff and of the defendant 
company has arisen from the acts of the defendant. 
On these facts, and on this evidence the trial court 
found, among other things, that the plaintiff duly 
registered ‘‘Silverite’’ as a trademark, and is the 
lawful owner and entitled to the exclusive use 
thereof; and that the use by the defendant com- 
pany of “Silverine,” ‘‘Silverin,’”’ “Distinctive Sil- 
verine” or “Distinctive Silverin’” in competition 
with plaintiff is unfair competition and is cal- 
culated to mislead the public as to the identity of 
the goods and of their manufacturer; that the use 
by the defendant company of its corporate name in 
this line of business is also calculated to mislead 
the public as to the identity of the goods and of 
their manufacturer and constitutes unfair competi- 
tion; that the phrase “Jewelry of Distinction” has 
become valuable to the plaintiff as indicating and 
identifying its goods; that a large part of plain- 
tiff’s imitation jewelry is made up from designs 
originated by it for its exclusive use, and the de- 
fendant company has copied many of them in mak- 
ing up its goods; that the jig saw piercing machine 
designed and manufactured for and used by the 
plaintiff, two of which the defendant procured 
to be manufactured for it, is of great value to the 
plaintiff; and that the acts of the defendants show 
that they intend to deceive and confuse the public 
to the injury of the plaintiff. The conclusion of 
law is to the effect that the corporate name of 
defendant company is so similar to the phrase 
“Jewelry of Distinction,” by which the plaintiff’s 


goods are identified, that confusion and deception 
are liable to result from its use in this line of 
business, and that its use is wrongful as against 
the plaintiff; that plaintiff’s trademark, ‘“Silverite,”’ 
is valid, and that the use by the defendant com- 
pany of “Silverine,’’ ‘“‘Silverin,” “Distinctive Sil- 
verine” and “Distinctive Silverin,” on its goods is 
wrongful as against the plaintiff; that the various 
designs used by the defendant are so similar to 
the plaintiff’s designs as to constitute unfair 


competition; that the means by which the defend- © 


ant company sought to copy the plaintiff’s designs 
in ccnnection with the other acts of the defendants 
were unfair, and that the defendant’s use of order 
blanks, tags, labels and bill heads specified in the 
complaint constitutes unfair competition; that as 
against the defendants the plaintiff is the owner of 
and entitled to the exclusive use of the patterns 
for which the iron jig saw piercing machines are 
made; that plaintiff is entitled to an injunction 
enjoining the defendant company and its agents, 
servants and employees from making any use what- 
soever of its present corpcrate name in connec- 
tion with the manufacture or sale of jewelry, 
and likewise enjoining the use of the names “‘Sil- 
verine,” ‘“Silverin,” ‘Distinctive Silverine,’’ or 
“Distinctive Silverin,” or any other name that is 
a colorable imitation of the plaintiff’s ‘registered 
trademark, and enjoining the use of the order 
blanks, tags, labels and bill heads specified in the 
complaint, and enjoining the use of any designs, 
patterns, tools or machines, knowledge or posses- 
sion of which was unfairly or fraudulently ob- 
tained from the plaintiff, and particularly the saw 
piercing machines; that plaintiff is entitled to re- 
cover of the defendants the damages sustained 
by it from such unlawful acts of the defendants 
including all profits received by the defendants 
by reason of said acts, together with its costs and 
disbursements, and to the appointment of a referee 
to ascertain and assess such profits and damages 
if the plaintiff shall be so advised, and entry of 
judgment in accordance with the decision is di- 
rected. The judgment enjoins the defendant com- 
pany, its officers, directors, agents, servants and 
employees and all persons acting for it from any 
use whatsoever of its corporate name or any phrase 
colorably similar to the phrase, “Jewelry of Dis- 
tinction,” in ccnnection with the manufacture or 
sale of jewelry, and from the use in connection 
with such manufacture or sale of “Silverine,”’ “Sil- 
verin,” “Distinctive Silverine.” “Distinctive Sil- 
verin,” or any name that is a colorable imitation 
of the plaintiff’s registered trademark, and from 
the use of the order blanks, labels and bill heads 
specified in the complaint, and from any use of de- 
signs, patterns, tools or machines, knowledge or 
possession of which was unfairly or fraudulently 
obtained from the plaintiff, and from any use of 
the jig saw piercing machine; and it further ad- 
judged that the plaintiff recover its damages, in- 
cluding all profits received by defendants from said 
unlawful acts, and a referee was appointed to as- 
certain and report said damages and profits, and 
for the cost of the action as taxed, and that 
plaintiff have leave to apply at the foot of the judg- 
ment for other and further relief. 

There is no evidence that the plaintiff has sus- 
tained any damages from the acts of the defend- 
ants or that the defendants have derived any 
profits from their acts adjudged to be unjust com- 
petition; there was, therefore, no basis for the 
appointment of a referee, and these provisions of 
the conclusions of law and of the judgment must 
be stricken out. 

It is contended in behalf of the appellants that 
their corporate name being wholly dissimilar from 
that of the plaintiff is lawful and that the use 
thereof cannot be enjoined; that the words “Jewelry 
of Distinction” and the other words and phrases, 
the use of which has been enjoined, are words in 
common use to the use of which everyone is en- 
titled, and with respect to which none may acquire 
an exclusive right, and that it has not been shown 
that they have acquitted a secondary meaning as 
identifying the plaintiff’s business or goods, and 
that, therefore, the plaintiff is not entitled to an 
injunction against their use by the defendants. 
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In so far as the judgment is against the individual 
defendants in their individual capacities, there ap- 
pears to be no evidence warranting it with respect 
to one or two of them; but the appeal was taken 
by the defendants jointly, and no distinction was 
made upon the argument or in the points between 
the plaintiff’s right as against the corporation and 
against the individual defendants. 

We think it may fairly be inferred from the 
evidence that the phrase, “Jewelry of Distinction,” 
has acquired in the trade a secondary Meaning as 
indicating the imitation jewelry manufactured and 
sold by the plaintiff, and that the trade name and 
trademark, “Silverite,” was coined or adopted by 
the plaintiff to identify the imitation jewelry manu- 
factured by it, and that the corporate name of 
the defendant company was selected and the words 
and phrases used by it, the use of which has been 
enjoined, were adopted and used in bad faith in 
the hope and expectation that thereby the defend- 
ant company would obtain some undue benefit and 
advantage from the extensive advertisement at 
great expense by the plaintiff of its imitation 
jewelry as hereinbefore stated, and that such use 
by the defendant company of the corporate name 
selected by it and of the said phrases and words 
adopted by it were calculated and intended to de- 
ceive the public into buying the defendant com- 
pany’s imitation jewelry in belief that it was manu- 
factured by the plaintiff, and that unless enjoined, 
such use by the defendant company of its corpor- 
ate name and of said words and phrases would 
have that effect. In such cases it is well settled 
that the use by a party of corporate name or of 
fanciful or descriptive phrases or words under 
which goods manufactured and advertised by an- 
other have become known in the trade and which 
use is intended and calculated to result in unfair 
competition, even though the corporate name, 
phrases or words are not such that one party may 
obtain an exclusive right to the use thereof as a 
trade name or trademark, may be enjoined on the 
theory that the name, phrases or words have thus 
acquired in the trade a secondary meaning as 
identifying the business or goods of the party 
first using them. 





The learned counsel for the appellant contends 
that the plaintiff never advertised its goods as 
“Jewelry of Distinction” alone, and that that phrase 
was always preceded by the word “Fishson,” in 
larger type; but in that he is in error, for there 
is evidence that the plaintiff’s goods were so ad- 
vertised without the phrase being preceded by 
“Fishson.” It is also contended that there is no 
evidence that the plaintiff’s goods were called for 
or sold under the names, phrases and words en- 
joined, and that the designs and prices were the 
controlling factors in the sales; but it is a rea- 
sonable inference from the manner in which the 
plaintiff’s goods were advertised and in which 
the attention of customers was drawn thereto by 
signs in the retail stores that its goods must 
have become known to some extent at least by the 
names, phrases and words under which they were 
advertised. It is also urged that there could not 
be unfair competition or confusion for the reason 
that the plaintiff sells to the retail trade and the 
defendant company sells only to the wholesale 
trade, namely to jobbers and department stores, 
but the conclusion claimed does not follow, for the 
goods of the defendant company must ultimately 
reach and be sold in the retail trade. 

The injunction, in so far as it relates to the 
corporate name of the defendant company only 
enjoins the use of the corporate name in con- 
nection with the manufacture or sale of jewelry. 
It is not suggested that the defendant company 
could continue the use of its corporate name in 
this line of business, and that unfair competition 
with the plaintiff could be avoided by requiring in 
connection with the use of the corporate name a 
prefix or suffix which would show that it had 
no relation to the plaintiff or its business, and 
therefore there is no occasion for modifying the 
judgment in that regard. 

It follows that the conclusions of law and judg- 
ment should be modified by eliminating therefrom 
the provisions for the recovery of damages and 
profits received by the defendant, and as modified 
affirmed without costs. 

All concur. 


The C. A. Kiger Co., Kansas City, Mo., 
has recently put on the market a new novelty 
in the line of a ribbon sautoir and bracelet, 
the color of the ribbon being the new 
Harding blue, which was recently selected 
by the First Lady of the Land. 
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Jewelers of Pine Tree State Meet at Lewiston 








Members of Maine Retail Jewelers’ Association to the Number of 125 Attend 
Convention and Hear Many Interesting and Instructive Addresses 

















Lewiston, Me, June 3.—The annual 
convention of the Maine Retail Jewelers’ 
Association was held in Lewiston, June 1 
and 2, with about 125 members present and 
perfect weather conditions make the gather- 
ing one of the best yet held. The first 
meeting opened in the Chamber of Com- 
merce rooms at 2:30, Wednesday afternoon. 
Hon. Dana S. Williams, a well known at- 
torney, gave the address of welcome in the 
absence of Mayor Newell, who was out of 
town on important business. 

Col. Charles Osgood, the pioneer jeweler 
of Maine, was introduced by the speaker 
as he closed and the ovation given the 
colonel was the most inspiring heard or 
seen in this city for years. Col. Osgood 
spoke of his former associates in business, 
particularly praising the late Col. John L. 
Shepherd, “one of the best friends the re- 
tail jeweler ever had.” At the close of his 
talk the members stood with bowed heads 
for a minute out of respect for departed. 

The message of the president, Samuel 
Freeman, was then listened too as follows: 


PRESIDENT FREEMA N’S ADDRESS 


Much has taken place the past year that bears 
largely on our business. I am optimistic enough 
to believe the period of reconstruction in our bus- 
iness life has taken place. I believe it has been 
shown that labor is willing to take its cut in 
wages and with the labor question out of the way, 
business prosperity is with us. There has been 
quite a tendency to buy light and only carry what 
has been necessary, waiting for price levels. As 
the price on jewelry will not have any material 
change, we jewelers, as good business men, should 
not be caught with empty cases when the wave 
of prosperity has come. 

Your membership in our association this last 
year has been of great value to you, not only as 
regards protection to your business interests, but 
as well in a financial way. At our last annual 
meeting, we voted to affiliate with the other re- 
tail associations in Maine which was done, and 
the Maine Federation of Retail Associations was 
formed. To take our proper place in the Federa- 
tion, it was found out income was not sufficient, 
therefore in December, a special meeting of our 
association was called at Augusta to act, and a 
new schedule of dues was arranged on a sliding 
scale, whereby larger businesses would bear their 
larger burden. It was particularly emphasized 
that each jeweler elect his own classification, 
thereby eliminating any dissatisfaction or arbi- 
trary assessment of dues out of proportion to what 
each jeweler knows he should pay. It has been 
gratifying to find, at this time, the ready response 
to new schedule that has already come in and how 
strongly they are listing themselves. If a jeweler 
comes under an advance within this schedule, he 
surely has been saved many times any additional 
dues he might pay, as well as the saving to us all. 
The federation, in this last State Legislature, has 
successfully opposed legislation that would have 
meant to all of us, a considerable outlay of moneys. 
The opposition was against the Intangible Tax 
and the State Income Tax. This is what I meant 
by our financial gain by holding our membership 
in our association. 

At this meeting at Augusta in December, last, 
we went on record as opposing any additional ex- 
cise taxes, as well as advocating the adoption of 
the general sales or turnover tax. Much credit 
must be given to the Jewelers Vigilance Commit- 
tee and especially to our esteemed co-worker, 
Meyer D. Rothschild, who is putting a great 
amount of work into this fight to have the present 
Congress adopt, what we jewelers, as well as many 
other associations of our country, believe to be a 
just and equitable tax. 


You will agree with me as you look about that 
real successful concerns are live advertisers. This 
brings me to our own work that is going on 
through the National Jeweler’s Publicity Pro- 
gramme. Great results can only come about by 
using the slogan “Gifts That Last” much and 
often. In other words, if we jewelers would ad- 
vertise more, we could increase our incomes. 

Our greatest need, more and better watchmak- 
ers, is now about to be realized, as the new 
watchmakers’ school at Milford has opened its 
doors and the students there are gaining knowl- 
edge daily. Much credit must be given to the 
many, who by donations and subscriptions made 
the institute possible. Particular mention is 
proper at this time of the magnificent gift to the 
institute by our dean of all jewelers in this State 
and of this beautiful city where we are now hold- 
ing our convention, our esteemed friend and jewel- 
er, Colonel Osgood. 

Hearty approval must be given to the Harvard 
Bureau of Business Research work and the great 
interest they are showing for the benefit of all 
jewelers. 

I am sure I voice the sentiments of all my, 
brother jewelers when I commend the good and 
earnest work that is so largely given by all the 
officials of other associations. 

Upon inquiry, I find that as jewelers we are 
trying to uphold our quality of workmanship and 
in doing this under our present schedule,of prices, 
have only a just and fair return for our labor. 

Great credit must be given to our jewelers of 
Lewiston and Auburn, who have come forward to 
a man, in having this convention held here. This 
shows the results of real association spirit and it 
would mean much if every city and town would 
organize likewise. 

In closing will say I have endeavored to bring 
about a programme of interest for our convention 
and feel assured that all who attend will profit 
greatly and receive some message from the dif- 
ferent speakers that will be of help to them. May 
you all apply yourselves to the great work of 
bringing prosperity to our country and in doing 
this with no selfish interest, you cannot but help 
benefiting yourself. I thank you. 


Thursday Morning 


E. N. Hufnagel, of Mt. Vernon, New 
York, was then introduced and he gave a 
very interesting 20 minute talk on “The Re- 
tailers’ Problems.” The one per cent sales 
tax he took up carefully, explaining its 
practicability and the struggle in Congress 
to make our law makers realize that this 
form of taxation would be simple and yet 
sufficient for the needs of the government. 
The speaker begged each merchant who 
thought the one per cent sales tax the best 
method of taxation to write his senator and 
congressman to that effect. 

“Jewelry prices were not enflated during 
the war,” he insisted and pointed out that 
for this reason the prices would not drop 
any lower now, so each retail merchant 
should hang back no longer but should re- 
plenish his stock. He advocated the study 
of local conditions and where necessary to 
furnish a turnover in business, insisted that 
the jeweler should carry a line of the best 
class of such articles as fancy beads, glass 
and fine chinaware, thermos bottles and in 
smal! towns even talking machines. 

The Havard Research Bureau was ex- 
plained by Mr. Hufnagel. ‘The purpose 
of this institution,” said he, “is to investi- 
gate jewelry trade and educate the retailers 
in the running of their business in a man- 
ner so that it will be up to date and paying.” 
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The national . advertising movement’ of 
“Gifts That Last,” was taken UP as the 
proper method to educate the public into 
realizing that jewelry stores do not retail 
luxuries but necessities. 

The need of watch makers by the govern. 
ment during the war was described and the 
New England Watchmakers _ Institute 
pointed out as one of the best remedies for 
this lack of workmen. Its aims were ex. 
plained and the speaker complimented New 
England for its initiative in forming the 
school. 

The next speaker, Henry Arnold of Bos- 
ton, explained the different bills for taxation 
before Congress and advocated the one per 
cent sales tax. “It will save a great deal of 
time and will still provide all the money 
the government needs,” insisted the speaker, 
“It is far more simple than any other 
method yet proposed and will be a great 
thing for retailers in every branch of busi- 
ness all over the country.” In closing he 
pointed out that it had been used with suc- 
cess in the Philippine Islands for the past 
nine years and was working out well in 
Canada. 

The final speaker, Charles F. Marble, 
executive secretary of the Maine Federation 
of Retail Merchants, pointed out that the 
jewelers must make their advertising more 
intensive. The public, he stated, should be 
informed of conditions in the retail 
jewelry business. We must let the people 
know that when they buy jewelry they are 
going to get articles that are worth every 
cent they pay for them. “The retailers must 
have the public confidence and the way to 
get it is by giving one hundred cents’ value 


for each dollar they spend. What the 
jewelry business needs is organized co- 
operation. Get behind your president and 


secretary and work,” said he in closing. 
The Banquet 


During the evening a banquet was served 
at the Dewitt Hotel, followed, not by the 
usual after dinner speeches but by the 
“Question Box,” presided over by E. N. 
Hufnagel. Each member who so desired 
wrote out a question on a piece of paper, 
these were picked out by Hufnagel, who 
called on different members to answer. 
This caused more or less interesting dis- 
cussion. 

The jewelers were agreed that free en- 
graving must go; that they were not re- 
ceiving enough for repair work in compari- 
son with other lines of trade; that 50 per 
cent of the money received from repair work 
should go to the repair man as wages; 
goods should be marked up 82 per cent from 
the cost price to insure a profit of 10 per 
cent from the business and that the New 
England Watchmakers’ Institute in Mil- 
ford, Mass., was a step in the right direc- 
tion, one which would insure the jewelry 
trade a sufficient number of expert repair 
men within a few years. 

The matter of advertising was gone over 
very carefully and its value was finally 
arranged as follows: first, show windows; 
second, magazines and newspapers; third 
direct by mail with slides in the moving 
picture houses calling attention to either one 
of the above features. 

The speeches of the Thursday morning 
session dealt entirely with the most prac- 
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tical side of the retail jewelry business. 
The first speaker was James H. Noyes, 
of New York, who represented the Jewelers 

Security Alliance. He explained that this 
association is the largest in the trade. It 
has today the names of nearly 9,000 firms 
and hope to have 10,000 on its membership 
list by 1922. Its object of making the 
jewelry business unpopular with thieves has 
heen accomplished largely, the speaker con- 
tinued, by the placing of Alliance signs in 
the store windows. Through the efforts of 
the Alliance a large number of thieves have 
been convicted and punished. 

Albert R. Kerr, president of the Massa- 
chusetts and Rhode Island Association 
brought the greetings of his organization. 
His talk was on co-operation, along the 
lines of activity in the Maine Jewelers’ 
Association. That the cost of operating a 
retail jewelry business is greater than that 
of conducting most of lines of retail trade, 
was the deduction of M. P. McNair of the 
Harvard University Bureau of Business Re- 
search. He gave figures to prove his asser- 
tion and explained the work being done by 
that institution, which was formed to edu- 
cate the merchants in modern and paying 
business methods. 

Miss Margaret Jordan, of New York, 
spoke on “Placing Sterling Silver Before 
the Public.” She said that there were mar- 
kets for sterling silver which most dealers 
did nct dream of and told of one she her- 
self had found in the mountains of Ken- 
tucky. She was visiting a lumbering camp 
and found among the heavy table ware a 
delicate sterling silver cup, inscribed plainly 
with the name of the owner, and under- 
neath was the single word “Lumberman.” 

She asked him why he had the cup and 
he admitted a fondness for a few beautiful 
objects despite his rough occupation. He 
said he did not like the thick china cups 
which it was customary to use in the camp 
and he meant to carry the silver one about 
with him, for the rest of his life. He also 
meant to buy some more silver pieces, he 
explained, and “live like real folks do.” 

On her next visit Miss Jordan found he 
had purchased a handsome silver porringer 
and a delicate silver plate. The latter was 
the object of a good many comments. “All 
right,” said the owner, replying quickly to 
some of the jokes. “You take your plates 
and 1’ll take mine and we’ll go out doors 
and sce which is best. When I count three 
we'll all let the plates fly against that tree.” 
They did and naturally but one plate re- 
mained intact. 

Sterling silver she pointed out can be 
made into a thousand and one beautiful ob- 
jects and still remain within the price 
which people of moderate circumstances 
could afford to pay. She closed her very 
interesting talk with darky stories. 

Henry Arnold of Boston emphasized the 
need of educating the public to realize that 
a jewelry shop is not filled with expensive 
luxuries. There are, he pointed out, at 
least 700 articles in a well stocked store 
that retail for prices under $5. With the 
proper advertising, he declared, people who 
patronize department stores when buying 
gifts, would turn much of their trade over 
to the jewelers. 

“No Wholesaler Should Retail,” was the 
keynote of the talk given by J. E. McCourt 
of Boston. “A co-operation between the 
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retailers and wholesalers is necessary to the 
jewelry business and only the observance of 
the above rule will allow such co-operation 
to be established,” he declared. 

At noon the lady guests of the association 
enjoyed a shore dinner at Tacoma Inn. 


Thursday Afternoon 


The business meeting opened at 2 o’clock 
Thursday, with a short report from the 
secretary and treasurer, E. I. Waddell of 
Presque Isle. It consisted of a statement 
of the money taken in and that expended 
and showed a balance of several hundred 
dollars in the treasury. General secretary 
Chas. Marble, of the Main Federation of 
Retail Associations, then read his report as 
follows: 


REPORT OF CHARLES F. MARBLE 

In the perilous days of the Great War, when 
our boys—your boy and my boy, perhaps, were 
lining up in the trenches for the first great expe- 
rience finally proverbially known as “going over 
the top,” there was introduced a military order 
known as the elbow touch. It was given at the 
psychological moment just previous to the final 





MRS, A. E. GARNSEY, PRESIDENT LADIES’ 
AUXILIARY 


command to mount battlements when thoughts of 
those at home and the great uncertainty ahead 
made even stout hearts stagger a bit. It was 
simply to close up the ranks so that each man 
felt the elbow touch of the other and with this 
silent inspiration they went over the top as a 
conquering unit to glorious achievement. 

All human endeavor of more that mere individ- 
ual consequence, and business in particular needs 
the elbow touch of organization. That commerce 
and industries in this country have been saved the 
extremes of panic and disaster during the perilous 
period of reconstruction through which we have 
been called upon to pass, has been due largely to 
the fact that individual confidence has been estab- 
lished by the knowledge of what others were 
thinking and what others were planning to do— 
because of associated methods of conference and 
procedure. 

The Retail Jewelers of Maine, through their 
State organization, have had a part in this pro- 
tective influence. The Maine Federation of Re- 
tail Merchants Association came into the arena at 
a most opportune time and has amplified and co- 
ordinated the efforts in these directions through 
a ramification of retailers’ interests in practically 
every line of trade. It has already proven itself a 
most powerful factor in the State’s mercantile in- 
terests and destined to play a controlling part in 
the future of commerce here. The organizations 
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now affiliated are: The Maine Retail Dry Goods 
Association, The Maine Retail Shoe Merchants’ 
Association, The Maine Automobile Dealers’ As- 
sociation, The Maine Retail Furniture Dealers’ 
Association, The Maine Retail Grocers’ Associa- 
tion, The Maine Retail Clothiers’ Association, and 
your own splendid organization, The Maine Retail 
Jewelers’ Association. This alliance makes possible 
the maintenance of State headquarters, sufficient 
and efficient management and office assistants. In 
fact an organization machine of great possibility of 
achievment has been established and is under way. 
The immediate problems pressing the merchant and 
the general perils of retailing apparent in a broader 
survey of the fields of commerce compel the inevit- 
able conclusion that something definite and funda- 
mentally concrete must be done to meet the situa- 
tion. Organization is the only answer. But it is 
simple arithmetic to conclude that the accomplish- 
ments of the future regardless of the potentialities 
in the machinery of the organization available are 
contingent upon the loyalty of the men in the 
trade as to both membership and money. 

There are some 7,000 retailers in the State of 
Maine and it is our job, your job, to see that 
these men, at least every merchant in your line, is 
mobilized to the warfare against adverse business 
conditions which are continually manifesting them- 
selves in freak and oppressive legislation, undue 
government ccntrol, and a misinformed public 
opinion, 

Organization is the only answer to the 
merchants’ problems, but it does not work auto- 
matically. Active, earnest affiliation is necessary. 
Prompt and early attacks often take the enemy by 
surprise and kill in its incipiency what might later 
prove a greater danger. We cannot hope to im- 
mediately clear the field from all varieties of busi- 
ness menaces. Such a conclusion would provide 
an Elysium beyond the hope of mortals, but there 
are many problems that can be early eliminated 
if we get into the ranks fortified by purpose and 
persistence. 


Samuel Freeman, of Waterville, was re- 
elected president; as first vice-president, 
George V. Turgeon, Lewiston, was chosen, 
and as second vice-president, William C. 
Bryant, Bangor; as secretary and treasurer, 
Matson Tinker, Portland, was chosen, and 
as general secretary, Chas. F.. Marble, Port- 
land. The directors chosen were: Orel E. 
Davies, Rockland; J. D. Perry, Houlton; 
P. J. Dinan, Biddeford; George Presson, 
Farmington and Charles A. Harriman of 
Bath. 

In the evening the members and ladies 
took automobiles to Poland Springs where 
they were served a banquet at 7:30. S. O. 
Bigney of Attleboro, Massachusetts, began 
his talk by giving a history of the advance- 
ment of the jewelry business but suddenly 
switched over in a plea for a bigger army 
and navy. He spoke of the Japan problem 
and insisted that it was to be feared, that 
in ten years we would have to fight them. 


Rev. George F. Finnie of Lewiston replied 
to Mr. Bigney. He pointed out that the 
prepared nation did not win the last war. 
This he reasoned should prove to us that 
other means of maintaining peace would be 
better. War talk he insisted was bad busi- 
ness. General George McL. Presson, former 
adjutant-general of Maine, spoke of pre- 
paredness. 

The final speaker of the evening was Col. 
Charles .H. Osgood of Lewiston, he spoke 
of the New England Watchmakers Institute 
at Milford, Mass., and told of the great 
work it was to do. He closed comparing 
the old and new business methods and em- 
phasized the importance of truthfully rep- 
resenting articles to each customer. 

The ladies in attendance organized a 
Women’s Auxiliary with Mrs. A. E. Garn- 
sey of Sanford as president and Mrs. VU. D. 
Clark, also. of Sanford, as _ secretary- 
treasurer. 

















LOOK OUT FOR HER 





Woman Check Swindler Accompanied by 
Her “Son” Finds a Victim in 
New York Jeweler 


A woman check swindler made her ap- 
pearance in New York city last week and 
by her cunning and craftiness succeeded in 
getting away with a $52 diamond ring, 
a pearl necklace costing $16 and $7 in 
cash, in return for a bogus check drawn 
on the 125th St. branch of the Corn Ex- 
change Bank. The victim was H. Kiesel- 
stein, a jeweler at 245 E. 59th St., New 
York. 

The swindler was accompanied by a young 
man who posed as her son and he kept 
referring to the woman as “mother.” This 
is believed to be the same pair who were 
arrested in Baltimore, Md., late last April 
after working a similar scheme on a jeweler 
and other merchants in that city. When 
the case came up for hearing, however, the 
pair were dismissed because the complain- 
ants failed to press the charges. The jewel- 
er’s property was recovered. 

It was on Saturday afternoon, May 28, 
that the pair appeared at the Kieselstein 
store where the woman after greeting the 
jeweler in a familiar manner, asked for a 
chair as she stated she was tired. She told 
Mr. Kieselstein that she and her “son” who 
accompanied her, had just come from the 
hospital where they had been visiting her 
daughter. 

After a few minutes, she requested that 
she be shown some pearl necklaces and 
finally selected one costing $16. She then 
told the jeweler that as it was her “son’s” 
birthday, she wanted to purchase a ring— 
something inexpensive. Mr. Kieselstein sug- 
gested a ring set with an imitation stone and 
after some consideration, the woman asked 
for a moderate priced diamond ring. She 
finally selected one for which the jeweler 
charged her $52 and which the “son” 
asserted he liked. After making these selec- 
tions, the woman informed the jeweler that 
she had no cash but merely a check for 
$75 which her husband had given to her. 
Mr. Kieselstein told the woman that inas- 
much as he did not know her he could not 
accept a check in payment. The woman 
seemed to become somewhat indignant and 
told the jeweler that he should know her 
because she had been in his store several 
times. She spoke so convincingly that the 
jeweler finally believed her and accepted 
the check and after giving her the ring and 
necklace, gave her $7 in cash as change 
from the check. The check was made out 
on the Corn Exchange Bank at 125th St. 
branch and was signed by “Carl Einstein.” 
The woman endorsed it as “Maria Einstein” 
and gave her address as 179 E. 79th St. 

After the woman had left the store, the 
jeweler harbored a suspicion that he had 
been swindled so consequently sent his er- 
rand boy to the address on E. 79th St. 
given by the woman. After an extensive 
search, the boy returned and reported to his 
employer that he was unable to locate any 
one in the house by the name appearing on 
the check. Owing to the holiday, the jewel- 
er was unable to put the check through the 
bank until Tuesday, May 31, but after sev- 
eral days, he was informed that there were 
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no funds on deposit to cover the check and 
that he had been swindled as the check was 
a bogus one. 

The woman is described as weighing 
about 220 pounds. She is about 5 feet 3 
inches tall, is probably 40 or 42 years old 
and has blonde hair. She wore a black 
dress, a sailor hat and also a great deal of 
what appeared to be cheap jewelry. The 
young man is between 27 and 28 years old, 
is 5 feet 6 inches tall and weighs about 130 
pounds. He has a dark complexion and 
was dressed in a brown suit and straw hat. 

Any information about this pair should 
be sent to Mr. Kieselstein or the police who 
are now working on the case, 








“GUNMAN” CAPTURED 


Thrilling Pistol Battle Following Attempt 
to Hold Up New York Jeweler Results 
in Capture of the Thief 

Crowds of people returning from work 
last Monday evening witnessed a thrill- 
ing thief chase and pistol battle which 
finally ended in the basement of the 
Knickerbocker warehouse on 41st St. 
east of Broadway, New York, when a 
man, who several minutes before held up 
and attempted to rob Morris Sapo, jewel- 
er, 729 Sixth Ave., was captured. A 
woman accompanied the hold-up man on 
his mission to the jewelry shop but in 
the excitement she succeeded in making 
her escape. 

The man when captured after being 
knocked almost unconscious by two 
policemen, gave his name as George 
Brewster, but according to the authori- 
ties was later identified as George De- 
saro. During the pistol battle, in which 
more than a score of shots were fired, 
the thief was wounded as well as a clerk 
employed in the Consolidated Ticket 
Office on W. 41st St. Both men were 
taken to Bellevue Hospital and _ will 
probably recover. 

Mr. Sapo was alone in his establish- 
ment when the pair entered his shop 
shortly before 5 o’clock. The hold-up 
man was masked and brandished two 
guns, while his woman companion- wore 
a heavy veil. As the jeweler raised his 
hands over his head, the robber dropped 
one of his guns to the floor. The thief 
stooped to pick it up and in an instant 
Mr. Sapo jumped for him and the two 
men fell to the floor. As the men strug- 
gled Desaro’s woman accomplice kicked 
the jeweler viciously in the head. Mr. 
Sapo struggled to his feet and kicked the 
revolver dropped by Desaro under a 
counter. When he started after it De- 
saro and his companion ran for the 
stairway. ; 

Occupants of the floor on which the 
jewelry shop is located were attracted by 
the struggle and the jeweler’s cries for 
help. They chased the couple down the 
stairway to the street, where the man left his 
companion. 

Desaro ran down Sixth Ave. to 4lst 
St., turning to fire as he dodged through 
the dense crowd, pushing men, women 





and children into the gutters. Traffic 
Officer Moore, stationed in Broadway, 
was first to take up the chase. Desaro 
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fired five shots at him, the officer return- 
ing the fire whenever he could do so 
without too great risk of wounding 
others. Traffic Officer McAvoy joined 
Moore in the pursuit, and, firing as they 
ran, the two patrolmen trailed Desaro 
to the entrance of 143 W. 41st St., where 
he disappeared down a stairway. 

Plunging downward in the dark, the 
patrolmen found themselves in the lym- 
ber-laden old cellar of the former Knick- 
erbocker Hotel. A search was made 
among the rubbish the cellar contained 
without a trace of Desaro being found 
until Moore discovered a closet. The 
door appeared to be locked, but upon 
investigation the thief was found hiding 
inside. Upon the command of the offi- 
cers, Desaro, limping from a bullet 
wound in his right knee, stepped through 
the door. Thinking their man intended 
to surender, the officers were off guard 
for an instant. Desaro closed with Mc- 
Avoy, who was nearest, and tried to trip 
him. Although both McAvoy and Moore 
clubbed the man for five minutes in the 
dark with their revolver butts, he continued 
to fight until unconscious. 

When the pursuit began in 41st St. 
dense crowds were just starting home- 
ward and a multitude, attracted by shots, 
surged from every direction. Traffic 
policemen and reserves, hurried from 
adjacent stations, made futile efforts to 
control the mob which packed about the 
entrance in which Desaro and his pur- 
suers had disappeared. When Moore 
and McAvoy emerged dragging their 
half-conscious and wounded captive, 
crowds were so dense that the men had 
to fight their way to the ambulance. 

Information given the police imme- 
diately after Desaro’s arrest led to the 
dispatch of half a dozen detectives from 
the W. 47th St. station in quest of the 
woman who had accompanied him. Ac- 
cording to a story told detectives, De- 
saro and the woman are Italians. The 
man is said to have a criminal record 
and the woman to be a well known 
steamship operator. 

Desaro’s accomplice is described as a 
brunette, about 25 years old, slight of 
stature with a pale oval face. Her eyes 
and the upper part of her face were con- 
cealed by the dark veil. Bystanders told 
detectives that the woman ran to 40th 
St. and took a taxicab after leaving De- 
saro at the exit from 729 Sixth Ave. 

Mr. Sapo was found in a half-dazed 
condition after the robbers left, but 
through his pluck no goods were stolen. 








Harry C. Larter, of New York city, will 
address an educational meeting arranged by 
the Jewelers’ Club of Philadelphia for Tues- 
day evening, June 14, in the new Chamber 
of Commerce assembly room at 12th and 
Walnut Sts. Mr. Larter’s text will be 
“Bettering the Jewelry Business.” An an- 
nouncement of the meeting has been sent 
out by the club urging all members to at- 
tend and requests that they extend an in- 
vitation to their employes who are “am- 
bitious to better themselves” and also to 
their friends, “as the meeting is open te 
every one in the jewelry business.” 
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Jersey Jewelers Meet at Seaside Resort 





Members of State Association Hold Banner Convention at Asbury Park— 
Many Important Trade Topics Discussed—Interesting Addresses and 
Enjoyable Banquet Features of the Gathering. 




















Aspury Park, N. J., June 6.—Bigger and 
better than ever was the opinion expressed 
by those who attended the 12th annual con- 
vention of the New Jersey Retail Jewelers’ 
Association, which came to a close tonight 
with a banquet at the Coleman House. The 
conclave was opened last evening with a 
shore dinner at Sea Girt and continued with 
two business sessions today. It proved to 
be one of the best attended conventions the 
Jerseyites ever held. -The sessions today 
were marked with several brilliant ad- 
dresses, the submitting of a number of re- 
ports and were concluded with the selection 
of officers to serve for the ensuing year. 


Sunday 


Following a custom established many 
years ago the annual convention of the New 
Jersey Retail Jewelers’ Association was 
opened with a shore dinner. Biggett’s Park 
at Sea Girt was again the scene of this 
enjoyable affair which was attended by 
more than 125 members and guests. 

It was just 5 p. m. when the last of a 
“fleet” of automobiles filled with jeweiers 
and guests left for Sea Girt. The trip was 
made in about 30 minutes and shortly after 
their arrival the Jerseyites and guests were 
seated around a few long tables partaking 
of an excellent shore dinner. During te 
dinner Biggett’s Jazz orchestra entertained 
with a few selections. 

Only. two short talks were given at this 
dinner, both of which proved interesting. 
The speakers were J. D. Carton, city 
solicitor of Asbury Park, and Matthias 
Stratton, superintendent of the Jewelers’ 
Co-operative Bureau. A. W. Cornelius 
acted as toastmaster of the affair and han- 
dled his duties with credit. 

After being entertained for some time by 
several professional entertainers the jew- 
elers and the guests returned to Asbury 
Park about 10 P. mM. 


Monday 


The initial business session of the annual 
conclave was opened this morning at 10.30 
o’clock by President Jean R. Tack in the 
large ball-room of the Coleman House. 
When the president rapped for order prac- 
tically every chair in the room was occ.- 
pied by jewelers from all parts of the State. 

After extending a welcome, President 
Tack called for the reading of the minutes 
of the last annual gathering. These were 
submitted by Richard P. Hartdegen, secre- 
tary, and after being read were approved 
and ordered filed. In passing the secretary 
called attention to the resolution adopted on 
March 1, by the association in reference to 
the death of Colonel John L. Shepherd and 
which appeared in the convention program. 

The secretary also directed attention to a 
report which likewise appeared in the pro- 
gram touching on several important matters 
dealt with during the past year by the asso- 
ciation. These matters included an engrav- 
ing chart compiled by the organization, the 


luxury tax and the movement to eliminate 
retailing by the wholesalers. 

Next came the financial report of Treas- 
urer A. J. Jaeckle. This showed the asso- 
ciation in sound financial condition. 

Several telegrams were next read from 
B..J. Doyle, of Philadelphia. I. N. Deisher, 
president of the Pennsylvania Retail Jew- 
elers’ Association, and A. K. Sloan, presi- 
dent of the Jewelers’ Security Alliance. 

One of the important features of this 
morning’s session was the annual address of 
President Tack. This is as follows: 


ADDRESS OF JEAN R. TACK 
In thinking back to the time of King Solomon, 
it must have brought joy to the heart of the 
jeweler of that day, when he realized that the old 
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gentleman had to buy birthday gifts for a thou- 
sand wives, because even those centuries ago 
jewelry and precious stones were the gift supreme 
for all womankind. 

We know that the jeweler has been recognized 
since time immemorial as a man of integrity and 
reliability, One of the first trades mentioned in 
the Bible is the worker in precious metals and the 
business is spoken of many times as the most 
ancient and honorable craft. 

Admitting all the facts as they are placed before 
us, that we are the most ancient and honorable 
trade, don’t let this thought rock you to sleep. 
Feeling secure in past performances and being 
ready to stand on the record of those who have 
gone before, has its disadvantages and its dangers. 
We are facing problems to-day that are new— 
problems that are different than those that our 
forefather craftsmen of biblical times had to con- 
tend with and we must not allow ourselves the lux- 
ury of business lassitude and indifference. We 
must be up and doing and keep everlastingly at it. 
See what has been accomplished in the florist busi- 
ness in the last few years thru the use of their 
slogan “Say it with flowers.” This slogan has at- 
tracted attention the country over and the pros- 
perity of the florists will bear witness that the 
attention attracted to the wearing and presenting 
of flowers thru the aggressive advertising methods 
of the florists themselves as well as their associa- 
tion, has been an unqualified success. 

Sce, too, how-the milliners thru suggestion cause 
our ladies to wear straw hats in January and velvet 
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ones in August, not forgetting the popular Sable 
or Near-Ermine neck piece that the furrier tells us 
is decreed by fashion to be worn when the ther- 
mometer is flirting with the 90° mark. 

Note the shoe man with change of style from 
high boots for Summer one year, to pumps with 
two inch heels to be worn when the snow flies, the 
next. 

And now what about the jeweler? We have 
been content, I don’t say all of you have, but as 
a class we have been content to sit down and wait 
for something to happen, wait for someone to tell 
us what they want to wear, with the result that 
we are getting only about 2 per cent of the money 
that is spent in this country for what are termed 
luxuries, that is articles that are not of the first 
necessity. 

Are you Satisfied to let this condition go on? 
You are not. 

What is to be done? 

One of the first things to remember is that the 
jeweler is not your real competitor. Your com- 
petitor is not the man who sells jewelry—but he 
is anyone or all of the different lines that appeal 
to the tastes and refinements of those who ap- 
preciate and demand something more than the 
mere necessities of life. 

We have before us the problem of creating a 
greater desire for the art and beauty of the jewelry 
store. 

How is this to be accomplished? 

The answer is, advertise. 

Advertise individually and collectively. 

Probably the first advertising seen in the world 
was God’s rainbow in the sky. 

We jewelers can’t use the rainbow for our ad- 
vertising, but we can use printers’ ink. Some of 
us do. I have seen some advertising done by 
jewelers, that was very creditable and as well ex- 
ecuted as advertising done by any other line of 
business. But as a class, we are poor advertisers. 
I venture to say that there isn’t a man in this room 
who could not increase his business by more ad- 
vertising of the right kind. 

Collective advertising, tov, brings results as the 
man who participated in the collective jewelry 
advertising done in Newark can testify. But we 
didn’t do enough of it. The American public are 
great readers and are deeply influenced by what 
they read: they don’t confine their reading alone 
to the news items: They read the ads too. 

Just take notice to the pages the ladies of your 
household turn to when they read. One of the 
first things they do is to turn to the advertise- 
ments of the large department stores. They want 
to know what the present and coming styles are 
and they know that they can get the correct in- 
formation there. 

Now why can’t we make them give more thought 
to jewelry? 

There is a movement on foot for a National 
campaign of advertising. There may be some one 
here to tell us about it later in the day. This is 
the Jewelers Publicity Association. This associa- 
tion is using the slogan “Gifts that Last.” Many 
of you are familiar with this slogan and are using 
it on your literature and some are contributors to 
the fund and before this convention comes to a 
close, I would like to have this matter of ad- 
vertising made an important part of our delibera- 
tions, 


At the conclusion of his address, Presi- 
dent Tack called upon Reginald Ferguson, 
past president of the Pennsylvania Retail 
Jewelers’ Association, to say a few words to 
the Jerseyites. He pointed out that business 
appears to be getting better and that the 
jewelers should feel encouraged. The 
speaker also called attention to a remark 
in the telegram, from I. N. Deisher, read 
several moments before, suggesting a joint 
convention between New Jersey and Penn- 
sylvania jewelers. Mr. Ferguson expressed 
the opinion that this would be a good plan. 
This suggestion was further dwelt on in a 
letter from Charles H. Hambly also a past 
president of Pennsylvania Retail Jewelers’ 
Association, which President Tack next 
read. Mr. Hambly advocated a joint con- 
clave of jewelers from New Jersey, Dela- 
ware, Pennsylvania, Maryland and District 
of Columbia. This question was to be taken 
up later by the convention but for some 
reason the matter was overlooked and as a 
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result the Jerseyites will continue to hold 
their conventions as in the past. 


Before introducing the next speaker, 
President Tack announced the following 
committees : 

Resolutions: Robert A. Brunner, P. J. 


De La Reuselle and J. V. C. Parker. 

Nominating: C. MHartdegen, 
Bertl and William Baird. 

Question Box: C. J. Brotherly and Wil- 
liam P. Walsh. 

Robert F. Nattan, of THE JEWELERS’ Cir- 
CULAR, was next presented to the conven- 
tion. For years past Mr. Nattan has at- 
tended the annual conventions of the Jersey 
jewelers. He delivered an interesting ad- 
dress on questions of interest to the trade. 
He touched on the publicity movement in 
the industry and also dwelt at some length 
on the conference of the National Research 
Council, at Washington, D. C., recently, 
and a report of which appeared in these 
columns at the time. Mr. Nattan also 
brought up the question of developing more 
watchmakers and how these’ workers 
should be paid for their services. An in- 
vestigation recently made by the speaker 
indicated that in reply to a number of let- 
ters sent out 71 per cent. of the trade cati- 
vassed advocated a straight salary for 
watchmakers while 29 per cent. favored 
other methods of compensation. At the 
conclusion of his talk, Mr. Nattan intro- 
duced George W. Spier, of Washington, 
D. C., the man who is responsible for the 
establishing of the American Horological 
Institute. 

In his remarks Mr. Spier dealt wholly on 
the situation in regard to the handling and 
developing of watchmakers. He opened his 
topic by informing the jewelers that he 1s 
in favor of paying watchmakers a commis- 
sion in addition to their salary. His watch- 
makers, he pointed out, received a com- 
mission of 65 per cent. of the business done 
in the watch repair department each 
month in addition to their regular salary. 
The success of every watch repair depart- 
ment, stated Mr. Spier, depends entirely 
upon the selecting of the proper man to 
handle this work. He advocated the rais- 
ing of compensation for watchmakers, stat- 
ing that in the past these very skilled work- 
ers have been far underpaid. A good 
watch repair department, he said, is the best 
advertising a jewelry store can get. 

Mr. Spier called attention to the impor- 
tance of the horological conference recently 
held in Washington, D. C., under the aus- 
pices of the National Research Council. He 
pointed out the importance of this conference 
and the great things that were accom- 
lished. As the result of this meeting, the 
speaker stated, the American Horological 
Institute is to be established as well as a 
horological museum in Washington, D. C. 

Under the plans laid down at the confer- 
ence Mr. Spier said the first duty of the 
committee appointed is to get the material 
from which watchmakers can be developed; 
second, to establish a huge _ horological 
school same to be under the administration 
of the government and to place the present 
22 horological institutions under govern- 
ment supervision. Also, if present plans are 


carried out, all watchmakers will be cer- 
tified and registered by the government. 
Following these remarks Mr. Spier was 
given a rising vote of thanks and the morn- 


Norbert 


THE JEWELERS’ 
ing session was then adjourned at 12 o’clock 
noon. 
AFTERNOON SESSION 

In order to give the jewelers more time 
to see and enjoy this famous New Jersey 
seashore resort the afternoon session was 
opened at 2 o’clock sharp. Before setiling 
down to the business of the aite:yoon, 
President Tack read several letters, ene ex- 
tending greetings from Arthur Everts, 
president of the A. N. R. J. A., one from 
the Seth Thomas Clock Co. explaii:ing its 
policy and another from H. Victo: Wright, 
of the Jewelers’ Research Burcau, express- 
ing regret at his inability to attend. 

The first speaker presented was James H. 
Noyes, of the Jewelers’ Security Alliance. 





C. J. BROTHERLY WHO CONDUCTED THE 


QUESTION BOX 
This speaker explained the work of the 
Alliance. 

Another interesting talker was ilarry Ed- 
ward Freund, of the National Jewelers’ 
Publicity Association. Mr. Freund gave 
one of his fine talks on publicity and the 
campaign to spread the slogan “Gifts That 
Last.” He stated that the publicity associa- 
tion is now using 40 different magazines 
reaching over 60,000,000 readers. The Sat- 
urday Evening Post, the speaker said, has 
been added by the association to the list of 
magazines now being utilized to carry on 
the publicity campaign. He pointed out that 
the success of the movement is now in the 
hands of the retailers, and in closing urged 
every one to “sow the seed” and get ready 
to “reap the harvest.” 

The most important and interesting fea- 
ture of this afternoon’s session was the con- 
ducting of the question box. This was con- 
ducted by Conrad J. Brotherly and William 
Walsh and brought forth many interesting 
questions and answers thereto, including the 
watch repair department, retailing by 
wholesalers, increasing the membership of 
the association, advertising, and training 
and compensating watchmakers. 

Following this real important part of the 
program President Tack presented Fred- 
erick S. Taggart, secretary of the Sterling 
Silverware Manufacturers’ Association. 
“Some Facts From the Sterling Silver Sur- 
vey” was the subject of this speaker’s re- 
marks and showed some interesting figures 
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compiled by the Sterling Silverware Manu- 

facturers’ Association. This address will 

appear in a coming issue of THE JEWetgps’ 
CIRCULAR. 

On behalf of the resolutions committee 

° : ’ 

Robert A. Brunner, chairman, submitted the 

following report which was unanimously 
accépted : 

Resolutions 

Resotvep: That we express our appreciaticn of 
the unselfish devotion of our cfficers, their ef. 
ficient convention arrangements, and in particular 
the work of our secretary as evidenced in our 
splendid program and his persistent effort to in- 
crease the convention attendance. 

Resotvep: That this convention express its ap- 
preciation to Messrs. Spier, Nattan, Taggart, 
Noyes, Freund, Larter, Blair and Mayor Hetrick 
for their valued addresses, which will make us 
leave this convention and go to our home towns 


making us feel that we have profited by their 
expressions. 
* * * 
Resotvep: That we most heartily indorse the 


Horclogical Institute of America in their research 
work, and that indorsement of this recommendation 
be forwarded to the National Research Council at 
Washington, D. C. 

* * * 

Resonven: That we recognize and appreciate the 
unselfish and efficient work which has been carried 
on for many years by the Jewelers Security Al- 
liance, and that we recommend that all members 
secure the protection of the Alliance; that a more 
careful attention should be paid to the suggestions 
and warnings sent out by the Alliance in order 
that the losses from burglary and theft may be 
reduced in number and extent, and that we will 
co-operate with the officers of the Alliance in their 
efforts to increase the membership until the Al- 
liance signs are displayed at all good jewelry stores 
in the United States. 

* * * 

RESOLVED: That we protest against any discrim- 
inatory tax against the jewelry and kindred mer- 
chandise, and that we obligate ourselves singly and 
collectively to lend whatever assistance is in our 
power to the Business Men’s National Tax Com- 
mittee, Meyer D. Rothschild chairman. 

* * * 

RrsotvEp: That we voice an emphatic protest 
against the propaganda that is being carried on 
among manufacturers, with the aim of bringing 
about a general reduction in cash discounts. The 
cash discount being in many cases the cnly net 
profit left to the retailer after paying war tax and 
overhead expense. we urge jewelers to discontinue 
their dealings rather than submit to lower dis- 
counts in all cases where they have been arbitrarily 
reduced. 

* * & 

Reso_vep: That a page in our records at this 
convention be set aside to the memory of Col. 
John L. Shephard, who died a few months ago, in 
appreciation of his great work throughout the 
United States to advance organization of the jewel- 
ers and his life-time devction to their interest. 
Our State, which has been a great beneficiary of 
his activities and wise counsel will continue to 
mourn the loss of his presence at our convention. 

* * 

Reso_vep: That we express grateful acknowledg- 
ment ot the assistance rendered by our trade press 
in festering the spirit of co-operation among re- 
tailers and between the several trade branches, and 
recommend that our members avail themselves, 
threugh subscription to the several publications, of 
the valuable trade information they disseminate. 

* * 

Rrsotven: That we again call attention to the 
manifest injustice of continuing a discriminatory 
war tax on the sales of the jeweler during peace 
times; that we voice our protest against being 
penalized, through unequal taxation, for engaging 
in an honorable trade that is equally essential to 
the prosperity of our country; that we declare 
ourselves in favor of equal taxaticn for all business 
and respectfully urge upon Congress the adeption 
of a general sales or turnover tax, as recommended 
by the Jewelers’ War Revenue Tax Committee; 
and be it further 

Rrsotvep: That a copy of this resolution be 
sent to each senator and congressman representing 


our State. 
* * * 


Reso.vep: That we again call the attention of 
our members, to the need of continuing the effort 
to eradicate long standing trade abuses, such as 
loaning watches, free engraving and selling goods 
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n a basis of uncertain and misleading time 
es ; ity. 
guarantees instead of quali y 

That we reiterate our previous con- 
f the unethical and unwise practice of 
watches, jewelry, etc., sold 


RESOLVED: 
demnation ot 
appraising diamonds, 
by others. ge ipa te 


Resotvep: That we recommend as a vital need 
for the upbuilding of our trade and for the protec- 
tion of the public, the organization of local Jewel- 
er’s clubs in every town and city of our State and 
their affiliation with our State association. 

* * * 

Resotvep: That we endorse the Upholding 
fund of our National association and recommend 
its support to our members. 

* * * 

Resotvep: That we endorse the work of the 
Jewelers’ Vigilance Committee, whose untiring ef- 
forts and splendid accomplishments merit un- 
stinted praise and that we pledge our support and 
whole hearted co-operation in their undertakings to 
advance the interests of the jewelry trade. 

* 7. * 

Inasmuch as the legitimate retail jewelers 
furnish the best and cheapest means of distributing 
jewelry and kindred lines to the consuming public 
and are depended upon to keep in operation the 
establishments, and in employ the help, of manu- 
facturers, Wholesalers and importers of these 

it 
yy oo That we heartily endorse the resolu- 
tion, adopted at the last annual convention of the 
American National Retail Jewelers } Association, 
against the still so extensively prevailing practice 
of the said manufacturers, wholesalers and im- 
porters, of surreptitious retail selling and their 
fostering of this practice among employes by sup- 
plying the goods, and be it further 

* * * 

Resotvep: That we request the Jewelers’ Vigi- 
lance Committee, which has shown such laudable 
zeal in combating and rectifying trade evils, to 
unite the several branches of the trade, in a con- 
certed effort to abolish this unethical practice, and 
be it further 


* * * 


ResoLveD: That the manufacturers in our own 
State in particular, be requested to co-operate in 
the effort to correct this evil, by the display of and 
adherence to, the placard setting forth these prin- 
ciples, which was recently sent to them by our 
national association. 

* * 

REesoLtveD: That we impress upon the silver 
ware and watch manufacturers in particular, as 
well as all manufacturers in general, who either 
directly or indirectly establish the retail price of 
their wares, that continued co-operation in market- 
ing their wares can be secured effectively only hy 
prices, that include both, a net profit and the 
overhead expense of the retailer, as established by 
the recent, Harvard Bureau of Business Research, 
investigation. 

* * * 

REsoLvep: That we unreservedly condemn, as 
unworthy of support, manufacturers who supply 
their wares to jewelers only through jobbers, while 
selling directly or competing department stores at 


jobbers’ prices. 
* * * 


REsoLtveD: That we recommend to the jewelers 
of our State a more extensive use of the slogan 
“Gifts That Last” and their active and financial 
support of the splendid, efficient work of the Na- 
tional Jewelers Publicity Association, to increase 
the demand for the Jeweler’s wares. 

. * * 

Resotvep: That we heartily endorse the work 
which the Research Department of the American 
National Retail Jewelers Association is carrying 
on with the assistance of the Bureau of Business 
Research, of Harvard University and urge the 
retail jewelers of our State to give their whole- 
hearted co-operation, by furnishing confidential in- 
formation when asked so to do and revising their 
systems to conform to the recommended standards. 

* * * 


Resorven: That membership is also extended te 
include sons cf jewelers who are actively engaged 
in their fathers’ business. They shall be eligible 
for election to all offices except that of president. 
They shall be eligible for election to the office of 
President if active partners or stockholders in the 
business they represent. In any case where a 
business is represented in our association by more 
than one member, such several members combined 
shall be entitled to one vote in any question and 
eligible for election to hut one office. There should 
be no additional dues. 


THE JEWELERS’ 


The closing business of the convention 
was the submitting of the report of the 
nominating committee and the election of 
officers. With only one exception, all of the 
old officers were re-elected. The selection 
of J. V. C. Parker, of Morristown, to re- 
place W. A. New, New Brunswick, was the 
only change. The officers as they were 
elected are as follows: President, Jean R. 
Tack; vice-presidents, A. W. Cornelius, 
Frank Thorwarth, C. W. Bowman, C. A. 
Lund and J. V. C. Parker; treasurer, A. J. 
Jaeckle, and secretary, Richard P. Hart- 
degen. The trustees include all of the of- 
ficers and in addition Charles Hartdegen 
and Conrad J. Brotherly. 

After Mr. Brotherly had made an urgent 
plea for all members and guests to be pres- 





A, J. JAECKLE RE-ELECTED TREASURER 


ent at the banquet on time the convention 
was adjourned at 4.45 pv. m. 


Banquet 


The lower dining room of the Cole- 
man House was again the scene of the 
annual banquet of the New Jersey jewel- 
ers and as usual the banquet proved a 
fitting climax to a most successful con- 
vention. This affair was attended by 
more than 100 jewelers and their wives 
and guests and was addressed by several 
well-known men. 

At exactly 6.30 P. M. the jewelers and 
guests were calied to the dining room 
and after finding their places at the 
small tables scattered about the room 
began discussing an excellent menu. 

During the dinner the diners were en- 
tertained by several female cabaret per- 


formers and a jazz orchestra. This 
served to make the affair more en- 
joyable. 


For the sixth consecutive year the 
Hon. C. E. F. Hetrick, mayor of Asbury 
Park, extended a greeting to the jewel- 
ers and expressed the hope that they 
would return again next year. The 
mayor promised the New Jersey jewel- 
ers that if they decide to hold the next 
convention at this famous seashore re- 
sort he would lend his personal co-opera- 
tion in making their stay more enjoyable 
than any they have heretofore ex- 


CIRCULAR 


101 


perienced. He suggested that the con- 
vention be held later in June and that 
it be extended an extra day in order to 
allow the jewelers and guests to enjoy 
a day of golf on the new municipal golf 
links. 

Toastmaster Cornelius next presented 
Harry C. Larter, who addressed the 
diners on “Some of the Jewelers’ Prob- 
lems.” Mr. Larter opened his talk by 
informing his listeners how rings and 
cuff links are made and how many opera- 
tions are needed to produce these articles. 
To produce an ordinary ring it takes 60 
operations, according to Mr. Larter, 
while to turn out a pair of cuff links 160 
different operations are necessary. He 
also called attention to errors so com- 
monly made by retailers in ordering 
goods from the manufacturers. An evil 
to be eliminated in the jewelry trade, 
he said, is that of doing work without 
charge. 

Mr. Larter next took up the work be- 
ing accomplished by the Vigilance Com- 
mittee and its sub-committees. He 
touched on the proposed new stamping 
law, the McFadden gold bill, the tax 
problem and several other important 
questions which are now being carefully 
considered. 

Another speaker was Albert L. Blair, 
an old newspaper man, who addressed 
the jewelers on “The Whir of the News- 
paper Press.” His speech proved inter- 
esting and entertaining and brought the 
post prandial program to a close. Danc- 
ing followed for several hours, after 
which many of the jewelers left for 
home in their automobiles. 








Importance of Seals 


Ho’ important a place the seal took in 

former days when even the wealthy 
were unable to write is clearly exposed by 
Collins in his Baronage. The seal being so 
important we can easily see why the signet 
also bore the same or greater importance. 
Collins says: “And how great a regard was 
had to seals appears from these testimonies; 
the Charter of King Henry I to the Abbey 
of Evesham, being exhibited to King 
Henry III and the seal being cloven in 
sunder, the King caused it to be confirmed. 
And in 13 Ed. III, when by misfortune, a 
deed, then showed in the Chancery, was 
severed from the seal, in the presence of 
the Lord Chancellor and other noble persons, 
command was not only given for the fixing 
of it again thereto, but an exemplification 
was made thereof under the Great Seal of 
England, with the recital of the premises. 
And the counterfeiting of another man’s 
seal was anciently punished with transpor- 
tation as appears from this record in the 
reign of King John. * * * It is also as re- 
markable that in 9 H. III c, c. marks dam- 
ages were recovered by Sir Ralph de 
Crophall, Knight, against Henry de Grendon 
for forcibly breaking a seal from a deed, 
Also so tender was every man in those times 
of his seal, that if he had accidentally lost 
it, care was taken to publish the same, lest 
another might make use of it to his detri- 
ment, as is manifested in the case of Bene- 
dict de Hogham * * *,” 
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No Mystery in Cultured Pearls 











New York “Journal” Publishes Interesting Cable From London Telling How 
Hatton-Garden Merchants Distinguish Between Natural Gems and 
the Artificial Work of the Japanese Pearl Growers 














An interesting cable dispatch from London 
was published Monday by the New York 
Journal and other papers exploding the sen- 
sational reports that have come from that 
city in regard to the danger to the pearl 
trade through the introduction of the round 
Japanese culture pearls into the market. The 
news comes by the Universal Service and 
the article reads as follows: 

“Lonpon, June 6.—The story of the ‘cul- 
tured pearl’ has been exploded. The jewel 
merchants of Hatton Garden have written 
‘finis’ to the story. There was no mystery 
in the plot after all; it was only light read- 
ing like the tale of the perennial sea serpent. 

“A meeting of pearl merchants, especially 
convened to deal with the report that Japa- 
nese cultured pearls could not be distin- 
guished from natural pearls, has decided that 
no measures are necessary to protect the 
trade from the importation of the cultured 
gems. 

“Hatton Garden has pronounced a collec- 
tive judgment, which may be summarized 
thus: 

SUMMARY OF EXPERTS’ OPINION 

“Cultivated pearls have had no more ef- 
fect on the market value of the real product 
than dead oysters. 

“X-Ray tests for pearls are farcical. 

“Nothing is needed to tell the difference 
between cultivated and natural pearls except 
the intuitive skill of the trained expert. 

“Demonstrations to show how easily cul- 
tivated pearls can be detected have been 
given in Hatton Garden. A number of the 
best obtainable Japanese pearls were mixed 
with natural pearls and placed before dealers, 
and in not a single instance was a mistake 
made. 

“‘T have never yet seen anything produced 
by the skill of Mr. Mikimoyo, the Japanese 
pearl cultivator, which I could be deceived 
about,’ said Max Mayer, a leading authority. 
‘There is something about the color and 
general appearance of a Japanese pearl which 
at once marks it down. We acquire a sort 
of instinct in these matters which is hard to 
define. It is something like the certainty of 
a medical specialist’s diagnosis of a simple 
malady.’ 


TESTING BY X-RAY RIDICULOUS 


“The testing of pearls by means of the 
X-rays is absurd and unnecessary,’ said 
Adolf Weil, another pearl expert. ‘Photo- 
graphs by X-ray of the cultivated and 
natural pearls show nothing and prove noth- 
ing. No experienced dealer, on his guard, 
would ever pass a cultivated pearl as 
natural. 

“*All my business and money are in real 
pearls, and I am not for a.moment uncom- 
fortable about the Japanese pearls.’ 

“Another trader, discussing X-raying 
pearls, said: 

“*A black man’s hand and a white man’s 
hand would appear the same in an X-ray 
photograph. No sane human being would 
say that an X-ray photograph could be so 


distinct as to prove the difference between a 
natural and cultivated pearl.’ 


EXPERTS CANNOT BE DECEIVED 


“Pearl men declare that it is the infalli- 
bility of the expert eye which keeps the 
insurance brokers out of the bankruptcy 
court. If Kokichi Millimoto’s pearls could 
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trick the expert into accepting them ag 
natural pearls, any fair but unscrupuloys 
wearer of a heavily insured necklace could 
perpetrate an easy fraud by losing it, draw. 
ing the insurance money, and then insure 
for the same sum a ‘cultivated’ replica of 
the necklace which cost her a trifling sum, 

“No trained pearl expert, the dealers de. 
clare, could be hoodwinked by such a scheme, 

“It is interesting to note that cultivated 
pearls have been obtained by the Chinese 
from mussels. They produce them in all 
sorts of weird shapes by introducing a metal 
mould into the mussel, which then coats the 
metal with pearl substance. 

“Little pearl Buddhas are made in this 
way.” 








South African Diamond Mining Industry in 1920 








A Report by Trade Commissioner P. J. Stevenson, Johannesburg, Transvaal, 
March 15, 1921 











The estimated value of the diamonds 
produced in the Union of South Africa 
during 1920 constituted a record for the 
industry. The value of the mined, alluvial, 
and débris-washed diamonds totaled for the 
year the sum of £14,762,899. The bulk of 
this amount, or £12,289,602, came from the 
mines, £2,441,440 from alluvial mining, and 
£31,857 from débris washings. The previous 
record vear was 1919, the output being val- 
ued at £11,734,495. Prior to 1918 the high 
mark was 1913, when diamonds were pro- 
duced to the value of £11,389,807. 

The past year’s output aggregated 2,545,- 
017.47 carats, of which 2,312,436.55 came 
from regular mines and 221,460.17 from 
alluvial mining; 11,120.75 carats were recov- 
ered from débris washings. It is to be 
noticed that production in the past six years 
has been practically constant, outside of 
1914 which was an abnormal year; 1917 
was the high mark in this period with 
2,902,416.51 carats, and 1916 the lowest with 
2,346,330.21. In the last three years pro- 
duction has fluctuated approximately by 
only 50,000 carats. The year 1910 is still 
on record by volume for the industry, 
5,456,558 carats being taken from the earth 
in that twelvemonth. 

While production value constituted a rec- 
ord, the sales of diamonds fell below the 
total of 1919, by £3,411,257—from £13,739,- 
662 to £10,328,405. This decrease is ac- 
counted for by the large drop in the voiume 
sales, which were only 1,765,993.82 carats 
as compared with 1919 sales of 2,648,931 
carats. The sales total would have been 
even less in value except for the increase 
in the price realized, which was 117s. in 
1920 against the 1919 figure of 101s. per 
carat. This high figure reflects the effect 
of abnormal conditions on prices, as the 
price realized per carat in 1917 was 5ls. 1d. 
and in 1918 was 54s. 9d. That these high 
prices stimulated production is evident in 
that there were 19 mines producing in the 
Union in 1920, compared with 16 in 1918 
and 11 in 1917. 

The fluctuating character of the diamond 
industry is indicated by the fact that while 
the value of diamonds from mines rose in 
value from 75s. 9d. in 1919 to 106s. 3d. 
per carat in 1920, the alluvial diamonds 


declined from 261s. 6d. to 220s. 6d. On 
the other hand, when the jump in the value 
of the alluvial output between 1918 and 
1919 was from 134s. 6d, to 261s. 6d. the 
mine output was only increasing from 5ls, 
5d. to 75s. 9d. 

PRODUCTION BY PROVINCES 

Because of the special manner in which 
diamonds are marketed through the Dia- 
mond Syndicate, it is interesting to note the 
difference between the production and sales 
figures. In 1920 sales by volume were 
779,024.65 carats under production. In 1919 
sales were 60,813.95 and in 1918, 104,572.45 
carats above the output. In 1917 the po- 
sition was reversed and production exceeded 
sales by 586,206.90 carats, while in 1916 
such excess was 54,383.33. Taking this five- 
year period, the total production of dia- 
monds exceeded the total sales by 1,254,228.48 
carats. During this same period the value 
of the output exceeded the realization value 
by £4,114,968. 

The production within the Union is di- 
vided, in order of importance, among the 
Cape, the Transvaal, and the Orange Free 
State. The Cape contributed 1,364,706.25 
carats, of which 1,258,129 were from the 
Kimberley mines. The Transvaal produc- 
tion was 905,297.05 carats, practically the 
whole of the 782,557.30 mine diamonds be- 
ing the output of one mine. The share of 
the Orange Free State was 275,014.17, of 
which 269,178 carats were from the nine 
mines in that district. 

IMPORTANT TRADE IN MINE SUPPLIES 

The importance of the diamond industry 
tc South Africa is reflected in the purchases 
of mine stores. Figures for the past year 
are not yet available, but the returns for 
1919 show that the mines consumed stores 
in that year to the value of £1,058,050, The 
figures for the past few years are as fol- 
lows: In 1918, £747,142; in 1917, £688,801; 
in 1916, £360,485; in 1915, £139,521; in 1914, 
£969,325; in 1913, £1,645,219; in 1912, 
£1,466,151; and in 1911, £1,450,127. 


[A list of the diamond-mining companies im 
South Africa, with the names of the buyers of the 
larger companies, forwarded by Trade Commis- 
sioner Stevenson, may be had upon application to 
the Bureau of Foreign and Domestic Commerce oF 
its district and co-operative offices. Refer to file 
No. BE-6021.] 
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A Report on the Siamese Jewelry Imports and Industry 





By Carl H. Causen, Vice Consul at Bangkok, Siam 
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Among the recent additions to Siam’s 
artistic jewelry production are the auspicious 
elephant tail-hair rings and bracelets, the 
former consisting usually of simple plattened 
gold rings with raised edges bent inwards 
in order to retain the elephant tail-hairs 
which are wouund around them, while the 
latter consist of hollow tubes with “win- 
dows” which expose the hairs which are 
coiled within the tube. Rings and bracelets 
containing hairs from the tails of white and 
other auspicious elephants are the most 
highly esteemed for the reason that such 
hairs are said to partake of the charms and 
lucky attributes of those wonderful beasts, 
which in the Buddhist cult symbolize care, 
caution, gentleness and a weighty dignity, 
and which also have been the terrestrial 
forms assumed by some ancient divinities on 
their appearance in Eastern lands. 


ARTICLES IN DEMAND 


Judging from the ceaseless sounds of ham- 
mering issuing from the numerous gold and 
silversmith shops in Bangkok, it would ap- 
pear that there is considerable demand for 
local made jewelry and silver ware, con- 
sisting of single or double gold chains and 
necklaces for ladies, flat belts or girdles of 
knit gold or silver wire with jewelled clasps 
or plain, jewelled ear rings and finger rings, 
auspicious rings, gold and silver bracelets, 
anklets and golden fig leaves for female 
children and a golden olivet for the string 
tied around the waists of small boys, etc. 
Tea sets in respousse “deva” patterns, gold 
and silver vessels and vases for domestic, 
temple and ceremonial use are also found 
among the artistic products of the Bangkok 
silversmith. Imported jewelry and silver 
ware of Western nations is in fair demand, 
but the pre-war sale figures for these prod- 
ucts have not yet been reached, but this de- 
lay may be accounted for by the present un- 
favorable trade conditions, which, however, 
appear to be only temporary, and therefore a 
revival of the foreign jewelry trade is sure 
to follow in the near future. The approach- 
ing marriage of the king and subsequent in- 
creased social activities of the court are also 
likely, indirectly at least, to augment the de- 
mand for artistic jewelry, and gold and silver 
ware of Occidental styles. 


IMPORTS OF JEWELRY, SILVER AND PLATED 
WARE FROM FOREIGN COUNTRIES 


According to Bangkok Customs entries 
the totals for the imports of jewelry and 
all kinds of gold and silversmith’s work, in- 
cluding plated ware, amounted to 347,971 
ticals (G.$129,062.44) in the fiscal year 
ended March 31, 1920, against 380,421 ticals 
(G.$141,098.14) in 1918-19 and 707,611 ticals 
(G.$262,452.92) in the pre-war year 1913- 
14. An additional import of precious stones 
in the rough amounted to 355,296 ticals 
(G.$131,779.29) in 1919-20, 217,067 ticals 
(G.$90,138.25) in 1918-19, and to 820,031 
ticals (G.$304,149.50) in 1913-14. 

The share of the leading foreign countries 
in the jewelry and silver ware imports were 
as follows for the years given: 








Articles and Countries 1913-14 1918-19 1919-20 
of Origin. *Ticals *Ticals *Ticals 
Mounted precious stones.102,080 211,384 154,219 
WENGd StMOk csisas.. eeaee 1iG4e, .wtecee 
Amero rangery aac EjZOO cccess  cicivece ° 
Po Eee BGG” sausies” saewas 
NS 55055 See 2,474 7,934 2,906 
ee TE AEE Sedide. Ceedee 
PEE can newewawie see 612 12 16 
SINGAPOTE- o ocisisicccce 20 280 5,081 
United Kingdom..... 19,891 194,898 144,924 
Unmounted precious 
BiG fc ioiesntie nutcase 820,031 217,037 355,296 
ROAD 956.4.4:s,0:6/8:4:0:8 EGO «Kiwheen ckawee 
TPO ¢.visssce.siwaicwere DINGS eee meee 
oe eS ee ce ee 7,373 16,605 
PUANGO: <iveccnciia ces 333,761 43,764 1,140 
GEMMERY c.cccces cae. SE “ediecae™ see eee 
PIGUENG 0.0.6:0:0%0% Uielen Sea eeen” wadiees 70,296 
Hongkong Se, Uieda. s‘calgaes 
PM cicreresein ea asin vie 50,823 661 518 
GUIS oe oicisinis ae) MNeweis LISe” siesiae 
Singapore 19,378 81,565 81,390 
Gold, silver and plat- 
ANU WEEE. cies cicces 442,074 83,913 80,987 
United Statesiss.csc:00: 258 6,639 10,582 
CIO cisccscdcos eee Ch ee 41 
i ee 20,385 817 67 
GOTINANG 56.60 0s sities SFEME «| Sides Dielas 
FIONQKORE 6.6 scccsses 3,160 4,074 4,094 
UC OC oe soe 40,583 4,822 9,477 
MP IMADS aralecessiniwrewiaiaiers ° 638 12,900 14,107 
SIGEDOTE 6.0.6c0:00066 6,462 4,645 4,662 
SI WItAODIENOY aicdie.c vee: Cewsceea 7,314 9,540 
United Kingdom.... 108,945 41,234 25,288 
Plated ware....... cows 148,879 95,124 112,765 
Wted States ccciaccs.. cccic-ese 7,373 16,605 
I sca macs cicaees 1,722 274 1,512 
PO OIGEN ein ciara as 2,602 1,339 182 
PERO i a ieiicieisiesaie ie Shae 1,788 595 
GERMRBY oi6 dciaceace aoe, CEE eesades. abeass 
Hongkong 930 14,614 21,772 
INOUE oecitxscaeerorerarecwva 7,667 3,857 10,004 
NOEEE* saccviirasiieloe cia 1,312 31,747 20,659 
TRUNNIE < siv. nec eacewews GER” acccce, seeues 
MIMBMNOLE: 6 oo6 cece 3,436 4,179 3,967 
United Kingdom..... 23,807 19,923 33,061 





*1 tical equals 37.09 cents in United States cur- 
rency. 


The re-exports of precious stones 
amounted to 465,454 ticals ($172.218) and of 
gold and silver ware to 9,842 ticals ($3,641), 
in 1913-14; to 9,349 ticals ($3,459) of 
precious stones in 1918-19; and to 238,283 
ticals ($88,165) of precious stones and 4,326 
ticals of gold and silver ware, in 1919-20. 


LOCAL PRODUCTION OF PRECIOUS STONES 


The cession of the Pailin gem district to 
French-Indo-China in 1907 was followed by 
considerable reduction in Siam’s production 
of precious stones, but lately the gem mines 
at Chantaboon and Krat have yielded con- 
siderable quantities of sapphires for export, 
1,650,805 ticals’ worth ($610,798) being pur- 
chased by the United Kingdom and 830,905 
ticals’ worth ($303,435) by Switzerland, 
during the fiscal twelve-month ended 
March 31, 1920, and during the same period 
rubies to the value of 96,210 ticals ($35,600) 
were sent to the United Kingdom, 56,000 
ticals’ worth ($20,720) to Switzerland, and 
9,120 ticals’ worth ($3,374) to Singapore. 
Spinels, garnets, cornelians, and agates are 
also found in the above mentioned districts, 
but diamonds, it is said, have never as yet 
been found in Siam. The export duty and 
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jewelry and silver ware remains as in former 
years, namely, 3 per cent ad valorem. 








The Hanap 


we A KIND OF GOBLET of large dimen- 
sions standing on a foot was termed 

hanap. The hanap has taken on forms so 
various as to make it difficult to define 
precisely. The word seems to have carried 
with it the sense of having the function of 
a chalice in the Middle Ages. Inventories 
speak of hanaps with religious subjects 
and of being so ornamented as intended to 
serve at the ceremonies of a cult. On the 
other hand, in 1332, it was forbidden to 
make hanaps of gold for any other destina- 
tion than the service of the church. How- 
ever, we see this object figuring among 
the vessels of the table. Pontarlier was 
noted for its hanaps. People owned dozens 
of them, if we admit the inventories as 
evidence. When a guest arrived the hanap 
was offered him in welcome: this was the 
wilkomm out of which was made the 
widercome. Every table companion had 
his, and the cup bearer stood behind him 
with a kind of ewer ready to refill it. 
Hanaps were a part of the objects sold by 
the ‘écuelliers’ [porringer dealers], which 
is also an indication of their daily function. 
Besides these ordinary ‘goblets,’ there were 
richer ones and more precious as to material 
and ornamentation. The manufacturers of 
caskets for hanaps formed a corporation. 

“The most curious of these receptacles 
are, beyond contradiction, German hanaps. 
It is difficult to .imagine anything more 
picturesque than the chased work with 
which they are ornamented. In form of 
wide-mouthed horns, they rest often on 
three legs (grotesque animals, etc.) between 
which is left a wide open space. On the 
edge of a vase a pointed cover terminates 
in a fruitlet with Gothic curled foliated 
decoration. The South Kensington Museum 
posesses a gilt hanap that has the form of 
a tower; the three feet on which it rests 
represent each a portal of a fortress that 
rises like a kind of belt of crenellations 
and turrets, forming a circumference and 
gallery at the base of the receptacle. The 
body of this last, where the joints of the 
wall are figured, has in the middle another 
crenellated gallery with fortifications. 

“The cover of the hanap is like a little 
hill whereon Gothic constructions rise in 
rows one above the other massed and 
heaped up to look up at a high clock-tower 
which makes the finial of the cup function- 
ing as a knob. Great variety of forms 
has ruled in these objects, the lids of some 
closing with a lock—for fear of poison.”— 
Rouaix. 











The Brotherhood of Locomotive Engi- 
neers during the deliberations of their inter- 
national convention, which has been in ses- 
sion in Cleveland, O., for the past three 
weeks, unanimously elected Webb C. Ball 
an honorary member of their organization. 
Mr. Ball is one of four only who have been 
thus honored in the 67 years since the 
brotherhood was chartered. Mr. Ball’s as- 
sociation with railroad men in connection 
with railroad time and watch inspection 
service covers a period of 30 years. 
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HAT but a small 
amount of rough 
diamonds and but a 
moderate amount of 
cut stones is being imported in this country 
was indicated last week, when the Bureau 
of Foreign and Domestic Commerce made 
public the statistics of imports and exports 
for the month of April. These showed that 
the total value of the rough diamonds im- 
ported during that month was $115,701, 
while the total value of the cut stones was 
: /60, or a total altogether of $1,984,- 

461 

An analysis of these statistics showed that 
as usual the bulk of the imports of rough 
diamonds came from England, credited with 
shipments of $76,730, this being supple- 
mented by Belgian shipments of $18,871 and 
Dutch shipments of $1,909, while direct 
shipments from British South Africa 
amounted to $9,571, and from Brazil, $8,620. 
The detailed statistics covering the cut 
stones showed that as usual we received 
over half the total from Amsterdam, Neth- 
erlands being credited with $990,814, Ant- 
werp coming a good second, as Belgian 
shipments aggregated $704,663. From Eng- 
land we received cut stones of $127,200; 
from France, $20,471; from Austria, $8,119; 
from Sweden, $9,874; from Brazil, $4,985; 
from Italy, $1,485; from Finland, $624, and 
Germany, $525. 

The total weight of rough and uncut dia- 
monds imported during the month was less 
than 21,000 carats, which will not go far in 
increasing the stocks of the importers and 
cutters of this country. 


Few Diamonds 
Imported 
During April 





The Dealer’s Liabil- DE ALERS in jewel- 
ity Under ry throughout 

the Stamping Laws the country who are 
not fully aware of the 

liability which they assume under the 
stamping laws, in handling goods marked 
as to karat quality, can read with interest 
and profit to themselves the remarks of 
Chief Magistrate McAdoo in the course of 
a recent examination of a dealer brought 
before him charged with violating Section 
435 of the New York Penal Law, com- 
monly known as the Gold Stamping Law. 
The court took it upon himself to instruct 
the defendant as to his rights, as he was 
without counsel, and also as to his liability 
under the Jaw in order to disabuse him 
of the idea that though he might have 
purchased the article from somebody else 
under the representation that it was of 14- 
karat quality, this in no way made him any 
less liable for possessing or attempting to 
sell the same. In interpreting the law to 
the accused jeweler, Magistrate McAdoo 
made it clear that the man who sells an 
article of gold (or other precious metal) 
stamped as to its quality, is personally re- 
sponsible for the quality mark upon it, no 
matter what the representations may have 
been to him when he purchased it. The 
mere fact that he purchased it in good 
faith is not sufficient to absolve him from 
liability, but he must assure himself of the 
quality of an article before he attempts to 
sell it, or even to put it into his stock for 
sale. The magistrate’s remarks, published 
in full in another column, show that the 
stamping law, at least in New York State, 
is violated, even where no representation 
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or guarantee goes with the article provided 
it has a quality mark stamped upon it. If 
it has, the article must assay up to that 
quality. 

The defendant in this case told the court 
that he purchased the goods at pawn- 
brokers’ auction sales and that he sold the 
articles as he bought them, with no guar- 
antee at all—simply selling them as “gold.” 
The bracelet in question was marked “14k.” 
The magistrate, after reading the text of 
the law to the prisoner, said that this meant 
that “if you have in your possession (no 
matter how you got it) an article that is 
not properly branded as to the amount of 
gold in it, and you have it for the purpose 
of selling it, * * * and you intend to 
sell it for what it is marked, you are guilty 
if it is fraudulently stamped. It doesn’t 
make any difference how you get it,” said 
the magistrate, “that is your responsibility 
and you take a certain amount of risk. If 
I go to you and give you or sell you any 
gold article falsely marked as to the karat 
quality, and you take it to dispose of it 
or sell it, you are held accountable for it. 
* * * Tf I go to you with a bracelet 
marked 14k., before you buy it or sell it 
for what it is marked, you must satisfy 
yourself that it is at least 13 karat. That 
is the law, and if you don’t do that and 
you try to sell it, you are guilty.” 

The defendant asked the judge what he 
should do in regard to goods that he bought 
at these pawnbrokers’ auction sales which 
were held every day, and the court re- 
sponded. 

“You men in that trade will have to 
have those goods tested before you buy 
them. You men: * * * buy all the bar- 
gains they offer you and take it for 
granted that the markings as to karat qual- 
ity are true. * * * You can’t conduct 
that kind of trade. Your trade now is a 
dangerous one for you men to be in. 
* * * You buy those things at your risk, 
and it makes no difference what the man 
and the mark says, you must have those 
things tested.” 

Whilg the magistrate in this case was 
giving instructions to a man who bought 
goods at auction sales, and not from regu- 
lar dealers, attention should be called to 
the fact that fundamentally the same 
principle applies to all handlers of jewelry, 
no matter from whom they buy their stock. 
The stamping laws were enacted for the 
protection of the public, and the dealer who 
sells to the public is the man who must 
take the responsibility for the quality mark 
stamped upon the article. He may himself 
be a victim of the man from whom he 
bought it, but this is no defense, apparently, 
in the eyes of the law, and if the New 
York magistrate views the New York stat- 
ute in the same way that other magistrates 
will view similar laws of other States, the 
jeweler accused of misrepresenting quality 
will find that the courts expect him to 
know the quality of the articles he sells 
whenever it contains a quality mark. 

This view of their responsibility may 
surprise some dealers who have felt that 
the laws could not touch them provided 
they sold an article under the same condi- 
tions they bought it, and who have also 
felt that if trouble came “they could pass 
the buck” to the jobber or manufacturer. 
On the other hand, this interpretation of 
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the law will in no way surprise or frighten 
the honest and intelligent dealer who hag 
all aleng realized fully his responsibility to 
his customers and who has taken no 
chances in the purchase of quality-marked 
articles. 

There is nothing new in the principles 

laid down by Magistrate McAdoo, al. 
though he is among the first to enunciate 
them clearly and emphatically. It is for 
this reason that THE JEWELERS’ CiRcuLaR 
has constantly urged the trade to use the 
utmost care in the purchase of quality- 
marked articles and to take no chances jn 
buying from unknown concerns simply be- 
cause they may offer an article at a slightly 
lower price. The jeweler who buys from 
a legitimate wholesaler or manufacturer 
with a reputation for honesty and reliabil- 
ity, has littie to fear. It is only he who 
buys from concerns of questionable or un- 
known reputation, cr those who make a 
drive at price alone, who is apt to find him- 
self in peril. Where doubt exists, as the 
court pointed out, the jeweler can always 
have the quality of the goods tested. The 
responsibility is his to make these tests 
unless the good name of the selling concern 
is a sufficient guarantee. 
_ It is well that the New York magistrate 
has stated what he considers to be the 
liability of the seller of jewelry in so clear 
and concise a form. It is hoped that his 
instructions to the accused in this case will 
be read and digested by all our dealers in 
order that they may become fully aware 
of the risk they run in handling mer- 
chandise about whose quality they have 
any doubt whatsoever. 








The Dignity of the Ring 





UCH has been written concerning the 
the popularity (vice some called it) 
of the ring among the ancient Romans, 
The slave, by law, could wear only an iron 
ring as proof of his condition of servitude; 
the wearing of gold rings, which later took 
on the form of a mania, had in its signifi- 
cance the idea of dignity, wealth and power. 
We perceive this clearly in reading the 
following words from the General Epistle 
of St, James, Chap. II, v. 2. “For if there 
come into your assembly a man with a gold 
ring, in goodly apparel, and there come in 
also a poor man in vile raiment; and ye 
have respect to him that wearcth the gay 
clothing, and say unto him, Sit thou here in 
a good place; and say to the poor, Stand 
thou there or sit here under my footstool: 
are ye not then partial in yourselves and 
are become judges of evil thoughts?” 








The Goldsmith Smelting & Refining Co., 
in the Heyworth building, Chicago, some 
months ago sent out a trade circular de- 
scribing the concern’s line of hand-carved 
wedding rings as “bridal wreath” 
rings. Later this concern was informed by 
Abel Bros. Co., of New York, that the lat- 
ter had registered the words “Bridal 
Wreath” as a trade-mark for rings. The 
Goldsmith concern, last week, notified the 
trade that it never intended to imitate any 
other rings in design or name and sought 
to correct any possible confusion that might 
arise in the minds of the trade by reason 
of the circular previously sent out. 
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B. Kahn, formerly at 2049 Third Ave., 
has opened a store at 948 Manhattan Ave., 
Brooklyn. 

M. Somers, engraver, has moved from 
Room 508, 71 Nassau St., to Room 1404, 
of the same building. 

Joseph L. Herzog, manufacturing jeweler. 
45 Rose St., sailed Saturday for Europe. 
He will be gone about one month. 

G. Mariniello & Co. are now established 
in business at 158 Canal St., where they will 
manufacture chains and bracelets. 

Andrew Mander, plater, gilder and col- 
orer, formerly at 36 John St., is now settled 
in his new quarters at 142 Fulton St. 

The Optical Supply Co., Inc., a whole- 
sale optical concern formerly at 368 Eighth 
Ave., has moved to Poughkeepsie, N. Y. 

Jake Wolf, of the Wolf Co., 366 Fifth 
Ave., who has been in Europe for the 
past six weeks, will return on the Paris 
June 11. 

Alfred Orlik, manufacturer of smoker’s 
articles at 80 Fifth Ave., returned last 
week from London and Paris on the §S, S. 
Aquitania. 

I. Ollendorff, of the I. Ollendorff Co., 15 
Maiden Lane, accompanied by his daughter 
is touring the continent. They will be 
away four months. 


In a suit by the Jacques Gems & Precious 
Stones Co. against R. B. Sutton a default 
judgment for $1,588 has been entered on the 
County Clerk’s office. 

The many friends of Herbert I. Berrent, 
jeweler of 3828 Broadway, will be pleased 
to learn that he has returned to his store 
after an illness of five weeks. 

A meeting of the Good and Welfare Com- 
mittee of the National Jewelers’ Board of 
Trade will be held today (June 8) at 2 p. 
M. at the Board’s rooms, 15 Maiden Lane. 


The S. K. Merrill Co. has agreed to pay 
$569 in a suit by Frank B. Byrne to recover 
commissions on the sale of lockets, charms 
and medallions. Suit was brought in the 
Supreme Court. 

Jerome J. Danziger, of S. Danziger & 
Son, importers of diamonds, 65 Nassau St., 
returned from abroad last week on the 
Olympic, after having visited the European 
diamond markets. 

A charter of incorporation was filed at 
Albany, N. Y., last week by the Art Craft 
Jewelry Corp., of this city. The capital is 
placed at $10,000 and the incorporators are 
C. H. and M. V. Levitt. 

According to an announcement made last 
week Louis Hahn, of Pittsburgh, Pa., will 
represent the firm of Weiner & Oppen- 
heimer diamond importers, and manufac- 
turing jewelers, 35 Maiden Lane, after 
July 1. 

M. Alexander, dealer in watches, jewelry 
and diamonds, is’ sailing for Paris next 
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Saturday on the Lapland. While abroad 
he will also visit the diamond markets at 
Amsterdam and Antwerp. The journey 
will take about six weeks. 

Mears & Co., jewelers and diamond mer- 
chants, 46 Cortlandt St., have leased the 
three-story building at 1741 Broadway for 
a period of 21 years, starting from Feb. 1, 
1923. The concern contemplates opening 
an uptown branch of their business there. 

Default judgments for $1,860 and $1,111 
have been filed in the City Court by Sidney 
Kaufer & Co. against Samuel Dietch, Jacob 
Simonson and Herman B. Davis on notes 
of the Diamond Ring Co., payable at 41 
Maiden Lane. The suits were not defended. 

Max Berger has filed suit in the Supreme 
Court against Richard B. Rodermond, 
Joseph Klein and Clara Klein for $3,500 
based on a note by Rodermond to the High 
Grade Jewelry Co., the trade name for 
Joseph Klein, who with Clara Klein en- 
dorsed the note. 

B. Distler, who is connected with M. Fine, 
87 Nassau St., sailed for Europe last Sat- 
urday on the Nieuw Amsterdam and in- 
tends to remain abroad for about three 
months. During his stay in Europe, he will 
visit Holland, England, France, Germany, 
Austria and Switzerland. 

H. C. Larter, Jr., son of Harry C, Larter, 
“Mayor” of Maiden Lane, has passed his 
entrance examinations to West Point and 
will enter that famous military school. He 
has been hard at work in a “prep” school 
and his excellent showing in the West Point 
entrance examinations are a credit to him. 

Plans are still being made for the hold- 
ing of the 20th annual outing of the Jewelers 
24-Karat Club of New York on Wednesday, 
June 22. The committee is working hard 
to make this the greatest outing ever held 
by the organization, and within a few days 
expects to announce plans for the affair. 

The 20th anniversary of the marriage of 
Mr. and Mrs. Joseph Berland was cel- 
ebrated Sunday night at the Shelburn Hotel 
in this city. Their daughter, Miss Rose, 
gave a dinner in honor of the event to 
about 30 guests. Mr. Berland is a member 
of the firm of Berland & Schanfein, 71 
Nassau St. 

Reeve & Schumann, Inc., jewelers, 512 
Fifth Ave., opened a branch store on June 
1 in the main lobby of the Hotel Pennsyl- 
vania, where they are displaying a line of 
jewelry and watches. George R. Bruns, 
formerly connected with a prominent retail 
jewelry establishment of this city, is man- 
aging the new store. 

In a recent issue of THE JEWELERS’ Cir- 
cuLaR, the name of J. Chamelin was incor- 
rectly spelled in connection with a note in- 
forming the trade that he was one of the 
winners in a window trimming contest held 
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by the Retail Jewelers’ Association of the 
Bronx. Mr. Chamelin’s jewelry store is 
located at 484 E. Tremont Ave., Bronx. 

The Times Sunday published a column 
interview with Julius Wodiska, 182 Broad- 
way, in which Mr. Wodiska showed up some 
of the absurdities in recent articles pub- 
lished on the diamond trade and gave some 
authentic information as to the conditions 
under which diamonds are marketed and 
the stability of diamond prices and the rea- 
son therefor. 

Max H. Tremper and Aaron H. Kahn, 
who were formerly with Cartier, Inc., have 
formed a partnership and have purchased 
the business of the Platinum Jewelry Co., 
24 W 36th St. Mr. Tremper has also been 
associated with the Platinum Jewelry Co. 
The new concern will manufacture a high 
grade line under the firm style of Tremper 
& Kahn, at 24 W, 36th St. 


Augusto Catalitti, 49 years old, of Paler- 
mo, Italy, was arrested Friday at Centre 
and Canal Sts. on a Department of State 
extradition warrant, charging him with 
being a fugitive from justice in Italy. The 
detectives who made the arrest said they 
found $50,000 worth of jewelry on the man, 
its description tallying with jewelry stolen 
May 11 last in Palermo. The arrest was 
made at the instance of the Royal Italian 
Consul General, the police said. 

The Metropolitan Museum of Art re- 
cently acquired a clock made in the early 
XIXth century by N. Stoors, an Ameri- 
can clockmaker. The clock has been pur- 
chased by the museum. Among the loans 
recently obtained by the museum is a silver 
tankard made by Nicholas Roosevelt in 
1735 and a silver coffee pot made by 
Ephraim Brasher. The tankard is an 
anonymous loan while the silver coffee pot 
has been loaned by the Hon. A. T. Clear- 
water. These articles are on display in 
Room 22 on the second floor of the museum 
building. 

Friends of William E. Jarvis, for many 
years widely and favorably known in the 
vicinity of Maiden Lane, as a salesman 
and buyer in the trade, were deeply grieved 
to learn recently of his death at the Post 
Graduate Hospital. Mr. Jarvis, who was 55 
years of age, had spent his entire business 
career in the jewelry business with three 
firms, Bates & Bacon, Smith & North and 
E. C. North, all of whom he served faith- 
fully and by whom he was held in the 
highest regard. Deceased is survived by 
a widow, two daughters and one son. He 
was a member of Harlem Lodge, F, & A, 
M., which had charge of the funeral ser- 
vices held at his late residence, Sunday, 
May 29. 





(Continued on page 109) 
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Among the men associated with the New 
York jewelry trade who attended the an- 
nual convention of the New Jersey Retail 
Jewelers’ Association at the Coleman 
House, Asbury Park, on Sunday and Mon- 
day of this week were James H. Noyes, 
secretary of the Jewelers’ Security Al- 
liance; F. S. Taggert, secretary of the 
Sterling Silverware Manufacturers’ Asso- 
ciation; Roy Pierson, local representative 
of the Gruen Watch Co.; Harry C. Larter, 
of Larter & Sons, 21 Maiden Lane, who 
was a speaker at the banquet, ‘Matt” 
Stratton, of the Jewelers’ Co-operative 
Bureau of New York and R. F. Nattan of 
THE JEWELERS’ CIRCULAR. 

The famous Maximilian Diamond, founa 

in Brazil in 1850 and purchased by Maxi- 
milian of Austria, who subsequently be- 
came Emperor of Mexico, is being ex- 
hibited for the first time in America by 
Phelps & Phelps, retail dealers in precious 
stones, in the Jewelry and Silverware Di- 
vision of the Bush Terminal Sales build- 
ing. Maximilian purchased this stone while 
in Austria and had it cut at Amsterdam 
and mounted in Paris. Subsequently, when 
he became Emporer of Mexico, he pre- 
sented the gem to Carlotta, his queen, 
daughter of Leopold of Belgium. After 
the death of Maximilian the gem was sold 
‘by a commission and passed into private 
hands. The center stone of the Maximilian 
Diamond weighs 33% carat, and the weight 
of the 17 surrounding brilliants is about 
15 carats. The original price paid for the 
Maximilian Diamond is supposed to have 
been 70,000 pounds, or $350,000. 

Practically the entire industry of the 

jewelry trade of New York closed the 
Saturday before Decoration Day and will 
close similarly on the Saturday before July 
4 and Labor Day. Somewhat over 300 
firms have signed the agreement to close 
their places of business and others will 
follow suit. In addition to those already 
published in the previous issues of THE 
Jeweters’ Crrcuiar, the following Maiden 
Lane firms signed the agreement early last 
week: Ilgen & Wakefield Co., M. Adels & 
Co., Harrison Bros., L, & M. Kahn & Co., 
George J. Doehrman, Staiger & Sons, George 
O. Street & Sons, M. B. Bryant & Co., 
Dieges & Clust, George Cahn, Wobash 
Jewelry Co., Charles F, Wood & Son, Cc. 
Sydney Smith Co., International Silver Co., 
 Serby Silver Co., Wolfsheim & Sachs, 
Inc, J. L. Goldenberg, Sulzberger Bros., 
J. W. Johnson, R. W. Squire, Kautzmann 
& Co., Parisienne Mfg. Co., L. C. Beardsley, 
Carl F. Kees, Goodfriend Bros. 








“The Roman idea of wearing rings on 
the fourth finger of the left hand, because 
of a supposed artery there which went to 
the heart, was carried so far that, according 
to Levinus Lemnius, this finger was called 
Medicus; and the old physicians would stir 
up their medicaments and potions with it, 
because no venom could stick upon the very 
utmost part of it but it will offend a man 
and communicate itself to the heart.”—Jones. 
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Jewelry Exhibit at Pratt Institute 











Many Excellent Examples of Workmanship Displayed This Year—Medals 
Awarded for Best Work 














Although still working under a war-time 
schedule, the 1920-1921 class in jewelry 
making at Pratt Institute, Brooklyn, N. Y., 
made one of the finest displays in the his- 
tory of this school at the 34th annual ex- 
hibition held last week in the main build- 
ing of the institute. The exhibition this 
year was attended by hundreds of visitors 
all of whom expressed only the highest 
praise for the unusually fine work turned 
out by the jewelry class. 

The class this year has an enrollment of 
17 members and will continue work until 
June 24. Carl Hamann, an expert jeweler 
and artist of recognized ability, is still in- 
structor of the class. Since the war this 
class has only worked on part time, but 
next term it is expected that the old pre- 
war schedule will be resumed. The ex- 
hibition opened on Thursday afternoon and 
continued until Saturday evening. 

The four medals offered annually for ex- 
cellency in workmanship and designing 
were awarded last Thursday night. These 
medals are contributed each year by Ludwig 
Nissen, Albert M. Kohn, of Theodore A. 
Kohn & Son, New York, and Herpers Bros., 
Newark, N. J. 

The Nissen gold medal, considered the 
highest award in the class, went to Wake- 
ford Gerald Dix for best designing and 
workmanship in setting of precious stones 
and pearls. The second highest award, a 
large silver medal given by Albert M. Kohn, 
was given to Miss Louise Foster for ex- 
cellency in workmanship. Miss Aida Ford 
was awarded a smaller silver medal, also 
given by Mr. Kohn, for excellency in 
workmanship, while the Herpers award, a 
gold medal, went to Joseph Rosenberg. 


As usual all of the finished articles were 
displayed in one large glass case, while the 
pieces still in process were shown in an- 
other case. The finished articles consisted 
of rings, brooches, la Vallieres, scarfpins, 
powder boxes, vases, bowls and other items. 

Wakeford Gerald Dix, first prize win- 
ner, had one of the largest and most beauti- 
ful displays at the exhibition. He showed 
a gold cross with Roman finish in 
Etruscan style, and set with 10 small pearls 
and a large colored stone in the center. 
Another interesting article shown by Mr. 
Dix was a round silver pendant, beautifully 
enamelled in blue and orange. This same 
student also exhibited a man’s hand-carved 
ring in green gold finish and mounted with 
a green onyx, also a pendant carved from 
ivory, a scarfpin and another ring embody- 
ing a naturalistic design and set with a 
topaz. He also showed a large hand-ham- 
mered copper flower vase. 

The second prize winner, Miss Louise 
Foster, also made an interesting display of 
her handiwork. A beautiful green gold 
pendant, executed in Italian renaissance de- 
sign, and mounted with a large peridot and 
having a pearl drop, attracted considerable 
attention. Miss Foster also displayed an 
octangular silver powder box of colonial 
style, as well as several other articles. 


Next in importance came the display 
made by Miss Aida Ford, which consisted 
of an extensive and varied collection of 
articles. Among the articles exhibited by: 
her was a plain but beautiful gold barpin, 
set with a peridot, and also a man’s gold 
ring in Roman style and mounted with a 
lapis lazuli. Another article shown by this 
student was a plain round silver powder 
box, with a hand-carved cover. 

Another exhibitor was Joseph Rosenberg, 
who displayed barpins, scarfpins, pendants 
and other articles. One barpin was made of 
silver and set with three large abalone 
shells, while another shown by this same 
student was executed in silver and partly 
enameled in black. It was of an open de- 
sign and set with a diamond. Mr. Rosen- 
berg also displayed a scarfpin made of sil- 
ver and embodying an Italian renaissance 
design and mounted with a moonstone. A 
pendant made of gold, Roman finish and 
embodying a beautiful design, also attracted 
some attention, as did several other articles 
shown by this student. 

Etta M. Graves exhibited a fine large oval 
belt pin, made of silver and mounted with 
four small amethysts, and a larger one. 
She also showed a man’s silver carved 
seal ring set with a malachite. 


Another student, H. Rice, showed a 
pendant embracing a renaissance design 
and mounted with a moonstone. A Roman 
style ring, having a large and beautiful 
malachite, was also shown by this student. 

E. H. Carling was another prominent 
exhibitor, showing among other articles a 
handsome barpin made of silver and em- 
bodying a pierced design and set with an 
oval-shaped amethyst quartz. Other articles 
displayed by this student were a scarfpin 
set with an abalone pearl, and a silver ring 
also mounted on abalone pearl. 

Among the articles shown by R. Hayden 
was a silver: pendant set with a full-cut 
amethyst, and chain, and a Roman style 
ring made of silver and mounted with a 
large jade. 

Marion Hungerford displayed a hand- 
some brooch with a pierced and carved de- 
sign, set with a turquoise; a lady’s silver 
ring, mounted with an opal matrix, and a 
bangle bracelet executed in silver and hav- 
ing a naturalistic design. Catherine 
Darling showed only a pair of plain silver 
cuff-links, while A. Villani exhibited only 
a gold scarfpin set with a garnet. A silver 
spoon, embodying a conservative design, 
was shown by Laura Otis, who also dis- 
played a large hand-hammered copper 
flower bowl. V. B. Schenck showed one 
of the finest rings at the exhibition. This 
ring was in Roman style and was all hand 
carved and mounted with a fine piece of 
Chinese jade. J. D’ Agostino showed a 
gold ring of unusual design, set with a topaz, 
while W. Maiewsky displayed a scarfpin 
made of silver, octagon in shape, and set 
with a diamond. W. De Lazier displayed a 
large and attractive hand-hammered cop- 
per bowl. 














- Lahey 

The Union Smelting & Refining Co. will 
build a foundry to cost $7,995 at Charles 
St., and Avenue L. 

Mayor Archibald, who is president of the 
Archibald-Klement Co., manufacturer of 
silver deposit ware, trophies, etc., was the 
speaker at the luncheon meeting of the 
Newark Advertising Men’s Club at the 
Down-Town Club. Mayor Archibald is a 
member of the club. 

L. A. Myers Jr., Inc., manufacturers of 
metal novelties, has acquired the vacant 
land located at 138-144 Mt. Pleasant Ave., 
between Third and Fourth Ave., for the 
extension of its business. The lot adjoins 
that on which the present factory is located 
at 139-145 Ogden St. 

Incorporation papers have been filed for 
the Albaloid Novelty Co., whose registered 
Office is at 55 New Jersey Railroad Ave. 
The registered agent is Joseph Sobel. The 
authorized capital stock is $100,000. The 
incorporators are Joseph Sobel, Henry 
Stuhler and Max M. Albach. 

Mayor Archibald has been invited to at- 
tend a testimonial dinner to be given tonight 
by the Progress Club at the club house in 
honor of Nathanial Elin, the newly ap- 
pointed member of the city Tax Board. 
One of the members of the committee on 
arrangements is Rudolph Krimke. 

At the annual meeting of the North Jer- 
sey Credit Men’s Association, which suc- 
ceeds the Newark Association of Credit 
men, heid in the Down-Town Club of 
Newark, Harry W. Agevine was elected 
president. C. D. West, in charge of the in- 
vestigation and prosecution department of 
the organization told of the activities of the 
national association. 

Captain H. Norman Schwartzkopf, son of 
J. George Schwartzkopf, formerly of The 
Norman Co., 12 West Park St., will be 
nominated by Governor Edwards this week 
as superintendent of the State police to be 
created under the provisions of an act passed 
by the Legislature this year. Captain 
Schwartzkopf is a graduate of West Point 
and during the late war served overseas. 

F. C. D. Bonner leaves for a trip through 
New York State this week in the interest 
of his concern, F. & F. Felger, manufactur- 
ing jewelers at 46 Marshall St. Fred 
Felger has returned from a trip through 
the middle west, and William Pfleuger is 
now covering a part of the middle west. 
The firm has a new salesman, G. Anderson, 
who covers the New England territory. 

Detective Owens of the Newark police 
headquarters found in a second hand shop 
in Mulberry St., a sterling silver chalice, 
paten and pyx, composing a communion set. 
The second-hand dealer said that a negro 
had sold them to him a few days before. 
He apparently did not recognize the pur- 
pose of the objects as he had them con- 
spicuously displayed in his window. As 
the police have no record of a church rob- 
bery here it is thought that they were 
brought to this city from outside. 

The ground floor of the Holt building at 
Broad and Cedar Sts., now occupied by the 
Holt’s Inc., jewelry store, is to be divided 
into two stores. Holt’s Inc. will occupy 
the corner store as at present. The south 
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store will be occupied by the Buttrick Pub- 
lishing Co., for the sale of dress patterns. 
A mezzanine will be built over both stores, 
which will be occupied by Raphael, of New 
York, dealer in women’s apparel. The 
mezzanine will be reached by the elevator 
and rear stairway on Cedar St. The base- 
ment will also be rented as a show store. 
The building has a frontage of 24 feet and 
a depth of 82 feet. The leases were made 
by Mrs. Susan H. Holt and Holt’s Inc., 
owners of the building. 

Many Newark manufacturing jewelers 
today deplore the fact that there are no 
jeweler apprentices now, and that most of 
the boys and young men who are learning 
the trade now are thinking more of the size 
of their pay envelopes than they are of 
mastering the trade. Manufacturers fre- 
quently express concern as to where the 
manufacturing jewelers and skilled jewelry 
makers of the next generation are coming 
from. Edward M. Waldron, former presi- 
dent of the Newark Board of Education, 
at the Building Trades Employers’ Associa- 
tion reunion in Achtel-Stetters’ stressed the 
value of vocational and trades schools. He 
criticized the teacher who boasts of the 
number of his pupils who obtain a classical 
education rather than those who take up 
training for the trades. He praised the 
splendid work of the Boys’ Vocational 
School and trade schools in teaching not 
only the building trades but other mechanical 
tasks. In the opinion of a number of 
Newark manufacturing jewelers, the voca- 
tional or trade school must be relied upon 
in the future to furnish the skilled jewelry 
workers, the school courses supplementing 
the practical shop work. 





Harrisburg, Pa. 





Joseph I. Claster was a recent visitor in 
New York. 

Mr. and Mrs. W. Ross Atkinson, of 
New Orleans, La., were recent visitors at 
the home of their parents, Mr. and Mrs. 
Edwin Atkinson, 537 Peffer St. and Mr. 
and Mrs, J. B. Ludig, 2035 Logan St. Mr. 
Atkinson, who was for four years a fore- 
man of inspectors at the Harrisburg Pipe 
and Pipe Bending Company prior to the 
time he moved to New Orleans, is now 
located with White Brothers Co., New 
Orleans, La., one of the largest jewelry 
concerns in the south, as salesman and 


buyer. 

May 31 a wedding of interest took 
place in the Second Reformed Church, 
when Miss Mary Ellen Lloyd Hut- 


man, daughter of Mr. and Mrs, George A. 
Hutman, became the bride of Reed Mc- 
Carty, of Sunbury, Rev. Alfred Nevin 
Sayres, officiating. A small reception at 
the Hutman residence followed the cere- 
mony. The church was decorated with 
palms and ferns, while at the house spring- 
time flowers were used. Miss Esther 
Corinne Hutman was maid of honor for 
her sister and there were six bridesmaids. 
The best man was Bert McCarty, of Wil- 
liamsport, a brother of the bridegroom. 
After the ceremony, Mr. and Mrs. Mc- 
Carty left on a brief wedding trip, at the 
conclusion of which they will take up their 
residence during the Summer months at 
Rolling Green. 





June 8, 1921, 


pa : Liege y ’ 4 
Charles Hardy has opened his 
home in Egypt, Mass. Summet 

E. A. Bigelow and his son of the R, 
Howard Clock Co. have gone to Antrim 
N. H., for a few days’ holiday. 7 

The city of Boston is not liable in 
damages for stores broken open and entered 
during the riots following the police strike 
in 1919, according to a majority decision of 
the Supreme Court. Among the firms 
which suffered were the Studio Jewelry 
Co. and the Old South Jewelry Co., both 
places being heavily damaged and several 
thousand dollars’ worth of jewelry stolen 
by the mob. The suits were brought under 
the riot statute. The court says that while 
every element of riot could be found present 
the city is not liable, under revised laws, 
for property destroyed or injured by persons 
while assembled in a riot. By theft the 
owner does not lose title or right to posses- 
sion and he may recover whenever he can 
find his property. 

An unusually long list of marriage in- 
tentions is being filed at City Hall. The 
month of June has opened most auspiciously 
and Boston jewelers are looking forward 
to a large share of business in wedding gifts. 
Among members of the trade contemplating 
marriage this month are Clinton S. Curtis, 
silversmith, 504 Broadway, and Frances 
M. Stone, teacher, Shelburne Falls; Warren 
S. P. Kewer, engraver, 61 Southern Ave., 
and Martha H. Osterlind, Malden; Em- 
mett R. Pollock, 4 Newbury St., and 
Suzanne Clement, jeweler, 534 Newbury 
St.; Richard Teusel, watchmaker, 34 Upton 
St, and Annie Reaney, 6 Pressing St.; 
Ephraim Baptiste, jeweler, 33 Spruce St. 
and Lillian K. Olmsted, 324 Center St.; 
Aaron Minsky, watchmaker, New York, 
and Clara Silverman, 15 Normandy St. 








Canada Notes. 





L. A. Jeanneret, jeweler of Elmira, Ont. 
has sold his business to Smith & Ditcham. 

R. H. Mackay, Blyth, Ont., has sold 
his branch store at Wingham to W. R. 
Hamilton. 

George M. Van Valkenburg of G. Van 
Valkenburg & Son, jewelers, of Forest, Ont., 
died recently, 

D. J. Rubin, jeweler, 32 St. Catherine St. 
East, Montreal, is selling off his stock by 
auction and retiring from business. 

Maurice Shatsky was arrested in Winni- 
peg on May 14, charged with stealing jewel- 
ry, etc. valued at about $20,000 from 
Paquette & Hughes, manufacturing jewel- 
ers of Toronto on January 9, last. He was 
found trying to dispose of jewelry to a 
second-hand dealer and arrested on sus- 
picion, when he was found to have in his 
possession about $2,000 worth of jewelry 
which the police allege answers the de 
scription of the goods stolen from the 
Toronto firm. Shatsky was brought back 
to Toronto for trial. 





A window in the store of Oscar Crowell, 
Riverside, Cal., was recently smashed and 
articles amounting to about $2,500 stolen. 























TRADE CONDITIONS 

Local jewelers report business conditions as 
somewhat improved in the past month, although 
still desiring much more to bring it to normal. 
The chief demand seems to be for silverware. 
Jobbers report the silverware market as moving 
very well and and other lines only fairly. The 
chief trouble, they explain, is in the matter of 
collections. All are loathe to push collections to 
any extent under money conditions, but at the 
same time are not desirous of increasing present 
accounts with payment withheld or reluctant. 





A. Lax, a retail jeweler formerly located 
at 929 S. 4th St., has removed to 2230 7th 


St. 

John Sheller, a retailer of 5503 N. Sth 
St, Olney, has returned from the funeral 
of a brother in Freeland, Pa. 

Charles Smith, a retail jeweler of 1536 
Point Breeze Ave., has purchased the build- 
ing where he has been a tenant for a num- 
ber of years. 

Shifren & Goldberg, jewelers of 128 S. 
8th St., have dissolved partnership and the 
business in the future will be conducted by 
I. Shifren, who has assumed all the obliga- 
tions of the firm. 

J. Netter, vice-president of the National 
Bank of Commerce, which institution is 
commonly regarded to hold 50 per cent. «of 
the jewelers’ accounts in Philadelphia, has 
returned from an extended business trip to 
European countries. 

Howard & Myers, in the retail jewelry 
business for a number of years in Kennett 
Square, Pa., have dissolved partnership. 
Mrs. Howard, who was an active partner 
since the death of her husband, retired from 
the business because of ill-health and will 
leave shortly for Asbury Park to recu- 
perate. N. B. Myers, the other partner, 
will continue the business at the same lo- 
cation. 

A magnificent set of silver cups to be 
awarded on June 15 at the conclusion ot 
the Lynnewood Hall Golf Tournament at 
the Huntingdon Valley Country Club are 
on display in one of the windows of J. E. 
Caldwell & Co. The central piece in the 
display is the challenge cup presented by 
Joseph E. Widener, proprietor of Lynne- 
wood Hall, and in whose honor the tourna- 
ment was named. The cups, plates, etc., 
are the work of the Caldwell engravers. 

The base ball teams from the Bailey, 
Banks & Biddle Co. and J. E. Caldwell & 
Co. played a very interesting game of base 
ball at Maple Grove Park, Pa., on Saturday, 
May 21, before a large enthusiastic gather- 
ing. The game was very close and exciting 
and required 10 innings for a decision, when 
the Bailey team bombarded their opponents 
for seven runs. The features of the con- 
test were the pitching of Bradley and the 
brilliance on the diamond of the “Polished 
Girdle” boys from Bailey’s. 

Paul Dreher, a lapidist at 719 Sansom 
St., was robbed on May 27 of jewelry val- 
ued at between $500 and $600. An employe, 
who had been working for Dreher for about 
a week, is believed to have made off with 
the jewelry on that day, concealing it in 
his clothing at the close of work. The 
loss was discovered the following morning 
when the man failed to return to work. 
Mr. Dreher stated Saturday that the jewelry 
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stolen consisted of one platinum ring with a 
one and a quarter karat diamond and a white 
gold ring with a one-quarter karat dia- 
mond. The exact value could not be 
learned until he consulted the dealers who 
had placed them in his shop, <A descrip- 
tion of the missing employe was given to 
the police, and from the description the au- 
thorities believe the man is a notorious rob- 
ber who has already done time for some 
similar jobs. No arrest has as yet been 
made. 








TRADE CONDITIONS 


Summer weather has started for fair in the 
Southland and the last few days have been 
“scorchers.” Consequently business has suffered 
to a certain extent. Jewelers say that they have 
noticed a slight decrease in present business al- 
though as a whole, it is still good. The usual 
rush that comes at this time of the year is re- 
sponsible for this, however, and the latter part 
of June will probably see some decrease in sales. 
Wedding trade has gone on just about the same 
for the last few days, good, to say the least and 
improving as the first of the matrimonial month 
approaches. All silver. has been especially good 
lately and the merchants say that solid stuff has 
been moving rather than plated ware. Even if 
business does drop off as is predicted, the local 
jewelers say that they believe that the remaining 
amount of business done will merit no complaint. 
Conditions have been so good this year, that if 
the remainder of the year shows the same propor- 
tion of sales, this year business will exceed that of 
last year by many hundreds of dollars, And, cir- 
cumstances point to favorable conditions for the 
future. The buying spirit is much stronger now 
than it has previously been and no real fears are 
being entertained as to the outcome of the remain- 
ing months in this year. The slump that is pre- 
dicted will probably be of short duration, likely no 
more than a month or six weeks when business is 
expected to resume its climb, with the outcome of 
making this year a record one in the jewelry 
trades. 





Jacob Gordy, W. Market St. jeweler, 
has recently gone to Martinsville, Ind. He 
has been suffering with ill-health for same 
time and it is said that he is there for a 
water cure. 

Joseph Seiler, manufacturing jeweler, 
and formerly with the W. G. Buschemeyer 
jewelry manufacturing concern, has recent- 
ly left the firm where he was formerly em- 
ployed and gone with Albert Grall. 

Ashland, Ky., has recently reported the 
death of I. N. Pollock, who had conducted 
a jewelry shop there for more than 30 
years. His wife has been living in Oak- 
land, Cal., for some time and his demise 
came while visiting her there, a short time 
ago. He was 67 years old. 

The recent sale of the Strand Theater 
building will be the cause of Jule Steinau, 
4th St. jeweler, having to move. The new 
theater company proposes to use the pres- 
ent site of the 4th St. side of the building 
to erect a new entrance. The firms af- 
fected have a year in which to seek an- 
other place of business. 

William Kendrick’s Sons, jewelers, will 
be represented on the trade extension trip 
being planned by the trade extension com- 
mittee of the Louisville Board of Trade. 
The trip will take the representatives of 
100 Louisville business houses through Ken- 
tucky and eastern Tennessee. 

A resumption of last years closing law, 
as affecting 4th St. jewelers, will be ef- 
fected again this year. Starting June 11, 


and lasting up till and through Sept. 10, 
all leading 4th St. establishments will close 
at 1 o’clock every Saturday afternoon. The 
Market St. houses and all other jewelers 
in the city will keep their regular business 
hours. 

The Sutton Watch Co. was recently the 
victim of a theft perpetrated by a negro, 
whom, it is believed, was the same man 
who robbed Catherine Vogt, E. Market St. 
jeweler, some time ago. The stranger had 
selected one ring from a tray and paid one 


dollar to have it held until a later date, 


when he said he would return and claim 
it. Upon his leaving it was discovered that 
two other rings, valued at $90 and $100, 
were missing. 

Recent callers on the trade in Louisville 
have been: Walker Greer, with Cross & 
Beguelin, New York; C. T. E. Smith, of 
Reed & Barton, Taunton, Mass.; J. R. 
Murphy, Jr., of the Wilcox Silver Plate Co., 
Meriden, Conn.; Jerome M. Lissauer, 
Arnstein Bros. & Co., New York; Harry 
M. Chamberlain, Rogers, Lunt & Bowlen 
Co., Greenfield, Mass.; Rudolph Bruening, 
of the Western Watch Case Mfg. Co., and 
Walter Johnson, of Riker Bros., Newark. 

A novel advertisement has been pre- 
sented to the public by the “Matt” Irion & 
Sons’ jewelry store, in the form of a wire 
screen fly swatter. This being the fly sea- 
son, the majority of house-wives are in 
great need of fly swatters. Irion’s have the 
stock and are supplying the demand, and 
many sales are effected through the medium 
of a simple fly exterminator. In coming in 
to procure one of Irion’s novel ads, the 
prospective customer is often prompted to 
purchase some article, or at least inquire. 








S. O. Bigney spent last week in Maine on 
a pleasure trip. . 

Harold E. Sweet, of the R. F. Simmons 
Co., spent last week in Maine on a fishing 
trip. 

John Hodge, of the Baer & Wilde Co., 
has returned from New York, where he 
has been in the interests of that concern. 

Mr. Seligmann, of the Seligmann Jewelry 
Co., Seattle, Wash., was the guest of Mr. 
and Mrs. Damon A. White, of South At- 
tleboro, last week. 

A. Vinton Cobb, of this city, who is en- 
gaged in Pawtucket in the jewelry business, 
celebrated the 50th anniversary of his wed- 
ding last Wednesday evening. 

Frederick Schwinn, of the Santos Co., 
returned Tuesday, May 31, from a trip to 
Cuba. He reports that the financial con- 
dition of that country at present is very 
uncertain owing to the sugar industry, but 
predicts that as soon as this is readjusted 
business will be good in that country. 

Charles O. Sweet, of the C. O. Sweet & 
Son Co., has filed the following corpora- 
tion report: Real estate, $2,500; ma- 
chinery, $27,003; cash, $1,849; accounts re- 
ceivable, $27,477; notes, $400; merchandise, 
$22,111; Liberty bonds, $5,050; furniture, 
fixtures and tools, $781; total, $87,171. 
Capital, $5,000; accounts payable, $4,374; 
notes payable, $14,856; surplus, $62,941; 
total, $87,171. 
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Chicago Notes. 





Harry E. Farquharson, returned last 
week from a flying trip to the east. 

John S. Ward, Heyworth building, re- 
cently left for his southern territory. 

Hugh E. King, returned last week from 
a short visit to St. Louis and Kansas City. 

Cc. S. Purdy, Heyworth building, reteurned 
last week from a trip through the north- 
west. 

F. S. Crossin, of the T. I. Smith Co., re- 
turned last week. from a month’s business 
trip. 

Wm. F. Adams, of the Simpson, Hall, 
Miller Co., returned last week from the 
northwest. 

Chas. E. Howes, Heyworth building, has 
returned from Fox Lake, where he has 
been fishing. 

Louis J. Finch, representing the Shiman- 
Miller Mfg. Co., returned last week from 
the Pacific Coast. 

S. Buchsbaum, accompanied by his wife, 
returned from a three weeks’ pleasure trip 
to Mount Clemens, Mich. 

Alfred J. Moss, Heyworth building, re- 
turned last week from a four weeks’ busi- 
ness trip through the west. 

Irvin Levis, of Oppenheimer & Strauss, 
New York, spent several days here last 
week calling on the diamond trade. 

Charles Brown, jewelry buyer for the 
Stein & Ellbogen Co., is now on a buying 
visit to the factories of the east. 

Harry C. Cohen, of the Lorraine Watch 
Co., returned last week from New York, 
where he visited the New York office. 

Andrew Zeitz, of Zeitz Bros., is again 
able to be at the store each day after hav- 
ing undergone an operation two weeks ago. 

J. DeNariano, Columbus Vaults, returned 
last week from a short visit to the east 
where he combined business and pleasure. 

Geo. Payson, former salesman for the 
Seth Thomas Clock Co., for 32 years, left 
last week for a fishing trip to Minneapolis. 

Frank Davidson and Edward McNellis, 
of the Norris, Alister-Ball Co., left re- 
cently for a business trip through Omaha. 

Wm. A. Kaufman, of A. Hirsch & Co., 
returned with his wife and family from a 
two weeks’ pleasure trip at Waukesha, 
Wisc. 

Mr. Lyons, of the Lyons Mfg. Co., 
Providence, R. I., arrived here last week, 
and will visit their Chicago office for a few 
days. 

Dave Jacoby, of the Providence Stock 
Co., spent a few days here last week visiting 
the trade en route to the east from the 
coast. 
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J. F. Carr, of Slade, Tenney & Weadley, 
left last week to spend his vacation with 
his father, J. P. Carr, retail jeweler at 
Portsmouth, O. 

Lon R. Richards, with a party of friends, 
spent the week end at Delavan Lake, Wis., 
fishing. They came back with no fish, but 
had a dandy party. 

Harry Radix, of the Thos. J. Dee Co., 
expects to leave the first part of next 
week for a business trip to the east, taking 
in all the large cities. 


J. H. Ralston, of Despres, Bridges & 
Noel, left last week to visit the old home 
at Fayetteville, Tenn., and expects to re- 
turn in about a month. 

L. W. Sullivan, glass buyer for the 
Broadway Dept. Store, Los Angeles, Cal., 
spent a few days here visiting the Chicago 
markets before going east. 

C. O. Dietterich, buyer for Hoefer Jewelry 
Co., Kansas City, Mo., spent a few days 
here last week as he was returning home 
from a trip to New York. 

Chas P. Crane left last week for St. 
Louis, where he will stay for two or three 
days to attend a joint council meeting for 
the North American Union. 


Geo. Meehan, manager of the Chicago 
office for the International Silver Co., 
moved his family last week to their Sum- 
mer home at Lake Geneva. 

O. Hirsch, of Hirsch & Oppenheimer, ac- 
companied by his wife, returned recently 
from Sulphur Lick Springs, lll., where they 
have been spending a week’s vacation. 

Max Cohen, representing the California 
Jewelry & Novelty Co., left last week for a 
business trip through his middle west and 
eastern territory, and will return in about 
four weeks. 

W. F. McCombs, who represents the 
Waltham Watch Co. in the middle west, 
returned to the factory last week after 
visiting the Chicago office and friends here 
for a few days. 

L. Seligman, of the Seligman Jewelry 
Co., Columbus building, left here last week 
for New York, from which port he sailed 
last Saturday for a business and pleasure 
trip to Amsterdam and other cities of 
Europe. 

Ted Tracy, representing the Juergens & 
Andersen Co., left Sunday for a short busi- 
ness trip to his trade in the middle west. 
Fred M. Kline, of this company, returned 
last week from a business trip to the Pacific 
Coast. 

H. E. Waldron, vice-president and sales 
manager of the W. A. Sheaffer Pen Co., 
left last week for the south, where he will 





meet all their salesmen from that district 
for a conference. He will return in about 
two weeks, 

Wm. S. Sims, Heyworth building, accom- 
panied by his wife, left last week for Phila- 
delphia and New York, where they will 
combine business and pleasure and expect 
to return in about 10 days. 


F. L. Tuell, who represents the Simp- 
son, Hall, Miller Co., through the west, 
spent a few days visiting the Chicago office, 
on his way to Maine, where he will visit 
relatives. Mr. Tuell has just completed a 
five months’ trip. 

E. G. (Manny) Adler, vice-president and 
manager of the Chicago office of Bonner 
Mfg. Co., left Sunday night for an ex- 
tended business trip through the west and 
to the Pacific Coast. He expects to return 
in about six weeks. 

Beautiful floral offerings were sent to 
Olson & Ebann in honor of their 14th an- 
niversary, which took place on June 1. 
This firm has 14 stores to their credit to 
date, which makes a wonderful showing on 
their 14th anniversary. 

S. Edelstein, formerly connected with 
the Reliance Watch Co., has gone into 
business for himself, under the name of the 
Masonic Watch Co., with office in suite 
1420 Masonic Temple, where he will do 
watch repairing for the trade. 

P. H. Winterberg, accompanied by his 
wife, is spending a month at Manitowish, 
Wis., fishing and enjoying himself. Mr. 
Winterberg will soon establish himself in 
the diamond business exclusively and 
wanted a little rest before doing so. 

P. H. Savory, general sales manager for 
Wadsworth Watch Case Co., arrived from 
New York last week and spent several days 
visiting the Chicago office and calling on 
the trade here. J. O. Connor, manager of 
the Chicago office is spending this week 
at the factory in Dayton, Ky. 

Chas. H. Fuller, of the Geo. H. Fuller 
& Son Cc., accompanied by his wife, left 
last week to motor back to Pawtucket after 
spending a week at the Chicago office. 
Members of the Chicago office, escorted 
them by motor as far as Gary, Ind., where 
all enjoyed a hearty luncheon. 

F. A. Kopsa, who represents the Stein & 
Ellbogen Co., in Wisconsin and part of 
Minnesota finished his Spring trip and is 
spending a few days in Chicago before 
leaving on his vacation. M. W. Silverberg, 
who represents this same firm in Iowa, 
Nebraska, and part of Illinois, has also 
completed his Spring trip and will remain 
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here for about 30 days before starting out 
again. 

Harper Ransburg, of the Harper J. 
Ransburg Co., Indiana, spent a few days 
here last week on business. 

E. H. Pudrith, of the E. H. Pudrith 
Co., Inc., Detroit, spent a few days here 
recently transacting business. 

Miss Alma Hillinger, of R. J. Hillinger 
& Co., was operated on last week at the 
West Surban Hospital. She is reported 
as doing nicely. 

Martin Kent, 1605 S. Crawford Ave., 
has sold his interests to Sam Fisher. Mr. 
Fisher formerly had a retail store at 
3739 W. 16th St. 

G. Wayland Smith, general sales man- 
ager of Oneida Community, Ltd., spent 
several days here last week visiting the 
Chicago office and calling on friends 
here. 

Will Trilsch, representing the Oscar 
Trilsch Co., Whitestone, Long Island, 
New York, spent a few days here last 
week showing a new line of his firm’s 
products. 

W. O. Kellogg, of the Watson Co., 
left last week to motor to Champaign, 
Ill., to bring home his daughter, who 
has been a student at the University of 
Illinois. 

F. C. Meisel & Co., manufacturing 
jewelers, are now located in their new 
enlarged quarters in suite 520 Stewart 
building. They formerly were located 
on the 6th floor of the Mallers building. 

L. Sachs, a jobber in the Mallers 
building, is confined at the Washington 
Park Hospital, after an operation. He 
is getting along splendily, and it is hoped 
will be at his office within a very short 
time. 

The Schatz Jewelry Co. is the name of 
a new concern which opened a jewelry 
store last week at 6803 Stoney Island 
Ave. Mr. Schatz formerly was con- 
nected with the firm of Schatz Bros., 140 
N. State St. 

Leon G. Foulkes, manufacturer of fine 
platinum and diamond mountings, is now 
located in his new enlarged quarters in 
suite 1104-5 7 W. Madison St. He for- 
merly was located at room 502 Colum- 
bus building. 

Alfred A. Fox, diamond setter, who 
retired seven months ago, owing to ill 
health, has re-established himself at room 
1104 Chicago Savings Bank building. He 
formerly was located in room 1410 Ma- 
sonic Temple. 

Roy A. Potter has opened a new re- 
tail jewelry store at 763 W. 69th St. 
About six years ago Mr. Potter had a 
retail store at Marseilles, Ill. After dis- 
posing of this store he connected himself 
with H. C. Stern. 

The Pittsburg Lamp, Brass & Glass 
Co., is now located in its enlarged quar- 
ters in room 503 Shops building. The 
concern has installed the new unit light- 
ing system, which enables it to light 
all of an assortment of lamps at one 
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time, instead of the old method of light- 
ing one lamp at a time. 

Among the out-of-town buyer here 
last week were: Oscar Blankenmeister, 
St. Louis, Mo.; O. P. Noissom, South 
Bend, Ind.; G. B. Joseph, of Joseph- 
Spiess Co., Elgin, Ill.; Mr. Conrad, of 
Olin & Conrad, Janesville, Wisc.; Arthur 
Rovelstad, of Rovelstad Bros., Elgin, 
Ill.; W. G. Reilly, Gary, Ind. 

Frank Neville, the negro porter who 
was captured last week after rushing 
from the store of Louis Rubin, 15 S. 
Clark St., with a diamond ring valued 
at $400, pleaded guilty before Judge 
Haas, at the Harrison St. Station, and 
was sentenced to one year at the House 
of Correction. 

G. A. Jewett, who has been the west- 
ern representative for Hamilton & Ham- 
ilton, Jr., Inc., for the past 23 years, re- 
tired last week. He expects to leave 
within a few days for his ranch at Med- 
ford, Ore., where he will go into the 
raising of apples and pears. Harry 
Rosenshield has been engaged to succeed 
Mr. Jewett. 

At a meeting of the directors of Chi- 
cago Jewelers’ Association last Friday 
a resolution was adopted asking that the 
jewelry concerns of Chicago observe 
Saturday, July 2, as a holiday, closing 
all stores from Friday night to Tuesday 
morning, July 5. This recommendation 
will be presented at the annual meeting, 
which will be held at the La Salle Hotel 
on the evening of June 23. 

A commission of 50 industrial leaders, 
representing the various industries of 
Switzerland, spent last week in Chicago 
and vicinity making a study of the man- 
ufacturers’ methods. This is the third 
section of the “Swiss economic tours,” 


which were inaugurated in 1919. Theo-' 


dore Schild, of the concern that manu- 
factures Eterna watches, was among the 
members of the commission. They left 
Saturday for the east. 


Another manufacturing company is lay- 
ing plans to get out of the high rent loop 
district. S. Buchsbaum & Co. recently pur- 
chased a vacant piece of property, 100 x 175, 
on the southwest corner of Huron St. and 
Fairbank Court for $75,000. Plans are 
being drawn for a six-story factory build- 
ing that will be complete in every detail. 
On account of building conditions they do 
not contemplate starting on the erection 
of the building until next year. The fac- 
tory when completed and equipped will rep- 
resent an investment of about $500,000. 





Manufacturing and dealing in jewelry of 
all kinds, silver and other metals, etc., are 
among the principal objects of the Ameri- 
can Sales Co., which has been chartered in 
the office of the Secretary of State to 
operate from 170 Smith St., Perth Amboy. 
The concern has a capitalization of $100,000, 
which is composed of 1,000 shares at $100 
per share, while the amount that will be 
devoted to the starting of business is $10,- 
000. The incorporators and the number of 
shares held by each are: Frederick L. 
Shafer, of Elizabeth, 49; Jacob Huderman, 
of Perth Amboy, 49, and John C. Dunn, of 
New Brunswick, 2. 
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J. F. Kiser, a retailer from Muncie, Ing 
was in Indianapolis last week. He was 
optimistic concerning business in his city 
because of a general increase in industria} 
activity. 

The Liberty Crystal Shoppe here has an 
attractive display of crystal ware including 
some June specials of ice tea and lemonade 
tumblers, guest sets, light cut vases and 
stem ware. 

R, B. Appel, jeweler of Terre Haute, re. 
cently reported that his home at 2015 N. 
10th St., had been entered from the rear 
but that the burglars were frightened away 
by occupants of the home before anything 
was taken. 

Leo Krauss has been chosen one of the 
delegates to the annual convention of the 
Associated Advertising Clubs of the World 
to be held this month in Atlanta. Mr, 
Krauss is an active worker in the Indian- 
apolis Advertising Club. 

The funeral of Lillian May Hodgen, 59 
years old, wife of Charles Hodgen, a jewel- 
er of Kokomo, Ind., was held recently at 
the Grace M. E. Church in Kokomo. Mrs, 
Hodgen was ill for only a short time. Dur- 
ing her life she always took an active in- 
terest in church work. 

Burglars robbed the jewelry store of 
Forest R. Casebeer at Terre Haute re- 
cently of watches, revolvers and _ rifles 
valued at $700. Detectives found where the 
men crawled over the roof, broke a sky- 
light, pried loose a heavy iron grating and 
dropped to the floor of the store. 

In the arrest at Shelbyville, Ind., of W. 
H. Perkins, the Indianapolis police believe 
they have solved several minor jewelry 
thefts in Indianapolis. Thompson gave his 
trade as that of a piano tuner and said he 
was in Shelbyville on business, He was 
arrested charged with passing forged checks 
on merchants there and when searched it’s 
alleged that a quantity of jewelry was re- 
covered. 

During the past few weeks the police of 
the State have again become aroused over 
a renewal of the epidemic of some weeks 
back of jewelry thefts. Sevéral minor 
thefts have been reported during the week 
throughout the State, leading the Indian- 
apolis police to believe that some organized 
gang of thieves is working in the State. 
Arrests made thus far have failed to sub- 
stantiate this belief. 

Officials of the Baldwin, Miller Co., job- 
ber in this city, are pleased with the situa- 
tion generally. They say the jewelers of 
the country should be “tickled to death” 
that the reconstruction period has hit them 
as little as it has. They point to the sig- 
nificance that not one of the retail firms 
with which they do business has failed be- 
cause of any slump in trade, So far this 
year there has not been a jewelry failure 
recorded in Indiana that has become known 
in Indianapolis. 








R. H. Ewert, Riverside, Cal., reports that 
his window was smashed on May 19, and 
goods to the amount of $1,800 stolen. 
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John Blum, administrator of the Leo E. 
Blum estate, operating a retail business at 
619-623 Atwood Ave. Madison, has an- 
nounced an administrator’s closing out sale 
of the large stock of jewelry, silverware, 
etc. A full page advertisement was used 
in the local newspaper to announce the sale. 
_ Milwaukee’s new chief of police has been 
presented with a handsome new star of gold 
set with a two-carat blue white diamond. 
Recently J. G. Laubenheimer.was appointed 
chief but for more than a week was without 
a badge. Members of the force subscribed 
to.a.fund to provide the proper insignia of 
ofice. The badge was designed and sold 

-by the Bunde & Upmeyer Co., 101 Grand 
Ave. 

Reports have been received here of the 
burglary of the jewelry store of Rudolph 
Kemp at Port Washington, Wis., when 
jewelry valued at $425 was stolen. The 
thieves gained entrance through the rear 
door by using a skeleton key, it is pre- 
sumed. Tracks in the alley at the rear of 
the store showed that an automobile had 
been used by the culprits who have not 
been apprehended. 

Milwaukee jewelers are interested in the 
announcement that founding of a school of 
advertising, the second of its kind in the 
country, in connection with some university 
in this State, is one of the projects to be 
undertaken by the new advertising council 
of the Milwaukee Association of Commerce, 
formation of which has been approved by 
the board of directors. The council is the 
outgrowth of the old Milwaukee Advertis- 
ing Club and plans to embark at once on 
17 departmental activities. 

O. K. Glimme, well known Madison 
jeweler, will leave with Mrs. Glimme early 
in June for New York, where they will 
board the White Star liner, Adriatic, for 
England en route to Norway. Mr. and 
Mrs. Glimme expect to be abroad for about 
two months, making a combined business 
and pleasure trip. At Bergen they will visit 
with several brothers and sisters of Mr. 
Glimme. During his absence, Mr. Glimme 
has secured an expert watchmaker and 
jeweler to take charge of his store and 
business. 

Using the window smashing method, a 
burglar robbed the jewelry store of H. C. 
Handerson at Rib Lake of a case contain- 
ing watches, valued at more than $100. 
The crash of breaking the window awakened 
a woman living across from the store who 
looked out of the window in time to see 
a figure of a man hurrying down the street. 
Noticing that none of the people living over 
the jewelry store had been awakened, she 
thought she had been mistaken in hearing 
the noise and failed to give an alarm. The 
burglary was discovered in the morning but 
no trace of the robber was found. 

An involuntary petition in bankruptcy 
has been filed in U. S. District court at 
Milwaukee by creditors of Mary Fessen- 
becker Veicht, owner of a retail jewelry 
business at 624 Grand Ave. The petitioning 
creditors are E. & R. Jewelry Co., nm. Hi. 
Ingersoll & Bro., and Tucker & Friedman, 
all of Chicago. The petition states that 


THE JEWELER’ 


CIRCULAR 


the alleged bankrupt has liabilities of about 
$5,000. Oscar E. Schwemer has been ap- 
pointed receiver and his bond fixed at $4,000. 
The alleged bankrupt has a certain period 
in which to file an answer and if adjudi- 
cated bankrupt a schedule of liabilities and 
assets will be filed here. 

Waupun is to have a new jewelry store, 
according to the announcement that H. E. 
Pelzer, of Hartford, has rented the Moore 
building at Waupun and will open a jewelry 
store in that city about July 1. Mr. Pelzer 
has conducted a successful jewelry business 
in Hartford for a number of years. The 
new store at Waupun will be in charge of 
his brother, O. P. Pelzer, who has been 
assistant for some time at Hartford. The 
building is now undergoing repairs and 
will be equipped with fixtures and a new 
stock of jewelry, etc. Mr. Pelzer is well 
known in Waupun where he was formerly 
employed. The new store will also have 
an optical department. 

A series of meetings has been called early 
this month by the Wisconsin Industrial 
Commission to conduct hearings on a peti- 
tion asking an increase of the present mini- 
mum wage rate of 22 cents an hour and a 
reduction of the present maximum hours of 
labor for women employes in Wisconsin. 
Jewelers and other business men employing 
female labor are keenly interested in the 
hearings which will be held in 13 of the 
leading cities throughout the state. Various 
organizations will send representatives to 
lay the case of. the employer before the 
advisory wage board. Under present con- 
ditions of business jewelers feel that 3 
change now is inadvisable 
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Arno A. Dorst is spending several days 
visiting in the east, combining business with 
pleasure. 

Casper Fenzel, Middletown, O., came 
here to visit Peck, Selmeier & Peck during 
the week. 

George J. Gruen has been elected a di- 
rector of the Cincinnati Association of 
Credit Men. 

Gus Peck has only been out one week but 
reports ‘indicate good business is still to be 
had on the road. 

J. E. Zimmermann and his son of Bain- 
bridge, O., were here last Wednesday, 
to visit. Greenwold, Hirsch & Grift. 

The list of contributors to the Fresh Air 
Farm for the Summer includes the names 
of Robert Freisens and Mrs. Bettie Plaut. 

Tohn and Joe Gerwe, of Frohman & Co., 
entertained their uncle Lou Gerwe from 
Saturday to Thursday June 2, He is from 
Davenport, Iowa. 

John Gerwin and Nate Hahn, of Cohn, 
Hahn & Newstedt, left the early part of 
the week for road trips. Aaron Cohn left 
a few days later for the south. 

Mrs. A. C. Jacobs left New York May 
31 for a six months trip in Europe, expect- 
ing to take in several interesting points in 
France and Italy during her stay abroad. 

E. C. Merkline, new salesman with Klein 
Bros. Co., has gone on the road in the 
northwest on his first trip for the firm. 
Charles Schoening also left during the 
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week and E. A. Frommeyer is preparing his 
Fall line expecting to get out soon. 

Eli Gutmann, chairman of the entertain- 
ment committee of the Wholesale Jewelers 
& Manufacturers Association has an- 
nounced the date of the annual picnic. It 
will be held June 14 and every member is 
asked to keep this date open. Mr. Gut- 
mann is keeping secret until later further 
details of the affair. 








George H. Walton, 54 years old, a re- 
tired jeweler of Lancaster, Pa., dropped 
dead of heart disease as he was climbing 
Green Mountain on the way to Royal Arch, 
a scenic spot west of Boulder, Colo., on 
June 1. Mr. Walton and his daughter were 
tourists who had arrived at Boulder a few 
days before, and had been visiting the vari- 
ous scenic places of interest in that section. 
They had reached the half-way mark to the 
summit of the mountain when Mr. Walton 
was stricken. The body was shipped to 
Lancaster for burial. 

But little information has been received 
in this city as to the damage done to the 
jewelers in Pueblo and throughout the dis- 
trict stricken by flood. The catastrophe is - 
so great and appalling as to loss of life 
and property that the injury to members 
of our trade is but insignificant in propor- 
tion. It was reported here that the store 
of the Churchill Jewelry Co. at 306 N. 
Main St., Pueblo, had been destroyed and 
it is believed that the Rushmer Jewelry Co. 
at 317 is also injured. 

Charles Harris, diamond salesman, who 
was arrested recently in Salt Lake City on 
a charge of embezzling several thousand 
dollars’ worth of diamonds belonging to 
Cyril Weinberg, Denver pawnbroker, is 
fighting extradition. City Detective Schnei- 
der, who went to Salt Lake to bring Harris 
back to Denver, has returned without his 
prisoner, and Weinberg, who accompanied 
him, recovered his property and has also 
returned. Harris sought his release in dis- 
trict court at Salt Lake, and on an adverse 
decision appealed his case to the State Su- 
preme Court. 

Unable to decide as to the genuineness 
of a $6,000 check, after 12 hours of delib- 
eration, a jury in district court here last 
week was discharged. This was in the 
action brought by William C. Kiter against 
the Home Savings & Trust Co. Kiter, 
as administrator and sole heir to the 
estate of his father, William F. Kiter, well- 
known Denver jeweler, who died last June, 
claimed that he had over $8,000 on deposit 
at the bank, but that when he sought to 
draw it out he found that a $6,000 check, 
signed with his name and made out in favor 
of a local realty concern, has been cashed. 
Counsel for the bank produced two signa- 
tures which a handwriting expert. identi- 
fied as Kiter’s, and the latter then produced 
a witness who swore he had witnessed an 
attorney for the bank write the two signa- 
tures. He maintained that the check was 
a forgery and that the bank should stand 
the loss, but the jury asserted that further 
consideration would never enable them to 
reach a verdict. 





TRADE CONDITIONS 


In two weeks Kansas City has transferred her- 
self from the pessimistic to the optimistic column. 
Distributors and retailers, of the city and territory, 
seem now well settled in their belief in good 
Summer business—especially in the confidence that 
Fall trade will be satisfactory. Several elements 
have combined to produce this change. Following 
the visit of Governor Harding of the Federal Re- 
serve Bank, with his cheering and stimulating mes- 
sage, the reports of good volume in commence- 
ment season business began to be heard and then 
the 100 members of the Chamber of Commerce 
trade trip returned. This trip has done more than 
any cther one thing to convince Kansas City that 
distribution in the territory this Fall will be 
normal. The trip took the chamber members 
through Kansas, Oklahoma, Texas, Arkansas and 
Missouri. At every station where stop was made, 
thev found retailers confident of good future busi- 
ness.. Trade had been dull until May; but has been 
good since. Leo Ludwig of the Edwards Ludwig 
Fuller Jewelry Co., the only wholesale jeweler on 
the trip, talked with jewelers at every stop. The 
retailers uniformly reported that they expected a 
steedy improvement. While their stocks are still 
large, they will need goods for the Fall trade—and 
they are going aggressively after business with 
the conviction that the public has recovered from 
its buying strike. 


James L. Newall is an addition to the of- 
fice force of the Meyer Jewelry Co. C. A. 
Bowron has been added to the clock re- 
pair department of this company. Vaca- 
tions have started in the Meyer establish- 
ment. 

An explosion in an old two-story build- 
ing on the opposite side of the street, broke 
windows, and incidentally broke several 
hundred dollars worth of china, in the T. M. 
James wholesale establishment at 6th and 
Main Sts., May 29. 

The Henry Hakan Jewelry Co. held an 
auction the last week of May, reducing 
stock. This company is located on 12th St., 
near Walnut St., being the most populous 
as to traffic. The auction, therefore, had 
a large crowd daily. 


J. A. Goar has returned from Lincoln, 
Nebr., where he handled the installation of 
equipment in the new store established 
there by the Harris-Goar Jewelry Co. Mr. 
Harris is planning to go to Lincoln to pre- 
pare for and be present at the opening of 
the store during June. 

V. G. Cuthbert, of the Knaull-Cuthbert- 
Munn Jewelry Co., is on a fishing trip in 
the northern part of Maine. E. L. Munn 
and his mother have traveled in their motor 
car to Shreveport, Ill., their former home. 
Otto Knaull is occupying the office positions 
in their absence. W. L. Little of the travel- 
. ing force, is in Massachusetts. 

Benjamin Stiffelman, of Stiffelman & 
Cohen, returned Friday from a trip through 
Oklahoma, Kansas and Missouri. Mr. 
Cohen will start during June on a business 
and pleasure trip, with his wife and 
daughter, visiting Chicago, New York, and 
other eastern points. Part of the trip 
towards New York will be by boat. 

The largest number of visiting jewelers 
of the territory that has been reported in 
Kansas City for many months was calling 
on the wholesalers the week of May 23; 
the following week brought in many jewel- 
ers, also. The visitors were chiefly seeking 
items to reinforce their stock of rings for 
graduation purposes. The trade in this class 
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of goods has been strong over the terri- 
tory, and this fact has greatly stimulated 
the optimism of both retailers and whole- 
salers. 

The former Kansas City jewelers, now 
operating stores elsewhere, were here buy- 
ing stock recently. They were John Mettis, 
now at Belpre, Kans., and W. E. Crellin, 
now at Chillicothe, Mo. Among the other 
visiting jewelers were C. L. Frost, Odessa; 
M. A. Lewis, Bonner Springs, Kans.; E. L. 
Merry, Arcadia, Kans.; M. A. Coffman, 
Braymer; C. E. Conklin, Chanute, Kans. ; 
A. Marks, Lawrence, Kans.; A. G. Madston, 
Ottawa, Kans., and William Leavitt, Wich- 
ita, Kans. 





Evansville, Ind. 


TRADE CONDITIONS 


The retail jewelers of Evansville report that 
trade has started in very well for June and that 
in their opinion the month will bring in as good 
a volume of business as the corresponding month 
of last year. General trade conditions in Evans- 
ville seem to be on the upward grade and the re- 
tail merchants are of the opinion that it is but a 
question of time until trade is something like 
normal again. Collections are reported very good. 
The various large manufacturing plants of the city 
are being operated on a better schedule than they 
were at the beginning of the year and the jobbing 
and wholesale line have improved some too. Re- 
ports from the rural communities are more en- 
couraging and there is a better feeling among the 
farmers than there was a few months ago. Taken 
as a whole, the trade situation in southern Indiana 
is quite promising at this time. Wholesale jewel- 
ers say that things are looking up some and that 
they are expecting brisk trade this Fall. 


John Rholander, former retail jeweler 
of this city, is back from a visit to East 
St, Louis, IIl. 

Chris Hewig, traveling salesman for A. 
Bitterman & Son, wholesale jewelers of 
204-206 Main St., reports that his trade 
has been fairly active all Summer and that 
he is looking for a nice business during the 
Fall and Winter. 

Charles F. Artes, of Charles’ F. 
Artes, Inc., 327 Main St., is spending his 
spare time fishing this Summer and,he has 
had remarkably good luck and has given a 
number of fish fries for his many friends. 
Mr. Artes is not only an expert business 
man, but a good fisherman as well. It is 
possible he will chaperone a party of his 
friends on a fishing trip to the northern 
lakes later on in the season. 

There is considerable activity now among 
the mussel shell camps along the lower 
Ohio, Wabash and White Rivers, and as 
many, if not more men are engaged in the 
work this year than there were last year. 
While the price of shells is some lower the 
men are more anxious to engage in the 
work for the reason that there are more 
unemployed men in other lines than there 
were a year ago. Most of the pearl button 
factories in southern Indiana and southern 
Illinois are being operated steadily now 
and indications are that they will continue 
so the rest of the season. Factories at 
Rockport, Ind., Leavenworth, Ind., Shoals, 
Ind., Vincennes, Ind., Mt. Carmel, Ill., and 
Grayville, Ill., report that they are doing a 
very good business. 

Mrs. Gans, wife of Mose Gans, formerly 
engaged in the wholesale jewelery business 
in Evansville, presided at a big mass meet- 
ing at the soldiers’ and sailors’ coliseum a 
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few nights ago that was called as a protest 
against the city manager form of govern. 
ment for Evansville, The meeting was ad. 
dressed by Bernard Brown, an attorney of 
Chicago. There will be a special election 
held in Evansville on Thursday June 16, 
to vote on the city manager form of goy. 
ernment proposition and much interest jg 
being manifested in the campaign, Evans- 
ville never saw a more spectacular cam. 
paign. Men and women who are waging a 
fight against the city manager form of 
government predict that it will meet defeat 
in the special election by a vote of five to 
one. Leading business men of the city are 
opposed to the plan, 





A great increase in the silverware busi- 
ness, especially at department stores, has 
been noted during the past month. Standard 
lines of flat ware which have been adver- 
tised extensively have found a ready sale. 

To call public attention to the manner 
in which the Jewelers’ Security Alliance 
rewards police officers who apprehend 
crooks who attack jewelers, Abraham Rod- 
berg, managing head of S. I. Rodberg & 
Son, Baltimore St., near Hanover St., dis- 
played the reward checks paid by the 
Alliance for the arrest and conviction of 
two men who made separate attacks at 
the Rodberg store several weeks ago. The 
rewards were paid to Police Captain Santry 
and Patrolmen O’Grady, Lindung and 
Cullison, of the Central Police District. 

A number of auction sales are being con- 
ducted at local jewelry stores. Among those 
conducting recent auctions are I. J. Braun, 
Baltimore St. near Gay St., the purpose of 
this sale being given as a_ rebuilding 
venture. Another auction has been in 
progress at the store of W. N. Yeaple & 
Co., 107 N. Howard St. But few auction 
sales are conducted here. Jewelers report 
increased business during the past week 
due to the approach of June present-giving. 
Some stores are advertising special re- 
ductions but the trade in general presents 
a firm front. 

The regular meeting of the Jewelers’ Wel- 
fare Association was held at Arcanum 
Hall, May 26. The principal subject of 
the meeting was opposition to the practice 
of comparative valuation of diamonds by 
members of the association and those who 
are not members. Louis Cohen, president, 
announced that the association placed itself 
on record as_ strictly opposed to the 
practice of valuing diamonds in possession 
of a prospective purchaser. The associa- 
tion adopted a rule to have signs printed 
and distributed to the shops of jewelers and 
brokers, the signs to inform the public that 
diamonds will not be appraised. Among 
local jewelers who attended the meeting 
were: M. D. Paul, S. Shapiro, Philip 
Katz, A. I. Coleman, Sol Levinson, Samuel 
A. Collins, Naddeo Bros., S. Miller, Sol 
Roll, Louis Naron, Leo Kreido, J. M. Paul, 
Louis Cohen, D. M. Rankin, M. Bernstein, 
A. Blankfeld, Oscar Caplan, Morris Klein, 
Nathan Barr, Israel Lessanes,; Harry Rosen 
and Morris Blivess. 

















Charles Blum, of 704 Market St., is 
leaving for a two weeks’ auto trip in the 
mountains. 

Charles Weinshenk, Jr., of Charles Wein- 
shenk & Son, is preparing to take a south- 
ern California trip. 

S. J. Hammond has returned from visit- 
ing the factories of the Ansonia Clock Co., 
which he represents on the Coast. 

Something like 20 of the San Francisco 
jewelers went to Fresno for the ceremonial 
of the San Joaquin Shriners on May 28. 

Mr. Price, of Price & Browne, Inc., 
jewelry brokers and opal jobbers, of Syd- 
ney, Australia, has been visiting San Fran- 
cisco on a business trip. He is returning 
home on the Sonoma, leaving on May 31. 

J, W. King, who has just returned from 
Los Angeles, and Charles Attinger, of M. 
Schussler & Co., Inc., celebrated the holi- 
days by a joint yatching tour, each taking 
a party in his yatch for a two-day outing 
around the bay. 

J. H. Spiro and Mrs. Spiro motored to 
Monterey, and other holiday spots, over 
Decoration Day. They were accompanied 
by A. E. Levy, representative of Englander, 
Kline & Levy, New York, and Mrs. Levy, 
who is visiting the Coast with her husband. 

Among the manufacturers’ representa- 
tives visiting the trade are: E. E. Baker, 
of the E. L. Spencer Co., Providence, R. I.; 
lra Smith, carrying the lines of H. F. Bar- 
rows & Cc., and other lines; and Mr. New- 
man, representing Barnett Daniel of New 
York. 

The State convention of optometrists will 
open in San Francisco on June 12. The 
program, which has been drawn up by Dr. 
Harry Nordman, includes speeches by op- 
tometrists of national fame, professors 
from the New York University and from 
the University of California. 

Sar Francisco jewelers in the city last 
week included: S. F. Hollander, Eureka; 
J. H. Martinsen, Ukiah; M. K. Giant, Val- 
lejo; M. Saier, Fresno; A. G. Prouty, Napa, 
accompanied by Mrs. Prouty; Thomas 
White, of A. White & Co., Vallejo, and E. 
R. Sawyer, of Santa Rosa. 

Alfred H. Bullion states that he has now 
opened his office at 15th and Arapahoe Sts., 
Denver, Colo., with Sidney L. Rinds, who 
is well known to the territory, in charge. 
Mr. Bullion, accompanied by Louis Pels, 
having covered the southern territory, is 
leaving for the northwest with his sales- 
man, D. Davis. 

Many social attentions have been given 
to Miss Frances Friend, who left on June 2 
with her father, S. H. Friend, for New 
York, en route for Europe. The young 
woman is an accomplished musician and is 
tempcrarily leaving her academic course at 
the University of California to study at the 
Conservatory of Music in Vienna. 

I. J. Hurd, of the Davies Co., Ltd., Hono- 
lulu, has been calling on the San Francisco 
trade, en route for the east. Speaking of 
the new building which his firm is having 
erected, Mr. Hurd said it would be ready 
for occupancy about Sept. 1, and will have 
one of the largest wholesale jewelry depart- 
ments in the west. Among other lines, the 
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Davies Co., Ltd., represents the Waltham 
Watch Co. “At present, people in Hono- 
lulu are most interested in the marine strike 
situation,” said Mr. Hurd. 

In San Francisco, and also throughout 
California, importers of diamonds, and 
jewelers generally, have been much dis- 
turbed by an alleged news despatch, which 
stated that the price of diamonds had 
dropped from $45 to $17 a carat. They are 
assuring their customers that no such slump 
in the diamond market has occurred and 
that the report is without foundation. 








George Weidig, Chicago and western rep- 
resentative of Joseph Fahys & Co., is here 
calling on the trade. 

Frank <A. Priesmeyer, manager of S. 
Nordlinger & Sons, and Mrs. Priesmeyer, 
have returned from a pleasant outing and 
successful fishing trip to Catalina Island. 

E. J. Smith, salesman for Brock & Co., 
who is an ardent disciple of Izaak Walton, 
is preparing to drive to Big Bear Lake for 
his annual vacation, going on the 13th and 
remaining two or three weeks. 

E. Bastheim and Herbert Brandt, and 
their families, who motored to Yosemite 
last week, report that they had some thrill- 
ing experiences on account of the snow and 
severe weather they encountered. 

The Hill Jewelry Co., J. E. Spitzmesser, 
proprietor, is getting well established in its 
new store at 709 S. Hill St. and has good 
prospects for business. The location is a 
good one in the central section of the retail 
district. 

Milton Sandfelder, of the Sandfelder 
Mfg. Co., and for years traveling repre- 
sentative of the D. F. Briggs Co., Attle- 
boro, is spending a short time here. He is 
introducing the Shur-rite pencil, the patent 
rights for which his company owns. 

George L. Kronmiller, of the diamond de- 
partment of Brock & Co., responded to a 
request from the Retail Merchants’ Credit 
Associaticn of this city and sang a solo at 
the monthly meeting. Mr. Kronmiller was 
formerly a member of the Tivoli Grand 
Opera Co. 

Charles J. Kinnel, formerly in business 
in the Broadway Central building, is taking 


a rest of several months on account of im- | 


paired health and is living on a nearby 
ranch. His health is being benefited by 
the change and he intends to start in busi- 
ness again in the Fall. 

Edward Peterson, 817 W. 3rd St., hav- 
ing recently completed his honeymoon by 
a motor trip to San Francisco, has now 
completed and moved into a handsome new 
house which he has had under construction 
for some months on a lot which he had 
purchased for the purpose. 

The executive committee of the California 
State Retail Credit Men’s Association has 
again pressed H. Victor Wright, of Brock 
& Co., into service and he will preside again 
this year, as he did last year, at the ses- 
sions of the annual meeting to be held in 
San Francisco, June 16, 17 and 18. 

J. G. Donavan, of the Donavan & Sea- 
mans Co., motored, with his family to San 
Diego on Saturday and returned on Mon- 


CIRCULAR 





117 


day (Memerial Day). Frank A. Hilde- 
brand, head of the watch-repair department 
of the same company, also drove to San 
Diego, taking his wife with him. 

The following out-of-town jewelers have 
been in Los Angeles recently: Raymond 
Finch, Covina; Frank Fisher, Riverside; 
W. C. Guerth, Redlands; A. L. Tullis and 
George Bower, Upland; Mrs. W. G. Barks, 
Monrovia; J. Posner, Ocean Park; H. B. 
Walker, Long Beach; Charles Everard, 
Pasadena; Wallace Hauk, Long Beach; A. 
A. Gcodyear, Santa Paula; Mr. Rasmussen, 
Ventura; Walter Zeiske, Lompoc; Walter 
Lawrence, Burbank; W. E. Heald, Tropico; 
H. E. Fox, San Fernando; Mr. Hoffman, 
Santa Ana; Mrs. George L. Dietrick, Ful- 
lerton. 








Seattle, Wash. 





1. Boltan, Sunnyside, is at present visiting 
in Seattle. 

H. E. Burger has sold out his store at. 
Auburn to J. Waldron. Mr. Waldron was 
formerly in the jewelry business near 
Spokane. 

San Francisco agents for eastern manw- 
facturers in Seattle last week were: Alfred 
Bullion, Ira N. Smith, Sam Kiersky, and 
J. S. Adler. 

Herman Mayer, formerly with Mayer 
Bros. of this city, has purchased the stock 
of William Anderson, Everett, and will con- 
duct a store on the same premises. 

C. R. Smith, Goldendale, Wash., has sold 
out his store to D. Gunning & Co. He is 
at present in Seattle and expects to engage 
in business again if he can secure a favorable 
location. : 

George A. Butt, formerly in the optical 
business in Seattle, has opened a new store 
at Kennewick, Wash. Mr. Butt will engage 
principally in the jewelry line instead of 
specializing in optometry as before. 

Meyer Rothstein, well. known in Seattle 
and Vancouver because of having been. en- 
gaged in the jewelry business in those 
cities for many years, has leased premises 
on Pike St. and will open a new store withim 
a few weeks. 

I. J. Sharick and wife, of Juneau, Alaska, 
are in the city on a vacation trip. Mr. 
Sharick is a pioneer jeweler in the territory, 
having been there for over 30 years. They 
visited relatives in Oregon and are now ow 
their way back to the north. 

Seattle jewelers are preparing to move 
en masse to Spokane where the next conven- 
tion. of the Washington State Retail 
Jewelers’ Association will be held. Secre- 
tary A. J. Sartori is busy making arrange- 
ments for the care of the visitors. 

Allye Elkan has been engaged by Morris 
Barnette as manager for his Camp Lewis 
store, “The Associated Jewelers.” The 
business has had a phenomenal growth 
necessitating an enlargement which renders 
it impossible for Mr. Barnette to keep it all 
under his personal supervision. 

The jobbing firm of I. Lachman & Sons 
Co. announced the following change in. 
officers; I. Lachman, president, Max Lach 
man, vice-president, Samuel Lachman, See= 
retary and treasurer. Sol Lachman, who. 
formerly held the position of treasurer, has 
severed his connection with the concern. 


-and moved to .Montreal,.Can., where he wild 


engage in business on his own account. 
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TRADE CONDITIONS 


The jewelers state that the sales during the 
month of May showed a decided increase. The 
larger stores attribute this increase to the sale of 
wedding gifts for the June weddings while some 
of the smaller stores state that it is simply an 
indication of better business and that it will con- 
tinue through the Fall season. 


Arthur Bailer, of the Bailer Jewelry Co., 
Maurice Fitzgerald is an optometrist. 
Chicago and along the Lake Shore. 

The jewelers are looking forward with 
pleasure to June 18 at which time they start 
closing at 1 o’clock on Saturday for 15 
weeks. , 

Charles F. Zimmerman, of Joseph-Myers 
Inc. and C. W. Morgan, of Julius Good- 
man, returned Monday from a most enjoy- 
able trip to the Shrine convention at 
Jacksonville, Fla. 

C. W. Myers, of Joseph-Myers Inc., ex- 
pects to leave this week for Clarksdale, 
Miss., to close the Clarksdale Branch. Mr. 
Myers states that the business conditions 
in Clarksdale have been at rock bottom due 
to the fact that Clarksdale is situated in 
the center of the cotton district. 

John W. Steele, southern representative 
of C. G. Alford & Co., has been spending 
his vacation at his home in this city. Mr. 
Steele missed his usual vacation on the 
Gulf Coast of Florida on account of illness 
in the family. Mr. Steele expects to be 
in New York the latter part of this month. 

George Wood, who for many years has 
been connected with George T. Brodnax 
Inc., has recently returned from a three 
months’ vacation spent in San Antonio, 
Texas. F. O. Wagner, of George T. 
Brodnax Inc., and family, left last Friday 
for a two weeks’ vacation. They will visit 
his old home in Battle Creek, Mich. 

E. P. Capdevielle and A. R. Erskine, of 
George T. Brodnax Inc., left last Sunday 
for New York, where they will rent an 
office on Maiden Lane for the purpose of 
buying merchandise for the mail order de- 
partment. They expect to be away for 
about a month, stopping a few days in 
Chicago to visit the trade in that city. 

Very few ‘out of town jewelers have 
visited the wholesale trade recently. These 
few have purchased most conservatively, 
repair material being the chief commodity. 
Among the few recent visitors were J. A. 
Abernathy, Ruleville, Miss., and Mr. J. H. 
South of Crawfordsville, Ark. The latter 
will move his store to Earle, Ark., in the 
near future. 

W. E. Graves, president of the A. Graves 
Co., is in New York for the purpose of pur- 
chasing a private yacht. Mr. Graves will 
return by way of the Great Lakes, the Chi- 
cago River and the Mississippi River. 
O. K. Steuwer, secretary-treasurer of the 
concern, will visit Chicago this week to 
spend four or five days attending to per- 
sonal business. 

The friends of Jack Colclough, of J. R. 
Colclough, manufacturing jewelers, will be 
pleased to know that Mr. and Mrs. Col- 
clough will be at home at 2203 Union Ave., 
after June 10. Mr. and Mrs. Colclough are 
spending their honeymoon in Chicago. The 
wedding took place at Ripley, Tenn. The 
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home of Mrs. Colclough, formerly Miss 
Fannie Sue Halliburton. 

New officers of the firm of Graves-Dix, 
Inc., were recently elected. J. W. Gates, 
formerly vice-president, was elected presi- 
dent; W. T. C. Berlin, vice-president, and 
Z. C. Graves was (re-elected treasurer. The 
directors appointed for the ensuing year 
are: J. W. Gates, president; W. T. C. 
Berlin, vice-president; Z. C. Graves, treas- 
urer, and Homer K. Jones and George H. 
Hooper. 

J. H. Mednikow, of J. H. Mednikow & 
Co., has just returned from a very profitable 
trip. Mr. Mednikow attended the conven- 
tion of the National Wholesale Jewelers’ 
Association, May 5, 6 and 7, at West Baden, 
Ind., returning by way of Evansville, Ind., 
Louisville and Lexington, Ky., and St. 
Louis. Mr. Mednikow states that he found 
business exceptionally good in St. Louis and 
fair in Evansville, Louisville and Lexington. 

Among wholesale visitors to the retail 
trade recently were Joseph W. Watkins, of 
William Kinscherff Co., and William T. 
Smith of the Wilcox Silver Plate Co. The 
many friends of Mr. Smith will be pleased 
to know that he has returned from a three 
months vacation in San Diego, Cal., en- 
tirely recuperated from his long and serious 
spell of illness. Mr. Smith is back in 
harness looking better and as cheerful as 
ever. 





San Antonio, Tex. 


L. Siegel and Dubiniski, 325% East 
Houston St., are holding an auction sale. 

Mr. Frankie, of the Frankie Jewelry Co., 
Stockdale, Texas, is in San Antonio 
temporarily as a witness on the famous 
Crow case. 

Paul Q. Wills, who has for years owned 
the Mills Jewelry Store in Alpine, Texas, 
has sold to Hord & Evans, also of Alpine. 
The store will be known as the Alpine 
Jewelry Co. 

Sam McMath, formerly watchmaker and 
engraver with F. C. Rockwell, Del Rio, 
Texas, has chosen San Antonio as his home 
and has accepted a position with the Mc- 
Neel Jewelry Co. 

B. M. Hammond & Co.,_ wholesale 
jewelers of San Antonio, are expecting to 
leave their old home at. 226 W. Crocket St. 
to enter their new quarters about August 
15 at 109 W. Commerce St. 

E. C. Burrett, at one time watchmaker 
at the Nierman Jewelry Co., is now with 
the E. Hertzberg Jewelry Co. Mr. Bur- 
rett is an artist, having done much work 
in oil painting and ranks highly in San 
Antonio. A number of his paintings have 
been displayed in Hertzberg’s windows. 





Pacific Coast Netes. 


R. H. Leach, the “Upstairs Jeweler” of 
Bellingham, Wash., is increasing the size of 
his store. 

H. L. Emmons has purchased the jewelry 
store of P. A. Martin, Snohomish, Wash., 


and is now running it. He was formerly 
connected with the Dunbar-Jones Co., Ya- 
kima, Wash. 

Felix Bloch, jeweler of Portland, Ore., 
is moving from his present quarters at 334 
Washington St. to a desirable store at 348 
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on the same street. He has been in. the 
jewelry business in Portland for the past 
20 years. 

Harry Solomon, well-known jeweler of 
Spokane, Wash., has been trying the local 
golf courses in Portland, Ore. 








W. E. Taylor has returned from a short 
business trip in Mississippi, 

Leonard Krower & Son now close at 
5 p. M. five days and 1 o’clock on Saturdays, 

O. Gomez after spending a vacation in a 
resort in Mississippi will leave for Central 
America. 

Alfred Krower and Messrs. Odendahl, 
Mattes and Weising, of Leonard Krower & 
Son, recently enjoyed a motor trip to Baton 
Rouge. They traveled in Mr. Krower’s car 
and while in Baton Rouge visited several 
of their jeweler friends. 

Thieves or an amateur thief broke the 
glass of the front door of the W. V. Wein- 
furter store, early Monday morning and 
got away with about $160 worth of mis- 
cellaneous articles. Mr, Weinfurter con- 
ducts a sporting goods store as well as a 
jewelry establishment. All of his valuable 
jewelry was in the safe but there was con- 
siderably more good stock outside the safe 
that the thief did not get, evidently being 
frightened away. The thief entered the 
store with a flash-light but evidently con- 
sidered that those carried in stock by Mr. 
Weinfurter were of a better grade for he 
left his own light and took one from the 
stock even stopping to change the battery. 

Optometrists of New Orleans met in the 
office of Dr. D. C, Williams May 26 and 
organized a strong local association under 
the name of the New Orleans Association 
of Optometrists. Maurice Fitzgerald of 
Fitzgerald Bros. was elected president, 
Newel Jenevien was given the secretary’s 
portfolio and W. T. Cote was chosen vice- 
president. There were more than a score 
of others present and considerable enthu- 
siasm was manifested. A blanket invita- 
tion to all optometrists of the city to join 
the local association was voted and many 
have already accepted the invitation and 
sent in their applications. The purpose of 
the association is mainly educational and to 
promote matters of interest to the profes- 
sion and a co-operative fraternal spirit. 

Fitzgerald Bros, located for a few years 
past in 153 Baronne St., made an important 
move recently when they purchased the 
building 323-5 Baronne St., known as the 
Augustin building. The building is only 
three stories. The first and second floor 
will be remodeled into a first class jewelry 
establishment and the third floor will be 
fitted out in as modern an optometrist es- 
tablishment as can be devised. Fitzgerald 
Bros. will not move until about four years 
from now when their present lease expires. 
The Fitzgerald concern composed of 
Maurice, John and Ed. Fitzgerald, learned 
their trade from their father who conducted 
a store on Dryades St. near the Dryades 
Market. After his death the boys opened the 
store on Baronne St., and have prospered. 
Maurice Fitzgerald is an optometrist. 






















That this department shall prove mutually bene- 
ficial to our readers, it is desirable that the mem- 
bers of the trade generally communicate with THE 
JeweELrrs’ Circutar regarding any advantageous 
device or plan which they are utilizing in con- 












nection with their business. 


























Practical Suggestions for Retail Jewelers 
on Constructive Merchandising 
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N these days of strained credits, limited 
business and stocks purchased at high 
prices it is well for the thoughtful merchant 
to enter the period following the present re- 
adjustment with a clean slate and well de- 
fined plans for future action. 

In the past many of the failures among the 
retail jewelers were as much the fault of the 
wholesaler as of the retailer. The whole- 
saler, and I speak of the majority, was more 
than anxious to open new accounts dis- 
regarding the reports of the financial agen- 
cies and paying little or no attention to 
personal references. 

Knowing the limited knowledge of busi- 
ness conduct by the average jeweler, the 
wholesaler thought, and often rightfully, 
that the reason for the poor rating of their 
prospective customer might have been the 
storekeeper’s reticence in filing a financial re- 
port with any of the acknowledged agencies. 

On the other hand, the personal refer- 
ences consisting of names of houses dealt 
with, were seldom thought more reliable and 
for two reasons. First, because a merchant 
would only refer you to a house where the 
payments were made regularly. Second, be- 
cause of the jealousy and lack of co- 
operation exisiting among the wholesalers 
themselves. Both of the above reasons 
made the “personal reference” as a basis 
for credits practically worthless. 

Here the thoughtful reader might ask, 
“Well, what good are references anyway if, 
as you say, they mean so little?” In pass- 
ing I might say that references can be made 
to answer the purpose for which they are 
intended, but inasmuch as I am writing for 
Tue Jewetrrs’ Circutar, the retailers’ 
magazine, it is not the purpose of this arti- 
cle to instruct the wholesaler. I am satis- 
fied to merely point out why it has been so 
easy to obtain credits by merchants not de- 
serving it. It is this ease exercised in the 
granting of credits that justifies my asser- 
tion that the wholesaler was as much at 
fault for the many failures as the retailer 
himself. 

So much for the wholesaler, and now 


comes the retailer. It is a matter of com- 
mon knowledge that most jewelers begin 
their business career with a capital of less 
than a thousand dollars, earned either at 
the bench or behind the counter. At either 
place the would-be jeweler was too busy 
earning a living and saving the dollar to 
learn the intricacies of buying, credits, store 
management, etc. 

At the beginning of his business career, 
and seldom after, has he any definite plans. 
His only worry is to get low rent, keep 
expenses down and keep the store stocked. 
His first thought naturally is to select a 
location. This accomplished, he invests his 
meager capital in fixtures, stationery, signs, 
tools, etc., leaving him no money for stock 
itself. To the uninitiated this seems in- 
credible. Naturally, the first question one 
asks is, “How did he obtain stock, the little 
that he does show at the beginning?” 

Here enters the old story of the clever 
salesman who always smiled and shook 
hands with the clerks whenever on a busi- 
ness visit to the “Boss.” It is to him that 
the future merchant first appealed and it is 
he that became his saviour and often the 
guardian angel. I say “often” reservedly. 
Often but not always. Had the latter been 
the rule instead of the exception, the sales- 
man in the form of a guardian angel would 
have instructed the business novice in the 
few fundamental principles concerning cred- 
its that, if followed, should spell success to 
the person conducting business on a limited 
capital. 

So that the reader may more readily un- 
derstand the importance of each principle 
and at the same time not make the reading 
tiresome, I will endeavor to describe each 
principle separately and in brief paragraphs. 

1. Select the houses yom expect to do 
business with and stick to them. At first 
glance this may appear to the reader super- 
fluous. “Naturally,” he will say, “everybody 
does that to begin with.” Everybody 
should, but seldom does. The new mer- 
chant rarely-comprehends the importance of 
such a step. Never would he believe, even 


if approached on the subject, that his very 
future depends upon this selection, 

If the‘ wholesaler or manufacturer he in- 
tends to buy from carries good reliable lines 
of merchandise and at reasonable prices, 
naturally the lines he, the retail jeweler, 
would carry will be good, reliable and rea- 
sonable. If the wholesaler is progressive 
and up-to-date, keeping in touch with the 
demands of the public, the retailer. will re- 
flect the same policy and his store will be 
known as “up-to-date.” Then again, if the 
wholesaler follows a careful financial policy 
and pays his own bills promptly, he is able 
to carry a larger assortment, always able to 
fill hurry calls from stock instead of first 
ordering from factory, thereby causing many 
delays. Too, in case of “dull” business, 
when the retail merchant must appeal for 
a few days’ grace in paying his bills, the 
“good” wholesaler will readily grant the 
extension. On the other hand, if the whole- 
saler is himself pressed it is natural for him 
to make demands upon his debtors for im- 
mediate payment. 

2. Buy from as few houses as possible. 
The importance of this principle cannot be 
Overestimated. It is my belief, had I a 
small or medium sized establishment, I 
would confine my business to one sterling 
silver house, one silver plated house, one 
ring house, one watch house, one clock 
house, etc., etc. I would then ask the ring 
house and the silver house and the jewelry 
house to confine their line to me, doing 
away with a great deal of harmful competi- 
tion, thus insuring a fair profit on the mer- 
chandise enabling me to give my customers 
the good service that they rightfully demand. 

This, however, is not the only benefit to 
be derived through a policy as outlined 
above. Limiting your buying to a few 
houses your purchasing power becomes 
greater. The jobber and manufacturer will 
show greater appreciation of your account 
by giving you better discounts, more adver- 
tising matter, a chance to buy the “close- 
outs” that appear in their lines from time 
to time, and what is by far more impor- 
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HAW KES 


Dealers—We are now in position to take care 
of all your needs on the famous 





Hawkes French Dressing Bottle | tgerzrei'Gias | 


ass 
During the latter part of 1920, owing to the ever-increasing demand for Sterling Silver- 
hi lar Hawkes French Dressing Novel hich 1 Mounted Glass 
this popular Hawkes French Dressing Novelty—which serves as a perfect Sessmnet tank 
recipe, a convenient mixer, and an attractive table service—we were unable Glass 


to supply our customers with as many of these as they desired. We have Decorated 

: : Enameled Glass 

just completed arrangements, however, whereby our output will be greatly ieaien Geen 

increased in the future, and we hope to be able to meet fully all demands _ Desk Sets 

of the trade during the present year. Cigarette Boxes 
Monograms 

Dealers should send in their orders now for sale during the coming spring oa — al 


salad season. Remember, we are the originators and exclusive makers of Colored Glass 
these bottles. Old English and 
r Irish Glass 
Prices range from $1.50 upwards. Period Glass 
Odd Matchings 


a Se Cet 


=a «>>. 
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Inventors and Paten- 


T. G. HAWKES & CO., Coming, N.Y. | theft als 


Mixing bottle. 
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PIERCED ORNAMENTS 
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14K Red _ 560 72 our 1921 
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Fi ilies for leas SIMSON BROTHERS “128 Cena and o York 
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WESTERN TRAY & CASE CO. 


Established 1864. 
427-429 Plum Street CINCINNATI, OHIO 
—MANUFACTURERS OF— 
Jewelers’ Show Case and Window Display Trays 


Wholesale Jewelers’ Telescopes, Trays and Cases 
Window trimming silk plush, 24”, 27”, 36”, 50” wide. All colors in stock. 
Our New 1921 Catalog and Price List is ready for distribution. 
No. 84. Ind. Bracelet Watch Trays Shall we send you one? 
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tant, “in time of need he will be your 
friend indeed.” I will illustrate the point 
by the following example: 

Jones bought $20,000 a year. He had 
100 creditors (see the list of failures and 
you will find I do not exaggerate when 
I speak of 100 creditors for one jeweler). 
His past experience showed that by the 
first of January he would be able to pay 
his bills. The unexpected happened, when the 
first of January came, due to adverse work- 
ing conditions in his town, he found him- 
self with but one-half the needed amount. 
What does he do? He sends a check for 
$100 to each of his creditors “on account.” 
The check is sometimes’ returned. More 
often it is kept and, a few days later Jones 
is the recipient of a letter asking him for 
balance that is “long past due” and which 
remains “long past due” for some time to 
come. & 
The creditor then becomes impatient, the 
salesman is instructed not to call on the 
debtor and if he does Jones is made to pay 
more for the goods. The rating immedi- 
ately changes from “good” to “slow,” good 
houses no longer call on Jones and when 
Jones sends in an order to a new house, 
shipment is delayed or his order never filled. 

Smith’s business, too, was not up to par. 
Smith, too, owed $20,000 and found himself 
with half the necessary amount but Smith 
had only 20 creditors and could send $500 
“on account” instead of $100 as compared 
with Jones. The amount sent to each cred- 
itor was much appreciated, showing good 
will on Smith’s part and Smith, being a 
large buyer, his account was given better 
consideration. The fact that he did not pay 
his bill in full did not affect his standing 
with the creditor house. 

3. Buy in limited quantities and buy often. 
By following this rule you will always have 
fresh merchandise, your cases will not be 
filled with large quantities of goods that 
you thought would sell but proved the con- 
trary, your investment will naturally be 
smaller and the turnover greater, which in 
turn, means increased profits. Your bills 
being ‘smaller, often you may be enabled 
to anticipate payment, thereby adding an 
unexpected profit gained by the taking of 
an extra discount for anticipation. 

4. Discount your bills! Much has been 
said and written on this painful subject. The 
very fact that it is foremost in the minds of 
speakers and magazine writers on business 
topics indicates both the importance of the 
principle and the lack of followers. If your 
purchasing power is but $1,000 a year, dis- 
count your bills! You will gain money, 
reputation, credit. The hanks will give you 
a loan when you need one, the salesman will 
seek your business, better houses will want 
to deal with you, giving you an opportunity 
to buy better goods at better prices. Your 
mind will be free for your business, there 
being no financial worries to distract your 
attention, and what is more important than 
all else from the business point of view, 
your bank balance will show an added re- 
ward, far above your expectations, for an 
effort that should be a part of every mer- 
thant’s “business religion,” the effort to 
dis¢éount your bills. 
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The New Store of Ed. H. Hufnagel, 
One of the Largest in the 
State of New York 














LLUSTRATED below is the very at- 
tractive new store front of Edward 
H. Hufnagel, Mount Vernon, N. Y., the 
well-known vice-president of the American 
National Retail Jewelers’ Association. 
This store is really one of the most preten- 
tious in the State. The main store is 90 
feet deep, the frontage being 50 feet. Mr. 
Hufnagel’s office extends 15 feet beyond the 
store line. The idea was to make the estab- 
lishment a veritable gift shop, where suit- 
able gifts may be obtained at prices to suit 
every purse. 
The fixtures and furnishings are all solid 
mahogany and practically new, as it is the 


gives much of his time to the promotion 
of the general welfare of the jewelry in- 
dustry. There is no better-known mer- 
chant in Mount Vernon, where he is held 
in high esteem owing to the civic interest 
which he takes in the home town. 

This beautiful large store is the develop- 
ment of a small watch repairing business 
started by Mr. Hufnagel’s father, 36 years 
ago. The business was taken over by Ed- 
ward Hufnagel in 1900, when the store oc- 
cupied half of a 25-foot building, which 
was 60 feet deep. By honest service and 
enterprising business methods the firm has 
expanded until it is now one of the leading 





ATTRACTIVE FRONT OF THE NEW STORE OF ED, H. HUFNAGEL, MT. VERNON, N. Y. 


firm’s policy to dispose of obsolete furni- 
ture and keep the store always attractive 
and up to date. 

The stock carried is very varied, in- 
cluding, besides a regular line of jewelry, 
a large assortment of silverware, lamps, 
cut glass, fancy glass, stationery, leather 
goods, fans, clocks, etc. The diamond, 
watch and jewelry departments are espe- 
cially noteworthy in the choice selection of 
merchandise of the highest grade. The 
watch, clock and jewelry repairing depart- 
ments are equipped with every modern de- 
vice for the expeditious rendering of first- 
class service. 

Mr. Hufnagel has always been an en- 
thusiast for system, which he has applied 
to his own business in a manner to secure 
the highest efficiency. A firm believer in 
the power of advertising, he has succeeded 
in keeping down the cost of doing business 
by increasing the turnover. An average of 
10 inches of newspaper space is used every 
day in the year. Besides the large regular 
clientele in Mount Vernon, the store draws 
on several adjacent cities. 

The show window displays are always in- 
viting and dignified. Mr. Hufnagel him- 
self is a serious student of business and 


establishments in New York State. Two 
watchmakers and a clock repairer are con- 
stantly employed. Mr. Hufnagel is a mem- 
ber of the Mount Vernon Chamber of Com- 
merce and never loses an opportunity to 
advance the interests of his home town. 








“What you don’t know won’t hurt you,” 
observed the Sage. 

“And, on the other hand, what you don’t 
know won’t help you much,” commented 
the Fool—Nashville Tennesseen. 

* * * 

She: “So you’ve gone back to smoking?” 

He: “Yes. It takes an iron will to quit, 
and I’m no Roosevelt. Are you still keep- 
ing up your diary?” 

She: “No; dropped it some time ago. I’m 
no Margot Asquith.”—Boston Transcript. 
‘Se a 
A colored gentleman named Joshua John- 
son was arrested for making whisky. When 
his case was called the Judge jokingly 
asked him if he was any relation to the 

Joshua that made the sun stand still. 

“No sah,” replied Joshua, “I’se no “lation 
to dat guy, but. I’se the real and ’riginal 
Joshua that made “de “nidonshine.”—Boys’ 
Life. 
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Big Values in CUCKOO CLOCKS 


In Stock Ready for Immediate Delivery 


No. J. C. 105 Miniature Clock, height 6% inches, 2%4 inch dial, carved 
and ornamented case of walnut .wood, natural finish, winds by 
weights, brass works. A fine article for premium use. 
Per Dozen, $7.50 
o. J. C. 125 Cuckoo Clocks, height 1714 inches, width 13 inches, 4% 
inch dial, half hour strike with cuckoo, winds with weights, white 
ivorized hands, with figures, fancy carved heavy walnut case and 
pendulum. The best buy in cuckoo clocks. Each................ $6.75 


Send for the SHURE WINNER Catalog No. 93 


This new book contains many exceptional offerings in new pat- 
terns in gilt and French Ivory clocks; also jewelry, watches, etc. 
Included are hundreds of special items offered at prices lower than 
you would naturally expect, and can be found in no other catalog 
but this. 


N. SHURE CO. Pretain se. CHICAGO, ILL. 









































NOW =wie: the tourists and vacationists start ac- 


tivities, is the time to feature Traveling Clocks for rapid, 
profitable sales. 
AND. HERE IS REAL VALUE 
The clock: Swiss Movement, 8 Day, 11 Jewel; White ) 
face, radium dial, gold rim. 
The case: Folding, of Black Morocco or Genuine $18 00 
Fluffed Lamb in Blue, Gray, Tan or Brown; Gold ° 


Tooled, lined with moire silk. 
Mail Orders promptly executed 


THE HERALD NOVELTY COMPANY, Inc. 


Manufacturers of 


50 West 17th Street 9-505, Ciscr, New York City 
Silverware Rolls 



















There is durability and good workmanship in our 


Sample Cases, Trays and Trunks 








Agents for “Faber Utica” Trunks 








No. 2121-2—Stack Case 


Malia Lae «= HULPCkert Manufacturing Co. sip ttaaiaae dd 


9 Maiden Lane 
New York PROVIDENCE, R. 1. San Francisco 

















J. ROGERS SILVER CO. 


MANUFACTURERS 


Silver Plated Hollowware 
Jobbing Trade Only Solicited 
13-15 LAIGHT STREET NEW YORK 
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How to Make Your Own 
Show Cards 





advertising pages. 





Written Expressly for The Jewelers’ Circular by A. G. Sten 


Author’s Note.—In learning how to make your own show cards, please remember that 
you must do some practice work first before you can. make your combination of letters 
and produce your first show card, Use the illustrations from’ Tue JEwELERs’ 


C1RCULAR 

















(Continued from issue of May 25) 
PART IV 


The Practical Use of Speed Pens 


THe field of hand lettering and drawing 
is frequently a limited one for the 
average person, not so much because of a 
lack of ability—nor from lack of interest 
and initiative—but the media used, with 
the exception of the pencil, are extremely 
dificult to handle without considerable 
practice. 

This ‘applies with particular force to 
hand-lettered work, in which the brush and 


A 





Fic. 1 


pen—both difficult for the beginner to 
handle with facility—are the principal in- 
struments. Lettering and drawing success- 
fully with speed pen lies largely in the de- 
sign of the peculiar nibs and in the fountain 
arrangement, which has largely solved 
many problems. 

These two arrangements in combination 
control the thickness of the line, and pro- 
duce a uniform flow. So the first lesson is 
robbed of its dread, and the first work of 
this kind with liquid media is clean-cut and 
good to look at, crowning the beginners’ 
early attempts with enthusiasm. Sugges- 
tions as to the possibilities of these letter- 








FIG, 2 


ing and drawing speed pens are given here. 
Careful study will reveal the vast field 
that is in this way presented to both the 
Professional and amateur card writer. 

In general appearance the pens are prac- 
tically like the ordinary steel pens—with 
these differences: (1) Instead of the usual 
points, the nibs consist of two hemispherical, 
flat.surfaces, with a fine split between them. 


Together they form a perfect circle, so 
that whenever the pen is placed on paper it 
preduces a solid circle of ink or color; if 
it be drawn along, a solid, uniform line, 
with those perfectly rounded terminals so 
difficult to obtain with other instruments, 
will be made. 

(2) The pen has an ink reservoir which 
holds sufficient ink for a stroke of consid- 
erable length, and renders unnecessary fre- 
quent dipping in the ink bottle. The 
makers of these pens give the following di- 
rections, easily remembered and easily ap- 
plied: 

(1) Use any ink, preferably India ink; 
or water colors. 


Analysis of Gothic Lower Case 


abcdefghijklm 
noparstuvwxyZ 
abcdefghijklnn 
NOPOSTUVWXYZ. 














Gothic Capitals and Ciphers 


ABCDEFGHUKL 
I2Z3456789$ 


THE GOTHIC ALPHABET 











(2) Use fairly smooth paper or Bristol 
board. 

(3) Paper should be kept squarely on 
the table, turned slightly to the right. 

(4) Dip the pen deep enough to fill the 
reservoir. 


(5) Rest the ‘underside of the nib on 
the bottle neck to drain off surplus ink. 

(6) Place the bill of the pen flat on the 
paper. 


(7) Draw all lines downward, or from 
left to right, with full-arm movement. 

(8) Rest at the beginning and ending of 
each stroke to assure rounded terminals. 

(9) Press firmly on the pen. This gives 
uniform line thickness. 

(10) Study the forms of letters from the 
charts supplied on these pages. 

(11) Analyze each letter, and note espe- 
cially the direction of each stroke. 

The accompanying illustrations show the 
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position in which the pen should be held to 
obtain the best results. 

Fig. 2 shows the correct position of the 
pen; the bill is flat on the paper. Use a 
full-arm movement. The fingers and the 
wrist should not be used at all. This is very 


Qe —<—<— 


FI ae 


) 


i Fi uggqestions 


or the 


JUNE 
BRIDE 


(4 
Se ww Se 
A JUNE CARD 


important. Pressure on the pen will cause 
the writing fluid to flow, and will make the 
line uniform. 

It is well to practice strokes in all direc- 
tions, and adhere to the same practice stroke 








MASVNIT 


L 
KE 
KI Ml 

ES -. & 











AN ODD EMBLEM CARD EASY TO MAKE AND 
ATTRACTIVE IN APPEARANCE 


as directed in the first lesson with the text 
pen, but remember always to draw the lines 
down or from left to right. 

Never push the pen. 

With these pens you will find that after 
some practice almost any kind of a card or 
design may be executed with little diffi- 
culty. 

A well-known make of speed pen is dis- 
tinctively effective in conventional design, 
poster work, blacks and whites, and strong- 
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_| JOHNSON BROS. 


Manufacturing Jewelers 
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—- that command admiration. 
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Ask your jobber for them. 
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= = Rings All Hand Pierced in Platinum and 
= = Sold to Jobbers Only 

= = 100 West 21st St. NEW YORK 











NOTICE! 


Reduction in Prices 


A package of your repairs sent to us is your 
assurance that it will be taken care of ina prompt 
and efficient manner—a fact not to be overlooked 
in making your repair department a real asset to 
your business. 

We carry a full line of gold and platinum 
mountings, also jobbing stones. 

Repairing a Specialty 
Send for a Price List. 


WILLIAM J. ORKIN 


Manufacturer of Platinum and Gold Jewelry 
373 Washington St. Boston, Mass. 





Belais 18K White Gold. 





Breslavsky Bros. 
64 Fulton Street New York 








E Made in 14K White and Green Gold, also 
= 
= 
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NESTED WOOD BOXES 


LOCKED CORNERS 
LIGHT & STRONG 








FOR 
PARCEL POST 
OR 
EXPRESS 
ALWAYS IN STOCK 
VERY USEFUL 
FO RNS 


Arrow Manufacturing Co. 


77-89 Wooster Street 
New York City 





















Manufacturers of all kinds of prong i su x 12% rt ¥ SP SCIAL Gaus TO 
F. W. PETERSON CO., 18 Greene Street. New York 
Jewelry Boxes, Locked Corner Boxes, Turned Wood Goods 








Cases, 
Display Trays, 
etc. 


j\ MILLER & RICK 
+,’ Electro-Plating and Coloring 


Mesh Bags Repaired and Refinished 
Jewelry and Silverware Repairing 


ras yene 43 John Street, New York City 
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line pen and ink work, and the pens may be 
utilized very strikingly i in water color work. 

The speed pens are made in six styles, 
Nos. 1, 2, 3 and 5 have the round nibs and 


BRIDE'S 





NEAT AND CATCHY 


are the most used and recommended. No. 6 
and Ne. 7 have rectangular nibs and are best 
fitted for the drawing of shaded lettering by 
single strokes. After you have mastered the 





Dutcu 
| Kepropuctiony 


ANOTHER EXCELLENT USE MADE OF JEWELERS’ 
CIRCULAR ADVERTISING ILLUSTRATIONS 


handling of these pens you will find there is 
no limit to their uses. 

The Gothic alphabets in the accompany- 
ing charts are self explanatory and a very 
popular style of letter although very simple. 
"The border around the alphabets are also 
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Three-Minute 
Selling Talks 


Written Expressly for 
The Jewelers’ Circular 


























A Window Presentation of Pearls 
A SOMEWHAT striking yet very simple 

display was noticeable in the front 
windows of an Albany jeweler who devoted 
this space entirely to an exhibit of pearls. 
Three excellent strings of pearls were ex- 
hibited at the fore part of the window and 
back of each string was a very clear French 
mirror. A small placard supported by a 
neat upright served to hold a card lettered 
as follows: 





Pearls matched as evenly as the reflec- 
tion of the original in a mirror. 











* * * 


A CLEVER eye catching and attention 

arresting window display was that used 
during the past week by The Pearl and 
Diamond Store, 125 West Ocean boulevard, 
Long Beach. A bright and shiny telephone 
instrument with yards of bright green cord 
wrapped about its base furnished the center 
piece for an attractive display of rings, 
engagement rings, diamond rings and the 
like. A neatly lettered placard before the 
telephone instrument bore the inscription: 





“Just Like a Telephone— 
One Ring After Another.” 








The Pearl and Diamond Store is one of 
the largest and most exclusive jewelry 
establishments in Long Beach and makes 
a specialty of special settings for handsome 
stones of all kinds. 

* Ok OO 
Special Silver Pieces 

MAYY times the featuring of some special 

or particular article in silverware, as 
well as in other lines, will win favorable 
consideration from shoppers who attracted 
by the one single piece exhibited will be in- 
pired to make its purchase whereas if it 
were exhibited as part of a complete set the 
desire might not be so intense. Sometimes 
four or five single or special pieces can be 
displayed with success. As an illustration 
of this consider the window and selling ef- 
fect obtained by one alert jeweler who took 
as several articles to feature a tomato 
server, sugar spoon, jelly server, cake server 
and oyster fork. In the window he included 
a scale balance, On one side the tray was 
loaded with one specimen silver piece of 
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each of the above designs while the opposite 
side was weighted with silver coins rep- 
resenting their value. Arranged about the 
window were other single pieces but of dif- 
ferent designs. An artistic placard was also 
included with this wording: 





ORE than worth their weight in 

silver. As gifts these special sil- 
ver pieces put the balance in favor of 
thoughtfulness, happiness and satisfac- 
tion, 











* * * 
A Wedding Ring Display 
AN effective layout for a June window 
display can be built on the idea fol- 
lowing which in a smaller degree was car- 
ried out by one jeweler. The exhibit is 
arranged solely for the purpose of bringing 
to the attention of all passers-by the wed- 
ding ring stock of thepjeweler and service 
as a good opportunity to effectively impress 
shoppers with your facilities to provide the 
later type of wedding rings found in the 
carved and stone set variety. 

This window is arranged by first secur- 
ing a large ring measuring two or three feet 
in diameter. One made from either metal, 
cardboard or wood. This ring can be 
gilded or enamelled white. Within this 
hoop, which should be arranged against a 
dark background or allowed to lay flat on 
the window floor, a series of specimen 
wedding rings are arranged to represent 
in calendar form the days of the month. 
In brief, inside of this large ring are to be 
found thirty smaller rings, the first one 
containing within its circumference the 
figure one and the next one the figure 2 and 
so on up to the last one which contains the 
figure thirty. This arrangement can prove 
very attractive in gaining attention. 

The sales value of this particular layout 
is found in the inclusion of a placard let- 
tered to read as follows: 





Wedding Rings—Carved and Plain— 
for the June Wedding Days 











* * * 
Color as a Selling Factor 


Winpow interest on the part of men 

can be stimulated to some degree in 
the featuring of various favorite colors in 
the way of displays. For example, a man 
whose favorite color is purple would nat- 
urally stop to inspect the window wherein 
the articles offered more or less ran to a 
purple color. The same holds true of blue, 
green, yellow or any other color. The 
jeweler possessing one or more windows, 
and who is desirous of keeping them fresh 
with different attractive layouts, can devote 
a whole series to such colors. A sign can 
be included reading: 





Is This Your Favorite Color? 














best produced by the use of the speed pen. 
Pen No. 2 is the best size to use for 
ordinary work. Should a finer letter be de- 
sired No. 1 pen should ‘be used. 
Nos. 3 and 5 are for very strong effects, 
larger work or posters. 


Surrounding this sign the entire window 
can be devoted for one week to rings, stones, 
pins and all, sorts of articles of blue. color. 
The next week to red; the. week following 
to orange, and-so°on, week After week, un- 
til all colors ‘of*the rainbow are exhausted. 
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NECKLACE CLASPS 








Made in 


Platinum 


18Kt Belais W.G. 


Platinum plate 


14kt W.G. CC 4 : > ( Si 4% ix ». > =) 6 + <se > » ( fem 3 a = Ih . 
14kt Green Gold was ” Ut \\ reques 


Jobbers Only 





Prices, or sample 
package on 











247 N.J.R.R. Ave. LHE EUREKA JEWELRY CO. 


NEWARK, N. J. 




















American Art Enamelers 
ENAMELERS 


on Dials, Watches, Vanity Cases 


Work of the Highest Grade 
315 Fifth Avenue New York 


BEN. F. SHUMSKY MAX SHUMSKY 





A very fine 834 Ligne 15 jewel movement fitted in a 
14 Kt. White Gold, hand made ribbon case with a 14 Kt. 
buckle and snap. Guaranteed excellent timekeepers. 


Complete $16.50 
ORIENTAL WATCH AND DIAMOND CO., INC. 


225 Fifth Ave., New York City 

















Established 

















41 years of 
satisfactory 
service to an 
increasing 
number of cus- 
tomers 








Fair Prices 


Goods of 
Quality 


x Meiden Lane 


1879 | Zoe 


Our §facili- 
ties for de- 
signing and 
manufacturing 
are at your 
service on re- 
quest 








Fraternal 
Emblems 


Medals and 
Class Pins 


Fire and Police 
Dept. Badges 








HIGH GRADE. 
PLATINUM 


MOUNTINGS. 
YAPPELLI 


108 FULTON ST. 


MAKERS | 
OF THe | 
/ CUPID 
ENGAGEMENT | 


PAT. PENDING 


BROTHERS 


NEW YORK, N.Y. 





R. J. HILLINGER & CO. 


10 South Wabash Avenue CHICAGO 
MANUFACTURERS OF 


Silk Watch Guards — Silk Eye Glass Cords 
Silk Fobs pa Silk Cords for Beads 


FinjE Dl ATIANIAA ikwitlt ‘ 
i C FLAILINUM JEWELRY 


{) ESIGN 





Will be represented on the Pacific Coast by 


Mr. JULIUS WISE 
Mutual Bank Bidg., San Francisco, Calif. 
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Striking the Correct Note 


of Appeal 
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roo many merchants think that the dis- 

play of words and pictures in newspa- 
pers is advertising. Advertising is not 
merely spending money for newspaper 
space. Instead, advertising, successful ad- 
vertising, is the accomplishment of definite 
purposes. It is the result of careful thought 
and analysis. Successful advertising be- 
gins further back than the purchase of 
newspaper space. And right here lies the 
reason for so much failure on the part of 
advertising copy to produce results. Too 
many merchants prepare their advertising 
copy without any thought or preparation 
before hand. They put it off until the last 
minute and then jump into it without the 
least idea of what they are going to put 
into it. They do not first analyze their 
merchandise, and endeavor to uncover the 
thing about it the customer wishes to know. 
Because of this, their “Copy” lacks the 
most important element of successful 
“copy”—the point of contact. 

The preparation of successful advertis- 
ing copy necessitates much thought. The 
advertiser should first make a careful an- 
alysis of the product he wishes to adver- 
tise. _He should have .a definite, compre- 
hensive and accurate knowledge of the prod- 
uct—just what it is, what it will do in the 
hands of the customer, what feature or fea- 
tures about the product, its manufacture, 
appearance, uses, quality, and price, that 
will make an appeal to the customer and 
create a desire for it. In other words, he 
must find the point of contact between his 
product and the group of people he wishes 
to reach. He must know every feature of 
his product in order to secure the argu- 
ment that will connect his product with the 
wants and desires of the buying public. 
Right here lies the fine art of preparing suc- 
cessful advertising copy—to find the point 
of contact between the product and the cus- 
tomer. Getting the right point of contact 
means finding the specific appeal that will 
create a desire for your product in the cus- 
tomer. This is the final test of successful 
copy. 

In order to find the point of contact, the 
advertiser must have a knowledge of the 
motives that prompt the act of buying on 
the part of the public. For it must be re- 
membered, that behind every decision to 
buy, each individual has one or many mo- 
tives. 

Underneath the ever changing methods of 
business stand the fixed motives of men. 
Ever since the early ages when men ex- 
changed necessities one with another, the 
reasons for the exchange have always been 
the same. Although civilization has con- 
tinually advanced, the foundation motives 
behind the desire on the part of the in- 


dividual for a thing, have remained the 
same. 

Now advertising would, indeed, be a 
very simple task if it were possible for 
the advertiser to read the individual human 
mind and determine each individual’s wants 
or desires, and know precisely how to ap- 
peal to the individual’s specific wants. But 
the advertising. man does not possess any 
supernatural power that gives him the 
ability to scan a multitude of people and 
determine the wants of each individual, or 
the argument, the point of contact, that 
would avail in each particular case. So 
far as the individuals are concerned, the 
advertiser is at sea as to what argument 
will furnish the connecting link between 
his product and the individual; therefore, 
we must accept conditions as they are. 

While it is true the advertising man does 
not possess the ability to read the individ- 
ual human mind and determine the exact 
argument he can use as a connecting link 
between his product and the wants of the 
individual, and thus secure a perfect point 
of contact, so far as the individuals are 
concerned, but we do know that, through- 
out the ages, there has always stood certain 
fundamental elements which have been re- 
sponsible for the wants of mankind. Be- 
hind every decision to buy there is one or 
more motives that are the result of the 
wants of mankind created by the funda- 
mental elements of life, such as hunger, 
self-preservation, gain, comfort, pride, love 
and pleasure. One of these elements is re- 
sponsible for the motive that creates a de- 
sire on the part of. mankind to want a 
thing. That is, these elements are respon- 
sible for the motive that creates a desire 
on the part of mankind to want a thing. 
That is, these elements are _ respon- 
sible for every blend of human motives that 
prompts buying. These vital human mo- 
tives of the buying public are the main- 


springs of action and when the advertiser . 


touches the proper motive with his adver- 
tising appeal, the copy is sure to produce 
results. 

Now, the aan problem is:—how can the 
advertising man make the best of the ex- 
isting conditions and how can he make the 
best use of what he knows in preparing 
successful advertising copy. 

The very first thing to do is to carefully 
chart the various motives that prompt buy- 
ing. Knowing the fundamental elements 
of life that are responsible for the motives 
to buy, it is a very simple task to chart the 
various motives that prompt buying. 

These vital motives may be roughly 
classified under seven headings, and every 
blend of human motives which prompt buy- 
ing can be classified under these headings. 


That is to say, that behind every purchase 
you will find one or more of these mo- 
tives. 

I. Utility, necessity, benefit, serviceable- 
ness, advantage, usefulness, etc. 

II. Money, money saving or money gain, 
economy. 

III. Pride, emulation, comfort, ambition. 

IV. Love, affection, passion. 

V. Enjoyment, pleasure. 

VI. Foresight, caution. 

VII. Self-indulgence—as luxury, vanity, 
ease, appetite, etc. 

Every conceivable product can be sold 
by appealing to one or more of the above 
motives. 

The above chart will aid the advertieie 
in his hunt for the point of contact, the 
connecting link between his product and 
the customer. The advertising man, in 
looking for the point of contact,: should 
first scrutinize the product he is going to 
advertise, and then determine what class 
or groups of people afford the largest pos- 
sible market. He should uncover the most 
outstanding feature there is about the 
product—its manufacture, appearance, qual- 
ity, utility, price, what it will do in the 
hands of the customer that will create 
an interest and a desire in the groups of 
people to whom he is going to direct his 
appeal. As soon as he has decided what 
specific feature about his product is the 
most outstanding, then he should take the 
chart of motives and determine which mo- 
tive to direct his appeal to. Then he must 
determine by what argument he can con- 
nect his product with the wants of the 
group that will make a straight line of: 
appeal between them. In short, he must 
find the point of contact between the 
product and the prospective customer. Ad- 
vertising copy that goes a begging among: 
a multitude of persons to whom it is di- 
rected, the point of contact has been 
missed. The connecting link is missing and 
it lacks the pulling power. 

In analyzing the product, the advertiser 
should view the product from the custo- 
mer’s viewpoint. The customer is interested 
only in what the product will do for him. 
Show the prospective customer that it is 
to his own interests to buy your product. 

The particular motive to which you 
should direct your appeal depends, first on 
the product, and second, on the class or 
group of people to whom you direct your 
appeal. With these various motives in 
mind, the advertiser should take his 
product and after a thorough analysis, he 
will determine what feature of the product 
will make the strongest appeal—the point 
of contact. If, for example, the adver- 
tiser is going to offer some _ standard 
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Retail Advertising Department. 


product at a reduction in price for a 
limited period, the price appeal would be 
the biggest appeal and the copy should be 
directed to the money saving motive, 
although the copy would also dwell upon 
the quality and utility of the product as well 
as price, playing up the price appeal 
er. 

“he if you were advertising shoes to the 
farmers, you would direct your appeal to 
the utility motive by playing up the fea- 
tures of strength and wearability. On the 
other hand, if you were advertising high- 
class women’s dress-shoes to the better-to- 
do class of women in your community, you 
would direct your appeal to the pride mo- 
tive, playing up the style and appearance of 
the shoe, with a few remarks regarding the 
wearability. If you wished to advertise a 
line of high grade phonographs to retail at 
$100 to $250, you could not appeal to the 
money motive, because you are not offering 
a money saving opportunity, nor could you 
appeal to the utility motive because the 
phonograph is not a necessity, but you could 
appeal to the enjoyment and pleasure mo- 
tives, or Love-of-Home motive, and secure 
big results. 

The advertiser may, however, appeal to 
more than one motive in his advertisement, 
always playing up the biggest appeal strong- 
est. For instance, in advertising a kitchen 
cabinet, the advertiser may appeal to the 
self-indulgence motive, the utility motive 
and the money motive—all in one adver- 
tisement, bringing out each appeal strongly 
so that they will attract and create interest 
in the reader no matter which motive ap- 
peals to him the strongest. 

All products fall into four classes and it 
is important in analyzing your product to 
determine into which class it falls. This is 
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important because upon this fact depends 
the ruling tone of your advertising copy. 

If your product, or the article you wish 
to advertise, is one similar to commodities 
that are in habitual use, such as soaps, cof- 
fees, cement, canned goods, paper, tobacco, 
etc., you must present some feature of the 
product others have overlooked; or some 
new feature not found in competing brands. 
It may be a new method of manufacture, 
or some other feature. Then you must suc- 
ceed in stamping the name of your product 
upon the minds of the public more strongly 
than your competitor by persistent adver- 
tising so that when the public has need for 
a product similar to yours, they will un- 
consciously think of yours. Then if your 
product is something entirely new, some- 
thing the public has never felt the lack of, 
something for which a market is created, 
then your problem is to convince the pro- 
spective purchaser of the desirability of 
your product. What line of sales—argu- 
ment—your point of contact that will con- 
nect your product with the prospect, will 
depend altogether upon the nature of the 
product. This will be determined after you 
have made a careful analysis of the product 
and have determined to what motives you 
should direct your appeal. 

Your advertising copy must show the 
prospect the advantages of possessing your 
product, and to make him feel the disad- 
vantages of being without it. You must 
convince him of the possibilities of greater 
profits through your product, or show him 
how the product will enable him to save mon- 
ey, or your copy must appeal to the pros- 
pect’s pride and ambition, to his love and 
affection for his tamily and home; or it 
must show the prospect that the possession 
of your product means- added comfort, 
sume new satisfaction, some new pleasure; 
or it may appeal to his vanity and self-in- 
dulgence. What line of attack, what argu- 
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ment you may use that will make a straight 
line of appeal between your product and 
the prospective purchaser will depend upon 
the very nature of the product, and it is up 
to the advertiser to determine first, what 


outstanding feature there is about the 
product that will furnish the point of 
contact, and then he may easily de- 
termine to what motive to direct the 
appeal. 


Should the product you wish to advertise 
be new on the market, yet the same time is 
one that meets an existing and evident want 
and a market already exists, then your ad- 
vertising copy needs only to explain, de- 
scribe, and picture your product, convinc- 
ing the prospect that your product is just 
what he has needed and desired, bringing 
out in your copy why your product fills that 
want. 

There is still another class. If your 
product requires a change of habit or its 
uses cause an inconvenience of any kind, 
your copy must show the prospect the ad- 
vantages or benefits derived by the change. 
Your copy must show the reasons why and 
advance convincing arguments in their fa- 
vor. 

Now the advertiser in preparing success- 
ful copy, must first analyse his product, and 
determine the most outstanding feature that 
will furnish the connecting link between his 
product and the public. Then he must de- 
termine to which motive this outstanding 
feature will appeal most strongly, and then 
he must note into what class his product 
falls. 

When he has completed this analysis, he 
is then ready to prepare his copy and only 
then. This analysis of the product forms 
the only foundation upon which to build 
successful advertising copy. It furnishes 
the connecting link between the product 
and the public and makes the advertising 
copy pull. 
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£* the request of Mr. Van Erp, who is 
to represent the Peoria Horological 
School at your Council, to give my views 
as to the best possible initial movement 
that could be brought about through this 
meeting, I will try briefly to state what I 
consider the greatest need to put horologi- 
cal schools of America on a better educa- 
tional basis. 

Though we today have numerous horo- 
logical schools distributed over our coun- 
try, there has been a great lack of proper 
educational methods, as there never has 
been an elementary course of instruction 
that has been fundamental and _ practical ; 
so far it has been a free-for-all sort of a 
system and was only based upon the in- 
dividual’s idea as to what were practical 
ideas or methods. Therefore, there have 
been a great number of so-called methods 
in the various schools, some practical, and 
some apparently used without any judg- 
ment or reason; and the student who has 
taken up this work, has been mostly 
stunned by the diversity of ideas, and has 
found it very hard and difficult, rather than 
the simplicity that should be always ap- 
plied in trying to teach beginners of any 
profession. 

Furthermore, the watchmaking or watch 
repair, as it should be called, is changing 
from one epoch to another, and this, also 
is a baffling thing to most students; as 
when they go to their watch repairer and 
ask him what is the proper method for 
them to start as a student, he very often 
starts out by telling them that they must 
serve apprenticeship for several years, and 
possibly want him to be a porter in a 
store for a number of years, and then when 
he begins, even then he does not know or 
have any guarantee whether he will come 
out a watch repairer, an engraver, a jeweler 
or an optician. 

This is one of the ridiculous things of 
the present age, that has got to be set 
aright, as we all know in this age of special- 
izing, that optics have absolutely no place 
in the same category of training that a 
watch repairer or a jeweler has. First of 





all, there must be an absolute distinction, 
for a man cannot be competent in all these 
lines of work. Therefore, I consider that 
one of the first points of this board should 
be to make the proper distinctions. 


(1) The trade of journeyman watch re- 
pairer. (Not watchmaker.) 

(2) The journeyman clock and _ chro- 
nometer repairer. 

(3) The journeyman jeweler. 

(4) The journeyman engraver. 


Therefore, these are some of the things 
that should be brought about by this board 
to try to formulate a plan for a student 
who might want to take up any one trade 
that he should feel himself most fitted for, 
and see that he specializes in that line alone 
and do away with this idea of trying to 
be a master of all these; as any one of 
these trades will be found of great value 
to any student, and a trade that he will 
always be proud of, and one in which he 
will always find plenty of demand for his 
service. 

Possibly it would be well to define here 
in a brief way, what would be required of 
a student who wanted to take up any one 
of these trades. We will take, for instance, 
first, the watch repairer—what should his 
duties be at this present age? With busi- 
ness commercialized and systematized as it 
is, it is absolutely out of the question for 
him to be required to make many of the 
parts of the watch, as all material is to be 
supplied just as liberally as they are in the 
automobile industry, or any other. And it 
is absolutely unreasonable to ask a person 
to make any or just minor parts of a watch 
today. The important thing that he should 
know is to thoroughly understand how 
to take down a modern watch and 
put it together again, to adjust escape- 
ment, to possibly replace jewels, staffs, 
main springs, and other small parts, and 
to understand how to thoroughly clean and 
oil and regulate. These are the important 
duties of a watch repairer today. If he 


thoroughly understands this, understands 
the different models of watches and clocks, 





and is competent to readjust them so as 
to give accurate time, he is all that any 
good retail jeweler will require of him, to 
pay him a good journeyman’s salary. 

But if this man shows talent for higher 
work, and the proper inclination to take 
it up, he should be encouraged to go to a 
school where they teach all that horology 
means—that of the measurement of time, 
the history of the clock and the watch, 
and the means of measurement of time, to 
possibly even of astronomy; and where he 
could take a course in the general con- 
struction and the making of a clock or a 
watch, and all the details that go into its 
construction; where he could study the 
higher mathematics that are required for 
it and skill himself in all its fine and deli- 
cate work, that he must prepare the hand 
and eye for. This should be one of the 
leading aims of this day, to establish some 
substantial institution that could hold this 
as a reward for the American boy who 
would want to go into this service to hu- 
manity. 

Or, he may be required to have some 
knowledge of jewelry, as here in America, 
unfortunately, the watch repairer also runs 
the jewelry shop. Therefore, it is required 
of a student to have some knowledge of 
the jewelry trade, but it would not be ex- 
pected of him to be a jewelry manufac- 
turer; but there is a certain amount of 
work for which there is a great line of 
ever-ready findings that are used in all 
jewelry stores that either needs to be add- 
ed to, or replaced, and in some cases there 
is need of knowledge of soft soldering, 
hard soldering, and refinishing or color- 
ing. This can easily be added to a watch 
repairer’s trade, as it is generally required 
in all stores where possibly he is proprietor. 
It is also essential that he know something 
of jewelry making and what material and 
things jewelry is made of. 

It might even be well that he should un- 
derstand something of the numerous kinds 
of gems and jewels that are used by the 
jeweler’s craft; so if he has a stock to 
care for, he would be likely to know more 
of its nature, and the repair that is needed 
for it. But if this student wants to go 
higher and become a high-class jeweler, 
diamond setter, etc., he would have to go 
to a school that would teach him some of 
the different branches of art, such as mod- 
eling, drawing, designing, and where he 
could study some of the finer work of a 
jeweler’s craft. It would be out of the 
question for even our manufacturers or 
any jewelry store to give him-a- proper 
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course of instruction, and only schools 

founded for this purpose should be chosen 

to continue his work in. 

So, also with the engraver. He should 
take a course in a properly organized art 
school that can give him a thorough train- 
ing in the arts of designing, modeling, carv- 
ing—where he would be under competent 
instructors in art, and not at the mercy ofa 
fot of “jacks-of-all-trades,” as he is to-day, 
who know. absolutely nothing of art or edu- 
cation, as they have simply gotten their 
education from the hard knocks of experi- 
ence and trouble, with no guiding hand. 

But if the student shows the proper in- 
clination toward an artistic temperament 
and skill, he should be persuaded to take 
the jeweler’s course and learn that as a 
trade itself, and become a master of it. 
If on the other hand, he show inclination 
toward the art. of engraving, he should 
then be encouraged to specialize. 

Therefore, the preparation of a student 
to start with should include a high school 
education. The courses of special study to 
ft him for this, are physics, electricity, 
drawing and manual training in machine 
shop. The next step after this, he should 
go to one of the local horological schools 
such as are in existence now, and there 
he should go through a course of elemen- 
tary training learning the simpler rudi- 
ments of the trade as practiced and taught 
to-day. This course should be at least six 
months to a year’s time which should be 
ample time for the average student. By 
that time, he would be able to tell what 
branch of this work he would excel in; 
or he may at this point start to work in 
some store and continue his work along 
that line; or if he wanted to go on and 
specialize in any one of these, he ought to 
be encouraged to go to some school and 
specialize in one of these trades. Then he 
should have the opportunity before him of 
having offered to him a liberal number of 
scholarships by “donation of the trade, to 
take up the study in a more thorough way; 
that is, these scholarships should be offered 
to those who make any good showing in 
any one of these trades, so that any one 
who is willing and has the ability, can go 
to one of these places and become a master 
of it, so that the trade will know where to 
go for master workmen. 

Therefore, it is one of the essential things 
that this board try to initiate a movement 
that will make two distinct classes of 
schools, hut that will co-operate with one 
another in such a way that when one of 
these schools finds an exceptionally good 
student and a willing worker, whose par- 
ents are willing that he be thoroughly edu- 
cated in his line, that after he has gone 
through these local schools and made good, 
he will be recommended as a candidate for 
a scholarship in a school either endowed 
or supported by subscriptions from the 
trade, and that a representative board have 
power to confer these scholarships upon 
certain students. This would raise the 
trade to a higher plane and bring about 
a healthy and sound educational course to 
Pursue for the general welfare of the hor- 
ological school and its kindred trade. 
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Notes on Clock Repairing 





By Wm. A. Cocks, in the Horological Journal 


TAKING a French rack-striking clock as 

the model in hand, the writer will en- 
deavor to deal with the processes of exam- 
ining, cleaning and repairing. Many of the 
details will apply to other makes of clocks 
as well. 

First unhook the pendulum and withdraw 
it, remove the two movement screws at the 
back and slide the whole movement and 
dial out at the front. It may now be ex- 
amined for causes of stoppage. 

If there is no power at the escapement, 
try all the wheels gently, starting with the 
escape wheel, and find the point at which 
the power fails. A small piece of plaster 
from the case, a bent tooth, a rusty pinion 
(the steel often rusts if plaster dust lies on 
it for long), or some similar fault may be 
found. If there is no power on the barrel, 
the spring may be broken, though this 
rarely happens. 

When the clock stops in the vicinity of 
half-past twelve it is probably due to the 
rack tail having jammed against the snail, 
the latter not having been gathered up at 
12 o’clock. 

The striking action must be tried to see 
where it fails, after removing hands and 
dial. 

This most important point must be borne 
in mind: To examine everything before 
taking apart, as much time can be wasted 
in locating faults which after re-assembling 
necessitate taking down again. One is very 
apt to rush the clock to pieces with only a 
cursory glance, but it pays to examine it 
properly. 

When the rack falls at 12 o’clock the 
tail must not rest against the straight face 
of the snail, or the hour wheel will jam 
and stop the clock. 

Sometimes the lifting pins in the minute 
wheel are too long and rub on the plate. 
They should be shortened a trifle to clear. 
The gathering pallet must clear the backs 
of the rack teeth and also lift each tooth a 
little more than is necessary for the hook 
to fall into the next space. After locating 
any faults, the springs must be let right 
down by placing a key on the square and 
holding the click back, half a turn at a time. 
When all power is off, try all endshakes, 
sideshakes and pinion depths, but there is 
not much wrong here as a rule. Proceed to 
take the movement to pieces, removing the 
striking parts first. It will sometimes be 
found that either the gathering pallet, the 
rack hook or the hammer will not pull off 
their arbors. They must be left on until the 
plates are separated, and then the end of 
the arbor given a smart tap with a brass 
hammer. This will effect the removal. Per- 
cussion is always better than pressure for 
moving tight pieces. 

The covers being taken off the barrels, 
the condition of the springs may be noted. 
If sticky, they must be removed and 
cleaned, but if fairly clean they need only 
be wiped and oiled afresh, 

If any pivots are worn into grooves, they 
must be smoothed in the lathe or turned 
with a fine pivot file and burnished bright. 
The holes will then require rebushing to 


fit. Bushes..are..alway¢ put. in. from the ~~ 
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inside and riveted on the outside of the 
plate. See that the pivot hole is central 
in the bush, or the pinion depth will be 
altered. Broken teeth are put in by dove- 
tailing a piece of brass a little thicker than 
the wheel into the rim, and soldering in. 
It can, alternatively, be riveted in, but 
unless carefully done, it is very apt to 
stretch the wheel. The tooth is shaped-up 
with a thin safe-backed file. Barrel teeth 
are replaced by drilling two or three holes 
in the edge of the wheel and screwing in 
pieces of steel wire, which are afterwards 
shaped to the form of a tooth. 

The pallets in French clocks occasionally 
work loose, as they are only driven on 
friction tight. They can be fixed by insert- 
ing a bristle through the hole and driving 
on. If put on too tight, they will break 
being dead hard. Wear in the pallets can 
be overcome by reducing the square of the 
arbor and driving the pallets a little farther 
on. If it is necessary at any time to alter 
the scape (or fly) depths, it is easily ac- 
complished by means of the eccentric 
brushes in the front plate. A scratch is 
made across the bush and plate to indicate 
the amount of alteration. 

Portable French clocks have a lever, or 
horizontal escapement, like a large watch, 
and the special point to observe with these 
is the scape pinion depth. It is adjusted 
by moving the platform a little one way or 
the other before screwing tight. 

Owners of clocks and watches are often 
guilty of oiling their timekeepers with any 
kind of oil, which often dries into a rubber- 
like skin. This is easily removed from all 
parts except the balance spring, which can- 
not be scraped or brushed. <A_ useful 
wrinkle in this case is to have a small wide- 
mouthed bottle containing a thin paste of 
petrol and fine brass filings, into which the 
balance spring and collet (but not the 
balance) is dropped and well shaken. The 
filings cut the skin of oil from the spring 
very quickly, and it only needs washing in 
clean petrol afterwards, 

There -are several methods of cleaning 
clocks with polished plates, each workman 
considering his own way the best, of course. 
One method is to brush all the parts with 
a thin paste of whiting and ammonia, or 
methylated spirit, continuing brushing until 
the paste is dry, afterwards finishing with 
a clean brush and holding the parts in paper 
or clean rag. 

Another way is brushing out with liquid 
metal polish (Bluebell or Mepo) and after- 
wards washing in petrol, and finally a light 
brushing with chalk to bring up the lustre. 


A third method but not recommended as 
much as the preceding ones, is the brush- 
ing-out with oxalic acid, thin oil and 
whiting and finally dry whiting. If all 
traces of acid are not removed, rust will 
attack the steel parts. 

Pivot holes, screw holes and pinion leaves 
must be pegged out clean, large holes being 
cleaned with strips of leather, or even pieces 
of string. 


All being clean and repaired where neces- 
sary, the various parts may be reassembled, 
noting at the same time that the warning 
wheel has: about half a turn run, and that 





(Continued on page-135) 
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DON'T BREATHE 
POLISHING DUST!! 


and don’t, above all, pay for the privilege of doing it. 
A few cents a day pays for 


Leiman Bros. Polishing Dust Collecting Outfit 


It keeps you from 
inhaling danger- 
ous polishing dust 
—dust that causes 
dangerous di s- ff 
eases—keeps your je 
shop clean, too! 
A few minutes of 
polishing work 
each day is 
enough—be it 
new work, repair 
work or new 
stock on hand to 
warrant the pur- 
chase of this out- 
fit. It will return 
its cost in the 
value of the dust 
saved—in the re- 
covered metallic 
particles. Only a 
few cents a day 
saved, remember, 
covers the cost 
of the outfit. 
This outfit has 
many exclusive 
features—is the 
result of over 30 
years’ experience. 
We have discarded as inferior all other systems of dust 
collection in favor of this, the most perfect system ever 
devised. 





Patented Electric Lighted Dust Hoods 
Supplied 





Leiman Bros. Patented Polishing Dust Collecting Outfit 


Get Catalog 4BPI 





LEIMAN BROS. 81 Walker St.,B NEW YORK 
Over 30 Years in Business 















Webster-Whitcomb, cca and Elect 


Watchmakers’ Lathes 
e Man ufactured by 





F. W. DERBYSHIRE Waltham, Mass., U. S.A, 





June 8, 192, 

















Good-Bye Borax 


FLUORON 


is the best flux for hard soldering all 
metals. Greatest discovery of the age. 


Price 50c. per 2 oz. bottle, 


Sold by all material jobbers, 
Made by 


R. I. CHAIN CO. 


100 Stewart St. Providence, R. I, 
Write for trial bottle from your jobber NOW 








GRIMSHAW, BAXTER & J. J. ELLIOTT, 110, 


29/37 Goswell Road, London, England 
Cablegrams, Grimbax, Barb, London. 


cele- CJ 
on Tubular Bells or Gongs of Cos 
the highest quality and also 


Chime or strike movements for Bracket and 
Mantle clocks. 

Special sizes for “Grandmother” cases. Movements 
only supplied or clocks complete in richly designed cases. 


Manufacturers of the 
brated London made 


“ELLIOTT” 
Chime Movements 















C.W.BUTTS, Inc. yy" 


salen of 


Crowns, Pendants and Bows 


We make a specialty of white gold crowns and bows, and af 
prepared to make very prompt deliveries of same for bracelet watches. 














Lest you forget REMEMBER 


That Your Accumulations of Sweepings, Filings, Solu 
tions, Scrap, Crucibles, Old Gold, tinum and Silver 
can be promptly Converted Into Cash, by sending them to 


Novo Smelting and Refining Company 


Returns on all shipments made in 5 to 10 Days 
Smelters and Refiners of Precious Metals 269 PEARL STREET, NEW YORK 
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- W. Johnston, buyer of jewelry for 
Heeren Bros. & Co., has been serving on the 
‘gry here for the last two weeks. 

The August Loch Co. is credited with 
having. very attractive window displays at 
the North Side store, and white is used to 

od advantage in showing off the goods. 

Samuel Weinhaus, of the Samuel Wein- 
haus Co., last week celebrated his 50th 
birthday. The employes of the house pre- 
gnted him with a bunch of 50 American 
Beauty roses in honor of the occasion. 

P. C. Gillespie, of Gillespie Bros., is back 
from Europe with a large selection of goods 





and removed them last week from the cus- 
toms house. He made a considerable pur- 
chase of diamonds while on the other side. 

The wholesale houses of Pittsburgh are 
dosing their places of business at 1 P, M. 
on Saturdays, as well as some of the lead- 
ing retail jewelry stores. This closing time 
will be observed throughout July and Au- 


st. 

Some of the leading wholesale houses 
continue to place large orders for Fall mer- 
chandise, believing there will be plenty of 
business at that time and that good trade 
will be enjoyed from then on. There is 
a better feeling in trade circles. 

J. Clare Crawford, president of the 
Jewelers’ 24-Karat Club, is making up his 
committees and hopes to have them com- 
pleted within a few days. He hopes to be 
able to arrange for one or two functions a 
year. It is also planned to increase the 
membership. 

Sam F. Sipe will sail early in July on the 
Olympic, on a diamond buying trip to 
Europe and will be accompanied by Mrs. 
Sipe. He has unbounded faith in the future 
and for that reason is going abroad to get 
in touch with the market, just as he did one 
year ago. Hev-has notified his friends of 
the forthcoming trip. 


Albert Pafenbach, for 16 years secretary 
of Lodge No. 45 F. & A. M., was recently 
presented with a traveling bag at the meet- 














ing of the lodge in Masonic hall on Fifth 
Ave. The presentation speech was made by 
Fred Rummell. Mr. Pafenbach has long 
been identified with the jewelry trade of this 
city and at the last election of the lodge 
he declined to be a candidate for re-election 
to the office. He could not accept on ac- 
count of the press of other personal busi- 
ness and as a mark of appreciation and 
— he was presented with the traveling 
ag. 

The big mercantile event in Pittsburgh last 
week was the celebration of the 50th anni- 
versary of the founding of the Kaufmann 
Department Stores, Inc., and as this house 
has one of the biggest department store 
jewelry departments in the country, manager 
E. P. Allbright of that department took the 
invited out of town manufacturing and 
other jewelers in charge. There were over 
400 guests at a dinner held last Wednesday 
night in “The Big Store,” which THE 
JEWELERS’ CIRCULAR representative attended. 
From a beginning in a store 17 by 34 feet 
has developed the present establishment, 
covering an entire city block and doing a 
business of close to $30,000,000 a year. It 


THE JEWELERS’ CIRCULAR 


_ all came about by the founder investing 50 


cents in a business in which he had faith, 
courage, vision and character. When he 
Started, that little sum represented all his 
worldly possessions. Isaac Kaufmann, the 
founder, was not present, being confined to 
his bed on account of illness, but through 
the liberal use of dictaphones and the 
paraphernalia: which goes with it, he man- 
aged to hear every word uttered in the big 
dining room of the store where a banquet 
was held to commemorate the event. And 
he heard the present generation of execu- 
tives and managers pledge themselves to the 
principles of love, light, truth and fair 
dealing, which he had penned to be read on 
the occasion. Many men prominent in the 
life of the city; the leading executives of 
most of the department stores of Pittsburgh, 
as well as other establishments, together 
with manufacturers and merchants from all 
over the country were in attendance and 
helped to sing the praises of the house, now 
one of the city’s biggest landmarks and in- 
stitutions. Morris and Jacob Kaufmann are 
dead. They, with Isaac Kaufmann and 
Henry Kaufmann, still living, founded the 
business. 








Lancaster, Pa. 





Peter M. Newhall has gone to Virginia 
for a couple of weeks. 

Benjamin Lichtenstein spent part of last 
week in a business trip to Philadelphia. 

The Hamilton Watch Co.’s baseball team 
last week won a victory in the game with 
the Stevens Trade School of Lancaster. 

Charles N. Bowers, of Pittsburgh, is 
spending 10 days with relatives in Columbia, 
from which place he will go to New York 
on business, 

Harold Newcomer, with J. R. Wood & 
Co., and Miss Gladys Richardson, of 
Mountville, were married on June 2 and 
left for Niagara Falls by automobile. 

Michael S. Barr has gone to Connecticut 
on a two weeks’ business trip. Before re- 
turning to Lancaster he will visit his old 
home for a few days. 

Christian M. Bowman, son of the late 
Ezra F. Bowman, now general manager of 
the Mehl Machine Tool Co., Roselle, N. J., 
and Miss Esther Erb, Mt. Nebo, Pa., were 
married on June 5. 

The J. F. Apple Co. has furnished 10 sil- 
ver cups for the athletic activities of Frank- 
lin and Marshall Academy, Six are large 
cups, which will remain at the school, the 
others are individual prizes. 

J. C. Schelling, of Lancaster, was ar- 
rested last week and held for a hearing be- 
fore a magistrate of York, Pa., on a charge 
of larceny by bailee of a gold watch and 
chain from the International Jewelry Co., 
of York, 

Aaron P. Richards, who left Lancaster 
nearly 10 years ago, died May 25 at Seattle, 
Wash. He spent several years in the Yukon 
before locating at Seattle, where he con- 
ducted a jewelry repair shop, A widow 
and several children survive, and a brother, 
John, in Lancaster county. 

Major E. M. Guilford, of the Hamilton 
Watch Co., was recently elected chairman 
of the Lancaster County Committee of the 
American Legion, which is made up of 
representatives of 16 posts. He was also 
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one of the committee in charge of arrange- 
ments for the recent smoker held by Lan- 
caster Post of the American Legion. 

The following new students have enrolled 
at the Bowman Technical School: R. C. 
Schmidt, Elmira, N. Y.; Dexter H. 
Luzamly, Turnersburg, N. C.; C. R. Hol- 
liday, Ronceverte, W. Va.; Miss Edith C. 
Williams, Martinsburg, W. Va.; George 
Yoselowitz, Steelton, Pa.; Ward B. Lee- 
worthy, Youngstown, O.; Joseph C. Schies- 
ler (with C. G. Rhoads), Altoona, Pa. 
John A. Erickson, Kane, Pa., has returned 
to the school after a visit to his home. 
Robert B. Hout, Little Valley, N. Y., for- 
merly a student in engraving, has returned 
to the school for a course in watchmaking. 
The school’s baseball team was recently de- 
feated by the Lancaster High School by a 
5 to 2 score. Emanuel Seibel, years ago a 
student of the school, late with the Schenec- 
tady Jewelry Co., has been added to the 
force of instructors of the school. Tobias 
Vanston, a student, has returned to his home 
in Boston for a few weeks. Harry Hart, of 
the school’s clerical force, and wife have 
gone to Selinsgrove and Mt. Carmel, Pa., 
for a week’s vacation. 








Notes on Clock Repairing 





(Continued from page 133.) 








when the striking is finished the hammer 
tail is free of the lifting pins. See that the 
pendulum rod is well burnished and a good 
fit for the crutch. 

Set the dial upright and bend the crutch 
in order to set the clock in beat. 

Those clocks which have a visible es- 
capement have a few faults peculiar to 
themselves. The fourth pinion pivot holes 
are very often worn wide. Why, the writer 
does not know, but it is often the case. 
The dial centre is often loose, and rubs 
on the scape pinion or catches the back of 
the pallets. The pallet pins sometimes 
work loose or break; in the former case all 
the old shellac must be removed and fresh 
applied, taking care not to overheat it. 
The angle of the stone needs delicate ad- 
justment, and the stone must be- quite up- 
right. 

A broken pin must be replaced by one of 
the exact diameter of the opposite pin. On 
no account attempt to bend the brass pallet 
arms, as this only leads to further trouble. 

In conclusion, with careful adjustment 
and fair usage, French clocks can be made 
to perform very well and keep good time, 
the workmanship usually being good, and 
well repaying the attention involved. 








items from Here and There. 





H. E. Bergh, Montevideo, Minn., has sold 
out to M. H. Brill & Co. 

Heimark & Jenson, Detroit, Minn., have 
been succeeded by E. M. Jenson. 

George Volger and Newton Quinn will 
open a retail jewelry business at Davenport; 
la. 

Volger & Quinn, Davenport, Ia. have 
been incorporated with a capital of $25,000. 
Geo. H. Volger and Newton Quinn are the 
proprietors. . 
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What to Do When Your 


Competitor Defames You* 





By Elton 








J. Buckley 








I have received the two following letters 
during the week on the same subject, viz.: 


No. 1 
Milwaukee, Wis. 

_Please let us have your opinion on this, either 
direct or through the paper. We have a very bitter 
competitor up here who has some personal feeling 
against one of the members of our firm, and he 
loses no opportunity to say ugly things about us 
and about our goods. We also believe that he has 
instructed his clerks and salesmen to do the same 
thing with customers of his house. The latest story 
came up as follows: We recently purchased a 
large lot of from a jobber who was going 
out of business, and got them at a very low price. 
lt was a big deal for us, and we have been pushing 
the goods hard throughout the territory. The 
competitor mentioned sells the same brand and 
other similar brands, and we have several instances 
in which he had his salesmen tell the trade that 
our goods were seconds and a fraud. We have 
lost several sales that way, and are likely to lose 
more, as he is doing this everywhere. He has aiso 
told the same story to customers personally when 
they have gone in his place. We have reached a 
point where we think we ought to do something, 
and would like your advice. Y&R, 


No. 2 
Troy, N. Y. 

For abcut 10 months we have done a thing 
which has proven profitable, viz., we have adver- 
tised Friday bargains, using one article on that 
day at a very low price. fe has resulted in big 
business and has hurt another competitor about 
three doors away. Our place is busy most of the 
day on Friday, while he seems to be doing but 
little. He has now begun to attack in print and 
by word of mouth. In his last advertisement it 
read, “Do not be deceived by fake one-day-only 
bargains, which are only baits to get you to buy 
something else on which you will be cheated by 
inflated prices.” e are the only concern here 
using one-day bargains, so he must have meant us. 
Customers have also come to us and told us that 
he told them the same thing by word of mouth. 
Have we got to stand such innuendoes? It seems 
too bad that an honest merchant has to stand such 
treatment. E. Bro. 





These letters may not be so important in 
themselves, but they are important as re- 
vealing one phase of the peculiar condi- 
tions through which business is now pass- 
ing. When there was enough business for 
everybody, competitors didn’t have time to 
blackguard each other. They could get 
business without it. But now that there 
isn’t enough to go around, the meanness 
which is inherent in a certain type of traders 
—the tendency to strike below the belt—is 
coming to the surface and will probably be 
somewhat noticeable at least for a while 
anyway. 

The offense which has been committed 
against both these correspondents is trade 
libel, which means words directly tending 
to the prejudice or injury of anyone in his 
profession, trade or business. The action- 
able character is the fact that it injures 
the subject of it in his business, more, per- 
haps, than personally. This from a well- 
known authority on the subject: 


Language which imputes to one 
fraud or want of integrity in his busi- 
ness is actionable per se (that is, you 
can sue even if the victim has not sus- 
tained any actual damages—E. J. B.), 
or, as the rule has otherwise expressed, 
any charge of dishonesty against an in- 
dividual, in connection with his busi- 
ness, whereby his character in such 
business may be injuriously affected, is 
actionable. So a charge of adultera- 
tion of goods, or selling damaged shoes 


*Copyright, May, 1921, by Elton J. Buckley. 


as shoes of first quality, or selling coun- 

terfeit Haarlem oil, or using false 

weights or measures, or to say that one 
is a rogue, swindler, cheat, villain, ras- 
cal or scoundrel is actionable. 

As a matter of fact, there are cases which 
hold that words imputing to a business man 
a lack of knowledge or skill in connection 
with his business is libelous, and damages 
can be obtained for their use, showing how 
tenderly the law protects a man’s business 
reputation. Much more tenderly, in fact, 
than some business men in question seem 
to want it protected. 

I have long been convinced that business 
men were in the habit of speaking much too 
loosely of each other and their goods and 
methods. Only in my office the other day 
a contracting painter said to a real estate 
man, speaking of a competitive painter, 
“Take it from me, his work is no good. 
He’ll skin every job he takes.” When the 
real estate man had gone, I said to the 
painter: “That was a pretty raw thing you 
said about your competitor. Do you really 
know that tc be a fact?” “Everybody says 
so,” he replied. “But could you prove it if 
you had to?” I asked. “Why, his prices 
tell what kind of work he does,” was the 
answer. “And is that all the evidence you 
have?” I persisted. He admitted it was. 
Of course, it was no evidence at all. 

Now, suppose that real estate man had 
gone straight to that slandered painter and 
told him what had been said. A suit might 
have resulted—if the slandered painter was 
honest—to which the defendant would have 
had no defense whatever. But would the 
slandered painter have brought the suit, 
even if he had been honest? I am not sure. 
Business men don’t seem to be so anxious 
to protect their reputations against these 
loose assaults as it would seem to me they 
ought to be. 








Some Curiosities of the Craft 





A STORY has recently been current in 
the daily papers which tells of a young 
college student in a small town, who de- 
siring to obtain the wherewithal for a pair 
of theater tickets took a pair of gold ball 
earrings to a pawnbroker and requested 
the loan of a small sum thereon. The 
pawnbroker on examining the earrings after 
the manner of his craft, discovered them 
to be mere shells enclosing a pair of mag- 
nificent solitaire diamonds which had lain 
unsuspected in their place of concealment 
for perhaps many a year. 

The surprising part of this story is that 
it should contain sufficient elements of nov- 
elty to be good newspaper “copy.” But 
that it does is a significant commentary on 
the evanescence of some fashions in jew- 
elry. A generation ago the use of gold 
ball coverings for diamond earrings was 
common enough. In that period of the 
vogue of large pendant solitaires, it was 
sometimes desirable that they be not ex- 
posed, so to save the trouble of removing 
them from the ears they were merely cov- 
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ered by these golden balls, which Opene 

on tiny invisible hinges. 

Such devices serve to call attention ty 
other ingenuities of a similar nature which 
at various times have attested the skill 9 
the goldsmith and jeweler. Secret Com. 
partments, many of them of the 
diminutive proportions, have been Common 
in all periods of the craft. 

Rings containing compartments ithe 
for poison or perfume, according to th 
exigencies of the occasion, have come down 
to us from classical times. The skill an 
delicacy shown in the workmanship of som, 
of these is admirable. About the 16th cep. 
tury brought into fashion the wel. 
known Gimmal ring, which, as its nam, 
implies, consisted first of two rings unite 
in one, but which were afterwards formed 
of three and sometimes four separate ring, 
When the rings were closed together th 
place at which they fastened was covered 
externally with the representation of two 
hands clasped, and hence the term gimml 
is often applied to old single rings bearing 
this device. Among other rings which may 
be mentioned for mechanical skill in cop. 
struction were the old hair rings. 

Secret lockets containing portraits, ete, 
have always been favorite objects of the 
skill of the artificer in the precious metals, 
The modern locket ring with the hinged 
bezel is merely a revival of very old rings 
of a similar character. But certain ingenui- 
ties in the line of more recent date may lay 
fair claim to originality. Of these the 
locket having the appearance of a silver 
dollar may be mentioned. 

This to all appearances current coin and 
legal tender on being pressed at a certain 
point opens, disclosing the character of a 
locket. Of a similar type, though far less 
intricate in workmanship, is the matchbox 
in gold or silver containing concealed place 
for a portrait. Garter buckles have also 
enhanced their usefulness by the same 
token. 

Jewel cases and boxes with false bottoms, 
secret panels and other hidden receptacles 
are among the most ancient of works in- 
tended for concealment and many of these 
are constructed with such skill as to almost 































































































































defy detection. 








Status of the Roman Goldsmith 
WE know from numerous existing ex- 

amples still extant, the quality of the 
craftsmanship of the ancient Romans. So 
many pages have been written on the 
subject of this jewelry, the influence of the 
Greek artisans imported from their con- 
quered country. We have learned of the 
insatiable Roman appetite for jewelry and 
ornaments of gold and silver. 

But what of the social standing of the 
goldsmiths of Rome in those early days? 
Who of us ever read of the “Goldsmiths’ 
Arch” in the Forum Boarium erected by 
the goldsmiths in honor of Emperor Sep- 
timus Severus (A. D. 193-217)? Surely 
this memorial arch tells the story of the 
high political standing of the workers in 
the precious metals as well as of their 
affluence. Those interested in the history 
of goldsmithing ought to see to it that the 
high civic position of the aurifex in the 
ancient Italian capital should receive more 
attention at the hands of writers. 
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Special Notices. 


Payable invariably in advance. 
Rates under all headings except “Situa- 
tions Wanted” 5c. a word; minimum 
charge, $1.25. 
SITUATIONS WANTED 50c. for first 


25 words. Additional’ words, 5c. per 
word, 
Heavy type, 10c. a word; minimum 


charge, $2.50. 

Name, address, initials and abbreviations 
count as words, and are charged for as 
part of the advertisement. 

Display cards, $5.00 per inch. 

In all cases, if answers are to be for- 
warded, 15c. extra to cover postage must 
be enclosed. 

Advertisers who are not subscribers 
should. send 20c. if they desire a copy of 
the paper containing their advertisement. 


All forms (Special Notice advertisements) 
close Monday, 4 P. M. 


Unless the advertiser especially instructs 
us to publish his name and address, all 
answers will be directed care The Jewelers’ 
Circular. 

In answering ads. do not inclose original 
letters of recommendation, references, army 
or navy discharge papers or photographs. 
When references are requested send dupli- 
cates, but always retain your Originals. 

To avoid unnecessary correspondence 
kindly mention your location in advertise- 
ment. 








Situations Wanted. 
Under this heading, 50c. for first 25 
words, 5c. for each additional word; mini- 
mum charge, 50c. 








POSITION as manager or salesman; 25 years’ suc- 
cessful experience. Address “Y., 7676,” care 
Jewelers’ Circular. 





BOOKKEEPER, TYPIST, young lady, all phases 
ofice work; executive. Address “Q., 7867,’ 
care Jewelers’ Circular. 


YOUNG MAN, three years’ stock and selling ex- 


perience, desires pcsition with opportunity to 
sell. Address “Z., 7978,” care Jewelers’ Cir- 
cular. 





STENOGRAPHERS, bookkeepers, typists, clerks, 


furnished; male and female; no charge. Fulton 
Agency, Cortland 5051, 93 Nassau St., New 
ork, 





FIRST CLASS JEWELER, repairer and stone 
setter, with many years’ experience, is open for 
position. Address “J., 7900,” care Jewelers’ 
Circular. 





WATCHMAKER, Al, young lady, wishes a per- 
manent position with reliable pecple; state salar 
in first letter. Address “G., 7988,” care Jewel- 
ers’ Circular. 





WATCHMAKER WANTS POSITION in South; 
first class, best references; do not object to 
bracelet watches. Address “K., 7902,” care 
Jewelers’ Circular. 





WATCH, CLOCK AND JEWELRY REPAIRER, 
salesman, buyer and manager; Al reference for- 
mer employer. Address “E, M. D.,” 17 Union 
Park Place, Norwalk, Conn. 





AMBITIOUS YOUNG MAN, age 23 years, wants 
to get connected with a reliable wholesaler; 
gilt edge references. Harry Schore, 17 N. Vir- 
ginia Ave., Atlantic City, N. J. 





EFFICIENT BOOKKEEPER, stenographer and 
stockkeeper; five years’ experience with whole- 
sale jewelers; excellent reference. Address “‘D., 
7918,” care Jewelers’ Circular. 





YOUNG MAN, 21, with general inside and selling 
experience, desires position with reliable concern 
with opportunity for advancement. Address “U., 
7977,” care Jewelers’ Circular. 





STENOGRAPHER, five years’ experience with 
manufacturing jewelers, general office work; 
willing worker; best references. Address “X., 
7941,” care Jewelers’ Circular. 





YOUNG LADY wishes pcsition with reliable dia- 
mond or jewelry house as typist, all around 
clerical work; best of references. Address “J., 
8010,” care Jewelers’ Circular. 





YOUNG MAN, 23, six years’ varied jewelry 
experience, desires position as inside or city 
salesman; best references. Address “M. N., 


7868,” care Jewelers’ Circular. 





YOUNG MAN, 23, thoroughly 
pawnbroker’s clerk and 
credentials character and ability. 
7869,” care Jewelers’ Circular. 


experienced 
salesman; highest 
Address ‘‘Z., 





SALESMAN AND ENGRAVER,  wide-awake 
young man, wishes such a positicn; 15 years’ ex- 
perience; reliable; best of references. Address 
**S., 7986,” care Jewelers’ Circular. 





SALESMAN, married, vast retail experience all 
grades diamonds, watches, jewelry, window 
dressing, wishes permanent position. Address 
“S., 7995,’ care Jewelers’ Circular. 


—— 


YOUNG MAN, 21, live wire, four years’ exper. 
ence, jewelry and novelty line, one year se ling 
experience, wishes position with reliable op. 
a Address “F., 7963,” care Jewelers’ Cir. 
cular. 





POSITION WANTED by high grade clockmaker: 
also to assist on watches; have full set tools: 
vicinity of New York City or Connecticut; ref. 
ereness. Address ‘“W., 7987,” care Jewelers’ 

ircular. 





—— 


MODELER and ornamental draughtsman schooled 
in Europe, with many years’ experience and late 
with the Gorham Mfg. Co., seeks position; Aj 
references. Address “V., 7951,’ care Jewelers’ 
Circular, 





———— 


EXPERT letter and monogram engraver and car. 
ver, accustomed to waiting on trade, 15 years’ 
experience in best retail stores, desires position; 
references. “Engraver,” 308 E. Eighth, Little 
Rock, Ark. 








FOREMAN, employed with high class concern 
experienced all around on platinum and gold 
mountings, wishes good position; will furnish 
best of references. Address “P., 7878,” care 
Jewelers’ Circular. 





YOUNG LADY desires position as stenographer 
and office assistant; thoroughly expericnced; un- 
derstands jewelry repairs, also shipping; can 
furnish best cf references. Address “S., 7968,” 
care Jewelers’ Circular. 





YOUNG. MAN, . 21, live wire, with vast business 
acquaintances, wishes position as inside or out- 
side man; six years’ experience; can furnish 
very best references. Address ““M. N., 7976,” 
care Jewelers’ Circular. 





YOUNG MAN, .10 years with largest jewelry 
manufacturing concern, has held executive posi- 
ticn, also rcad experience, desires position, one 
where selling is available. Address “X, Y,, 


7908,” care Jewelers’ Circular. 





FIRST CLASS jewelry engraver doing ordinary 
carving and accustomed to waiting on retail 
trade, desires position; nearly 20 years’ experi 
ence;. references; state salary. Address “P,, 
7791,” care Jewelers’ Circular. 





WATCHMAKER open for position; 25 years’ 


practical experience repairing all grades 
watches, including bracelets; have tools and 
lathe; $45 per week; reference given. Address 


“G., 7921,” care Jewelers’ Circular. 





COMBINATION MAN, first-class jeweler, re- 
pairer, do light manufacturing; first-class let- 
ter and monogram engraver; also do wedding 
ring carving; 15 years’ experience. Address 
“S., 7916,” care Jewelers’ Circular. 





WATCHMAKER, thoroughly competent on high 
grade watches, fair engraver and salesman; 12 
years’ experience; own tools; please state salary; 
Iowa cr adjoining States preferred. Address 
“W., 7949,” care Jewelers’ Circular. 





EXPERIENCED INSIDE MAN, 28, presently 
employed by jewelry jobbing firm, seeks broader 
opportunity; contemplating change; ambitious, 
faithful worker and knows the business. Ad- 
dress “D., 8004,” care Jewelers’ Circular, 





JEWELER with 16 years’ experience, good on 
repairs, new work and platinum. Anthony Ap- 
pulo, 153 East 113th St., New York. 





EXFERIENCED watchmaker and engraver, wishes 
position in first class establishment. Address 
“Experienced, 7989,” care Jewelers’ Circular. 





BY A YOUNG WOMAN as saleslady, repair clerk 
and general jewelry clerk; nine years’ experl- 
ence; best of references. Address “P., 7854, 
care Jewelers’ Circular. 





NEW YORK CITY RETAIL POSITION desired 
by traveling salesman having retail experience. 
Address “R., 7788,” care Jewelers’ Circular. 





EXPERIENCED TRAVELING SALESMAN de- 
sires position, any territory; South _preferred. 
Address “U., 7787,” care Jewelers’ Circular. 





WATCHMAKER, 


Bermudian, wishes osition | in 
City; best references. rite “H. 





New York 
D. 


F.,” Room 522, 87 Nassau St., New York. 








YOUNG MAN, 26. married, wishes pcsition, watch 
importer or gcod hcuse; do anything in watch 
line, including watch repairing; references. Ad- 
dress “‘C., 7967,” care Jewelers’ Circular. 





YOUNG MAN, 20, desires opportunity to sell; 
three years with watch importer and two years 
in platinum jewelry line; Al references. Ad- 
dress “‘W., 8009,” care Jewelers’ Circular. 





SALES MANAGER AND BUYER, well expe- 
rienced in imported and domestic jewelry; also 
fine salesman, is open for pcsiticn with importer 
or jobber. Inter, 214 West 34th St., New York. 





BOOKKEEPER AND SALESMAN, retail jewelry 
salesman; experienced instalment accounts, stock, 
records, etc.; window trimmer; age 27, married. 
“Jeweler,” 374 Springfield Ave., Newark, N. J. 





SALESMAN with following department_and re- 


tail stores, Greater New York, the East and 
New York State, wishes manufacturer’s line; 
best. references. Inter, 214 West 34th St., New 
York. 





SALESMAN, 


several years’ experience in_ the 
fancy goods 


and jewelry line, have established 
trade among the jewelry, dry goods and depart- 
ment stcres in New York City and _ vicinity. 
Address “‘L., 7983,” care Jewelers’ Circular. 





BOOKKEEPER, young man; executive ability; 
competent correspcndent and systematizer of 
office detail; knowledge of stenography; several 
years’ experience jewelry industry; best refer- 





ences. Address “I*., 7984,” care Jewelers’ Cir- 

cular. : 
YOUNG MAN, 18 years old, desires position 

where some branch of jewelry trade, except 


watchmaking can be learned; can agree about 
salary; associated with jewelry business for three 
years. Address “I. S., 8011,” care Jewelers’ 
Circular. 





SALESMAN, 27, now connected with wholesale 
house and having an established trade in and 
around Chicago, desires to make change; will 
consider reasonable offer from reliable concern. 
Address “Circular, 283,’ -1104 Heyworth Bldg., 
Chicago, Ill. 
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siITUATIONS WANTED—Continued. 


— 








WANTED, POSITION as watchmaker and en- 

ver, in Middle Western State; do not mind 
Pecelet watches of the lever type;.am good en- 
graver; can furnish best of references; reliable; 
married; state salary and hours. Address “A., 
7837,” care Jewelers’ Circular. 








ENGRAVER, high class for first class jewelry 
store trade, rapid workman, 17 years’ practical 
experience, at present employed, desires to make 
change; situation South; general letter, mono- 
gram and inscription work; also carving and or- 
namental work, Address “Advance, 7971,” care 
Jewelers’ Circular. 








WATCHMAKER; thoroughly practical watch- 

maker, fully equipped with tools, wants to con- 
nect with reliable establishment; familiar with 
all high grade watches of foreign and domestic 
make, bracelet, etc.; object, permanent propo- 
sition; references exchanged. Gus Banslaven, 
Room 411 Warner Bldg., Bridgeport, Conn. 





2 


Lines Wanted. 
5c. a word; minimum charge, $1.25 











A LINE OF IMITATION IVORY; straight com- 
mission basis; Southern territory. Address 
“Southerner, 7757,” care Jewelers’ Circular. 





JEWELRY SALESMAN with office in New York 
City will handle attractive line at the right price; 
jewelry or watches; best references. Address 
“F., 7962,” care Jewelers’ Circular. 


SALESMAN WANTED by well known ring 
manufacturer of popular priced gents’, ladies’, 
misses’ and baby rings, to cover Virginia, North 





Carolina, South Carolina, Georgia, Alabama 
Louisiana. Address “V., 7992,” care Jewelers 
Circuiar. 

SOUTHERN MAN calling on trade between 


Philadelphia and Florida to represent a _ well- 
known pearl house; only man who has good 
record in this territory, and one other legitimate 
line considered; drawing account given; state 
all particulars in letter. Address ‘‘B., 7942,” 
care Jewelers’ Circular. 





WE WOULD LIKE TO HEAR from commis- 
sion men, who call on the better retail jewelry 
trade with solid gold and platinum lines, who 
would be interested in handling our Twineheart 
wedding rings in 18 karat and also in platinum, 
as a side line; answer stating lines you carry, 
the territory covered and enclosed references. 
J. A. Meyers & Co., Sixth Floor Metropolitan 
Bldg., Los Angeles, Cal. 





WELL-KNOWN optical specialty manufacturing 
company covering the United States with their 
products desires a few live side line salesmen 
from July 15 to represent them from coast to 
coast cn a strictly commission basis, calling on 
wholesale and retail opticians, optometrists, and 
supply houses; clean proposition, practically no 
samples; advise territory desired, and reference. 
Address “T., 7957,” care Jewelers’ Circular. 








Gelp Wanted. 


5c. a word; minimum charge, $1.25 








A LINE OF WATCHES from a jobber handling 
both American and Swiss; Southwestern terri- 
tory; straight commission basis. Address ‘‘Es- 
tablished, 7756,” care Jewelers’ Circular. 





PACIFIC COAST SALESMAN with good fol- 
lowing, wants a good, high class manufactur- 
er’s line; handle only one other line of proven 
merit; commission basis; state full particulars. 
Address “Q., 7982,” care Jewelers’ Circular. 





WANTED FOR’ REPRESENTATION, 
manufacturer’s line of platinum mount- 
ings; thoroughly familiar with the job- 
bing trade; have office in Chicago and 
travel from there to the coast; will 
also consider a 10 karat or 14 karat 
line of gold jewelry; highest refer- 
ences. Address “Circular, 280,” 1104 
Heyworth Blidg., Chicago, III. 








Side Lines. 


5c. a word; minimum charge, $1.25 





WATCHMAKER, one willing to do some clock 
work, in New Jersey. Address “E., 7929,” care 
Jewelers’ Circular. 





WANTED, JEWELER, oue that can do prong 
setting and repair work; state salary in first_let- 
ter; steady work. Dennis Co., Salt Lake City, 
Utah. 





WANTED, first class retail jewelry salesman and 
window trimmer; good working conditions and 
salary to right man. ‘“M., 7893,” care Jewelers’ 
Circular. 





WANTED, a first class engraver and jeweler; 


good pay for fast worker; give reference with 
application. Address “J., 7985,” care Jewelers 
ircular, 


SALESMAN, experienced selling platinum mount- 
ings and mounted goods; Western territory; big 
proposition for a producer. Address “S., 8005, 
care Jewelers’ Circular. 





JEWELERS, first class on gold work; would 
prefer men having experience on emblem 
jewelry. The Chas. A, Berkey Co., 1424 Wood- 
ward Ave., Detroit, Mich, 





WANTED, first class retail salesman and all 
round store men; capable of estimating on special 
order work and handling the best of trade. H. 
Mahler’s Sons, Raleigh, N. C. 





REPRESENTATIVE WANTED, Chicago and 
vicinity for 14 karat gold ring line; one with 
following among retailers. Morris Kaysen Co., 
701 Chestnut St., Philadelphia, Pa. 





A LIVE WIRE SALESMAN can find opening 
with diamond and ring firm for New York City 
and nearby towns; we will nct consider applicant 
unless he is thoroughly acquainted with local 
trade; compensation only limited by ability; 
send details in strictest. confidence, stating pres- 
ent connection. Address “Ample Capital, 7600,” 
care Jewelers’ Circular. 





WATCH AND CLOCK REPAIRER wanted for 
jewelry store 35 miles from Boston; one who 
understands optical work preferred. Address 
“C., 7928,” care Jewelers’ Circular. 





WANTED, BOY OR GIRL willing to learn watch- 
making trade and be useful all around; small 
wage while learning; reference required. Ad- 
dress “K., 8008,” care Jewelers’ Circular. 





WANTED, WATCHMAKER, by live, growing 
concern; permanent position; pleasant surrdund- 
ings; light shop, and good salary; must furnish 
——— Rite’s Jewelry Shop, Indianapolis, 
nd. 





WANTED, a first class jeweler, engraver and 
clock repairer; permanent position, good salary 
and working conditions. Address Tschumy’s 
ae Store, 2115 Market St., Galveston, 
exas. 





JEWELER, DIAMOND SETTER, first class fot 
all platinum shop, must be fine milgrainer; steady 
position and transportation to the right man, 
poe ong & Lynsky, 647 Euclid Ave., Cleveland, 

hio. 





WANTED, first class watchmaker and engraver; 
furnish references, send sample of engraving, 
state salary. Russell & Gibbs, Box 949, Hot 
Springs, Ark. 





JEWELER AND SETTER, repair man, polisher ; 
44-hour week; only those seeking permanent 
positions need apply. Steve C. Wilcox & Son, 
Des Moines, Ia. 





SALESMAN, experienced selling platinum mount- 
ings and mounted goods; Western territory; big 
proposition for a producer. Address “S., 8005,” 
care Jewelers’ Circular. 





SALESMAN to sell watch chains as side line on 
commissicn to retail trade in Eastern sections; 
state territory, etc., in first letter. Address “Q., 
7943,” care Jewelers’ Circular. 





WANTED, SALESMEN to carry our Priscilla 
wedding ring as a side line on a commission 
basis; restricted territory; only salesmen with 
established trade need apply. Eisenstadt Mfg. 
Co., St. Louis, Mo. 





WANTED, a first class jeweler and engraver who 
can assist on watches; steady job, ideal work- 
ing conditions. Henebry & Son, 209 Jefferson 
St., Roanoke, Va. 





WANTED, SALESMAN to sell medium priced 
line of cut glass in Middle West; also metal 
lamps. Address “Circular, 284,” 1104 Heyworth 
Bldg., Chicago, II. 





WANTED AT ONCE, experienced jeweler and 
stone setter; steady position; state references 
and salary in first letter. Greenberg Jewelry 
Co., Sioux City, Iowa. 





SALESMEN calling on retail stores, to carry 
manufacturer’s high grade line of emblems as 
side line; commission basis only; state territory 
covered and present lines carried. Address 





“M. N., 7922,” care Jewelers’ Circular. 
PACIFIC COAST SALESMAN with d fol- 
lowing, wants a good high class manufacturer’s 


line; handle only one other line of proven merit; 
commission basis; state full particulars. - Ad- 
dress “O., 7981, care Jewelers’ Circular. 











LARGE ring manufacturer wants experienced 
salesman for States of Iowa, Kansas, Nebraska, 
Missouri and Arkansas. Address “S., 7585,” 
care Jewelers’ Circular. 





WANTED, WATCH CASE MAKER for South- 
ern California; a first class workman, one who 
is able to do repairing and make all new parts; 
steady position; state salary expected. Address 
“Aw 4537," care Jewelers’ Circular. 








WELL KNOWN New York ring firm has vacancy 
in South Atlantic States for experienced sales- 
man; do not answer unless you have covered this 
torres? Address “*X., 7584,” care Jewelers’ 

ircular. 





SALESMAN! A good man changes his mind, a 
wise one changes his business. Several bi 
positions open for salesmen; get in touch wit 
us at once. Johnson & Hopkins, 398 Fifth Ave., 
New York. 





WANTED, first class watchmaker, optician, regis- 
tered in Ohio; prefer one who can do ordinar 
jewelry repairing; permanent position, good sal- 
ary; references required. Carr, Ports- 
mouth, Ohio, 





WANTED AT ONCE, a man who can do ordi- 
nary watchwork, jewelry repairing and clock 
work; good salary to right man; gocd chance 
for advancement; must give reference. D. W. 
O’Connor, Monmouth, III. 





WANTED, a first class all around man such as 
watchmaker, jeweler, engraver; permanent posi- 
tion South; address references and state exactly 
what you can do, and salary. Address “X., 
7838,” care Jewelers’ Circular. 





WANTED AT ONCE, first class watchmaker, com- 
petent to work on railroad work and bracelet 
watches; $45 per week with splendid opportunity 
for advancement; send references in first letter. 
Louis Selig, Elizabeth City, N. C 


(Special Notices continued on page 140.) 
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HELP WANTED—Continued. 


























WATCHMAKER, first class; steady position, good 
salary; must be capable on American watches 
and Swiss bracelet watches and own set tools; 
must be neat in appearance. Arthur M. Leonard, 
64 Court St., Binghamton, N. Y. 












































FOR SALE, watch, clock, jewelry and optical 
business; 20 years established; Jersey coast re- 
Sort; retiring. Address “X., 7914,” care Jewel- 
ers’ Circular, 





FAWN SHOP FOR SALE in the city of Brook- 
lyn; excellent location with a good clean stock 
and conservative pledges. Address “E., 8001,’ 
care Jewelers’ Circular. 





SMALL JEWELRY STORE for sale; first class 
condition; suburban city; $7,000; 25 per cent. 
discount to quick buyer. Address “P., 7910,” 
care Jewelers’ Circular. 


a, 


BLACK OPALS direct from Australia; who! 
parcels; write for quotations; world wide con. 
nection. Norman Seward, Optical House, Me. 
bourne, Australia, 





nail 

FOR SALE, 130 stack trays, 11% by 11 
condition; blue and red plush, plain, 736. 8004 
and charm, $1.25 each. . C. Yester, 404 Fifth 
Ave., McKeesport, Pa. 





————, 


FOR SALE, hand roller, sand blast, repair Mate. 
rials, imitation colored stones, all sizes and 
shapes, and baroque pearls. Address “F., 7919» 
care Jewelers’ Circular. { 








WATCHMAKER WANTED at once; permanent 
position; to take in and deliver work; also doing 
watch repairing; good wages with splendid oppor- 
tunity for ambitious man; give all particulars in 
first letter. Joseph Jewelry Co., Springfield, Mo. 






































WANTED, HIGH CLASS MAN to take charge 
of diamond department, also travel in Middle 
West part of time; Chicago man preferred. Ad- 
dress with particulars which will be treated 
ay “C., 7895,” care Jewelers’ Cir- 
cular. 
























































WANTED, A GOOD SALESMAN who is also 
window trimmer, for a first class jewelry store 
in Central Illinois; must have references; posi- 
tion permanent; send all particulars at once. 
Address “‘Fermanent, 7947,’ care Jewelers’ Cir- 
cular. 





















































WANTED, first class watchmaker and engraver, 
with experience and ability in both to take 
charge of watch department in largest store in 
city; chance for interest in business to the right 
man; state salary, experience and reference. 
Fisher & Petigrue, Oswego, N. Y. 















































FOR SALE, well established watch repairing 
place for the trade and private; $100 a week 
repairing; bargain for quick buyer. Horwitz, 
368 Adams St., Brooklyn, N. Y. 





FOR SALE, up to date jewelry store, clean stock, 
ideal location, one block from main street; rea- 
son for selling, other business. Address “S. 
S., 7708,” care Jewelers’ Circular. 





FOR SALE, established jewelry store in good live 





city of about 100,000 in Central New York 
State: best location; invoice $15,000. Address 
“V., 7863,” care Jewelers’ Circular. 

FOR SALE, JEWELRY FACTORY, light, 750 


square feet, 12 benches, well equipped; gold or 
platinum; immediate possession; lease, low ren- 
tal; bargain to right party. Address “B., 7991,” 
care Jewelers’ Circular. 





FOR SALE, jewelry stock and fixtures, long es- 
tablished business; Iowa county seat, town 5,000; 
around $12,000 to handle; liberal discount to 
purchaser before July 1; retiring. E. H. Cary 
Jeweiry Co., Le Mars, Iowa. 
































FOREMAN for factory producing a gold emblem 
line well known and sold to jobbers; applicant 
must be thoroughly familiar with the above kind 
of jewelry and be able to show a_ successful 
record; factory located in good middle western 
city; alf applications considered strictly confi- 
dential. Address “V., 7931,” care Jewelers’ 
Cicular. 





WANTED, a first class all around man such as 
watchmaker, jeweler and engraver; one who can 
handle high grade railroad watches; permanent 
position and excellent working conditions; sal- 
ary $50 per week; only first class men need 
apply; give references. Address “W., 7979,” 

3 care Jewelers’ Circular. 





SALESMAN WANTED by leading New 
York importing jewelry novelty house; 
we want a live wire who has personality 
and resourcefulness with following 
among department and jewelry stores 
to represent us in the Middle and Far 
West; we want a high grade man whose 
letters give evidence of the desired 
qualifications; all communications will 
be held in strict confidence. Address 
“K., 7960,” care Jewelers’ Circular. 
















For Sale. 


Stores, Stocks and Businesses. 
5c. a word; minimum charge, $1.25 




















WANT TO SELL well established business on 
account of ill health. For particulars address 
“Jeweler,” 3008 Florida Ave., Tampa, Fila. 





FOR SALE, the finest and best jewelry store in 
Northern Illinois; new fixtures; up-to-date new 
building, just completed. F. Overstreet, Dixon, 
Ill. 








FOR SALE on account of death of the owner, a 
small watch, clock and jewelry store, stock and 
fixtures, in a thriving business town 65 miles 
from Boston; has been owned by the same pro- 
prietor for 56 years. For particulars, address 
L. F. Graham,, 175 Newbury St., Boston 17, 
Mass. 








FOR SALE, long established jewelry store; splen- 
did location a few doors from important ele- 
vated station; owner must retire, ill health; net 
profit 1920, $8,000; very reasonable terms. Ad- 
dress “T., 8007,” care Jewelers’ Circular. 





FOR SALE, a Northern Missouri jewelry busi- 
ness, well established and making money; rea- 
son for selling, other business; highly recom- 
mended by our traveler as a good proposition. 
Address C. H. Knights-Thearle Co., 31 N. State 
St., Chicago, IIl. 





ATTRACTIVE JEWELRY STORE for sale; very 
best location; main street, flatiron corner store; 
smal] but extraordinary window display; stock 
and fixtures, $14,000; will reduce stock to suit 
buyer; good lease, good repair trade; heavy 
manufacturing town, 100,000 population; cen- 
trally located in Empire State, many suburbs 
besides; wonderful holiday business; excellent 
opportunity for live wire; must communicate 
immediately. The Diamond Corner, Genesee 
St., Utica, N. Y. 








Sor Sale. 


Tools, Equipments, Merchandise. 
5c. a word; minimum charge, $1.25 








WALL CASE, 12 feet long, also two small show 
cases for sale. Lewis, 1 Church St., corner 
Liberty, New York. 





FOR SALE, burglar proof safe with steel chest, 
slightly used; bargain. Horowitz, 368 Adams 
St., Brooklyn, N. Y. 





FRANCIS ENGRAVING MACHINE NO. 1, with 
type and attachments in good condition. P. 
Boerstler, Batesville, Ind. 





IMPORTED NEEDLE FILES, at sacrifice price; 
nine gross, all different varieties. Frank Rice, 
3840 Ward St., Chicago, III. 





FOR SALE, two watchmakers’ lathes; one in Al 
condition, the other fair condition; prices low. 
254 Lowell St., Waltham, Mass. 





JEWELER’S BURGLAR FROOF SAFES, used 
hy, preminent jewelers, at sacrifice, 149 Grand 
St., New York. Phone Canal 824. 











a 


FOR SALE, complete set of golden oak jewelry 
store fixtures; will equip store 22% by 65: fee: 
in elegant condition; bargain. Write Walter 
Mellor, Michigan City, Ind. 








MULTICOLORS FOUNTAIN PENS, inks in one 
pen, safety, connectibles, universally supreme: 
each pen and color, $2.50. Napolitano Co’ 
Room 203, 15 Park Row, New York. ss 





—, 


MOVEMENTS, AMERICAN SECONDS, the 
many different makes and grades; also 20 and 
25 year gold filled cases of standard reputation, 
cee, Co., Inc., 49 Maiden Lane, New 

ork. 





— 


WATCHMAKER electric lathe motore. com 
plete with foot rheostat and carborundum whee 
attachment, $16.50; circular mailed on request, 
Klopfer Electric Motor, 1619 N. Chatham §¢t, 
Racine, Wis. f 








FOR SALE, the New Century engraving machine 
with attachments and type in good condition; 
the first $50 check takes the machine. For 
further particulars address ‘‘S., 7933,” care 
Jewelers’ Circular, 





JEWELERS’ SAFE, double motor roll, foot press, 
screw press, power press, drop hammer, flat 
hand rolls, gold scale, plating dynamo, sand 
blast, drill press, enamelling furnace, blower, 
motors. 81 Walker St., New York. 





WE SELL AT COMPETING FRICES imported 
cuckoo clocks, music clocks, cigarette cases, 
men’s cheap watches; before buying elsewhere 
let us quote you prices; you will surely save 
money. Sokol, Montag & Co., 239 Broadway, 
New York. 








Business Opportunities. 
5c. a word; minimum charge, $1.28 





WANTED TO BUY, small jewelry factory; New- 
ark preferred. Address ““W., 7934,” care Jewel- 
ers’ Circular. 





WANTED, JEWELRY STORE with good repair 
trade; New York, Address “E., 7950,” care 
Jewelers’ Circular. 





MR. JEWELER! If you want cash for your 
entire jewelry stock and fixtures, write J. A 
Conn, 1016 Citizens Bldg., Cleveland, Ohio. 





WANTED, first class jobbing house, covering 
territory from coast to coast, to handle novelty 
line protected by patent. Address “H., 7935,” 
care Jewelers’ Circular. 





RETAILERS ATTENTION! Will pay cash for 
well paying retail store in town of 50,000 to 
250,000 in Middle West; price no object. What 
have you? Address ‘“‘H., 7990,’ care Jewelers 

Circular. 





BUSINESS OPPORTUNITY; watchmakers. jewel 
ers! Do you want connection with France, 
Germany, Switzerland, etc.? Professional watch- 
maker will gladly accept all propositions. D. 
Seville, 574 Second Ave., New York. 





PARTNER; I would like to go in partnership 
with an established concern to do watch repait- 
ing and jobbing; I am well known in the trade; 
I can invest‘money and my own service. Ad: 
dress ‘‘T., 7965,” care Jewelers’ Circular: g«# 
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gusiINESS OPPORTUNITIES—Cont. 





— 
T CASH FRICES PAID for your sur- 
_- gets of diamonds, watches, jewelry; send 


our stock to me and receive money by return 





yj; national bank references; all business 
strict! confidential. Emil Noel, 29 E. Madison 
St, Chicago, 
— 


j HAVE PAID the highest cash price for 
jewelry stores for 40 years; | am a posi- 
tive buyer if you really want to sell. 
jgaac Rich, 21 Bromfield St., Boston, 


Mass. 
——_ 
spoT CASH for entire jewelry stores, 
stock and fixtures; none too large or 
gmall; bank references. Write or wire 
Herman Nathan, 5207 Calumet Ave., 
Chicago, Ill. 


_— 








WANTED. to get in correspondence with some 
good, reliable watchmaker who has $6,000 cash 
to invest with the view of taking over the 
jewelry department of one of the best paying 
jewelry and optical stores in Virginia. Address 
“Piedmont, 7955,” care Jewelers’ Circular. 





—_—_ 


ARE YOU GOING OUT OF BUSINESS? We 

pay highest cash value for entire stock, or part 
of jewelry, diamonds and fixtures; communi- 
cate with us, it will be to your advantage; 
rating and references of the highest order. 
Van Praag & Co., 459 Broadway, New York, 
established 1889. 








COMMUNICATE AT ONCE; 1 will buy 
your entire stock and fixtures for cash; 
quantity no object; bank reference. 
Louis Gordon, 387 Washington St., 
Boston, Mass. Established 1900. 





PROFITS positively guaranteed; jewel- 
ers, why sell at a loss? Our way Is safe 
and sure; write us today. Merchandise 
Buyers Association, 8th Floor, Ashland 
Block, Chicago, III. 





| WILL BUY entire stocks and fixtures 
for spot cash; do not sell until you see 
me; all business confidential; best of 
references. Joseph M. Gerdon, Room 
47, 373 Washington St., Boston, Mass. 





ATTENTION! Watchmakers and jewelers who 
have an established reputation for square deal- 
ing; if you wish to increase your inccme at 
no expense to yourself and without any cash 


investment, answer this advertisement givin 
references. Address “U., 8006,” care Jewelers 
Circular. 





ESTABLISHED MANUFACTURER of platinum 
mountings, capable of producing high class of 
work, desires connections with a jobber who 
could supply with quantity orders; svecial in- 
ducements to proper concern; will submit sam- 
ples or estimate on designs furnished. Address 
“H., 7993,” care Jewelers’ Circular. 


DO YOU CONTEMPLATE going out of 
business? My large retail business 
places me in a position to pay you more 
than anybody, for your entire stock or 
any part of it; a trial will convince you; 
best bank references. F. Nerad, 1833 
Blue Island Ave., Chicago, III. 





DON’T LET your old stock accumulate; 
turn it into real cash; | pay full value 
for your entire stock or any part of it; 
check by return mail; a trial will con- 
vince you. Emanuel Maltz, Room 1004 
Mallers Bidg., Chicago, IIl.; established 
1900; you benefit by my experience. 





DO YOU NEED MONEY? Write, wire 
or phone, we buy part or all of your 
stock of diamonds, watches, jewelry, 
silverware, and we will pay highest 
cash for same; amount no object; send 
part or all of your goods to us If you 
care to sell, and we will at once send 
check; for 30 years our specialty; 
bought out some of the largest jewelry 
concerns throughout the United States; 
bank and mercantile ratings of the 
highest character. Brooklyn Purchasing 
Syndicate, Frank Walker, Proprietor, 
established 1890, 610 Broadway, Brook- 
lyn, N. Y. Phone Stagg 1757. 








Wanted to Purchase. 


5c. a word; minimum charge, $1.25 





WANTED, JEWELER’S SAFE with burglar 
proof chest; the safe shculd be at least six by 
four, and a bargain. See Marcus after June 
12, care Adler & Heine, 12 John St., New York. 





DESIRE TO PURCHASE Crouch & Fitzgerald 
regulation size fiber jewelry trunks, also three 
full size or six half size telescopes to fit the 
“ Address ‘‘E., 7924,” care Jewelers’ Cir- 
cular, 








Watch Work for the Trade. 


5c. a word; minimum charge, $1.25 





FIRST CLASS WATCH REPAIRING; all work 
guaranteed; prompt service; references fur- 
nished; prices reasonable; write for price list. 
me Watch Co., 127 N. Dearborn St., Chicago, 





REGISTERED New York State optometrist can 
rent space in first class jewelry store. Address 
“C, W., 7909,” care Jewelers’ Circular. 





A PRIVATE OFFICE to let for $50 monthly in 
best located building downtown. Room 432, 206 
Broadway, corner Fulton St.,, New York. 





PART LOFT TO LET, good light, elevator, 1,000 
feet; cheap rent; high ceiling; jewelers’ build- 
ing. Samuel Sultan, 45 Lispenard St., near 
Broadway, New York. 





PART OF OFFICE TO LET; large light win- 
dows, suitable for watchmaker, engraver, setter, 
diamond dealer; 66 Nassau St., New York; new 
building. Room 406. John 0174. 





PART OF OFFICE partitioned nine by seven; 
excellent light, West Forties; suitable watch- 
maker, designer, Western representative. Ad- 
dress “E., 7725” care Jewelers’ Circular. 





MAIDEN LANE DISTRICT, 2,500 square feet, 
suitable for manufacturing jewelers; will sub- 
divide into units; $2 per foot. Peyton Randle 
Co., 150 Broadway, New York, Cortland 8838. 





OFFICES, light, airy, suitable light manufacturing 
jewelers, watchmakers, diamond setters, engrav- 
ers; immediate possession; reasonable. Apply 
a 100 W. 43d St., at Sixth Ave., New 

ork. 





DESK ROOM WITH DESK, in front window, 
with best light possible, in watchmaker’s office, 
for engraver or stone setter. Address J 
va 500 Fifth Ave., corner 42nd St., 
(ork. 


New 





TO SUBLET, large light office for any 
purpose, to be divided to suit tenant. 
J. Blauweiss, Room 1003, 49 Maiden 
Lane, New York. 








Wanted to Rent. 


5c. a word; minimum charge, $1.25 








LIGHT OFFICE WANTED by diamond setter; 








downtown, New York. Address “X., 7994,” 
care Jewelers’ Circular. 
Miscellaneous. 


5c. a word; minimum charge, $1.25 





HILES WATCHMAKING and Engraving School, 
the Jargest and best equipped school in the 
west. 717 Market St., San Francisco, Cal. 





Co Get. 


5c. a word; minimum charge, $1.25 





DO YOU CONTEMPLATE RETIRING or going 
out of business? I will buy your entire or sur- 
plus stock of jewelry, diamonds, etc., and pay 
the very highest cash price: no stock too large; 
25 years’ experience in buying diamonds and 
jewelry: it will be to our mutual benefit to com- 
municate with me: best references. I. Olenick, 
a jnrendwev, New York. Telephone 9531, 

‘anal. 





WIRE OR WRITE if you want to sell; 
we buy for spot cash entire jewelry 
stores or any part; we are paying high- 
est cash prices for surplus stock; send 
us a shipment of anything you have for 
tale; check mailed same day received 
and goods held until offer is accepted 
by you; bank reference. J. L. Art & 
Co., Bonded Auctioneers and Apprals- 
ers, 422-424 S, State St., Chicago, III. 





SPACE FOR RENT; good light. 


é Room 901, 106 
Fulton St., New York. 





SMALL LIGHT OFFICE to sublet. 


: Room 1301, 
12 John St., New York, 





DESIRABLE OFFICE TO RENT; reasonable. G. 
Chyba, 71 Nassau St., New York. 





BENCH OR OFFICE SFACE for rent at 49 
Maiden Lane. Room 1001, New York. 





49 MAIDEN LANE, NEW YORK; room for 
watch importer, wholesale jewelry; worth look- 
ing at. Room 401, Mark-Nelson Co. 





OFFICE TO LET, two windows, 10 feet square. ° 


suitable for engraver, watchmaker, dealer. Abel 


Bros., 16-18 Maiden Lane, New York. 





WANTED, WATCHMAKERS to send for free 
valuable original drawings, interesting and in- 
structive. Boszhardt-Possin Co., 2nd and Grand, 
Milwaukee, Wis. 





RULES AND PRACTICE for adjusting watches, 
demonstrates adjusting for the repairer in the 
most practical way ever presented; send_for in- 
formation. Walter Kleinlein, Waltham, Mass. 





THE NEW YORK WATCHMAKERS SOCIETY 
have moved to their new quarters, 1253 Lexing- 
ton Ave., corner 85th St., New York City; 
meetings the first Tuesday in every month, 8:30 
Pp. M.; all watchmakers welcome. 





ENGRAVING, lettering, monogram on jewelry 
silverware, quickly learned by the wonderful 
method of French-American professor; satisfac- 
tion guaranteed; day, evening classes. School of 
Engraving, 25 East 14th St., New York. 





WATCH-ER-CLEAN;; order a box from your job- 
ber; only 25c., and works like magic; makes the 
old watch new; if your jobber is out of it send 
25c. and get a box with “full direction. Ad- 
dress Watch-er-Clean Co., 7 Eaton’ St., Buffalo, 
WR. Ee 








° * @, ary 4. 
The Eastern Glass Co. is reported out 
of business at 158 Pine St. 

Harold George has started in the jewelry 
jobbing business at 56 Pine St. 

L. V. Guertin, retailer at 33 Broad St., 
Pawtucket, has been succeeded by R. E. 
Guertin. 

Joseph A. Durell is making a business 
trip through the southwest for G. Mor- 
villo & Sons. 

Mr. and Mrs. Edward B. Hough have 
opened their seaside home at Buttonwoods 
for the Summer. 

Mr. and Mrs. Ralph E. Ostby have taken 
the Hill cottage, Ferry Hill, at Bristol, for 
the Summer season. 

The Joseph E. McCrudden, Inc., manu- 
facturer of jewelers’ findings at 36 Garnet 
St., is out of business. 

Abraham Colitz, retailer and loan office, 
has been succeeded by Isaac Colitz at 62 
and 88 Main St., Pawtucket. 

Albert I. Russell, secretary of the Irons 
& Russell Co., is enjoying a recreation pe- 
riod at his farm in West Greenwich. 

Edgar E. Craddock, manager of the 
Providence Art Metal Co., was a business 
visitor in New York the past week. 

Frans E. Forsell, of this city, has been 
granted a patent on a lingerie clasp, which 
he has assigned to Parks Bros. & Rogers. 

Five applications for membership have 
been received the past week by the Provi- 
dence office of the National Jewelers Board 
of Trade. 

A patent on a safety catch for jewelry 
has been granted to Louis A. Page, of this 
city, who has assigned one-half to Edward 
B. Evans. 

T. A. Walker & Co. is the style of a 
new manufacturing jewelry concern that 
has commenced business at 681 West- 
minster St. 

William H. Williams, of Williams & 
Payton, who has been confined to his home 
the past week by an attack of bronchitis, is 
convalescing. 

Morris Max Hermann, a Boston jewelry 
salesman, and Lena Cohen, also of Boston, 
were granted a marriage license in this city 
last Thursday. 

Orazio Tafuri, formerly associated with 
the Tower Jewelry Mfg. Co. has been 
elected president and treasurer of the Ideal 
Jewelry Mfg. Co. 

The Woonsocket Novelty Co., 135 Arnold 
St., Woonsocket, is owned by George Va- 
nasse, according to his statement filed with 
the city clerk there. . 

The Paul Silveri Co., 75 Richmond St., 
is being conducted by Paul Silveri and 
Thomas Pignatelli, according to their state- 
ments filed at the city clerk’s office. 

Col. Joseph Samuels, president of J. 
Samuels & Bro., Inc., and family have 
opened their country villa, “Meadowview,” 
at Narragansett Pier, for the Summer. 

At the 84th annual meeting of the Rhode 
Island Universalist convention held in this 
city last weck, Charles A. Russell, of the 
Irons & Russell Co., was elected president. 

Everett I. ‘Rogers, of the manufacturing 
jewelry firm of Parks Bros. & Rogers, has 
been appointed by Governor San Souci as 
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a member of the Penal and Charitable Com- 
mission. 

Archibald Silverman has given a mort- 
gage for $15,000 to Wilton H. Spencer on 
a tract of land, with buildings on Black- 
stone boulevard, Slater, Clarendon and Lin- 
coln Aves. 

Harris Fellman has given a mortgage for 
$10,000 1o Arthur I. Darman on lot with 
improvements on Ballou and Coe Sts., and 
lot with improvements on west side of Main 
St., Woonsocket. 

Ernest Dauer and Saul Katz have filed 
their statement at the office of the city clerk 
that they are the owners of the business 
conducted at 40 Clifford St., under the style 
of E. Dauer & Co. 

The handsome bronze memorial tablet 
dedicated by the Varnum Continentals at 
East Greenwich, R. I., on Monday last, was 
designed and cast at the bronze department 
of the Gorham Mfg. Co. 

The regular monthly meeting of the di- 
rectors of the Manufacturing Jewelers 
Board of Trade will be held at the rooms 
of the association in the Turks Head build- 
ing, this city, on Friday, June 17. 

Former Governor R. Livingston Beeck- 
man, of Rhode Island, who is a stockholder 
and director of the International Silver Co., 
sailed Saturday from New York on the 
Olympic for London for a stay of several 
months. 

The petition of Thomas S. Bennett for 
the dissolution of the Fisk-Bennett Co. as 
a corporaticn was heard by Presiding Jus- 
tice Tanner in the Superior Court last 
Wednesday and the petition granted and 
decree entered. 

The annual outing of the Retail Mer- 
chants’ Division of the Providence Cham- 
ber of Commerce will be held at “The Hum- 
mocks” on Aug. 3, and William G. Thurber, 
of the Tilden-Thurber Corp., is a member 
of one of the committees. 

Trustees of the will of the late James A. 
Foster have given a mortgage for $100,000 
to the Citizens’ Savings Bank on land with 
improvements on north side of Westmin- 
ster St., also two lots with improvements 
on Federal, Cory and Merrill Sts. 

Edgar R. Barker, of Barker & Barker, 
is a member of the committee of arrange- 
ments for the Flag Day exercises to be held 
by the Providence Lodge, Order of Elks, 
on June 14. Assistant Secretary of the 
Navy Theodore Roosevelt will be the 
speaker. 

The inventory of the estate of the late 
Henry W. Harvey, of Harvey & Otis, filed 
by the executor with the Municipal Court 
the past week, includes 21 shares Silver- 
smiths Co. preferred, valued at $525; 
21 shares Silversmiths Co. common, $252; 
119 shares Gorham Mfg. Co. preferred, 
$8,330: interest in firm of Harvey & Otis, 
$65,005.46. 

The Wednesday half-holidays in the re- 
tail stores of this city will begin June 29 
and be continued through to Aug. 31, ex- 
cepting July 6, according to a decision that 
was reached the past week by the Retail 
Division of the Providence 
Chamber of Commerce, of which William 
H. Thurber, of the Tilden-Thurber Corp., 
is chairman. 

George D. Fernald, who has been in 
charge as manager of the Providence office 
of the National Jewelers Board of Trade 
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for nearly two years, will return to N. 
York after July 1 to engage in plain 
line of business. It is announced that re 
successor will be Edward Wheeler, formerty 
an accountant for the Rhode Island Pen 
kins Horse Shoe Co. 

O. B. Campbell, for the past 25 year 
a ° s 
watchmaker and engraver with Harri 
Fellman, Main St., Woonsocket, has ag 
signed to open a watch, clock and jewelry 
repairing department in connection with | 
Feingold & Son, 20 Main St., that city. 
He estimates that during the quarter of a 
century he has been with Mr. Fellman he 
has repaired over 30,000 watches. 

The following were among the jewelry 
buyers reported in this city and vicinity 
during the past week: Oscar Uhl, of The 
F. U. Co., St. Louis, Mo.; R. Seligmann 
of the Seligmann Jewelry Co., Seattle 
Wash.; Mr. Winter, of Winter Bros., New 
York city; M. Birnbaum, of Birnbaum 
Kasper, San Francisco; P. Stern, of the 
Philip Stern Co., New York city, and §, P 
Myers, Montreal, Quebec. ‘ 

The D. & N. Mfg. Co., of 59 Page S 
presented their bookkeeper, Miss Hannah 
Fielding, of Conimicut, a chest of silver a 
a wedding present last Friday. The em. 
ployes of the company presented a cyt. 
glass water set. Miss Fielding will be mar. 
ried to Charles Eichenfeldt, of this city 
on June 16. She has been employed with 
the D. & N. Mfg. Co. since the concer 
started in business seven years ago. 

Included in the delegation representing 
the First Light Infantry Regiment of this 
city at the 283rd anniversary parade and 
banquet of the Ancient and Honorable Artil- 
lery Company of Boston, last Monday, 
were: Capt. Robert Sweet, with the 
Providence office of the National Jewelers 
Board of Trade, and Capt. Frank Barrows, 
with the Gorham Mfg. Co., and Col. Will- 
= F, Flanagan, of the Cutler Jewelry 

oO. 

A. C. Stone & Co., that was recently in- 
corporated under the laws of Rhode Island 
to manufacture gold and platinum jewelry, 
has located at 700 Prairie Ave., and orga- 
nized, with Walter E. Hatch as president, 
James D. Pierce as vice-president, and Ar- 
thur C. Stone as secretary and treasurer. 
Mr. Hatch, who will represent the firm on 
the market, is well-known throughout the 
trade from his long association with the 
firms of H. A. Kirby & Co., Chapin & 
Hollister Co. and the C. E. Hancock Co. 

The A. H. Bliss Co., Inc., which was 
recently incorporated under the laws of 
Rhode Island, has purchased all the assets 
of the A. H. Bliss Co., formerly located at 
North Attleboro. The A. H. Bliss ©. 
was established in 1880 by the late Anthony 
H. Bliss, who was one of the pioneers m 
the manufacture of chains in the United 
States, and the company has long enjoyed 
an enviable reputation. The new corpofa- 
tion will continue to specialize in the manu- 
facture of chains at its factory, now lo 
cated at 136 Hospital St., this city. The 
corporation has organized with the follow- 
ing officers: Eugene P. Platt, president 
and treasurer; David H. Butler, vice-prest- 
dent, and Frank H. Hammill, secretary. 

The case of Arnold C. Messler against 
the Williamsburg City Fire Insurance Co 
was called before Justice Blodgett in ‘the 
Supertor Court on Friday and a place fe 
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served on the calendar. This is an echo of 
g suit brought several years ago by Mr. 
Messler, of the A. C. Messler Co., to re- 
cover damages from the insurance company 
for a fire in the plaintiff's manufacturing 
jewelry establishment in the Manufacturers’ 
building, Sabin St. The case has been tried 
several times, because of disagreements of 
juries and appeals. 


Charles J. Callahan, of this city, has been: 


granted a patent on a collar holder. 

E. Irving Rogers, of this city, has heen 
granted a seven-year patent on a collar 
holder. 

Daniel Child, representing the Payton -& 
Kelley Co., of this city, was in San Fran- 
cisco the past week. 

Mr. and Mrs. George H. Holmes have 
opened their Summer home at Warwick 
Neck for the season. 

Mr. and Mrs. Howard L. Carpenter 
left last Friday to open their Summer 
home at Buttonwoods. 

Harold B. Richardson has been yranted 
a marriage license by the City Registrar, 
the bride-to-be being Miss Mabel Dean. 
Alfred Moss, representing the J. J. White 
Mfg. Co., of this city, called upon the firm’s 
trade in San Francisco the past week. 
“Billy” Lamb, of the Chicago office of the 
George H. Fuller & Son Co., has been 
visiting the firm’s factory at Pawtucket. 

Mr. and Mrs. Erling C. Ostby have taken 
a house at Nantucket, which they will oc- 
cupy about the middle of June for the Sum- 
mer. 

Charles H. Fuller, of the George H. 
Fuller & Son Co., of Pawtucket, accom- 
panied by his wife, left last week for Chi- 
cago by automobile. 

Mrs. M. M. Mason has become head of 
the china department at the Tilden-Thurber 
Corp. to fill the vacancy caused by the re- 
cent death of Frank J. Bicknall. 

John J. Collins, of the publicity depart- 
ment cf the Ostby & Barton Co., has been 
promoted from the rank of Captain to that 
of Major in the Rhode Island National 
Guard. 

Horace M. Peck, secretary of the Manu- 
facturing Jewelers’ Board of Trade, of this 
city, has been appointed one of the trustees 
to continue the business of the Cowan- 
Myers Co., Boston. 

Suits to recover taxes assessed against 
the following corporations, brought by Gen- 
eral Treasurer Richard W. Jennings, were 
heard before Judge Rueckert at the civil 
session of the Sixth District Court on Fri- 
day and resulted in the entry of judgments 
against the defendants, as indicated, on 
motion and proof of claim by plaintiff: 
Austin Co., $201.10; Adams Novelty Co., 
$19.65 

Clarence M. Dunbar, of the Cook, Dun- 
bar, Smith Co., is made defendant in a suit 
to recover $20,000, filed in the Superior Court 
last Thursday by John W. Holland. On 
July 22, 1919, Mr. Holland claims he was 
riding in an automobile, over the opera- 
tion of which he had no control, on Nor- 
wood Ave., and an automobile owned by 
Mr. Dunbar collided with the machine he 
was riding in, and he suffered injuries. 
The General Mfg. & Exporting Co., 
36 Garnet St., has registered with the Sec- 
retary of State, pursuant to the laws of 
Rhode Island, two trade-marks, one to be 
applied to Catholic medals for domestic 
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and export business and all kinds of jewelry 
and novelties, consisting of the word 
“Gemex” in a long-shaped hexagon; and 
the other to be applied to eyeglass chains 
and trimmings, such as hairpins, earloops, 
etc., consisting of the head of an Indian 
imposed on a panel with the letters AEC 
Co. underneath. 

A special corporation meeting of the 
members of the New England Manufactur- 
ing Jewelers’ and Silversmiths’ Association 
was held Monday evening at the Turks 
Head Club for the purpose of considering 
matters pertaining to cost accounting. 
Upwards of 100 members were in attend- 
ance at the dinner, which was served at 
6.30 o’clock. President Theodore B. Peirce 
called the meeting to order stating the ob- 
jects and then turned it over to Past Presi- 
dent William T. Chase, as chairman of the 
association’s special. committee on cost ac- 
counting: Mr. Chase spoke briefly of the 
work that has been done during the past 
two years by the association along the lines 
of instructing the members regarding cost 
accounting, stock taking, inventories and 
similar subjects, and said that the present 
meeting was to listen to.two speakers who 
were authorities upon the subject. The 


speakers were S. S.. Figsby, of New York 
city, and Prof. William Moss Cole, head of 
the ccst accounting department at the Grad- 
uate School of Business Advancement, Har- 
vard College. 











Edward Regrovers was in New. York last 
week for the Doran-Bagnall Co. 

Frank P. Kennedy of the Kennedy Co. 
returned last week from an extended trip. 

Miss Kate Bailey, for many years book- 
keeper for the Webster Co., died last 
Friday. 

The Whiting & Davis Co. baseball team 
kept up its winning gait last week in the 
Twilight League by taking a 11 to 10 vic- 
tory from the Mason Box Co. 

Maurice Katz, treasurer of the Robinson 
Bros. Co. of Plainville has filed the fol- 
lowing corporation report: real estate, 
$117,851; machinery, $30,552; cash, $940; 
accounts receivable, $18,064; notes, $1,820; 
merchandise, $42,444; insurance prepaid, 
$1,463; total, $213,134. Capital, $100,000; 
mortgages, $59,500; accounts payable, 
$36,453; notes payable, $12,000; labor ac- 
crued, $822; interest accrued, $560; profit 
and lass, $3,799; total, $213,134. 

The A. H. Bliss Co., Inc., recently in- 
corporated under the laws of the State of 
Rhode Island, has purchased all the assets 
of the A. H. Bliss Co., formerly located at 
North Attleboro. The A. H. Bliss Co. 
was established in 1880 by the late Anthony 
H. Bliss, who was one of the pioneers in 
the manufacture of chains in the United 
States and the company has long enjoyed 
an enviable reputation as a chain manu- 
facturer. The new corporation will con- 
tinue to specialize in the manufacture of 
chains at its factory, now located at 136 
Hospital St., Providence, R. I. Its officers 
are Eugene P. Platt, president and treas- 
urer; David H. Butler, vice-president, .and 
Frank H. Hammill, secretary. 
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Business Troubles. 





The White Eagle Jewelry Store, Detroit, 
Mich., is reported to be in bankruptcy. 
ok * K 
An involuntary petition in bankruptcy has 
been filed against L. Korff, Philadelphia, Pa. 
* * * 


An involutary petition in bankruptcy has 
been filed against the Davis Co., Youngs- 
town, O. 

* * oa 

The Jaybert Jewelry Co., Cleveland, O., 
has filed a voluntary petition in bankruptcy. 
The assets are placed at $7,512 and the lia- 
bilities at $18,000. 
* *  * 

The Alton Jewelry & Repair Co., Alton, 
Ill., is reported in bankruptcy. The first 
meeting of creditors was scheduled to be 
held at the office of Referee E. A. Perry, 
522% E. Adams St., Springfield, Ill, Mon- 
day, June 6. 








Pep Paragraphs* 





By S. A. Chandler 


Plums fall to those who go after them. 

Get a bead on the target, then blaze 
away. 

It takes a lotta pull to push some 
boobs ahead. . 

Confidence is half the battle; the other 
half is action. 

If work were half as popular as play, 
we'd all be happy and gay. 

Most people grade about the same as 
the roads along which they live. 

Many a man’s more interested in how 
he’s sold than in what he’s bought. 

You can’t sail straight through an 
Island, but you can tack around it. 

Don’t start up a blind alley; go where 
you can see something ahead. 

It’s said that woman always has the 
last word, yet it’s always man that re- 
minds you of it. 





*Copyrighted 1920 by S. A. Chandler. 








D. P. Addington, a jeweler, was re- 
cently shot to death in front of the post- 
office building, in St. Paul, Va. “Bob” 
Harman, a _ prohibition officer, former 
chief of police at St. Paul, was arrested 
shortly after the shooting charged with 
the murder. Addington was shot seven 
times. A bitter feeling between Adding- 
ton and Harman had existed for several 
months, which had its inception during 
the Christmas holidays of 1919, when 
Harman, then chief of police, attempted 
to arrest Addington in a pool room on 
a charge of causing a disturbance. He 
resisted arrest and during the struggle 
Harman struck Addington over the head 
with a revolver and rendered him un- 
conscious. He then took Addington to 
jail. Since then the men had met one 
another on several occasions and had en- 
gaged in many word battles, but had 
never come to blows. Addington was 
not armed when he was shot, and just 
what led up to the shooting cannot be 
learned. Addington was married and he 
leaves a-widow and. six children. 
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LEES & SANDERS. 


Every Process Carried Out Under the 
Supervision of One of the Firm 


SWEEP SMELTERS. 
BIRMINGHAM, ce 

















452—5th Avenue 


Southwest Corner 
40th Street 
opposite 


Public Library 


Two desirable offices 
to rent about 500 [|] 
and 600 [|] 


Northerly Light 
Particularly attractive 
for Jewelers or 
sitet Diamond Merchants 
Premises 


or to Immediate Possession 


A.L. MORDECAI & SON 
30 East 42nd St. 





HicHEsT Spot CasH 
for JEWELRY STOCKS 


We pay highest cash price for your 
stock and fixtures. Write or wire 
will come to see you. 

Ship us your surplus stock and get 
check by return mail.» If not satis- 
factory will return‘ merchandise. 
Bank references. 


SANDACK JEWELRY CO. 


Buyers of Jewelry 
5 South" Wabash Ave. owe” CHICAGO 


seme 


The Buyers’ Directory 


Price, $1.00 


The Jewelers’ Circular Publishing Co, 
11 John St., corner Broadway, New York 




















| Watch Repairing 


FOR THE TRADE 
B. JADOW 


47-49 Maiden Lane, New York 
If You Desire 


Expert Work and 
Quick Service 


ODD SHAPE 


Watch Classes 


Perfect Fitting—Dust Proof 
Ruger & Keihe ‘Ney. Ge" 











iH Mail Orders Promptly Attended Te 





Can You String Perles in 10 Minutes! 


Write for free sample o 
HERCULES BEAD CORD 
and instruction sheet 


GEORGE PHILLIPS & COMPANY 
SCRANTON, PENNA. 











Odd Shapes 
Watch Glasses 


Wrist Watch and Jewelry Glasses of 
all descriptions. 


Lenses Prisms 


BROZEN BROS. 


251 Canal Street New York City 
Telephone: Canal 8032. 








Stone Dipping Baskets 


Low and High Styles 


J. & H. BERGE New" York 





TO THE TRADE 


We Repair Your Watches 
AT THE LOWEST PRICES 
Mail order work promptly attended to. 


BERGBLAU & HOFFMAN 


Room 503, 102 Fulton St., N. Y., Tel. Beekman 8729. 























Headquarters for 


a | Gold and Silver Plating 
bey Mesh Bag and Jewelry 
Repairing at Moderate 


Prices. 


Louis Morenfeld & Co. 
114 Fulton St, New York 











DO YOU NEED MONEY? 


Send as your Surplus Stock, ree or smal! lots, 
and get check by return mail, If not satisfae- 
tory, will return goods. Conddential. bank 
reference. 


Toledo Auction Comm. Co. 


Long Dist. Phone, Main 4817. TOLEDO, OHIO, 




















Jewelers’ Cuttle Bone 
WE ARE DIRECT IMPORTERS 


Gonnuine Italian Bone—Qualities and Sizes Correet—Prices 
Right—Prompt deliveries and entire satisfaction aseured. 


Write 


Phone John 432 


JACQUES WOLF & GO.,112-John St, N-¥:-+-+-—— 








THE BUYERS’ DIRECTORY 


Price $1.00 


The Jewelers’ Circular, 11 John St., New York 
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BUYERS’ DIRECTORY 


of the Manufacturers, Importers and Jobbers in the 





Jewelry and Kindred Trades 


A Handy, Classified List for Buyers—Bound in Limp Cloth, 3 x 614 inches 











Sent postage prepaid to any yearly Fits in Vest-Pocket 
subscriber of The Jewelers’ Circular ISSUED ANNUALLY 
at half price, remitting 50c., when 

paying his subscription. PRICE ONE DOLLAR 











Copyright, 1920, by 


THE JEWELERS’ CIRCULAR PUBLISHING CO., 11 John Street, New York 























THE WASHBU RN Established 1862 


SECURITY MAGIC NUT 


Automatic Holder for ear studs, scarf-pins, J 0 UST So 
for all sizes of scarf- ete. H N A In 1 


in wire, Guaranteed. 
, Gold and Silver 
Refiners, Assayers and Smelters 
76 CLIFFORD STREET PROVIDENCE, R. I. 
EAR WIRES 


for unpierced ears. 


SAFETY CATCH 
For Brooches, etc. 
Can be applied to any 
work pe pin tongues 
=) used. 


Open. Closed. <= = 
Descriptive Circular on Application, 
Pearl Drilling and Adjusting a Specialty 
Special Order Work and Repairing 


C. IRVING WASHBURN, 108 Fulton Street, N. ¥. 


Raise Money—Reduce Stock—Close Out 


I guarantee to do either of the above without loss to you of money or pres- 
tige. I give you service and quality. Profits absolutely guaranteed. Write 
for date and reference. 








mj The finest Tower Clocks in the world are made by 

The E. Howard Clock Company of Boston. Also 
a very complete line of substantial and accurate clocks $= 
for the bank, office and school. 


Write us for full information 


THE E. HOWARD CLOCK CO. 


373 ene St. Boston 309 Broadway, New York § 
31 North State St., Chicago p 
Established 1842 




















Correspondence Always Confidential 


A. E. GREGORY, Jewelers’ Auctioneer | 


Phones—Central 2548, Maywood opah | 32 So. Wabash Ave., CHICAGO 
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